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COOpHHK «AHIIMICKUNA JIUIsI CTApTaroBy MPEeACTaBIIeT cO00i JONOIHUTENBHYIO 001epa3BUBAIOIYIO
nporpamMmy, pa3paOOTaHHYIO Ui ydaliuxcss 8§-X KJIaccoB, HAINpaBICHHYIO Ha (HOpMHpPOBAHHE
NPEINPUHUMATEIECKUX KOMIIETCHUMH W Pa3BUTHE HABBIKOB NPOQECCHOHATBLHOrO OOIICHUs Ha
aHIIUIICKOM s13bIKe. B pamkax Kypca cTyneHTsl nonydaTr 0a30BbIe 3HAHUS O CTapTarax, paclIupsT CBOM
CJIOBapHBI 3amac B oOnmacTu OW3HEcCa M HKOHOMHKH, a TaKXKe Pa30BBIOT COIMOJIMHTBUCTHYECKYIO
KOMIIETEHIIMIO, MO3BOJISIONIYIO aJalTUPOBAaTh pedb K Pa3in4HbIM cuTyalusM. COOpHHMK aapecoBaH
nejaroraM M CIELUaIUCTaM B OOJNACTH JOMOJHUTEIBHOTO OO0pa3oBaHMs, 3aUHTEPECOBAHHBIM B
BHE/IPEHUM UHHOBAIIMOHHBIX MOAXO/I0B K 00yUEHHUIO.
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HHOACHUTEJIBHAS 3AIINCKA

JlomonuuTenbHas oO1Iepa3BUBarolas mporpamMmma «AHIIUACKUNA s cTapranos» (nanee JJOIT
«AHITIMHACKUN Ui cTapTamoB») pa3paboTaHa COIIACHO HOPMAaTHUBHO-TIPABOBBIM JTOKYMEHTaM
(denepadbHOTO M PETHOHAIBLHOTO YPOBHEHW, VYcTaBy U JIOKaJbHBIM akTaM oOpa3oBaTelbHON
OpraHu3aliHy.

NEPEYEHb HOPMATHUBHBIX AKTOB, PEINIAMEHTHPYIOIIUX PA3PABOTKY PABOYEN
INPOI'PAMMBbI

- ®enepanbHbiii 3akoH OT 29 gexabps 2012 rogma Ne 273-®3 «OO6 o6pa3oBaHuu B
Poccuiickoit @eaepanumy;

- Konuenuus pas3BuUTHS JONMOTHUTEIBHOrO oOpaszoBanusa neteil no 2030 roma (yTBepikieHa
Pacnopsixenuem IpaBurensctBa Poccutickoit deneparuu ot 31 mapta 2022 roga Ne 678-p);

- Ilpuka3 MunucrepcTBa oOpa3oBanus U Hayku Poccuiickoit ®eneparuu ot 9 HOs10ps 2018
roga No 196 «O6 yrBepxaeHun Ilopsiaka opraHu3alMid M OCYIIECTBICHHUS 00pa3oBaTEIbHOM
JEeSITEBHOCTH IO JOTIOJHUTEIBHBIM 00111e00pa30BaTeIbHBIM IPOTpaMMamy;

- IIncemo Muno6pnayku Poccun ot 18.11.2015 N 09-3242 «O nanpaBineHuu WHpOpMAITUN)
(BMectre ¢ «MeTOAMYECKUMH  PEKOMEHAALMSAMHU IO  TPOCKTUPOBAHUIO  JIOTIOJHUTEIbHBIX
oOuiepa3BUBAIOIIMX IPOrpaMM (BKJIHOUasi Pa3HOYPOBHEBBIE ITPOTPAMMBI)»);

- Crparerus nmoBblIeHUs (UHAHCOBOM TpamMoTHOCTH B Poccuiickoit @Penepauun Ha
2017-2023 ronpr (yTBepxaeHa pacrnopsikeHuem I[lpaButenscTBa Poccuiickoit ®eneparuu ot 25
ceHTsiops 2017 1. Ne 2039-p;

- IlocTanoBnenne [aBHOro rocynapcTBEHHOro caHutapHoro Bpada P® or 29.12.2010 N 189

(pen. ot 22.05.2019) 06 YTBEPKACHUU CanlluH 2.4.2.2821-10
CaHuTapHO-3MHUIEMUOSIOTUYECKHE TPEOOBaHUSI K  YCJIOBHMSIM M OpraHu3auuud  oOy4yeHHs B
0011e00pa3oBaTeIbHBIX yUpexKIeHUIX (BMecTe c CaunlluH 2.4.2.2821-10.

CaHuTapHO-3MHUIEMUONIOTUYECKHE TpeOOBaHUs K  YCJIOBHSIM M OpraHu3auuud  oOy4yeHHs B
o01meo0Opa3oBaTenbHbIX OpraHu3anusax. CaHUTapHO-3MUIEMHOIIOTHYECKHE IpaBUjia U HOPMATHBHI)
(3apeructpupoBano B Muntocte Poccun 03.03.2011 N 19993).

Hal'lpaB.]'leHHOCTb NnporpamMmasl — COMAJIBHO-TYMaHUTapHasd.

AZpecaT nporpamMmsl

AnpecatoM TporpaMMbI BBICTYIAIOT ydalludecs 8-X KiIaccoB. B 3ToM Bo3pacTe akTHBHO
(dbopmupyeTCsl MHIUBUAYAIbHBIA CTHIIb YMCTBEHHON AEATEIBHOCTH, TIO3BOJISIOUINNA CTPYKTYpHUPOBAThH
y4eOHyI0 WH(POPMAIHNIO, BBICTPANBAaTh YMO3AKIIOUEHHUsI Ha OCHOBE NPHYMHHO-CIICICTBEHHBIX CBS3EH,
BbIABHUI'aTh U pa3pa6aTBIBaTB THUIIOTEC3bI.

B nuuHOCTHOM TUTaHe yyaruecs JaHHOTO BO3pacTa 00alaloT CIIOCOOHOCTHIO YIIPABIIATE COOO0H,
(g QepeHIMPOBaHHO OLIEHUBATh PE3YJAbTaThl CBOEH JEATENbHOCTH, IUIAHUPOBATH Omrkaiime u
OT/IaJICHHBIE IEITH.

COI_II/IEUIBHblf/'I HHTCJUICKT IIO3BOJIACT OPraHU30BbIBATH B3aHMOHCﬁCTBHe CO CBCPCTHHUKAMH U
B3pOCIIBIMU Ha KOHCTPYKTHBHOW OCHOBE.

AKTYyaJIbHOCTb IPOTrPaMMBbI

AKTyaJIbHOCTh ~ IIPOIpaMMBbl  CBsI3aHAa C TOCYIApCTBEHHBIM 3allpOCOM Ha  pa3BUTHE
NPEANPUHAMATEIIBCKUX KOMIIETEHIIMM Yy MOAPACTAIOLIEro IIOKOJEHUsS, COLUAJIbHBIM 3allpOCOM Ha
(opMHpOBaHUE COLMATHHO AKTUBHOW JIMYHOCTH, CIHOCOOHOM KOHCTPYKTHBHO DPEaJH30BHIBATH CBOIO
AKHU3HEESATEIbHOCTh B OOILIECTBE.

B coxeprkarensHOM TU1aHe Mporpamma o0ecrneynuBaeT
- pacIIMpEeHUe COLUAIBHO-3KOHOMUYECKON OCBEIOMIIEHHOCTH;
- aKTyaJIM3alMI0 AHITIMMCKOM JIEKCUKH HA TEMY YNIPABICHUS U MEHEIKMEHTA IPOEKTOB;
- aKTyaJu3alMi0 MHTEIUIEKTyaJbHOro (LieJernojiaraHie, KauecTBa MBbIIIJICHUA) M JIMYHOCTHOIO



MOTEHIMAJIOB (MOTHBALUS JOCTHXKEHUH, AuddepeHnrpoBaHHas CaMOOIIEHKAa CBOUX CIIOCOOHOCTEH,
COLIMAJIbHO 3HAYMMBbIE JINYHOCTHBIE KAYeCTBA) YUAILUXCS;

- B IOBEJIEHYECKOM IUIAHE AKTyaJIbHOCTh pEeaju3aldy MPOrpaMMbl 3aKIHOYAETCs B MPOTYKTUBHOM
OCBOCHMHU COILIMAJIbHBIX POJIeH Yepe3 KOMaHIHble (POPMBI pabOTHI.

YpoBennb ocBoenus /Ol «AHmuMiiCKui A1 CTApTaNoOB — CTAPTOBBIN (03HAKOMUTENBHBIN).

O0beM 1 CPOK 0CBOEHUSI MPOTrPAMMBbI
Oou1ee koaMuecTBO - 34 yyeOHBIX yaca
Cpox ocBoeHus- 4 mecsiia.

Ieas u 3apaun
l[ €16 PA3BUTH Yy YUHAIIUXCA MMPAKTUYCCKNEC HABBIKH WCITIOJIBb30BAHUS AHIJIMHCKOTO SI3bIKA JUJISL
npodeccronanbHOro o0IIeHus B chepe OusHeca 1 SKOHOMUKU
3aoauu:

Ooyuarowue:
* popmMHpOBaTh ANIEMEHTapHbIE 3HAHUS B 00JIACTH pa3pabOTKU CTapTaIoB;
* PaCIIMPUTH CIOBAPH JEIIOBOTO COMEPKAHUS;
* (¢opMUpPOBaTh  COLUMUOJMHTBHUCTHYECKYI)  KOMIIETCHIIMIO, CIOCOOHOCTH  HCIONB30BaTh U
peoOpa30BHIBATh PEUEBHIC €AUHUIIBI B COOTBETCTBUU C 33/IaHHOM CUTYallUeH;
* popmupoBaTh OM3HEC-KOMIIETEHIIH, HABBIKY MYOINYHBIX BHICTYIIJICHUM U IPEe3eHTALH.

Pazeusarouque:
* pa3BHUBATh AHAIUTUYECKHE CLIOCOOHOCTH, (OPMYITHPOBATH THIIOTE3bl, KPUTUYHOCTH MBILUICHHUS.
* pa3BHBATh KaueCTBa TBOPUYECKOTO MBIILICHUS (O€rI0CTh, MPOAYKTUBHOCTh, KPEATUBHOCTH ).
- (bOpMPIpOBaTB W pa3BHBaTbh HABBIKKW CaMOOpTraHu3allun, CaMOpCTryJIsinnu, JTUJACPCKUC KAYECTBA,
yYMEHHE B3aMOJICCTBOBATh B KOMaHIHOM paboTe, MepIenTUBHBIE CIIOCOOHOCTH KaK OCHOBY
SMOIIMOHAJIBHOTO MHTEJIICKTA.
* pa3BHBAaTh KOMMYHHKA0EIbHOCTb, KyJAbTYpYy OOIIEHUS U MEKIUYHOCTHOTO B3aMMOJICHCTBUS B X0JI€
COBMECTHOH ICATCIBHOCTH.

Bocnumamenvnuie:
- q)OpMPIpOBaTI) HNCHHOCTHBIC YCTAHOBKH, COOTBCTCTBYIOIIUC 3a/ja4aM Hp@I[HpI/IHI/IMaTCJ'II)CKOI\/'I
NeSITeNIbHOCTH, U COIIMANIbHO 3HAYMMbIE KauecTBa, HEOOXOAUMBIE JIJisi OyAyIIero MpeanpuHIMAaTENS,
= popmHpoBaTh NEPBUYHBIE MPOPOPUEHTALIMOHHBIE YCTAHOBKH U HAMEPEHUSI B 00aCTH
MIpePUHUMATENBCKOM IeATENbHOCTH.



IInanupyemblie pe3yJbTaThl 0CBOCHHUSI POTPAMMBI

Pesyabrarsl ITapameTpsbl OeHUBAHNUSA Ounenoynble
cpeacTBa
JInaHOCTHBIE * [103HABaTeJIbHAsl MOTHUBALIMS K OCBOCHUIO OCHOB HaOIIo/1eHuE,
IpeANpPUHUMATEIbCTBA; Oecena
* pa3BUTHE aICKBaTHON CaMOOLIEHKH;
* pa3BUTHE HaBBIKOB COTPYIHHUYECTBA CO B3POCIBIMU U
CBEPCTHHUKAMHU B Pa3HBIX CUTyallUsIX, YMEHUE HE CO3/aBaTh
KOH(IMKTOB M HAXOAUTh BBIXOJIbl U3 CIIOPHBIX CUTYAIMH.
MeramnpeaMeTHsl | * yMEHHE aHAIM3UPOBATh HH(OPMAIIHIO, YMEHHE HaOIIo/IeHuE,
e BBINOJIHATH AHAJTUTUYECKHE, CPABHUTENbHBIE OIlEpalliH, aHKETHPOBAHHE,
JieNIaTh BBIBO/IbI, 0000111eHus (TT03HaBaTenbHbIe Y Y/); JKCIIepTHAs
* BJIaJICHUE HaBBIKAMU LI€JIETIONIaraHus, JIaHUPOBAHUS, OLIEHKa
pednexcuu (perynaruBnbie Y Y]I);
* BJIaJICHHE HABBIKOM apryMEHTAllU1, HABBIKOM
CMBICJIOBOT'O UTEHUS (YMEHUE ONPENEIISITh TEMY,
IIPOTHO3UPOBATH COZIEPKAHUE TEKCTA MO 3ar0JIOBKY/TIO
KJIFOUEBBIM CJIOBAaM, YMEHUE BBIJIENISTh OCHOBHYIO MbICIIb,
IJ1aBHbIE (DAKTBHI, OITyCKasi BTOPOCTEIIEHHBIE,
yCTaHaBJIMBATh JIOTUYECKYIO IIOCIEA0BATEIbHOCTh
OCHOBHBIX (DaKTOB), YMEHHEM BCTYNHUThH B yueOHOE
COTPYIHUYECTBO (KOMMYHHUKaTUBHbIE Y Y]I)
* YMEHHUE OLICHUBATh PE3YJIbTAaThl CBOCH JESATEIbHOCTH
[IpenmeTHsbIe * 3HAaHME OCHOB NPOEKTUPOBAHUS CTApTAIa; HaOII0/1eHuE,
* 3HAaeT * pacuIMpeHre aKTUBHOTO 3araca OU3HeC-JIEKCUKY; JKCIEPTHAs
= yMeeT * yMEeHHE pa3pabaThIBaTh CTApTAl-POEKT; OLICHKa, aHaJIN3
* YMEHHE HCMOJNb30BaThb M MpeoOpa3oBbIBaTh pPEUEBHIC | MPOIYKTOB
€IMHHULIBI B COOTBETCTBUH C 3aJJaHHON CUTYyallen JeSITEIIbBHOCTU




Oprasan3annoHHO-NeArornYecKre yCJI0BHA peau3alui NpPorpaMmMbl
A3bIK peanusayuu npozpammopl: AHTITUACKUN A3BIK.

@opma ooyuenus — O6yuenue no Ol «AHMIUACKUN TSI CTApTANOB» OCYIIECTBISETCS B
O04YHOH opme.

Ycnoeus mabopa ¢ Konnekmue¢: B Tpynny NPUHMMAIOTCA BCE OKenamoolue 0e3
MpeBapUTEIHLHOTO 0TOOpA.

Konuuecmeo odyuarowguxca ¢ cpynne: HanoJIHAEMOCTb IpyMil — oT § 10 12 yenoBexk.

Dopmul opeanuzayuu u npoeedenusn 3anamuii: [IporpaMmoil mpe1yCMOTPEHbBI ayIuTOPHBIE
3aHATUS IO TPYIIIIAM.

@Dopmul nposedenusa 3aHAmMUI: O9HAS, TPYTIIOBAs

Memoowbi 06yuenus: CI0BECHBIN, HAIVISIHBINA, TPAKTHYECKUH.

Memoowl 6ocnumanus: yoexxaeHne, ooupeHne, yIpaKHeHHEe, CTUMYJIUPOBAaHUE, MOTUBALIHS.
Dopmbl 0b6yuenus: 04Has, TUCTAaHIIMOHHAS.

(DOprl opearnusayuu 06pa3oeameﬂbH020 npouyecca. HHIAWBHUYyaJIbHAas,
WHAUBUAYAJIBHO-TPYIIIIOBAsA, I'PYIIIOBAsl. 3aH;1THe-6ece/:[a, 3aHATUC-IUAJIOL, 3aHATHC TPCHUPOBKA,
3aHATUC MACTECpP-KiIacc.

Ileoazocuueckue mexnonocuy: WHAMBUIYAIbHOTO OOy4YeHHs, TPYIIIOBOTO OOy4YeHHMH,
KOJUIEKTUBHOTO B3aMMOOOYYeHHMsI, TPOOIEMHOro OOy4YeHUs, UTPOBOW JAESTEIbHOCTH, KOJUIEKTUBHON
TBOPUYECKOH JEATEIbHOCTH, MEANa00pa3oBaTelIbHbIC

Ocobennocmu opeanusayuu 00pazoeamenbHo20 npoyecca:

KparHocTh 3aHSATHIl B HENEN0 U HMX PEKOMEHIYEMBIM pPEKUM PEryaupyeTcss HOPMaMH
Canllun pexomenmyercs 2-4 3aHsTUs B Hemenmro mno 2 daca. [locnme kaxxgoro waca 3aHSITHI
yCTaHaBIUBaeTCA nepepbiB 10 MUHYT JIJIs1 OTABIXA YUALUXCS U IPOBETPUBAHUS TOMEIICHUI.

Mamepuanvno-mexnuueckoe obecneuenue:
KJIacc,
KOMITBIOTEP C MIPOEKTOPOM,
KOMILJIEKC ayM0 ¥ BHIE€OMATEPHUAIOB HA AIEKTPOHHBIX HOCUTEIISX.
Jluoaxkmuueckuii mamepuan:
0  HamIsAHbIE TOCOOUs,
0  KOMIUIEKC KEMCOB U 3aJaHUil IO TeMaM MPOTrpaMMBbI

Kaopoeoe obecneuenue

[Iporpamma peannsyeTcs egaroroM JA0MOJHUTENBHOIO 00pa3oBaHus 0€3 MPUBJIEUEHUS
y3KOTIPO(PHMIIBHBIX CHEINAINCTOB.



YYEBHBIN IIJIAH

Ne HaumeHoBaHMe TeMBbI Bceero IpakTuka Teopust
1 [Tenepauus naeit 2 1 1
2 | KonkypeHTbI 2 1 1
3 | Llenesas aynuropus 2 1 1
4 |IIpoBepka runores 2 1 1
5 |LleHHOCTHOE MpETIOKEHUE 2 1 1
6 | buznec-mozmenn 2 1 |
7 |Ouenka prraka 2 1 1
8 |[Pecypcsl 2 1 1
9 [Pabora B xomaH€e 2 1 1
10 [IInanupoBaHue 2 1 1
11 [ ®unaHChI 2 1 1
12 [MVP 2 1 1
13 | Karasibl npoaBUKEHUS 2 1 1
14 | UaBecTumn 2 1 1
15 | Kak nmpe3eHToBarh cTaprall: IpUMeEpsl U COBETHI 4 1 1
16 | Peseps 2 2

Hroro: 34 16 18




«¥ TBEPACIEH»
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I'BOY COILL Ne 80
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I0.B. Kossiper

KAJIEHJIAPHBIW YYEBHBIV T'PA®UK
peau3aluy J0N0JHHUTEIbHON 001epa3BuBalOIeil MPOrpaMMbl
«AHIIMACKUH IJIA CTAPTAIOB)

Ha 2023-2024 y4eOHbIi roj

ITenaror:
Ton [ara [ara Konmuuects | Konmuects | KonuuecTts
06VUCHILS HayaJa OKOHYaHMS | O y4eOHBIX | O yueOHbIX | 0 y4eOHbIX | Pexum 3ansaTuii
Y 3aHSITUI 3aHATHI HEJIENb JHEU 4acoB
1 neHb B HEnEMIO
1 ron 34 34 34 A "
mo 1 gacy




PABOYASA TPOTPAMMA
K J0MOJIHUTEILHOM 0011epa3BuBalollel nporpamMme
«AHIVIMHACKHUI VISl CTAPTANOB)

[Iporpamma He mayOnMHMpyeT CoAep’KaHWE TOCYIAPCTBEHHBIX CTAaHIAAPTOB IO WHOCTPAHHBIM
A3bIKaM, COICPKUT HOBBIC 3HAHUWA, IIPCACTABIIAIOIINC HpO(I)eCCI/IOHaJIbHHﬁ U TO03HaBaTeJIbHBIN
HUHTEPCC MJIA yHalIuXCs.

Tema 1. I'enepauust uaei

Teopus: tae UcKaTh KpeaTuB U Kak BHIOMpaTh Ujeko i 6usHeca. OOcyxIeHue nmoucka uaei Ha
MpUMeEpPE U3BECTHOTO yenoBeka Yonta JlucHes. [I03HAKOMHUTH C METOIMKON KPEATUBHOCTH.
Ilpakmuka: pourparb CUCTEMY OPTaHU3ALMU MBILUIEHUS «METOJ LIECTH LUIAIDY

Tema 2. KoHKypeHTBI
Teopusa: Kaxue noxoxue NpoayKThl ke CyliecTBytoT. KTo Takue npsiMmple 1 KOCBEHHbIE KOHKYPEHTHI.
Ilpakmuka: pa300paTh NOPTPETHI CYIECTBYIOUINX KOHKYPEHTOB.

Tema 3. LleneBas aynuropust

Teopusa: Onpenenenye NOTEHIMAIBHOTO MoKymnatesns. [I03HaKoMHUTBCS ¢ pa3HBIMU TOPTPETAMHU
KIMEHTOB. [103HaKOMHTBCS € TIOHATHEM «IIEJIeBast ayJUTOPHSD.

Ilpakmuka: npoaHaIU3UPOBATh U COCTABUTH MOPTPET MOTEHIIMAIHHOTO KIIMEHTA.

Tema 4. IlpoBepka rumnores.

Teopuasa: I1poBepka runoressl 0 NoTpedHOCTAX KiaueHToB. Uto Takoe Customer Development:
MO3HAKOMHUTHCS C IOHATHUEM U pa3o0parh Ha MpUMepax.

Ilpaxkmuka: pa3pabotars cBoro Mozens Customer Development.

Tema 5. LleHHOCTHOE NpPeENJI0KEHUE
Teopus: MO3HAKOMUTH C POPMYIUPOBKOM IIECHHOCTH TPOIYKTA, IaTh MOHSATHE U IPUBECTH MPUMEPHI.
Ilpakmuxa: 4TO NeNAaCT NPEIIOKEHUE HEHHBIM? AJTOPUTM JICUCTBUMA.

Tema 6. buzuec-Moaeib
Teopus: O3HAKOMHTH C MOHITHEM «MOHeTH3aIMs». Kakue ObIBAalOT MOJIEI MOHETH3AIMN?
Ilpakmuka: COCTaBUTH CBOIO OM3HEC —MOJICITb.

Tema 7. OueHka pbIHKA
Teopus: OueHka NOTEHIMANIa PbIHKA U pacu€T MOTEHIIUAIBHOTO J10X0Aa KOMITAHUH.
Ilpakmuka: pacCUATATh MOTCHIUAIBHBIA TOX0J KOMIIAHHUH.

Tema 8. Pecypcenl

Teopusa: Kakue pecypcsl Hy>KHBI IIPOEKTY U II€ UX UCKaTh. Buabl peCypcoB U UX NpUMEpHI.
CocraBieHue KapTbl AEMCTBUIA.

Ilpakmuka: cocTaBUTh KapTy MOUCKA PECYPCOB.

Tema 9. Padora B KOManae
Teopusa: Kakue pou B MPOEKTE CYIMIECTBYIOT U KaK MO>KHO MOTHBUPOBATH COTPYAHUKOB. UTO Takoe
paboTa B KOMaHJIE M KaK OHA Ba)KHa.

Ilpakmuka: pactipeieTUTh PO B KOMaH/I€ U AaTh XapaKTEPUCTUKY KaKI0W POJIH.

Tema 10. IlnanupoBanue
Teopusa: PactipeneneHue 30H OTBETCTBEHHOCTH BHYTpU KOMaH[bl. Pa3o0parth 1ian aedcTBuil.
Ilpakmuxka: coCTaBUTH IUIaH ACHCTBUH 110 CO3/IaHUIO CTapTaIa.

Tema 11. Punancbl
Teopusa: natb NOHATHE «IIPUOBLTHY U «pacxoabh». Kak paccuntarh MpuObLIb U TIJIAHUPOBATH PACXOIbI?
Ilpakmuka: yMeTb pacCUNTBIBATh PUOBLIL U PACXOABI.



Tema 12. MVP
Teopusa: 910 TakOe «KMUHUMAIBLHO KU3HECTIOCOOHBIHN nMpoaykT»? J[aTh MOHATHE U pa3oOpaTh Ha
npuMepax. [103HAKOMUTBCS ¢ MHCTPYKIIMEH 110 CO3IaHMIO CaiTa, 4aT-00Ta Ui TIPHIIOKECHHSL.

Ilpaxkmuka: pa3paboTars HHCTPYKIUIO 110 co3AaHuio Yar-60Ta.

Tema 13. Kanajbl POABUKEHUS
Teopusa: OcHOBBI MapKETHHIa U KaHaJIbl IPOABIKEHUS. JlaTh onpeieneHyue u pa3o0pars Ha IpUMEpE.

Hpakmuka: OIIPEACIINTD KaHAJIbl IIPOJABUKCHUAI.

Tema 14. UnBecTHIUHA
Teopusa: NO3HAKOMUTH C IOHATUEM «MHBECTULIMW». Buapl nHBecTuumid. [ ne HaliTu cpencrsa Ha

pa3BUTHE IPOCKTA.
Ilpakmuka: cOCTaBUTH IJIaH JEHCTBUMA, YTOOBI HANTH MHBECTHUITUU.

Tema 15. Kak npe3eHTOBATH CTApPTAIl: IPUMEPHI H COBETHI
Teopusa: Kak co31aTb U I€MOHCTPUPOBATh YOEAUTEIIBHBIE U 3aIIOMUHAIOLIMECS [IPE3CHTALUY.
Ilpakmuxka: Co3nath CBOIO IPE3EHTALMIO JIJIS 3AIMUTHI IPOEKTA.



METOAUYECKUE MATEPUAJIBI

B nporpamme HCHONB3YIOTCS TEXHOJOTHH: TEXHOJOTHUS JIMYHOCTHO-OPHUEHTHPOBAHHOTO
obyuenus (M.C. Slkumanckasi), TEXHOJIOTHS KOJUIEKTUBHOUM TBopueckoi nesrenpHocTy (M.I1. Bonkos,
W.I1. UBanoB), urpossie Texnonoruu (Ilunkacuctseiii [1.1., Dnekonun JI.b.), yueonuk «Crapram:xypc
s HaunHatomuxcsa(M.FO. Mapkymuna, H.B. KoBanesckas, H.JI. [TapdeneHok).

OOyuenue mnpoBoguTcsi B (hopMe yueOHBIX 3aHATUH, pabOThl B Mapax, IPOCMOTPOB BHUIEO
MaTepHUaoB.

ConepkaHue MporpamMmbl BKJIIOYAET 3JEMEHTHI CIEAYIOUUX MpPeIMEeTHBIX o0iacTeil:
(uHaHCOBAasi TPAMOTHOCTh, MaTeMaTHKa, TUTepaTypa, aHTTHIUCKUI SI3BIK U 1.

Jlisg ycnemHoro ocBOeHUs yyamumucs cojepkanus [IporpamMmbl MPUMEHSIIOTCS JIEMEHThI
COBPEMEHHBIX 00pa30BATEIIbHBIX TEXHOIOTHIA.

Texnonozua MUYHOCMHO-OPUEHMUPOBAHHO20 00YUEHUA

JIMYHOCTHO-OPUEHTUPOBAHHOE OOyYeHHE TI03BOJSET PACKPHITH TBOPYECKUI MOTEHIIHAT
Ka)X70ro oOydaromierocss B TpyMlIme, HCXOAs M3 BO3MOXKHOCTEH, CHOCOOHOCTEH, MNepCHEeKTHUBBI,
CHOCOOCTBYET Pa3BUTHIO €r0 MHMBHIyaJIbHOCTH, CAMOPA3BUTHIO U CAMOBBIPAKEHUIO.

300posvecoepezarouiue mexHoano0Zuu
Opranuzanus 3anaruil o JIOIT «IlepBble maru B NpeANnpUHUMATEIbCTBE» MPOUCXOTUT C YUETOM

npoUnakTUKU (QU3NYECKOr0 U TMCUXUYECKOTO MEepeyTOMIICHUs, 00s3aTelbHO MPEeAyCMaTpUBalOTCA
JUHAMHMYECKHE May3bl, PEryjspHas CMEHAa BHUAOB JEATEIbHOCTH, YEPEJOBAHWE HMHTEHCUBHOCTH B
00y4YeHHUH U pellaKCallii, YTO CO3A€eT MOJHOLICHHbIE YCIOBUS IS COXPAHEHUS 3/I0POBBS ACTEH.

Keiic mexnonozuu

B peanuzanuu nporpamMMbl HCHONb3YIOTCS CIAEIYIONINE BUJIbI KeHic-00yUeHUs:

* Keiicvl-ciyuau. 9TO OU€Hb KpaTKUE KEHCHI, ONUCHIBAIOIINE OAUH citydail. Keicbl 3Toro tuma Moryt
HCIIOJIB30BAaThCSl BO BPEMsI 3aHATHUSA JUISl JEMOHCTPALMM TOTO WJIM MHOTO NOHSTHS WU KAaK TeMa IS
o0cyxeHus. VX MOXKHO OBICTPO MPOYUTATh, U OOBIYHO OHU HE TPeOYIOT CIIeUaIbHOM MOATOTOBKH JI0
Hayasa 3aHsATui. Kelcpi-cityyaun 1mosie3Hbl py 3HAKOMCTBE C MaTepHaiOM.

* Keiicvi-ynpasicnenus. Takue Keichl Aa0T 00ydaroeMycst BOSMOKHOCTh IPUMEHHUTD ONpPECICHHbIE
MpUeMbl U IIMPOKO MCHOIb30BATH MaTepHasl KeilcoB, KOrja HEOOXOOUM KOJIMYECTBEHHBIH aHalu3.
ManunynaupoBath nudpaMu B KOHTEKCTE pEalbHOM CHTyallud TOpa3lo HHTEpEecHee, YeM JeNaTh
MPOCTHIE YIPAKHEHHUSI.

* Keiticvi-pewienus. OOydarommMcss HEOOXOAMMO PEIINTh, YTO OHU OYyIyT JeNaTh B CIOXKHBIIUXCS
oOcrosTeNnbCcTBaX, W CcPOpMyTUpOBaTh IIaH AekcTBUMA. [l »TOro oOydaromieMycsi HEOOXOIMMO
pa3paboTarb psJ 000CHOBAaHHBIX MOAXOJIOB U MOTPEHUPOBATHCS B BHIOOPE MO/IX0a, KOTOPHIi OoJbIe
BCETO HAIlEJIEH Ha yCIIeX.

* Keiicvi-npumepsi. OOydaroniemMycsi HEOOXOAMMO TNPOAHAIM3UPOBAaTh HMH(MOPMAIMIO W3 Keica H
BBISIBUTH HanOojiee BaKHbIE CBA3M MEXIY Pa3IUYHbIMU COCTaBIstOIIMMH. OOBIYHO 3/1€Ch BCTaeT
BOIPOC: MMOYEMY BCE IMPOU3O0ILIO0 HEMTPABUIBHO U KaK 3TOTO MOXKHO OBLIIO M30exkarh?

* KoMruiekcHbIe KeWChbl. Takuhe KEWChl ONMUCHIBAIOT CUTYallMH, TJI€ 3HAYMMBbIEC ACTIEKTHI CIPATAHBI B
OosplIOM — KoiMyecTBe HMH(OpManuu, OoJbllas 4YacTh KOTOPOM HECyIEeCTBEHHas. 3ajada
o0yyaronierocst — OTAEIUTh BaXKHbIE aCMEKThl OT MaJO3HAYMMBIX M HE OTBJIEKaTb Ha HUX BHUMAaHUS.
CH0)XHOCTb MOXET COCTOAThH B TOM, UTO BbIJICJICHHBIE aCIIEKThI MOTYT OBITh B3aMMOCBSI3aHBI.

Cnogecnvie menmoovl CHNOCOOCTBYIOT YCHEIIHOMY YCBOCHHIO TEOPETHYECKOr0 Marepuaia, a
TaKXe Pa3sBUTHIO KOMMYHHMKAaTHBHBIX HaBBIKOB: YCTHOE H3JIOKEHHE M3y4aeMOro marepuaia, Oecena,
pacckas, o0CykieHre, OSICHEHHE.

Haznsonvie memoow: 00yueHyst ABISIOTCS OMHUMHU U3 caMbIX 3G deKTUBHBIX. K HUM OTHOCSTCA:
MIPOCMOTP BHJIEOMATEPUAJIOB, JEMOHCTpALUs HAMIAIHBIX MaTepHalioB (WUIIOCTpauui, ¢ororpadui,
BHUJIEOMATEPUATIOB).

IIpakxmuueckue memoOsl HaNPaBJIEHbI HA 3aKPEILICHNE

Hcnoneizyemble memoodvt o0yuenus.

CrosecHvle memoovl: 0OBSICHEHHUE U PACCKa3.

Haensaonvie memoowi:

° [Toka3s npe3enraruit



° [Toka3 Bugeomarepuanon
) [Toxa3 MynabThUIBMOB
Penpooykmuenvie memoosi: 3akperieHne 3HaHUH TOBTOPEHNUE, KOJIJIEKTUBHOE TBOPUYECTBO.
CIIMCOK JIMTEPATYPbI
3akonooamenvHvle u HOPMAMUGHBLE AKMbL U OOKYMEHNIbL:
1. KouBenmms o mpaBax peO6&nka ot 20 Hos6ps 1989 r. // IlpaBa yemoBeka: CO.
MEXAYHapOAHbIX JOKyMeHTOB. — M., 1998. — 380 c.
2. Koncturymmst Poccuiickoit deneparuu. — M.: UznatensctBo «Omera — JIy», 2020, —
63 c.
3. Hogsrii 3akoH «O6 oOpa3oBanuu B Poccuiickoit denepanun». — M.: [Ipocnext, 2023.
— 160 c.

4. Bbornanosa T. I'., Kopaunosa T. B. /luarnoctuka no3naBarensHoii cepsl pedenka / T.I.
bornanosa, T.B. Kopaunosa. — M., 2020. — 39 c.

Jlumepamypa onsa neoazoza:
1. Mapxkymuna H.1O, Koanesckas H.B., Ilapdenénok JI.B. Crapram: kype ans
HaunHaronux/Mapkymuaa H.1O, Kosanesckas H.B., [Tapdenénox JI.B.-Cankr-ITetepOypr 2022
2. N3yuenne uHOCTpaHHBIX s13bIK0B. StartUp, http://audiolang.info/startup/


http://audiolang.info/startup/

OueHka 10CTHKEHUS IIAHUPYEMBIX Pe3yJibTATOB

OOyuenue BefeTcsi Ha 6€30TMETOYHON OCHOBE.
KoHTpoik pe3yasraToB 00y4eHUs U OlIeHKa PUOOPETEHHBIX MIKOJbHIUKAMHA YMEHUH U HABBIKOB MTPOU3BOUTCS MIPU BHIMOIHECHUN YYAIIUMUCS (PUHATBHBIX
MNPOAYKTHBHBIX KOMMYHUKATHBHBIX 3a,Z[aHI/II\/JI KaXa0Tro TEMaTHU4CCKOro pasaciia.

st oneHkH 3(h(heKTUBHOCTH 3aHATHIA MOKHO HCIIONB30BATh CIEIYIOIINE TOKA3aTeIH:

® CTENIEHb [IOMOIIIM, KOTOPYIO OKa3bIBAET YUUTEIb yUaIIUMCSI IPU BBIIIOJIHEHUY 3aJaHN;
® [10BE/ICHHE JIeTel Ha 3aHATUAX: KUBOCTh, AKTUBHOCTh, 3aMHTEPECOBAHHOCTh 00ECIICUNBAIOT M10JIOKHUTEIbHbIE PE3YIIBTATHI;
® pe3yNbTaThl BHIMOJIHEHNS TECTOBBIX 3aJlaHUM W 3aJlaHui W3 KOHKypca pYAUTOB, NPU BBITOJHEHUH KOTOPBIX BBISIBISETCS, CIIPABIISIFOTCS JIM YYEHUKH C

HUMH CaMOCTOATCIIBHO,

® KOCBEHHBIM IMOKa3aTesieM 3 (eKTUBHOCTH 3aHATHI MOXKET ObITh MOBBIIIEHHE KaueCTBa yCIeBAEMOCTH 110 MaTeMaTUKE, PyCCKOMY SI3BIKY, OKPY KaloIIeMy
MUPY, TUTEPATYPHOMY UTEHHUIO U IPYTUM MIPEAMETaM.

ITAPAMETPbLI U KPUTEPUN OLIEHKHN COOPMHUPOBAHHOCTH JINUHOCTHDLIX,

JIEMCTBUI Y TPEJIMETHBLIX PE3YJIETATOB YUAIIIMXCS

» Momusayus

Y4Y€HUs1, HE MPOSBISAET
3aMHTEPECOBAHHOCTb B IPUOOPETEHUH U
pacIIMpeHny 3HAaHUH U CITIOCOOOB
JEHUCTBUN, OTCYTCTBYET TBOPUECKUN
IOJXOJ] K BBIITOJIHEHUIO 33JaHUM.

CMBICJIa YYEHUSsI, HE BCETa IPOSIBIISET
3aMHTEPECOBAHHOCTh B IPHOOPETCHUH 1
pacuImpeHny 3HaHu| U CIocoO0B
JIEUCTBUI, HE BCEI/Ia MPOSIBISACTCS
TBOPYECKUH MOAXO]T K BBIIOJIHEHUIO
3aJaHUMN.

Tapamempeol v Yp DOCIL, ~
Huszkuu Cpeonuii Buoicoxuii
= He pa3Buta MoTuBanus yueOHOH » YactuyHo chopMupoBaHa MoTuBanus |* Pa3Buras MmoTuBanus yueOHOU
JInunoctHble YY]I | neATEeIbHOCTH M JIMYHOCTHOTO CMBICTIA | y9eOHOM AESITEIPHOCTH U TUYHOCTHOTO | ACSATEIHHOCTH M IMYHOCTHOTO CMBICTIA

y‘IeHI/ISI, SaI/IHTCPGCOBaHHOCTB B
MPHOOPETEHUH M PACIIUPCHUH 3HAHUH 1
crioco0O0B JIEHCTBUI, TBOPUECKUIN TTOIXO/
K BBITTOJIHEHUIO 3aJaHUH.

» Camooyenka

= He cdopmupoBana pediexcuBHas
CaMOOLICHKa, YMEHHUE aHAJIM3UPOBATH
CBOM JICHCTBUS U YIIPABIATH UMHU.

* YactuyHo chopmupoBaHa
peduieKcUBHAsI CAMOOLIEHKA, YMEHHE
AHAJIM3UPOBATh CBOU JICVCTBUS U
YIPABISITh UMHU.

* ChopmupoBaHa pedaekcuBHas
CaMOOIICHKa, YMCHUE aHATM3UPOBATh
CBOM JICHCTBUS M YIIPABISATH UMH.

» Compyonuuecmaeo

= He chopMupoBaHbl HaBBIKH
COTPYIHUYECTBA CO B3POCIBIMU U
CBEPCTHHUKAMH.

* OCBOCHBI HCKOTOPBIC HABBIKU
COTPyAHUYCCTBA CO B3POCIILIMUA U
CBCPCTHHUKAMMU.

* OCBOCHBI HaBBIKH COTPYAHUYECTBA CO
B3pOCJIbIMHU U CBEPCTHUKAMM.

MeTanpeameTHbie

Pezynamusnvie YV][

METAIIPEAMETHBIX YHUBEPCAJIbHBIX YYEBHBIX
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* He ymeeT caMOCTOSTENBHO ONPENENATh
LIEJIM CBOETO 00y4EHUs1, Pa3BUBATh
MOTHUBBI U UHTEPECHI CBOCH
IMO3HABATCIBHON IEATCILHOCTH;

» He MOXKeT CaMOCTOSTEILHO
IJIJAHUPOBATH ITYTH JIOCTHXKCHUS LIEIICH.
He MoxeT npeaBOCXUTUTH pe3yNIbTaT U
YPOBEHb YCBOEHHSI, €TO BPEMEHHbIE
XapaKTEPUCTHKU;

= He ymeeT COOTHOCUTB CBOM JICHCTBUS C
TUIAHUPYEMBIMH PE3yJIbTaTaMU,
OCYUIECTBIIATH KOHTPOJIb CBOEH
JESITEIbHOCTH B MPOIIECCe TOCTHKEHUS
pe3yabrara.

He moxeTt BHECTH HEOOXOTUMBIE
JIOTIOJTHEHUSI U KOPPEKTUBHI B TIJIaH U
croco0 AEWCTBUS B CIydae PacXOkKIACHUS
3TaJOHAa, peajJbHOro ACHCTBUS U €ro
IPOAYKTA.

* He MOXeT OLIEHUTh MPaBUIBHOCTD
BBITNIOJTHEHUSI Y4eOHOM 3a/1auu,
COOCTBEHHBIE BO3MOYKHOCTH €€ PELICHUS

* He Bcerga ymeeT caMOCTOSITEIIBHO
OTIPEIETISATH 1SN CBOETO 00yUeHUs,
pa3BUBaTh MOTHUBBI U HHTEPECHI CBOCH
IMO3HABATCIBHON ACATCILHOCTH,

* He Bcerga ymeer caMOCTOSITENIBHO
MJIAHUPOBATH ITyTH JIOCTIKEHUS 1IETICH.
He Bcerna ymeer npe1BOCXUTUTh
pe3yJbTaT U YPOBEHb YCBOCHHSI, €T0
BPEMEHHBIE XapaKTePUCTHKH;

» He Bcerjga COOTHOCUT CBOM JACHCTBUS C
TJIAaHUPYEMBIMU PE3yIbTaTaMHM, HEe BCETIa
OCYIIIECTBIISIET KOHTPOJIb CBOEH
JIEATETbHOCTH B MIPOLIECCE TOCTHKEHUS
pe3yJbTara.

He Bcerna ymeer BHECTH HEOOXOIUMBIE
JIOTIOJTHEHUSI U KOPPEKTUBBI B IIJIaH U
Croco0 EUCTBHSI B CITydae pacXOKICHHS
ATaJIOHA, PEaIbHOTO JIEUCTBUS U €T0
MIPOIYKTA.

* He Bcerga B mosiHOM Mepe MOXKET
OLICHUTh NPABUILHOCTH BBIMIOJHEHUS
y4eOHOM 3a/1a4H, COOCTBEHHBIE
BO3MOYKHOCTH €€ pelIeHus

* YMeeT caMOCTOSITEIBLHO ONPEEIIATh
IIEJIM CBOETO 00yUYEeHHsI, Pa3BHBATh
MOTHBBI U HHTEPECHI CBOEH
IMO3HABaTSIbHOU NCATCIBHOCTH,

* YMeeT caMOCTOSATEILHO TUIAHUPOBATh
MyTH TOCTUXKEHUS 1IeJIEH, B TOM YHUCIIE
aJbTepHATUBHBIE;

YMeeT caMOCTOSATENBHO MPEABOCXUTHUTD
pe3yJbTaT U YPOBEHb YCBOCHHUSI, €TO
BPEMCHHBIE XapaKTePHUCTHKH;

* YMeeT COOTHOCHUTE CBOHM JICUCTBHSA C
IJIAaHUPYEMBIMU PE3yIbTaTaMH,
OCYIIECTBIIATh KOHTPOJIb CBOEH
JIeATETLHOCTHU B MPOIIECCE AOCTHKEHUS
pe3yibTara,

YMeeT caMOCTOSITETHbHO BHECTH
HEOOXOIUMBIE JOIOIHEHHUS U
KOPPEKTUBBI B IJIaH U CIIOCO0 JEHCTBUS
B CTy4ae pacxXxoKJeHHUs dTajoHa,
peanbHOrO AEUCTBUS U €r0 MPOAYKTA.

* YMeeT OlleHUBATh MPaBUILHOCTD
BBITIOJTHCHHSI YI€OHOM 3a/1a4H,
COOCTBEHHBIE BO3MOKHOCTH €€ pelIeHuUs

KOMMyHuKClmuGHble

* He ymeet opranu3oBbIBaTh yueOHOE
COTPYAHUYECTBO U COBMECTHYIO
JEATEIIHOCTD C YIUTEIIEM U
CBEpCTHHKAMU; paboOTaTh
VHIVBHYaJIEHO U B TPYIIIE: CTABUTH
BOIIPOCHI; YIPABJISATH OBEACHUEM
napTHepa; HaxoIUTh 00lee peleHne u
paspermarb KOH(IUKTHL

= He moxxeT popmynupoBarsb,
apryMeHTHPOBAaTh U OTCTauBaTh CBOE
MHEHHE

* B 60IbIIMHCTBE CITy4aeB MOXKET
OpraHU30BBIBATH Y4eOHOE
COTPYIHUYECTBO U COBMECTHYIO
JIeATETLHOCTD C YyUUTENIEM U
CBEpPCTHHUKAMH; paboTaTh
WHIUBUIyaJIBHO U B TPYIITIE, 3a/1aBaTh
BOIPOCHI, KOHTPOJIMPOBAThH U OLICHUBATh
JICCTBUE MapTHEpPA.

= He Bcerna moxet popmynupoBarsb,
apryMEeHTHPOBATh U OTCTauBaTh CBOE
MHEHHUE

= YMeeT OpraHu30BbIBaTh yueOHOE
COTPYIHUYECTBO U COBMECTHYIO
JESATEIbHOCTh C YUUTEIEM U
CBEpCTHHKAMU; pabOTaTh
WH/IMBUYaJIbHO U B TPYIIIE: MPOSBIATH
MHUIMATUBHOE COTPYIHUYECTBO B
noucke u coope nHPOpMaLMU; HAXOTUTD
o0l11ee pelieHue U pa3perarhb
KOH(IIUKTHI HA OCHOBE COTJIACOBAHMSI
MIO3ULIMN U y4E€Ta UHTEPECOB;

= MoxeT popMyInpoBars,
apryMEeHTUPOBaTh U OTCTaUBATh CBOE
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| | MHCHUC

Iloznasamenvivie

* He cnocoGen onpenensTb MOHSTHS, * He Bcerga MOXeT caMOCTOATENHbHO
co3/1aBaTh 00OOIICHHSI, yCTAHABIMBATh | OMPEIENIATh MOHSTHS, CO3/1aBaTh
AHAJIOTHH, KIIACCU(PUITUPOBATH, 00001eHNs, YCTaHABIUBATH AaHAJIOTHH,
CaMOCTOSITENIbHO BBIOMPATh OCHOBAHUS U | KJIacCU(UIIMPOBATh, BHIOMPATh
KpUTEPUU JJIs1 KJIacCUPUKAIIH, OCHOBAHHUSA U KPUTEPUU JJIS
yCTaHABIMBATh TPUUUHHO- KJIaCCU(UKAIUH, YCTAaHABIINBATh
CJIEICTBEHHBIE CBSI3U, CTPOUTH MPUYUHHO- CJIEJICTBEHHBIE CBSI3H,
JIOTUYECKOE PACCYKIICHHE, CTPOUTH JIOTHUECKOE PACCYXKICHUE,
YMO3aKIIoueHue (MHIYKTUBHOE, yMO3aKJtoueHue (MHAYKTUBHOE,
JENyKTUBHOE U [0 aHAJIOTUH) U JIeNIaTh | IeAYKTUBHOE U 110 aHAJIOTUH) U JIeaTh
BBIBO/IbI BBIBOJIBI

* VMmeer ONPCACIIATH IMOHATHSA, CO3aBaTh
0000111eHus, yCTaHABIMBATh aHAJIOT U,
KJIacCU(pUIIUPOBATH, CAMOCTOSATEILHO
BbIOMPATh OCHOBAHUS U KPUTEPUH IS
KJ1accu(pUKaK, yCTaHABINBAaTh
MNPUYIUHHO- CJIICACTBCHHLBIC CBA3H,
CTPOUTB JIOTHYECKOE paccyKIeHNUE,
yMO3aK/IroueHue (MHIyKTUBHOE,
JIETyKTUBHOE U 110 aHAJIOTUHN) U J€NIaTh
BBIBOJIbI

Ipeamernsie YY/I |= MimeeT npeicTraBicHUe O OHATHSX: = 3HaeT U pa3dupaeTcs B MOHATHUAX: = CaMOCTOSITENILHO MIPUMEHSIET U MOXKET
«employment», «occupationy, «start «employment», «occupation», «start OOBSICHUTD MOHATHS: «employmenty,
up», «KH3HBb CTapTamna, «obstacle», up», «KH3Hb CTapTamnay, «obstacle», «occupationy, «start up», «Ku3Hb

" 3naem «project», «solutiony, «assess», «project», «solutiony, «assess», cTapramay, «obstacle», «project»,
«competition», «profity, «benefity, «competition», «profity, «benefity, «solutiony, «assess», «competitiony,
«target», «manufacture», «rivalry», «target», «manufacture», «rivalry», «profit», «benefity, «target»,

«tradey», «advertisementy, «client», «trade», «advertisementy, «clienty, «manufacturey, «rivalry», «trade»,
«budget», «funds», «income/revenue», | «budgety», «funds», «income/revenue», |«advertisementy, «client», «budget»,
«goods», «market», «investment, «goods», «market», «investmenty, «funds», «income/revenuey, «goods»,
«barter», «consumption», «shortage», «barter», «consumption», «shortage», «market», «investmenty, «barter»,
«exchangey, «customery, «marketing», |«exchange», «customer», «marketing», [«consumption», «shortage»,
«resourcesy. «resourcesy. «exchange», «customer», «marketingy,
«resourcesy.
» Ha aHIIMICKOM SI3BIKE MOJT * [Ipu KOHCYJIBTAITMOHHON MOAIEPIKKE * CaMOCTOSITEIbHO MOXKET BECTH
» Vumeem

PYKOBOACTBOM YUUTCIIA YMECT BECTU
Pa3HbIC BUIBI JUAJIOTOB,

CO30aBaTh pa3HbIC BUABI
MOHOJIOTHYCCKHUX BLICKa3BIBaHI/II\/'I;
BOCHpI/IHI/IMaTI) Ha CJIyX W IOHUMATb
HCECJIOXKHBIC alalITUPOBAHHBIC
AYTCHTUYHBIC TCKCTBI; YNTATh IIPO cebs
X ITIOHUMAaTh HECIIOXKXHBIC
aJalITUPOBAHHBIC AYTCHTUYHbBIC TCKCTHI,

YUUTEIIA MOXKET BECTU PA3HBIC BU/IbL
JAUaJI0roB,

CO30aBaTh Pa3HBIC BUABI
MOHOJIOTHYCCKHX BBICK&3BIB3HHI>1;
BOCHpI/IHI/IMaTL Ha CJIyX U IIOHUMAThb
HCECJIOXKHBIC aJalITUPOBAHHBIC
AYTCHTUYHBIC TCKCTBI; YATATh IIPO cebs
U IIOHUMAaThb HECJIOXKHBIC
AJallTUPOBAHHBIC AYTCHTHYHBIC TCKCTHI,

PAa3HLIC BUABI 1UAJIOTOB,

CO31aBaThb Pa3HBIC BUbI
MOHOJOTHYCCKHUX BI)ICKa3BIBaHI/H71;
BOCHpI/IHI/IMaTB Ha CJIYX U IOHUMATb
HCECJIOXKHBIC a1alITUPOBAHHBIC
AYTCHTUYHBIC TCKCTBI; YATATH IIPO ceOls
" IMTOHUMAaTh HCCJIOKHBIC
AJJAlITUPOBAHHBIC Ay TCHTUYHBIC TCKCTBI;
paccuuTarb JOXOAbI U pacXoabl,
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MOJKET PACCUUTATh 1OXOABI U PACXOIBL,
COCTaBHUTb MPOCTOMN OIOKET,
IIPOaHAIN3UPOBATh PHIHOK, BBIIBUTH
LIEJIEBYIO ayJUTOPUIO, HAXOUTh
pecypchbl U HHBECTULIMH, pa3paboTarh
MOJIENIb COOCTBEHHOI'O CTapTana; 3Hambo
U NOHUMAamMs 0COOEHHOCTHU CTPYKTYPBI
IMPOCTHIX U CIIOKHBIX npe;momeﬁnﬁ
AHIIUICKOTO S3bIKa; pa3IMYHbIX
KOMMYHHKATUBHBIX TUIIOB
NPEUIOKEHUN aHITIMICKOTO SI3bIKA.

paccuMTarh JOXOAbl U PACXOJbI,
COCTaBHUTh MPOCTOM OIOIKET,
MIPOAHAIU3UPOBATH PHIHOK, BHIIBUTH
LIEJIEBYIO ayAUTOPUIO, HAXOIUTh
pecypchl U MHBECTHUIINH, pa3paboTarh
MOJIeJIb COOCTBEHHOTO CTapTara; 3Hambo
U noHUMams 0COOEHHOCTU CTPYKTYPBI
MMPOCTLIX U CIIOKHBIX npezmomeHHﬁ
AQHTIIMICKOTO SA3BIKA; Pa3IHUYHBIX
KOMMYHHKATUBHBIX THIIOB
PEIOKEHUH aHIIIMHCKOTO SI3bIKa

COCTaBUTh MPOCTON OIOIKET,
MPOAHAJIM3UPOBATh PHIHOK, BBISIBUTH
LIEJIEBYIO ayIUTOPHUIO, HAXOIUTh
pecypchl U UHBECTHIINH, pa3padoTarh
MOJIENIb COOCTBEHHOTO CTapTana; 3Hamas
U noHuMams 0COOEHHOCTU CTPYKTYPBI
MPOCTBIX U CIIOXKHBIX MPEIIOKEHUN
AHIJIMKACKOTO SI3bIKA; PA3JIUMYHBIX
KOMMYHHMKATUBHBIX THUIIOB
MPEIOKEHUN AaHTTTMHACKOTO S3bIKa
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benosa Enena AnekcanapoBHa
VYuurens anmuiickoro si3bika 'BOY COILL Ne80 Ilerporpanckoro paiioHa ¢ yrimyOJeHHbIM H3y4YE€HHUEM aHIJIMHCKOTO S3bIKa
r. Cankr-IletepOypr

TexHoJIOrnYecKasi KapTa YPoKa aHIIMHCKOro si3bIKa o Teme «['eHepauust uaei»

Tun ypoka YcBoeHnne HOBbIX 3HaHUH (90 MUHYT)

Pa3BuTHe GprHAHCOBOM rPaMOTHOCTH yUalIUXCsl, pa3BUTHE KOMMYHHKAaTHUBHOI'O HaBbIKA, Pa3BUTHE YMEHUI B

enb ypoka
YTEeHUHU M BOCHPUITUU TEKCTA Ha CIYX.

-TI03HAKOMMTD YYAIUXCs C OCHOBHBIMM IOHATUAMU TeMbl «I eHepanus unein»

-BBECTH HOBYIO TEMaTUYECKYIO JIEKCUKY

-pa3sBUTH HABBIKU M YMEHHUS YTE€HUS U ayIUPOBAHUS

-OCYIIECTBUTh IPAKTUYECKOE IPUMEHEHHUE 3HAHUN ITOCPEICTBOM IIPOCKTHOM 1EATEIbHOCTU

3agauu ypoka

* TMYHOCTHBIC: TOTOBHOCTh K H3Y4YCHHIO HOBOTO U CAMOPA3BUTHIO, CPOPMHUPOBAHHOCTH MX MOTHBAILIUHU K
00y4eHHIO U

IeJICHANPABICHHOHN TO3HABATEIBHOM JESTEITLHOCTH, CIOCOOHOCTh CTABUThH LICIIH.

* METaNpeIMETHBIE: YMEHHE OCO3HAHHO MCIIOB30BATh PEUEBBIE CPEACTBA B COOTBETCTBHH C 3a/1aueit
[TmaHupyemMble pe3ysbTaThl KOMMYHUKAIHH,

* IPCAMCTHBIC. YMCHHEC UCIIOJIB30BATh JICKCUYCCKUC CIUMHHUIBI 110 TCMC «reHepaL[I/Iﬂ H[[eﬁ», pacmImpCHuC
JMHTBUCTHYECKOTO KPYro30pa M JICKCHYECKOTO 3araca, CO3/1aHue OCHOBEHI [Tt (QOpMUpPOBAHUS HHTEpECa K
UCTIOJIb30BAaHHIO HHOCTPAHHOTO A3bIKA KaK CPE/ICTBA MOMydeHHs HH(POPMAIINH, TO3BOJISIONIEH PACIIUPSTH CBOH
3HAHUSI B IPYTUX MPEIMETHBIX 00JIaCTSX.

* popma nesTenbHOCTH: (GPOHTANTBHAS, WHIANBUAYaTbHAS, TPYIIIOBas

@DopMmBbl U CBSI3U * popmbl 00yUYeHHS: 1eATeIBLHOCTHBIN ciocod 00yueHus:, pojieBasi urpa.
* MEXXIPEIMETHBIC CBSI3M: MAPKETHHT

MexnpenaMeTHasi MHTerpanus OO0111ecTBO3HAHNE

O6opynoBaHne MIPE3CHTAIMS 110 TEME, TEXHOJIOTHYECKasi KapTa, TEKCT, BHJICO MaTepuall
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OTanbl ypoka Hencteus yuntens Hencteuns dopmbl | YY[
yqalmxc AeAr. MpeomeTHble MeTanpeamMeTHble JNNYHOCTHBIE
Llenenonaranne | lNpegnaraet nogymaTb Hag dpOH- YMeHune YmeHue onpegenatb | Hactpou Ha ypok,
3 MUH cMbICnoM umTtaTel «oen He TanbHasa | NpaBuMbHO uenb 1 3agadv Ha
yMUparT» NOHMMaTb YpOKa; yMeHune B3anmopencTemne
Read the words said by a 3HayeHue coTpyaHu4aTb C Ha MHOCTPaHHOM
famous German philosopher BbICKa3bIBaloT NeKcn4ecKnx yqntenem u A3bIKe;
and tell me what we're going to | ceon ngen eNHUL, NO TeMe | cBepPCTHUKaMmn dopmmpoBaHue
talk about today. HaBbIKOB
LenenonaraHns
Yes, today we're going to talk
about a way from dreams to
ideas. Every startup begins with
an idea but what is the way to
find it?
3HaKoMCTBO C We should learn the ideas AKTMBM3aLUSA YmeHune coxpaHatb | MprnobpeteHne
OCHOBHbIMW generating method from Walt nekcuko- y4ebHyto Lerb n HOBbIX 3HaHWUN,
NOHATUSMU U Disney - an American animator, | oTBe4atoT Ha rpaMmMaTtmnyeckor | 3agady; COBepLUEeHCTBOBaH
BbINONHEHNe film producer, and outstanding BOMpOC 0 dopmupoBaHue ne
3agaHun entrepreneur. 3anaca; HaBbIKOB NMeLLnXCS
42 MuH What do you remember about OCO3HaHHoe KOMMYHUKaLNUK C 3HaHuK;
this man? NnocTpoeHue yyntenem u yMeHune
Yes, you are right. peyeBoro Bbl- CBEPCTHUKaMu dopmynupoBaTb
CcKasblBaHUS; cobcTBEHHOE
[MokasbiBaeT BUOeo C CmoTpaT WHOVBW- | yMEHUne MHEHMne n
onncaHuem Kapbepbl YonTa BMAEO U AyarnbHa | npaBunbHO oTCTamBaTb
HncHes. OTBeYaloT Ha S NOHUMAaTb CBO MO3MLNI0
Now watch the video — BOMpPOChbI 3HayeHne
animated biography of Walt NeKCUYeckmx
Disney. After watching, answer eaunHuL, no
the questions. Teme.
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Walt Disney is not only the
inventor of Mickey Mouse, the
creator of Duckburg. His
success is undisputed, as is the
reason for it: Walt Disney was
not merely a creative
daydreamer who just had a few
good ideas. Disney was a
realist and the critic of his own
ideas. That made his creations
into global successes.

(ykasbiBaeT Ha OTO C Tpems
XEHLUMHaMn, cMaaLmmm B
Kpecnax)

Look at that picture of three
ladies. What are these?
What are their roles?

Walt Disney’s method involves
developing ideas by adopting
three distinct thinking roles: the
Dreamer, the Realist, and the
Critic.

Now your task is to discuss in
pairs what job the Dreamer, the
Realist and the Critic do.

You have a few minutes to
think.

(Mcnonb3yeT meTon MO3roBoM
WTypMm. Ha gocke 3anucoiBaeT
naev yvamxcs)

Thank you for your discussion.

BbICKa3bIBalOT
cBOU naeun

obcyxaatT B
napax, a noTom
aenarcs
MHEHNEM C

Apyrumum
yyalmmmcs

CMOTpPAT Bnaeo
1 CpaBHMBAKOT

dpOH-
TanbHas

napHas

dpOH-
TanbHas
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Your task is to watch the video
about Walt Disney’s method
and check your guesses. You
can take notes.

BblgaeT pasgaTtoyHbIn
Martepuan c onucaHuem 3ajad,
peluaeMbixX B paMKax Kaxgon
ponu

Before reading look at the list of
words and their definitions,
make sure you understand
them.

Now read the text and get
acquainted with the method in a
more detailed way.

After reading, do the exercise:
match the roles with the
questions they think about.

Let’s continue working on our
startup. The next step. Business
ideas need to be explored
through various perspectives in
order to uncover options that
might otherwise be overlooked.
For this purpose, the method of
Six Thinking Hats is used.

Your task is to watch the video
about the method of Six

CBOW Ooragku.

YMuTalT CNUCOK
CrnoB C
aepuHnumamm
N nepeBoaaAT
Ha PYCCKUN
A3bIK

YATAOT TEKCT U
BbIMOJTHAOT
ynpaxXHeHune

CMOTPSAT BUOEO
N 3anoSHAIT
Tabnuuy

nHanBKn
AyanbHa
A

ppoH-
TanbHas
/mHamnBKn
AyarnbHa
a

dpOH-
TanbHasa

MHANBU
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Thinking Hats and fill in the AyanbHa

table. You can take notes. A
[MpakTnyeckoe Yyawmecsa pasgensairca Ha Yvyaiwmecs pynno- | AkTuBmsaums YMeHue BolpaxaTb | YMeHMe genuTbes
npuMeHeHne rpynnel the Dreamer, the paboTatoT B Bas NeKcuKo- MbICIN B HangeHHOMn
(ponesas vrpa) Realist, and the Critic n rpynnax u rpammaru- COOTBETCTBUMU C NHopMaLmen;
40 MyH obcyxaatoT busHec-mogernb BbINOMHAT Yyeckoro 3anaca, | 3agadyamu u yyactue B

LBeTOYHOro 6usHeca B NPOEKTHYHO OCO3HaHHOEe YCIOBUAMM TBOPYECKOM

COOTBETCTBUUN C POSISIMMU. OeATernbHOCTb NOCTPOEHNE KOMMYHMKaLWu; npouecc

-Dear students, | want you to no Teme peyeBoro NOWUCK 1 BblgeneHne

work in the groups of three. “reHepaums BbICKa3blBaHus, | MHoOpMauuu;

Please, take one paper from the | ngen cosgaHus aKTMBM3aLUms NnocTaHoBKa

plate. Students with identical LBETOYHOIO HaBbIKOB BOMPOCOB U MOUCK

roles will work together. 6usHeca” roBopeHus peLeHnn

O6cyxaeHne BO3HUKLWINX MAEN,
npevmyLlecTsa, HegocTaTku,
noTeHuManbHble PUCKN U
BbIroapl.

-Now present your business
models and be ready to listen to
your classmates’ thoughts on
your projects.

Mpepnaraet paccMoTpeTb
BO3MOXXHOCTb npeycneTb B
LIBETOYHOM Du3Hece.

B cnyyae HeobxoamnmocTu
rnomoraeT ¢ uaesmu;
MeuTaTenb — npogaxa
pacTeHun B ropLukax,
NCKYCCTBEHHbIE pacTeHnsa ans
OEKOPUPOBaHNSA MOMELLIEHUN,
cosfaHue ByKeToB Ha 3akas,
cosgaHuve
OHNaWH-KOHCTPYKTOpa OYKETOB;
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PeanucTt — uBeTOYHbIN PbIHOK
nepenoriHeH, uBeTbl n3 bymaru
MOTYT NOPTUTBLCH UK He BbiTb
BOCTpeOOBaHHbLIMY;

Kputnk — cbop byketoB
3aHMMaeT MHOro BPEMEHW,
3aTpaTtbl HA NepcoHarn
(ansanHepsbl), paBHOMEpPHOE
MonofTHEHME aCCOPTUMEHTA U
T.0.

Yvyawmecsa pasgenstorca Ha 6
rpynn no uncny “Thinking hats”
N NbITAITCA NOHSATb, KaKoW
MHdOpMaUnM HEOOCTAET, rae eé
HaWTW, KaK UCMOoSb30BaTh yXe
n3BeCTHble haKTbl U BbIBOAbI
Ansa ctaprtana.

You have to explore your
business ideas through various
perspectives using the “Six
Thinking Hats” method in order
to explore problems in a very
detailed way.

NopseneHue
NTOroB

3 MUH

What ways of ideas creation
have you learned today?
Mcnonb3yeT npném mMo3roBom
LWTYPM N BMECTE C yYaLlMMmca
3anucbiBaeT Ha JOCKe Bce
BO3MOXXHO€E CMoCco6bI
reHepauuuv n getanusauuu
naewn, KotTopble yyauimecs
y3Hanm Ha ypokKe.

Eweé pas
BCMOMMUHAIOT
BCe cnocooObl
reHepauum um
aetanusaumm
naen.

dopOoH-
TanbHas

AKTMBU3aLMA
HaBbIKOB YCTHOW
peyn

O6006LWweHne
nony4YeHHou
nHdopmMauuu;
OCYLLIeCTBIIEeHMe
CaMOKOHTpPOrs

NonseneHune
NUTOroB
ypoka
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Jonnu Haranus MBanoBHa

Yyuutens anrmiickoro s3pika 'BOY COII Ne80 IleTporpaackoro paifioHa ¢ yrryOJeHHBIM U3yYeHHEM aHTIIMMCKOTO SI3bIKa

r. Cankr-IlerepOypr

TexHoJorn4ecKkasi KapTa ypoka no yue0HoOMy npeaMeTry «AHIVIMACKHH A3bIK» B 8 Kiaacce Ha TeMy «KoHkypeHnusi B Ou3Hece»

Tun ypoka M3y4YeHHe HOBOTO MarepHaja

Aemopvr YMK

Llens ypoka pa3BUTHE KOMMYHHKATUBHOTO HABBIKA, PA3BUTHE YMEHHUI B UTCHUH M BOCIIPHUSITHH TEKCTA HA CIYX
3aoauu * MO3HAKOMUTH yuaruxcs ¢ fanHoi temoii (Konkypenuus B OusHece);

¢* BBCCTH HOBBIC JICKCUYCCKHUEC CAMHUIIBI IT0 TEMC,
¢ HAYYUTb BOCIIPUMHHUMATH NMHOA3ZBIYHYIO PCUb HA CIIYX U IIPU UTCHUU,
* HAYYUTH NPUMCHATH ITIOJIYUYCHHBIC 3HAHW HA IIPAKTUKC

Ilnanupyemvie
pe3yibmamol

* TUYHOCTHBIC: TOTOBHOCTH K U3yUEHHUIO HOBOTO U CAaMOPa3BUTHIO, C(HOPMHUPOBAHHOCTH MOTUBAIIMH K OOYUYESHHIO U 1I€JICHANPaBICHHOMN
IMO3HABATEIBHON ACATEILHOCTH, CIIOCOOHOCTEL CTAaBHUTH LI,

* METalpeAMETHBIC: YMEHUE OCO3HAHHO UCIIOJIB30BATh PEYEBBIE CPEACTBA B COOTBETCTBUHM C 331a4€i KOMMYHUKALUH,

* IPEIMETHBIE: YMEHHE UCTIOJIb30BATh JIEKCHUECKHE €AMHULBI IO TeMe «KaHaabl MpoABMKEHUSY, PACIIUPEHHUE JIMHIBUCTHYECKOTO
KpYyro3opa U JEKCHYECKOT0 3araca, Co3/1aHie OCHOBHI 17151 JOPMUPOBAHUS HHTEpPECa K UCIIOIB30BAHUIO0 HHOCTPAHHOTO SI3bIKA KaK
CpeicTBa MOJyUeHUs MH(OPMAIIMY, HO3BOISIONIEN PACIIUPSITL CBOU 3HAHUS B APYTUX NPEAMETHBIX 00aCTIX.

Dopmbl u cesa3u

* popma nesTenbHOCTH: PpOHTANbHAS, HHANBUAYaIbHAS, TApHAS, TPYMIIOBas.
* popMbI O0yUeHUS: MeATETLHOCTHBIN CIOCO0 00yUeHus, poJieBas Urpa.
* MeKIPEIMETHBIE CBSI3U: MAPKETOJIOTHS

Mescnpeomemnas teMa «KoHkypeHIus B OU3Hece» Kak 371eMeHT 00pa30oBaTeIbHON MPOrpaMMBbl 110 MAPKETUHTY U peKjiame
uHmezpayus
Obopyoosanue TEeJIedKpaH, Npe3eHTalHs

Obpa3zosamenvhbie
pecypcul

npe3cHTanus 1o TEMC, TEXHOJIOTMYCCKad KapTa, TCKCT, BUACOMATCpHAl

TexHosno2u4eckasi kapma (90 MuHym)

dmanebi
YPOKa

Helicmeusi yaumens

Helticmeus ®dopm yya

obyvyarowuxcsi | dessm. JluyHOCMHbBIE

MpedmemHbie | MemanpedmemHsie |
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1.0Opranusay, |[puBeTcTBUE YYEHMKOB. MpueetcTBytOT | PPOHT
WNOHHbIN -Good morning, students. | yuntens. anbHas
(1 MuH.) -Good morning,
teacher.
2.0npegeneH | UHuumnpyet PasmbiwnsioT o | PpoHT | AKTMBM3aUUSA lMnaHupoBaHue HacTpon Ha ypokK, Ha
ne Tembl Pa3MbILLIIEHMS HA TEMY. Teme ypoka u anbHaga | nekcuko-rpamm | coTpygHuyecTBa C B3aMMoaencTBme Ha
ypoka -Look at the photo and the | onpeaensioT aTU4yecKoro yyntenem u WHOCTPaHHOM £13blKe
quotation and tell me what | ee. 3anaca; CBEpPCTHUKaMu;
(5 MuH.) we are going to talk about | -Today we think akTuBu3aums camoperynsauus,
today. we will talk 3HaHWK Nno
-MocmoTpuTte Ha about NHOSI3bIYHOMN
doTorpaduto n umtaty um competition KOMMYHUMKaLUmn
CKaXute, 0 YeM Mbl -Mbl gymaem,
cerogHs byoem YTO CEerogHs Mol
OecenoBaTb Oynem
rOBOPUTb O
(cM. npunoxeHue 1, cnang | copeBHOBaHUU

2, 3agaHune 1)

YTouHsAeT opMynUpoOBKY
TeMbl.

PaccyxpgatoT no

NocTaHoBKa n
dopmynmpoBaHue
TeMbl

dopmupoBaHue HaBbIKOB
LenenonaraHums,
NpnoBpeTeHNs HOBbIX
3HaHWUN,
COBEpPLLEHCTBOBaAHME

-Today we are going to talk | TéeMe Ha g
about competition in OCHOBaHUK MMEIOLLMXCS 3HAHW
business. npegcTaBfieHH
-CerogHs mbl 6yaem bIX
rOBOPUTL O KOHKYpEeHLn B | BbICKa3biBaHWIA.
BGusHece O6cyxxpator,

BbICKa3bIBaloT

CBOM MbICNN,

naen. [latot

onpegeneHvne

25



CopeBHOBaHUSA
B OM3Hece.

- Competition
in business is a
situation in
which one
company is
trying to be
more
successful than
another.
-KoHKypeHuus B
Ou3Hece-3TO
cuTyaums, B
KOoTopown ogHa
KOMMaHus
nbiTaeTcs ObiTb
bonee
yCneLwHon, yem
apyras
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3.0cHoBHOM
aTtan

a)
OpueHTnpyto
LLie-NoaroToB
NTENbHbIN
3HaKoMCTBO
c
OCHOBHbIMMU
NOHATUAMM
(5 MuH.)

6)
Ctepeotnnua
npytoLle-cuTy
aTUBHbIN

KoppekTtupyet
BbICKa3blBaHMs y4YaLLUXCA.
3HaKOMUT  YYEHUKOB C
onpeneneHnsamu
“‘competition in business”,
B3ATbIX n3 pasHbIX
NCTOYHNKOB.

- Competition in business
is the contest between
several firms selling similar
goods or services. The
concept of competition
comes from the Latin word
“concurrere”, which means
“to run together’, “to
collide”. Competition is the
rivalry between market
participants to  obtain
advantages.
-KoHkypeHuna B 6usHece
—3T0 COpeBHOBaHue
mMexay HEeCKONbKUMN
dmpmamu, npoaaroLmMmMm
OOMHAKOBLIA TOBap WK
ycnyrn. 3HayeHue cnosa
KOHKYPEHLMS NPOUCXOAUT
n3  JlatuHckoro  cnosa
«concurere», 4YTO 3Ha4uT
«KOHKYpUpOBaTb».
CopeBHOBaHNE—3TO
KOHKYypeHUMst Mexay
y4yacTHMKaMM  pblHKa B
NONy4YeHUn NPENMYLLECTB.

Cnywatot n
Pa3MbILLNSIOT,
NblTalTCA
3aMnoOMHUTb
onpeneneHvne

YutaroT HOBbIE
cnoBsa u
BbIMNOMHAKT

®poHT
anbHas

@poHT
anbHas

3HaKOMCTBO C
HOBOW
NEKCUKON Mo
Teme

3HaKoMCTBO C
HOBOW

YMeHne coxpaHaTb
y4ebHyto Lenb n
3agauy.

YMeHune coxpaHaTb
y4ebHyto uenb n
3agauqy.

MpnobpeTeHne HOBbIX
3HaHWUN,
COBEpPLUEHCTBOBAHNE
MMeLWNXcsa 3HaHUn

MprnobpeTeHne HOBbIX
3HaHUN,
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(7 MuH.)

(7 MuH.)

BBoOAUT HOBYIO JIEKCUKY MO
Teme

-Now, see the new
vocabulary which will be
helpful at the lesson. Read
the words and the
definitions to them. Then
complete the sentences
with the new vocabulary.
-Tenepb, nocmoTpuTe Ha
HOBYIO JIEKCUKY, KOTopas
AOSMKHa MNOMOYb BaM Ha
YpOKe M npoynTanTte ux u
onpefeneHns K HUM.
3aTtem 3aKOH4YUTE
NpeasioXXeHNa C NOMOLLbIO
HOBbIX CI10B.

(cm. npunoxeHuns 2, 3)

NHnuuunpyet
pa3MblLLMIEHNS Ha TeMy
CopeBHOBaHVe B busHece.
[emMoHcTpauuns Buaeo.
-Watch the video and say if
competition in business is
important. Why?
-lMocmoTtpuTte BUaeoponuk
N CKaXuTe, BaXkHa nu
KOHKypeHuusi B BusHece 1
noyemy

ynpaxHeHne Ha
HOBYIO NEKCUKY

CmoTpAT BUAEO
N BbliCKa3blBaOT
cBOU naemn
-Competition in
business is very
important
because it
stimulates the
development of
economics.
-Competition
reduces prices.
-KoHKypeHuus B
On3Hece o4YeHb
Ba)kHa, NOTOMY
4YTO OHa

NHounse
noyanb
Has n

napHas

®poHT
anbHas

NHounse
noyanb
Hasa

NEKCUKON o
Teme un
NCMOb30BaHU
€ HOBOW
NEKCUKN B
ynpaKHEHUMN
AKTnBmM3ayusa
NEeKCUKo-rpamm
aTN4yecKoro
3anacau
OCO3HaHHoEe
NnocTpoeHne
pevyeBoro
BbICKa3bIBaHUS

AkTnBmzauyusa
HaBbIKOB
ayanmpoBaHuA n
roBOpPEHUS C
NCMOSb30BaHN
€M HOBbIX
NEKCUYECKNX
eavHuL

lNouck n BblaeneHne
MHdOpMaLnu,
yCTaHOBMNeHue
NPWUYNHHO-CNEACTBEH
HbIX CBS3eu

COBEpPLUEHCTBOBAHNE
MMeLWNXcsa 3HaHNn

dopmmpoBaHMe yMEHUS
onpegenuTb HanpaeneHne
AeaTernlbHOCTM Ha OCHOBE
aHanusa pasnnyHbIX
NCTOYHNKOB
dopmynuposaHue
COBCTBEHHOINO MHEHNA 1~
OTCTamBaHue CBOEN
no3nuum
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(5 muH.)

(cM. npunoxeHve 1 cnang
4, npunoxeHue 4)

https://www.youtube.com/
watch?v=dj-U9TDRNSsA

Mpegonaraer nogymatb 06
y4acCTHMKaX pblHKa

-Can you tell me who the
market participants are?
-CkaxuTte, KTO €BnseTcs
y4yaCTHMKaMu pbiHKa

Moowpsier  npaBurbHblE
otBeTbl. CTaBUT HOBblE
BONPOCHI ans

pa3MblLLNEHNS.
-That’s correct. They are

sellers and buyers. So, we
differentiate between seller

cTUMynupyeTt
pasBuTMe
3KOHOMMUKM.
-KoHKypeHuus
CHWXaeT LeHbl.

BbickasbiBatoT
CBOW naeu
-They are those
who sell goods
and those who
buy them.

-JTO Te nau,
KTO npopaet
TOBap 1 Te, KTO
MoKynaerT ero.

Bbipaxator
cBoun
npeanonoXeHn
s, obcyxpatoT
BapuaHThbl.

- Sellars want
to attract more
buyers, to sell
their goods at
higher prices.
-lNpoagasubl
XOTSAT NPUBIEYb
oonbLue

NHounse
nayans
Has n

napHas

@poHT
anbHas

Oco3HaHHoe
NnocTpoeHne
pe4yeBoro
BbICKa3bIBaHUS
, aKTUBM3aLUUS
HaBbIKOB
roBOpeHus

Oco3HaHHoe
NMoCTPOEeHNe
peyeBoro
BbICKa3blBaHUSA
, aKTUBM3aLUuS
HaBbIKOB
roBOpeHns

YMeHue BblpaxaTtb
MbICNN B
COOTBETCTBUM C
3agjavamu un
YCIOBUAMM
KOMMYHUKaLMK

YMeHUe BbipaxaTb
MbICI B
COOTBETCTBUM C
3agadamm un
YCNOBUSIMU
KOMMYHMKaLNN

YMeHue hopmynmnposaTb
CBOI TOYKY 3peHust 1
AENUTBLCS €10 C APpYrMu.

YMeHue hopmynmnposaTb
CBOIO TOYKY 3peHnsa u
AENUTLCS €10 C APYTUMM.
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https://www.youtube.com/watch?v=dj-U9TDRNsA
https://www.youtube.com/watch?v=dj-U9TDRNsA

competition and buyer
competition. What are
sellers fighting for?
-MpaBunbHO. 370

nokynartenem,
npogartb CBOM
ToBap no 6onee
BbICOKOW LIEHEe.

noKynaTenu n NnpoaasLbl. PPOHT
Mbl 4OMKHBI MOHUMATb anbHas
pasnuune mexay
KOHKYPEHLMEN NpoaaBLoB
N KOHKYpEeHLMen
nokynarenew
MoowpsieT npaBunbHbIE
oTBeThbl. CTaBuT nepen,
yYyalwmmMmcs HoBble
BOMNPOCHI.
-That’s true. Sellars are
fighting for making a profit.
Who do they want to
attract for making a profit?
-MpasunbHo. MNMpoaasubl
GoptoTcs 3a Bbirogy
(npubbInb). Koro oHu xoT4aT
NHounse
npvBreYb Ans NonyyYyeHns
BbickasbiBatoT vayarnb
npnbbinn?
CBOW naeu Hasi
-Buyers are
fighting for
cheap goods of
high quality.
-Mokynarenn
boptoTce 3a
Yuntenb noowpsier AsellieBble
TOBapbl
OTBETbI y4aLLMXCS.
XopoLlero
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(5 MuH.)

-Yes, | agree with you.
What are buyers fighting
for?

-[a, a cornacHa ¢ Bamu.
3a uTo 6oparca
nokynartenmn?

-Right. Buyers are fighting
for benefiting. What do
they want to buy?
-lpaBunbHo. MNokynatenu
KOHKYPUPYIOT 3a BbIFOOHYHO
MOKYMKY. YTO OHM XOTAT
KynuTb?

YTOYHAET 1 KOppeKTupyet
OTBETbI y4aLLMXCA.

- That'’s right.

-lNpaBunbHO

(cM. npunoxeHue 1, cnang
5)

Mpegnaraet nogymatb O
cnocobax npuenevyeHns
noKynaTenen npogasuamm
-What ways can sellers
attract buyers' attention?
-Kak moryT npogasupbl
npuBneYb NokynaTenemn?

3HakoMuT yyHalmxca ¢
HOBbIMU TEPMUHAMM NO
TEME.

Ka4yecTBa

Bbickas3biBaloT
CcBOM ngeun

3HakomMATcA ¢
HOBOW
TepMUHONOrnen
no teme

®poHT
anbHas

@poHT
anbHas

®poHT
anbHas

3HaKOMCTBO C
HOBOW
TepMuHonormne
1 no Teme

YMeHue coxpaHsaTb
y4ebHyto Lernb un
3agaudy.

MpuobpeTeHne HoBbIX
3HaHWUN,
COBEpPLUEHCTBOBAHNE
NMEIOLLMXCH 3HaHUM
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B)

BapbupytoLue

-CUTyaTUBHbI
n

(7 MuH.)

-There are two methods of
competition between
sellers: price competition -
rivalry between sellers by
reducing prices. The
second method is
non-price competition -
competition between
sellers by:

— improving the
quality of the
product;

— using beautiful
packaging;

— advertising;

— lotteries;

— competitions;

— additional services
(free delivery, free
installation, free
repair, etc.)

-CywecTtByeT ABa BMaa
KOHKYpeHLUMU Mexay
npogasuamMu: LeHoBas
KOHKYPEHLMS C MOMOLLbIO
YMEHbLUEHNS LIEH U
HeueHoBasa KOHKypeHLUUs C
MOMOLLbIO YryYdLLIEHNS
KayecTBa NpoayKLumu,
MCMNOSb30BaHNA KpacuBOW
YNaKoOBKMU,
peknaMmmpoBaHus,
NoTepPENHbIX PO3bIrPbILLEN.
h.npunoxeHue 1, cnamng 6)

YuTaloT TEKCT U
onpegensitoT
©6unsHec-npobne
My OoTBeYatoT
Ha BOMpPOCHI

NHounse
nayans
Has

NHounse
vayarnb
Has

AkTnBmzauyusa
HaBbIKOB
NOHNUMaHMA
NPoOYNTaHHOro
N Bblaenenus
rmaBHOW naeun

lNouck n BblaeneHne
MHJOpMaLnu,
yCTaHOBMNeHne
NPWUYNHHO-CNEACTBEH
HbIX CBS3en

dopmMurpoBaHMe yMeHUs
onpeaenuTb HanpaeneHue
[AeATEeNbHOCTU Ha OCHOBE
aHanusa pasnuyHbIxX
NCTOYHMKOB
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Mpegnaraet npounTaTb
OTPbIBOK 13 CKa3KN U
onpeaenntb 6GusHec
npobnemy.

-Now read the extract from
the fairy tale “Dunno on
the Moon”, state the
business problem and
answer the questions.
-Cenyac npountanTe
OTPbIBOK 13 CKa3KK
“HesHaika Ha JlyHe”,
onpenenute 6usHec
npobnemMy n oTBETLTE Ha
BONPOCHI

(cm. MpunoxeHune 1,
cnavg 7, 3agaHuve 2)

Moowpsiet
OTBETHI.
-Right, it's about
competition. Why did
Donut go broke?
-MpaBwunbHo, MNouyemy
MoHunk pasopunca?

npaBuiibHblIE

-You are right. | agree with
you.

-A cornacHa c Bamu

(cM. npunoxexue 1 cnang
8)

BbipaxatoT
cBou
NpeanonoXeHu
s, obcyxgatoT
npeasioXXeHHble
Apyr Apyrom
BapuaHThlI.
McnonbaytoT
HOBYIO JTEKCUKY
n dakTbl.
-Other sellers
had lower
prices and
better quality
products.
-Apyrvie
npoaasLbl
nmenu Toeap
aewlesne n
nyJyLiero
KayecTBa.

Bbipaxatot
cBOM
NpeanonoXeHu
s, obcyxpgatoT
npeasniokKeHHble

NHouse
nayanb
Hasa

®poHT
anbHas

Oco3HaHHoe
NnocTpoeHne
pe4yeBoro
BbICKa3bIBaHUS
, aKTUBM3aLUUS
HaBbIKOB
roBOpeHus

YMeHue BblpaxaTtb
MbICNN B
COOTBETCTBUM C
3agjavamu n
YCIOBUAMM
KOMMYHUKaLMM

YMeHne genuTbcs CBOMMMU
naesamun ¢ apyrumm B
KonnekTuse
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(8 MnH.)

CTmynupyeT yyawmxcs K
NpaBUbHOMY pELLEHWNIO
npobnemsi

-Advise Donut what he
should do so as not to go
broke.

-MocoseTtyiTe NoHYMKY
4YTO OH AOMXKeH Aenartb,
4TOObl HE Pa3opPUTLCS
MNoopepxnBaet
NpaBUsbHbIE pacCyXaeHus
N KoppekTupyet
HenpaBuIibHble

-l quite agree with you.

3HAKOMUIT y4valumxcs ¢
HOBbIMW TEPMUHAMM MO
Teme

-There is a direct
competition and indirect
competition

WNHnuuunpyet
pasMbILLIEHNS YYaLLMXCS
06 onpeaeneHnun NOHATUN
NPAMOWN N KOCBEHHOM
KOHKYpEeHL MK

Apyr opyrom
BapuaHThlI.
McnonbaytoT
HOBYIO JTEKCUKY
n dpakTbl.

-He should
make his
product
cheaper and of
better quality.
-OH porkeH
caenaTtb CBOW
TOBap geluesne
N nyJwero
KadecTtBa.

3HaKkoMmATCA ¢
HOBOW
TEPMUHOSOrnen
no Teme

Bbipaxatot
cBOu naeun

3HaKoOMCTBO C
HOBOW
TepMuHonorue
M no teme

Oco3HaHHoe
NMOCTPOEeHNe
peyeBoro
BbICKa3biBaHUSA
, aKTUBM3aLUuS
HaBbIKOB
roBOpPeHns

YMeHuve coxpaHsiTb
y4yebHyto uernb n
3agauy.

YMeHUe BbipaxaTb
MbICNK B
COOTBETCTBUM C
3agadamm un
YCNoBUSIMU
KOMMYHMKaLUN

MpuobpeTeHne HoBbIX
3HaHWUN,
COBEpPLUEHCTBOBAHNE
NMEIOLLIMXCA 3HAHUN

YMeHue hopmynnposaTb
CBOI TOYKY 3PEHUSA U
AENUTBLCS €10 C APpYrMu.
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How to identify direct and
indirect competitors?
-Kak onpegenutb NpsaMbIX
N KOCBEHHbIX
KOHKYPEHTOB?

1. Direct competitors are
companies that sell the
same products to the same
customers. ...

-MpsiMble KOHKYpPEHTbI —Te
KOMMaHWK, KOTopble
npodarT OgMHaKOBLIN
NPOAYKT O4HUM U TEM Xe
noKynaTtensam.

2.Indirect competitors sell
different products to the
same target audience. ...
-KocBeHHbIe KOHKYPEHTbI
—Te, KOTOpble npoaaroT
pasHble ToBapbl OOHMM U
TEM Xe nokynarenam

BBeneHue noHaTus
ToBapa, UMeKLLEero
NpPenMyLLEeCTBO.
-Competitive advantages
product

-Basic Factors That Give
Your Product an
Advantage

before the others:

* uniqueness - a
characteristic that is not

3HakomMATcA ¢
HOBOWN
TepMUHONOrnen
no Teme

3HaKoOMCTBO C
HOBOW
TepMuHonorune
M no teme

YMeHune coxpaHsiTb
yyebHyto uernb n
3agavy

MpuobpeTeHne HoBbIX
3HaHUN
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found in your great
opponents (or occurs, but
rarely);

* long-term — maintaining
relevance throughout
long period of time to
achieve maximum
performance were;

« difficulty in copying - the
impossibility of repeating
your competitive
advantage without
significant investments;

» credibility—absence of
doubt among consumers
about the real existence of
a competitive advantage
due to a set of product
properties that inspire
confidence among the
potential buyer;

* vivid manifestation -
worthy presentation of the
benefits(s) product
compared to products from
other companies

* brevity - simplicity of
formulation of the
advantage.
-KoHKypeHTHbIe
npevmMmyLlecTBa NpoayKkTa
-OcHOBHbIe hakTopbl,
KOTOpble AatoT Ballemy
NPOAYKTY NPENMYLLECTBO
paHbLUe OCTallbHbIX:

NHounse
nayanb
Hasa

pynno
Basi
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B)

Bapbupytowte

-CUTyaTUBHbI
n

(40 MyH.)

-YHUKanbHOCTb-XapakTepu
CTUKa, KOTOPOW HET Y
BaLLMX NPOTUBHUKOB (U1K
BCTpeYaeTcsi, HO PeaKo),
-0ONroCPOYHbIN-Noaaepxa
HWe akTyanbHOCTU Ha
NPOTSKEHNN BCEO
ANUTENbHOro nepuoga
BpeMEHU AN1s1 AOCTUKEHNSA
MakcumMaribHOW
NPOU3BOANTENBHOCTH,
-CNOXXHOCTb KOMUPOBaHUS
-HEBO3MOXHOCTb
NOBTOPUTbL CBOE
KOHKYpEeHTHOoe
npenmMyLlecTso 6e3
3Ha4YUTENbHbIX
MHBECTULIUA,
-aBTOPUTETHOCTb-OTCYTCTB
Ne COMHEHUN y
notpebutenen B
peasibHOM CyLLeCTBOBaHUM
KOHKYPEHTHOro
npenmMyLlecTsa 3a cyeT
COBOKYMHOCTN CBOMWCTB
TOBapa, Bbli3blBAKOLLENO
nosepue y
NoTeHUManbLHoro
nokynarens,

-sipKoe
nposiBfieHne-goCcTonHas
npeseHTaumns
npeuMyLLLEeCTB NpoayKTa
MO CPaBHEHMIO C
npogykumen opyrmnx
KOMMaHUN

Bbicka3biBaloT
CBOW Maewu

[enartca Ha
rpynnbl u
onpegensioT
pOSib KaXaom
rpynnel. BegyT
obcyxaeHue B
awnanore

o pabote B
KoMaHge u Kak
npaBUibHO
BbICTPOUTb
npoLecc.

Oco3HaHHoe
nocTpoeHne
peyeBoro
BbICKa3blBaHUSA
, aKTMBM3auus
HaBbIKOB
roBOpEHNS

Oco3HaHHoe
NMoCTPOeHNe
peYeBoro
BbICKa3blBaHUSA
, aKTUBM3aLUus
HaBbIKOB
rOBOPEHUS,
obcyxaeHus B
KomaHae

YMeHue BblpaxaTb
MbICITN B
COOTBETCTBUN C
3agavyamMn n
ycnoBudamMm
KOMMYHUKaLUnUun

MogenupoBaHue
cUTyaumm 0enoBoro
obweHus,
ynpasneHue
noBegeHnem
napTHepa,
camoperynsums.
YMeHue BbipaxaTb
MbICIN B
COOTBETCTBUU C
3agadamm u
yCIrOBUSIMUA
KOMMYHMKaUnn,
KOHTPOIb, KOppeKkums

YmMeHune popmynupoBaTtb
CBOIO TOYKY 3peHus U
AEenUTbCA eto C APYrMMU.

OcBO€EHMe HOBbIX BUOOB
aeatenbHocTu (paboTa B
KomaHae)
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(cm.npunoxeHue 1, cnang
10)

Mpepnaraet onpegenuTb
TOBap U KOMNaHuto,
nmerLne npenmyLLecTsa
B BusHece

(cm. npunoxeHue 1,
cnangpel 11-17)

lMpepnaraert cbirpaTh B
6usHec urpy. Nomoraet
yyalmmca onpenenmTbes
B rpynnbl. Hauenveaet Ha
npeacTtaeneHns ceba B
ponn O4HOro u3
y4aCTHMKOB npoLecca
“teamwork building” (Urpbl
Ha oopMMpoBaHueE
HaBblka paboTbl B
KomaHae)

-Now let’s play a business
game called “Competition”
Let’s divide into three
groups: two groups of
sellers and group of
buyers. The groups of
sellers manufacture
postcards, for example, for
birthdays. The time is
limited. Your postcards
must be of good quality.

O6cyxpatoT B
KomaHge
npeanoXeHHble
Apyr opyrom
BapuaHTbl.
McnonbaytoT
HOBYIO NTEKCUKY
n dakTbl.

MN3roTtaenueatoT
OTKPbITKUN KO
OHI0 POXOEeHUs,
npogaroT nx
KOMaHae
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Then you must sell them.
The cost of one postcard is
the same for everyone - 50
roubles. Your goal is to sell
all products as expensive
as possible and get
maximum income. The
manufacturer who has the
largest amount of money
at the end of the game
wins. The buyer's task is to
buy as many good quality
postcards as possible.
Where can | get the
money? Buyers earn
money.

To earn cash money, you
must solve a crossword
puzzle on the topic
"Competition" within 10
minutes while companies
are producing postcards.
Each solved word is worth
10 roubles. Whoever
solves the crossword first
will receive an additional
50 roubles, and everyone
else will receive 30 roubles
for a completely solved
crossword. With the money
you earn you will buy
postcards. The winners are
-the buyer who purchases
the largest number of
quality postcards and the
seller who sold the most of

nokynatenewn
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his cards.

-A Tenepb nourpaem B
BGusHec
nrpy-«KoHKypeHUna».
Pasgenumca Ha Tpu
rpynnbl: ABe rpynnbl
npogaBuUOB W rpynna
nokynarenen. [pynnol
npoaaBLIOB U3roTaBnNuBeatoT
OTKPbITKW, Hanpumep, Ko
OHIo poxaeHus. Bpems
orpaHmnyeHo. OTKPbITKM
OOIMKHbI ObITb XOpOLLEro
KayecTBa, YTOObI NX
npogatb. CTOMMOCTb
OLHOM OTKPbITKN 415 BCEX
oguHakoBas-50 pybnen
Bawa uenb —npogaTb BCHO
NPOAYKLUMIO KaK MOXHO
O0pOXe N NONyYnTb
MaKkcuMarnbHbIA JOX04
MNobexnaet
Npoun3BOANTEND, Y
KOTOPOro B KOHLE Urpbl
OoKaxeTca HanbornbLias
cymma feHer. 3agava
NoKynaTensa-KynuTb Kak
MOXXHO ©onbLUe OTKPbLITOK
XOpOLLUEro Ka4yecTBa.

NHounse
nayans
Has

[eHbrn nokynartens Oco3HaHHoe

3apabartbiBatoT peluas NnocTpoeHne

KpOCCBOpA Ha TeMy pe4yeBoro

«KOHKYpeHuma» 3a 10 MuH, BbICKa3blBaHUS

noka KoMnaHuu , aKTMBM3auus Oco3HaHue ctenexmn
NPON3BOAAT OTKPbITKMU. PaccyxpgatoT Ha HaBbIKOB O06o0LeHne NOHUMAaHUA TEMbI.
Kakgoe oTragaHHoe crnoBso | Temy roOBOPEeHUs, NoSTy4YEeHHON Oco3HaHne cTeneHun
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ctouT 10 py6. K10 nepBbim
pasragaeT KpoccBopA,
NONyYnT AOMOSTHUTENBHO
50 py6., a Bce ocTasnbHble
—no 30 pyb6. 3a
NOSTHOCTBLIO pasragaHHbIN
Kpocceopa. Ha
3apaboTaHHble AeHbM Bbl
KynuTe OTKPbITKMN.
BelvrpbiBaeT nokynarens,
npnobpeTwmni
HanbornbLlee KONMMYecTBo
OTKPbITOK 1 NpofaseLl, KTo
npogan MakCumMym
NPOV3BEAEHHbIX OTKPbITOK.

(cm.npunoxexune 1,
cnangbl 19-22,
npunoxeHwe 5, sagaHue
3)

KoHTponupyet
NnpaBUNbHOCTb AEUCTBUN U
BbICKa3bIBaHUM.

MNoosoauT ntor
On3Hec-mrpsbl.

«KOHKypeHLUNA»
ncxoas ns
COBCTBEHHOIO
onbITa,
OTBEeYaloT Ha
BOMpPOCHI

BbipaxatoT
CBOI TOYKY
3peHus
-Both sellers
and buyers
benefit

from
competition.
-Kak npogasubl
Tak u
noKynatenm
nony4aroTt
BbIrogy
Gnarogaps
KOHKYpeHLUn

obcyxaeHus,
BeJeHue
Avanora

AKTMBU3aUmS
HaBbIKOB YCTHO
n peun

MHGOpMaLnu;
nocTpoeHne

TNTOrMYECKOn LIEMNOYKN

paccy>XgeHum
[MocTaHoBKa

BOMPOCOB;
paspeLueHune
NpoOTUBOPEYNIA
OueHka,
camoperynsauus,
KoppeKuuns

yCBOEHUA MaTtepuana no
n3yyaemom Teme
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- Why do you think... won
among postcards
manufacturers?

-lNo4emy BbI cunTaete
BbIMrpan ToT uiu Apyron
Npon3BOANTENb OTKPbLITOK?

-Why did you win among
buyers?

-MoyeMmy Tbl BbIUIpan kak
nokynarens?

-Is it a direct or indirect
competition?

-OT0 npsiMas unm
KOCBEHHas1 KOHKypeHuna?

-What methods of
competition were used?
-Kakne Bmabl KOHKypeHLUnn
NcnonbL3oBanucb?

-Who benefits from
competition?

-KT0 BbIMrpan ot
COpEeBHOBAHUA
(KOHKYpeHUmMn)?

4.
Pednekcus

(5 MuH.)

Yuutenb npoBoauT
pednekcuto, obobLaet
NPOVAEHHLIN Ha YPOKe
matepwvan, 3agaet
BOMNPOCHI yYaLLUNUMCS.
-Was it interesting and

informative for you to find

AHanuaupyroT
NPONOEHHbIN Ha
ypoke
mMaTepwuan.
Bbibupatot, uto
y>Xe MoryT
NPUMEHATb Ha

Nuonse
nayanb
Has

AKTMBU3aumA
HaBbIKOB YCTHO
N peyn

Ob6o0LeHne
Nony4YyeHHOW
MHGOpMaLnu;
NOCTpOeHne
NOrMYeCcKomn LEeNoYKm
paccy>xaeHum

Oco3HaHue cTenexun
YyCBOEHUA MaTepuana no
n3yyaemom Teme c
NMOMOLLbIO NPUEMOB
pedoriekcum
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out new fact about

npakTuKe, a YTo

NMocTaHoBKa

competition in business? HY>XHO BOMpPOCOB;
-Have you learnt fopaborarb. paspeLueHune
something new at the NpPOTUBOPEYNIA
| " loBopAT, yemy OLetKa
esson: Hay4YnnmMcb Ha HeHKa,
-What was the most YPOKe. camoperynsaums,
interesting part of the KoppeKkuns
lesson?
- What was boring, if was;)
5. MNpowaeTca MNpowwatoTtcs DpoHT
3aBepLueHve Thank for the | -Thank you for | anbHas
-Thank you for the lesson
ypoka T y' * | the lesson,
00 e!
9 y good bye!
Ilpunosrcenue 1
Cnatio 1 Cnauio 2 Cnauio 3 Cnatio 4
by N.I.Donich 7 ons AT AHITMVICKAR AN CTAPTATIOB
‘Business in Darwinism: What is competition? The importance of competition in business
Only the fittest survive’ o Watch the video and say if competition in business is important? Why?
competition

Saint Petersburg
2024
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Cnatio 5

Sellers and buyers

What are sollers fighting for?
Sellers are fighting for making a profit.

Who do they want to attract for making a profit?

t buyerss

They want to

What are buyers fighting for?

Buyers are fighting for benefiting.

What do they want to buy?

Cnaztio 6

AHTAACKA AN CTAPTANOB

Price and non-price competition

There are

+ improving the quality of the product;

« compotitions;
+ additional services (free delivery, free installation, free repair etc.)

Cnauio 7

AHTWICKA AR CTAPTANIOB r50Y WKonA
Why did Donut go broke?
What ways can sellers attract buyers' attention by?
on the Give Dol
advice

AHTMACKAV AR CTAPTANIOB.

Cnaiio 8

BOY WKONA 80

Direct and indirect competition

Y
4
COMPETITION “0
DIRECT m
COMPETITION

‘ INDIRECT
SAME PRODUCT OR SERVICE
MEETS THE SAME NEED

SUBSTITUTE PRODUCT OR

A

SIMILAR TARGET

Cnatio 9

Direct and indirect competitors

DIRECT COMPETITORS INDIRECT COMPETITORS
competitor ! competitor 2 competitor 1 competitor 2

B competitor3

Cnartio 10

AHTUCKV

Cnaiio 11

AHTTIMACKN A1 CTAPTANOB

X

CHANEL

LOREAL

Cnartio 12

AHITMCKV AN CTAPTANIOB. 1EOY WKONA 80

go
@" @ AIRBUS

Cnano 13

coc

Cnatio 14

AHTWHCKUR, TANOB

Cnauio 15

d r50Y WKomA|

PIZ_Z“

Ha

Mcdonald's

Chnario 16

TEOY WKONA 80

AHTIWACKT A5 CTAPTATIOB

——,
- A >
ﬂ\ul{@!} H N
\B@Jﬂb“IEK

—
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Cnatio 17

AHTAACKA LN CTAPTANOB

[

Basic factors that give your product an advantage
bofore the others:

taining relevance throughout
time to

\aracteristic that is not found in your great opponents (or occurs, but rarely);

significant

Cnario 18

AHTAACKA AN CTAPTANOB

Competition in business

Say: trueftalse. Explain why you think so.

AHTMACKN AN CTAPTANOB

Producers-sellers

(group I)

school

Cnartio 19

Business game
Producers-sellers
(group )

sell school goods

goods

sell school goods

up

up

Buyers

school earnig money

solving the
crossword

buying the good

summing up

2. 2 2

3 3 3 3 3
4.

5. 5
6.

7. 7 7 7

8 8 8 8 8
9, 9 9 9
10. 10
11.

N 9 v R LN

11

N 9 v oA LN

11

o v B W

11

11

Cnauo 21

AHITIAACKAY AT CTAPTAIOB

Crossword

want

9. Providing people with something they need or want
you earn by working.

to buy things
11. Something that you must have something

Ilpunosicenue 2

The vocabulary for the lesson on the topic “COMPETITION IN BUSINESS”

compete (v)— to try to be more successful than another person or company in business
competition (n) — a situation in which people or companies compete with each other

competitor (n)— a person, team or company that is competing with another one

competitive (adj)— a competitive situation is one in which people or company try hard to be more successful than others

rivalry (n) — continuous competition

collide (v) — to hit something or someone that is moving in a different direction from you
obtain (v) — to get something that you want, especially through your own effort, skill or work
profit (n) — money that you gain by selling things or doing business
benefit (n) — something that gives you advantages or improves your life in some way




target (n) — an object, person or place that is chosen to be attacked, (v) — to coose someone or something as your target

substitute (v) — to use something new or different instead of something else

goods (n) — things that are produced in order to be sold

manufacture (v) — to make or produce large quantities of goods to be sold using machinery
manufacturer (n) — a company or industry that makes large quantities of goods

brevity (n) — the quality of expressing something in very few words

credibility (n) — the quality of deserving to be believed and trusted

significant (adj) — having an important effect or influence
vivid (adj) — clear - manifestation (n) — a very clear sign

trade (n) — the activity of buying, selling or exchanging goods; (v) — to buy, sell, exchange goods

Ilpunoscenue 3

Complete the sentences with the new vocabulary:
the correct form.

1. Prices are lower when there is ..............c.ccccccevvcvenecannne. among the stores.
2.Faulty goods should be returned to the .................ccccoceuveveuenann...
3.The store sells a variety Of .........cccccceuveevceeiveiiieiieieeeee

4. We are glad. The company made ..............cccccvveeuven.... this year.

5.The changes will be of huge .............ccccocveveiivciannnn. to the people of the town.

6.They suspected that Neville ................ccccoevvenn.... secret information with Mr Foster.

7. Interviews were edited for .............cccccovviiiiiiniinniinn. and clarity.

S He...oooooieeieeieeee, for the injured William Wales in the office.

9.They have achieved their .................cccccceeeen... of producing 20 million boxes this season.
10. The scandal undermined her .................cccccoceevciniiinncnnne. as an honest businesswoman.

Ilpunoscenue 4
Watch the video and say if competition in business is important? Why?
Who benefits from competition?

https:/www.youtube.com/watch?v=dj-UITDRNsA

. Use them in
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https://www.youtube.com/watch?v=dj-U9TDRNsA

Ilpunoscenue 5
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I'mo6a Mapuna ApTypoBHa
VYuurens anmuiickoro si3bika 'BOY COILL Ne80 Ilerporpanckoro paiioHa ¢ yrimyOJeHHbIM H3y4YE€HHUEM aHIJIMHCKOTO S3bIKa
r. Cankr-IletepOypr

TexHosornueckas Kapra ypoka no yueOHoMy npeamMetry « AHINIMMCKHUH s13bIK» B 8 Ki1acce Ha Temy «LlesieBasi aynuropus»

Tun ypoka: Ypok — npaktnkym (90 MUHYT)
Asmopbl YMK: H. KO. MapkywuHa, H. B. KoBanesckas, H. J1. NMapdeHéHok CTAPTAIM: kypc ons HaunHawwmx . YyebHoe nocobue
Nno OCHOBaM npeanpuHMMaTeNnbLCTBa No4 Hay4YHOW pedakumen JOKTopa 9KOHOMUYECKNX Hayk,npodeccopa B. A.
LLlamaxoBa
Llenb ypoka: dhopmmpoBaHME NEKCNYECKOro HaBblka ynoTpebneHns cnos no teme «Target Audience»
3adayu § 5 §
® 03HAKOMUTb C HOBOW NIEKCUKOM MO TEME, HayYuUTb NPUMEHATL NOSTy4YeHHble 3HaHNA B KOMMYHUKaTUBHON
cpege.
e CnocobCcTBOBATb BOBEYEHNIO OOYYalOLNXCA B aKTUBHYHO AEATENbHOCTb
e pasBuMBaTb TBOPYECKME CMOCOBHOCTM M HABbIKM CAMOKOHTPOSS, pacLUMPATb KOMMYHUKATUBHbIE HaBbIK/
lMnaHupyembie
pe3ynbmamei ® JIMYHOCTHbIE: FOTOBHOCTb K U3Y4YE€HMIO HOBOIrO U CaMOpPasBUTUIO, CROPMUPOBAHHOCTb UX MOTUBALUM K

00y4yeHunto N ueneHanpaBneHHOM No3HaBaTeENbHON OEATENbHOCTM, CNOCOOHOCTL CTaBUTb LIENN.
MeTanpegMeTHble: YMeHMe OCO3HaHHO MCMNOSb30BaTb peyeBble CpeacTBa B COOTBETCTBUM C 3aaden
KOMMYHMKaLUKN, pa3BuTUe KOMNETEHTHOCTN B 06nacT NCnosib3oBaHNA MHPOPMaLMOHHO-KOMMYHUKALMOHHbIX
TEXHOMOTNNA.

npeaMeTHbIE: YMEHNE UCNOMb30BaTh flekcnyeckue eanHuubl no teme «Llenesas ayantopus», paclumpeHme
FNIMHIBUCTMYECKOrO KPyro3opa v niekcMyYeckoro 3anaca, cosjaHne oCHOBbI Ans hopMUpoBaHNA NHTepeca K
NCNONb30BaHUIO MHOCTPAHHOIO A3blKa Kak cpeacTBa NOonyyYeHus nHopmMauum, No3BONALWEN paclUNpsATb CBOU
3HaHUA B ApYrnx NnpeameTHbIX obnacTtsx.

@opmbl U ceA3U

dopma geatenbHOCTU: OpoHTanbHas, MHAMBMAYanbHas, napHas.
dopMbl 0By4eHUN: 4EATENBHOCTHBINA CNOCO6 0ByyYeHus, nccnegoBaHume.
MeXnpeaMeTHbIE CBA3N: MapKETUHT.
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MexnpedmemHas

Tema «Llenesasi ayamtopusi» kak anemeHT obpasoBaTenbHOM NporpamMmmbl No

UHMezpauus

ObopyodosaHue WHTEpaKTUBHas Aocka

ObpasosamernbHble | Npe3eHTauus No TeMe (NpunoxeHue 4), TeEXHONorn4yeckas Kapra K ypoky Ans yyawmxcs
pecypcbi Bugeo https://yandex.ru/video/preview/3308118628388920414
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https://yandex.ru/video/preview/3308118628388920414

Popmbl yyq
OesnT.
Jtan HDenctBus yuutens | [lenctBua oby4arowmxcs MpeameTHble MeTtanpeametr JIMYHOCTHbIE
Hble
1.0OpraHusaumoHH | MNpuseTtcTByeT MpmnBeTCTBYIOT yUnTENS. ®dpoHTanbHas
bl YYEHUKOB.

(5 MnH)

-Good morning,
students. How are
you?

-Good morning, teacher. I'm
fine/ I'm sleepy/ ...
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2. [NocTaHoBKa
Luenu

1 3agad ypoka

PeuyeBaga
pasMuHKa

MoTuaumsa
y4yebHom

OeATenbHOCTU

(10 mnH)

lNokasbiBaeT BUaOeo
(Cm. npunoxeHune
3.)

WNHnummpyet
pasMbILLNEHNS HA
TEMY COBPEMEHHbIX
ragXeToB. XoTenu
Obl OHN UMETb
nocnegHo Moaenb
TenedoHa n
noyemy. Xotenu 6ol
nmeTb bonee
COBPEMEHHYI0
Moaenb TenedoHa
X poaunTenu.
AkueHTnpyet
BHMMaHME Ha TOM,
YTO COBPEMEHHbIE
ragpKeTbl HYXXHbl
nogpocTKam u
B3POCIIbIM He
TONbKO AN
o6LLeHns, HO n
n3-3a pasHoobpasns

dOYHKUUN.

- Would you like to
have such a phone?
Why?

- XoTenocb Obl Bam

Pa3mbiwnaoT Ha 3agaHHyo
Temy.

- I'd like to buy a new
IPhone because it has a
good camera. | need it to
take cool photos./ It may
have a bigger memory
card./ | like the design of
the phone.

-9 6bl XOTEN HOBbIN
TenedoH, NOTOMY 4YTO Y
Hero xopowas kamepa./
MHe HyXeH GonbLuon
obbem namaTu. / MHe
HpaBUTCA OM3alH HOBOW
Moaenu TenedgoHa.

Mo uenoyke

dpoHTanbHas

AKTnBM3ayusa
neKcukKo-rpam
MaTU4ecKoro
3anaca;
aKTnBm3aums
3HaHM No
NHOA3BLIYHOMN
KOMMYHMKaLN
n

[MnaHupoBaHue
COTPYOHMYECTB
a c yuuTenem u
CBEpPCTHUKaMu

MocTaHoBKa U
doopmynmMpoBaH
ne npobnemsil,
nnaHMpoBaHue
paboTbl

Hactpon Ha
YPOK, Ha
B3aMmoaencTene
Ha WHOCTPAHHOM
A3blKe

dopmupoBaHue
HaBbIKOB
uenenonaraHus
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MMETb Takown
TenedoH? MNoyemy?

- According to your
answers, you want
to buy a new version
of the phone not for
calling your friends
and family, but for
taking pictures of
better quality, to
have a better
memory card and to
look cooler.

Cyas no Bawmm
OTBETaM, Bbl XOTUTE
HOBYO BEPCUIO
TenedoHa He
TONbKO AN
obweHunsa ¢
APY3bsSMU N CEMbEN,
HO 1 ong
doTorpadum
nyyllero KayecTea,
fonbLuen kapTbl
namsaTy U ans
cTaTyca.

- What about your
parents? Would they

My parents like having the
latest models of gadgets
because they may need
them for work, for sending
emails, having video calls,
chatting with friends and
relatives. They may also
like feeling that the can let
themselves have something
expensive.

- Mounm pogutensim Hy>xHa
nocnegHAasa Moaenb
TenedoHa ans paborhl,
o6LLeHns, BUAEO3BOHKOB.
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like to have a new
Iphone? Why?

- Xotenu 6bl Bawm
poauTenu
NOCneaH Moaenb
TenedgoHa?

- It means that to
sell the product,
companies should
understand the
needs that people
are ready to pay for.
That’s what every
business starts with.
In marketing it is
called THE TARGET
AUDIENCE. That is
what we are going
to talk about.

- Nlexopsa na Bawumx
OTBETOB MOXHO
caenaTb BbiBO4, YTO
4TObbI NpoAaTh
NPOAOYKT,
KOMMaHusMm
Heobxoanmo
YyYMTbIBaATb
notpebHoCcTM 1
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HY>XAbl
NoTeHUManbHbIX
KnneHToB. B
MapKeTUHre aTo
Ha3blBaeTCs
“‘Ueneson
aygutopuein”

54



3.0cHoBHOW 3Tan

a)
OpveHTupytoLle-n
OAroTOBUTENbHbLIN
(10 muH)

3HaKOMUT YYEHMKOB
co cnocobammu
onpegeneHuns
Leneson aygutopum
C NOMOLLbIO
Tabnuupbl.
(MpunoxeHwne 1,
cnang 3).

- Look at the board.
There is a table with
the questions which
can help us to
define Target
audience.

- What is the target
audience of the
phone? Watch the
video once again
and fill in the table.

- Kakas uenesas
ayanTopus HOBOW
moaenu tenedgoHa?
MocmoTpuTe BNOeo
eLle pas u
3anonHuTe Tabnuuy.

PaboTtatoT ¢ MHTepakTUBHOM

[JOCKOW, 3arosHsAIT
Tabnuuy.

AKTnBM3ayusa
neKcukKo-rpam
MaTU4ecKoro
3anaca.

dopmupoBaHue
HaBbIKOB
KOMMYHMKaLnu
C yuuTenem u
CBEPCTHUKaAMMW.

NHnumaTtmBHoe
COTPYyAHUYEeCTB
o]

MpnobpeTteHne
HOBbIX 3HaHWN,
COBEPLUEHCTBOB
aHue
nMmerLmxcs
3HaHUN
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0)
CtepeoTtununaupy
lOLLIe-CUTYaTMBHbI
n

(20 muH)

lMokasbiBaeT
KapTUHKN C
npoayKkumen n
npeanaraet
onpeaenuTtb
Lenesyto

ayaMTOPUIO KaXkaoro

npoaykTa.
(MpunoxeHue 2)

PabotatoT B napax.

-In the first photo the
advertisers want to sell
washing powder. The target
audience is women with
children. The main colours
are blue and white. The
atmosphere is calm and full
of love.

- Ha nepsown gotorpacpum
peknamogartens XoTar
npogartb CTUpasnbHbIN
nopoLwok. Llenesas
ayamTopusa 3Toro Npoaykta
— XEeHLWMWHbI C AETbMW.
OcHoBHble LBeTa — ronybon
n 6enbin. Atmocepa
CMOKOWHAasgA 1 nonHa noben.

- In the photo number two
the advertisers want to sell
the chocolate. The target
audience is children. In the
photo we can see some
children’s favourite
characters. The colours are

Mapras

dpoHTanbHasa

Nhomenayanob
Hasa

AKTnBM3ayusa
neKcukKo-rpam
MaTU4ecKoro
3anaca,
HaBbIKOB
CMbICITOBOIO
YTEeHUs N
NUCbMEHHOWN
peun

Mownck n
BblaerneHve
MHopMauuu,
yCTaHOBIEHMe
NPUYNHHO-CIeq
CTBEHHbIX
cBA3en

YMeHune
AenuTbes
HangeHHon
nHdopmauunen

YyacTtune B
TBOPYECKOM
npouecce
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bright.

- Ha BTOpOW KapTuHke
peknamogaTtenu XoTaT
npoaTtb Lwokonag,.
LleneBas aygutopus
wokonaga — getn. Ha
doTorpadunm Mbl MOXEM
yBMAETb NOBUMbIX

NnepcoHaXxen n3 MyrsTUKOB.

LiBeta apkue.

- In the third photo we can
see two girls eating
burgers. The advertisers
want to sell fast food. They
want to attract our attention
to the emotions of the girls
while eating. The target
audience is young people.

- Ha Tpetbem doto
peknamogaTtenu XoTaT
npogaTtb acT qya.
Peknamoparenun xoTar
NpuBreYb BHUMaHME K
3MOUUAM LEBYLLKM,
noenatowen dyprep.
LleneBas aygutopus —
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monoablie noan.

- In the fourth picture we
can see Santa Claus
drinking coke. The colours
are bright. We also can see
the phrase “open
happiness” which shows us
that drinking coke can
make us feel happier.

The target audience is
children and adults.

- Ha yeTtBepTon
doTorpadum
peknamogatenun XoTaT
npogaTtb Kony.useTa sipkue.
Mbl BUOMM Hagnmch
“OTKpom cyacTbe” KoTopoe
NMOKa3blBaET, YTO
ynotpebneHune Konbl
Jenaet nogen cyactnueee.
LleneBaga aygutopusa getm u
B3pocCrble.
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4.
Bapbupytowe-cut
yaTUBHbIV

(35 MuH)

Yuntenb
npegnaraet pasHble
BapuaHTbl
NPOAYKUNN.
Y4yeHukam
Heobxoanmo
onpenenntb
LieneByto
ayauTopuio n
npuaymaTtb
peknamy. (cnang 5)

Every pair of
students will get “a
product”. Your task
is to define the
target audience and
think of the
advertisement. (the
main characters of
your add, location,
what main colours
should be in the
video, atmosphere
etc.?)

1. A car.

2. Headphones

3. Soft toy.

4. Sport equipment
5. New bookshop

[MpencrasnawT yunTenio n
OOHOKIaCcCHNKaM CBOU
paboThbl.

Mapras

AKTnBM3ayusa
HaBbIKOB
NUCbMEHHOWN
peyn n yCTHOM
peyn

O606LweHne
nostlydeHHou
MHdopMauunu.

MocTaHoBKa
BOMpPOCOB;
paspeLleHune
NPOTUBOPEYUNN

OueHka,
camoperynsauus
, Koppekuus
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5. Pecbnekcuna

(10 mnH)

YuuTtenb npoBoauT
pednekcuto,
obobuiaet
NPOVAEHHbIN Ha
ypoke maTtepuan,
3agaeT BONpoChI
yYalmmcs.

-Was it interesting
and informative for
you to find out new
fact about target
audience?

-Have you learnt
something new at
the lesson?

-What was the most
interesting part of
the lesson?

- What was boring, if
was;)

- bbinio nn
WHTEPECHO "
MHdOPMaTUBHO AJ1S
BacC y3HaTb O
LeneBown
aygutopun?

- Y3Hanu nv Bbl
YTO-TO HOBOE Ha
ypoke?

- Y10 ObINIO cambiM
WHTEePEeCHbIM Ha
ypoke?

- Y10 6bINO
CKYYHOro n
HEWHTEPECHOro?

AHanuaupyT NpongeHHbIN
Ha ypoke matepuan.
BbibupatoT, 4To yxe moryT
NPUMEHATb Ha NPaKTuKe, a
YTO HY>XKHO gopaboTaTb.

[OBOPSIT, Y4EMY Hay4YUIUCh
Ha ypoke.

NHausungyans
Has

®dpoHTanbHas

AKTnBM3ayusa
HaBbIKOB
YCTHOW peyn

O600LeHne
nostlydeHHou
nHdopmMauunu;
nocTpoeHne
Nnornyeckomn
LLenoYKmn
paccyXxaeHum
NocTaHoBKa
BOMPOCOB;
paspeLlueHune
NPOTUBOPEYUNN
OueHka,
camoperynauus
, Koppekuus

Oco3HaHue
cTeneHun
YCBOEHMUS
mMartepuana no
n3y4yaemon Teme
C NOMOLLbIO
npnemMmoB
pednekcumn
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MpoBoguT
noaBeaeHne UTOoroB.

5. 3aBepLueHune Mpowaetca Mpowatotcs
ypoka
-Thank you for the
lesson, good bye!
MpunoxeHwue 1
What? Who? Where? When? Why?
What product | Who are you|Where can we |When can we|Why do the
you are going | possible find them? find/meet them? clients need our
to sell? clients? product?
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MpunoxeHue 2

BOUNCE

MpunoxeHue 3. MNpe3eHTauusa

Cnanpg 1

AHTARCKWA ANA CTAPTANCE. Impl

Cnawnpg 2

AHTMVACKWIA ANA CTAPTANCE

THE DIRT OUTI

Vs v
)

e

frrrrrrrnn

uhidea

Cnang 3

AHMMMACKAR LNA CTAPTANCE

:1"_"’: :
(B NX- ¢

COBMPAWMTE YNAKOBOYKM,

NONYYAWTE NOAAPOYKM!

khdarrq

Chocolate

Cnanp 4

AHTMACKIA ANA CTAPTANOE

Target Audience

TARGET AUD!

What?

Who?

Where

What
product you
are going to
sell?

Who are|

you possible]
clients?

where car
find them?

Define the target audience of &
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PymsiHneBa Jlapuca BnagumupoBHa
VYuurens anrnuiickoro s3bika 'bOY COIL Ne80 ITerporpaackoro paitoHa ¢ yriryOlIeHHBIM U3yYeHHEM aHIJIMICKOTO S3bIKa
r. Cankr-IletepOypr
TexHoJOrnYecKasi KApTa YpoKa 1o y4e0HOMY npeaMeTy «AHIVIMACKHN A3bIK» B 8 kiacce Ha Temy «IIpoBepka runores»

Tun ypoka: n3y4yeHme Hosoro matepmana (90 MuH.)

Aemopsbil: H. KO. MapkywuHa, H. B. KoBanesckas, H. J1. NMapdeHéHok CTAPTAI: kypc ons HaunHawowmx . YyebHoe
nocobue No ocHoBaM NpeanpuHMMAaTENbCTBA NOA Hay4YHOW pefakumen JOKTopa 9KOHOMUYECKNX
Hayk,npodeccopa B. A. LLlamaxoBa

Llenb ypoKa. pa3Butne KOMMYHUKaTUBHOIO HaBblKa, pa3BuUTne ymeHvu7| B YTEHUUN N BOCIMPUATUN TEKCTA HA CITyX.

3adayu * MO3HAKOMUTb y4aLmxcs ¢ gaHHon Temon (Hypotheses Testing);

* BBECTU HOBbIE NTEKCUYECKME eQUHULbI MO TEME;

* HAY4YNTb BOCMPUHNMATb MHOA3BIYHYIO peYb Ha CIyX M NPU YTEHUM;
* HAYYUTb NPUMEHATb NOYYEHHbIE 3HAHUSA HA NPaKTUKE.

lnaHupyembie * MMYHOCTHbIE: FOTOBHOCTb K M3Y4YEHUI0 HOBOIO U CamMopasBuTUO, COOPMMPOBAHHOCTb UX MOTMBALMN K
pesyribmamel oBy4eHuno n

LieneHanpasneHHoW Nno3HaBaTenbHOW AeATeNbHOCTM, CNOCOOHOCTL CTaBUThL Lienu.

* MeTanpegMeTHble: YMeHNe 0CO3HaHHO UCMONb30BaTh peveBble cpeacTBa B COOTBETCTBUM C 3adaden
KOMMYHMKaLuK,

* NpegMeTHbIe: YMEHME UCNONb30BaTh NleKCcu4eckne eanHuLbl No Teme «KaHanbl npogsukeHns»,
pacLpeHne NUHIBUCTUYECKOTO

Kpyrosopa u nekcu4eckoro 3anaca, Co3faHue OCHOBbI AN (POPMUPOBAHNS MHTepeca K MCMOMb30BaHUI0
MHOCTPAHHOrO S3blKa KaK

cpencTsa nonyvyeHus nHopmaunm, No3BoNsALLEN pacluMpsaTb CBOM 3HAHUS B APYrMX NPeaMETHbIX
obnacrsx.

®opmbl U cessu * (bopma aeatenbHOCTU: PpOoHTanbHas, MHANBMAYanbHasa, napHas, rpynnosas.
* hopMbl 0OyHeEHUS: AeATENBHOCTHLIN cnocob oby4eHns, ponesas urpa.
* MEXNpeaMETHbIE CBA3N: MapKeTOorus

MexnpedmemHasi Tema ««[1poBepka runoTes»» Kak aneMeHT obpasoBaTenbHOM NporpamMmmbl MO MapPKETUHTY
UHmMeezpayusi

ObopydosaHue MHTEepaKTUBHAA AOCKA, Npe3eHTaums.

ObpazosameribHble npe3eHTauns No Teme, TeXHoNorn4Yeckas kapTa, TEKCT, BUAeO Matepuan

pecypchbl
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TexHos102UYECKasli Kapma

ATanbl ypoka OenctBusa yuntens DenctBus ®dopmbl yyQ
obyvawwmxca | nenr. NpeameTHble MetanpegmeTH JIMYHOCTHbIE
ble
OpraHmsauunoHH | lNMpmBeTCTBYET YYEHUKOB. OTBEYaloT Ha PPOH-T
b -Good morning, students. npuBeTCcTBME anbHas
1 MUH How are you?( Good morning,
3apascTByNTE, pebaTa. we’re fine, thank
Kak Bbl?) you.(
3apascTBYNTE,B
Cé xopoLlo,
cnacunb6o.)
Llenenonaraxue no GpPOoH-T | YMeHue YMeHune HacTtpon Ha ypok,
3 MUH Look at the photo and tell dooTorpaduam anbHas | npaBuUNbHO onpegensaTb Ha
me what we're going to nblTatoTCA noHMMaTb uenb 1 3agadn | B3anmogencreune
talk about today poragatbes O 3Ha4yeHne ypokKa; yMeHue | Ha MHOCTpaHHOM
(MocmoTpun Ha uenu ypoka, a NEeKCUNYECKMX COTpyOQHMYaTb C | A3bIKE;
dooTorpaduio 1 ckaxu 3arem eanHUL no yuanTenem u dopmMmmnpoBaHue
MHE, O YeM Mbl Oyaem BbICKa3blBalOT Teme CBEpPCTHMKaMU HaBbIKOB
rOBOPUTb CErofHs) CBOV ngeu. uenenosaraHus
NoKasbiBaeT KapTUHKN, OTBevatoT Ha
4yTObbl NOABECTU BOMpOC:
obyvarowmxcs K Teme How to start a
OaHHOro ypoka. business (Kak
Today we're going to talk HayaTb 6U3Hec)
about how to start a new
business project. What
does a new business
project begin with?
(Mpunoxexne 1 Cnanal)
(CerogHst Mbl NOroBOPMM O
TOM, KaK Ha4yaTb HOBbIN
B6usHec-npoekT. C yero OTBevatoT Ha
Ha4YMHaEeTCs HOBbIV BONpOC:
OunsHec-npoekT?) It begins with an
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idea
(OH Ha4vnHaeTcA
c ngeu)

3HaKoOMCTBO C
OCHOBHbIMWU
NMOHATUSIMU N
BbINOMNHEHNE
3agaHunn

41 MuH

Of course, a new business
project begins with an idea
that inspires you. In the
process of formulating
ideas, you form a vision for
your future project. The
vision and the ideas give
an answer to the very
important question “Why?”
(KoHe4HO, HOBbIM
Bn3HeCc-NpoeKkT
Ha4YMHaeTcs ¢ naew,
KOTOpas BAOXHOBISIET Bac.
B npouecce
dopmynupoBaHus naen
Bbl popMuMpyeTe BUAEHME
csoero 6yayuiero
npoekta. BugeHve n ngen
AatoT OTBET Ha OYeHb
BaXKHbI BOMPOC
“Mouemy?”.)

Before speaking about
different hypotheses on
which the success of a
new product depends, we
should understand some
terms which are used in

the text. What do these natot

words mean? onpegeneHns
HEeKOTOpPbIX

Look at those photos and TEPMUHOB,

give the definitions. Hanpumep:

pPOH-T
anbHag

AKTMBU3aums
NEKCUKO-rpamm
aTU4ecKoro
3anaca;
OCO3HaHHoEe
nocTpoeHne
peyeBoro
BbICKa-3bIBaHUA
; YMEHue
npaBuUibHO
noHnMaTb
3Ha4YeHune
NEKCUYECKNX
eauHuL, no
Teme.

YmeHve
COXpaHATb
y4ebHyto Lenb n
3apavy;
dopmupoBaHue
HaBbIKOB
KOMMYHUKaLnn
C yuuTtenem u
CBEepPCTHUKaMu

MprnobpeTeHne
HOBbIX 3HAHWUN,
COBEpPLUEHCTBOBAH
ne NMEeLLINXCS
3HaHUK;

yMeHune
dopmynupoBaTtb
cobCcTBEHHOE
MHEHME "
OoTCTamBaTb CBOIO
no3uunio
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(Mpexae yem roBopuUTb O
pasnu4YHbIX rMnoTesax, ot
KOTOPbIX 3aBUCUT ycnex
HOBOIO NPOAYyKTa, Mbl
OOMKHbI pa3obpaTbca B
HEKOTOpPbIX TEPMUHAX,
KOTOpble WCMNOMb3yKTCS B
TekcTe. UTo 03HavaloT aTu
cnosa? NocmoTpuTe Ha
aTn poTorpadum n ganTte
onpegeneHns.)
(Mpunoxexne 1 Cnanabl
2,3,4)

A consumer is someone
who buys or uses goods or
services (Motpebutens -
9TO TOT, KTO NOKYMNaeT unm
Nonb3yeTcHa ToBapamun unm
ycryramm)

A customer is a person or
company that receives,
consumes or buys a
product or service and can
choose between different
goods.

(KnueHT - ato domaunydeckoe
NNLO UM KOMNaHs,
KOTOpbI€ Mnony4ator,
notpebnawT nnu
MOKYNatT NPOAYKT Unu
ycnyry n moryT Bblbupartb
Mexay pasnnyHbIMn
ToBapamu.)

A profit is money that you
get from selling goods or
services for more than

A consumer is
a person who
consumes
goods or
services.
(MoTpebutennb
3TO YeroBex,
KOTOpPbIV
notpeobnser
TOBapbl)

A profit is
money that you
get when you

66



they cost to produce or
provide.

(MpwnBbINb - 3TO AEHbY,
KOTOpbl€ Bbl Nosfiy4aeTe oT
npogaxu ToBapoB U
ycrnyr no ueHe,
npeBbILatoLLEN
CTOUMOCTb UX
NPOW3BOACTBA UNK
npenocTaBreHns.)

An investor is an
individual that puts money
into a business for a
financial return. The main
goal of any investor is to
minimize risk and
maximize return.
(MHBecTOp - 31O
Jomamnyeckoe nuuo,
KOTOpOe BKNagbiBaeT
JeHbrn B 6U3Hec ¢ LUenbto
nostly4eHns goMHaHCOBOW
otaayun. [maBHasg uenb
noboro nHeectopa -
MUHMMU3NPOBATb PUCK U
MaKCMMU3NpoBaTb
nNpnbbink.)

A bank loan refers to the
sum of money lent by a
bank to a borrower, which
must be repaid with
interest (percent) over a
certain
period.(baHkoBCKUN
KpeauT - 3TO AeHEXHas
CyMMa, NpefocTaBreHHas

sell your
product.

( doxopg aTo
OeHbru,
KOTOpbl€e Thl
nony4aeLlb OT
npogaxwu
TOBapa.)
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GaHKOM 3aeMLLUUKy B OO,
KoTopasi AomkHa ObITb
BO3BpalLleHa C
npoueHTaMu B TeYeHune
onpegeneHHoro nepuoaa.)
Target audience is a
group that is more than
likely to buy offered goods
and services.

(LleneBasa ayautopus - 310
rpynna, kotopasi c
BonbLuen BepOATHOCTbIO
KynuT npegnaraemMblie
TOBapbl 1 yCnyru.)

Ecnv getun 3atpyaHsioTcs
C onpegeneHuem unu
AatoT ero HETOYHO,
yumTenb nokasbiBaeT
obpasey Ha aKpaHe.

Let’s imagine that you
decided to produce a new
MP3 player. (0asante
NpeacTaBuM, YTO Bbl
pPELLMM NPOM3BECTH
HoBbI MP3-nnewnep)

Why did you decide that
there is a consumer
market for your product?
The business should make
a profit. Why are you sure
that you will make a profit
that will satisfy all
investors?

lMoyemy Bbl peLumnm, 4To
ANa Bawlero npoaykra
cyliecTyeT

Bbicka3biBaloT
CBOU Ugeun

All people enjoy
listening to
music

(Bce nroaun
nobaAT cnywaTtb
MY3bIKY)
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NoTPEOBUTENBCKUIA PLIHOK?
(BusHec pgomkeH
NPUHOCUTb NPUBLINb.
[Moyemy Bbl yBEPEHDI, Y4TO
nony4mTte NpubbInb,
KOTopas yooBneTBoOpuT
BCEX NHBECTOPOB?)

The idea of a new project
is based on several of the
most critical hypotheses.
Therefore, before
borrowing money from
relatives, or taking out a
bank loan, or attracting
investments for the
realization of your project,
it is necessary to check
the most critical
hypotheses for your
business model.

(Moes HoBoro npoekTa
OCHOBaHa Ha HECKOJTbKNX
Hanbonee BaXXHbIX
rmnoTtesax. lloaTtomy,
npexae 4em 3aHuMaTb
AEHbIN Y POACTBEHHUKOB,
nunun 6paTtb KpeanT B
GaHke, Unn npmenekaTb
NHBECTULUMN ANs
peanusauumn cBoero
npoekTa, Heobxoanmo
npoBepuTb Hanbonee
BaXXHble rMnoTesbl Ans
BaLwen busHec-mogenu.)

In 90% of cases, the

Yutatot
BOMPOCHI Ha
cnanpax u
OTBeYaloT Ha
HUX,
BbICKa3bIBaOT
CBOU
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success of the business
model depends on the
confirmation of 7
hypotheses.

(B 90% cny4aeB ycnex
OusHec-moaenu 3aBUCUT
OT noaTeepxxaeHusa 7
rmnores.)

(Mpwunoxexne 1 Cnang 5)
Hypothesis # 1: The
suggestion of a need.
(Tmnote3a Ne1
MpegnonoxeHne o
HeobXxo4MMOCTM NPOAYyKTa)

Hypothesis #2: The
suggestion of the problem
(MTwnotesa Ne2
MpegnonoxeHune o
npobneme) (MpunoxeHune
1 Cnang 6)

Hypothesis # 3: The
suggestion about potential
customers(l'mnotesa Ne3
lNpegnonoxeHue o
noTeHUnarnbHbIX
nokynatenax)(MpunoxeHu
e1Cnang 7)

Hypothesis # 4: The
suggestion of a value
proposition
(fTwnotesa Ne4
MpegnonoxeHne o
LEHHOCTHOM

npennorioXXeHna

Hanpumep:

We believe that
people need a
small stylish
device which
gives them the
opportunity to
listen to music
everywhere.
(Mbl BEPUM, 4TO
NOASAM HY>KHO
MareHbKoe
CTUNbHOE
YCTPOWUCTBO,
KOTOpoe gact
UM
BO3MOXHOCTb
cnywartb
MYy3bIKy Be3ae)
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MpocmoTp BMOeO
11 MUH.

npeasioxXeHnn)
(Mpunoxexne 1 Cnang 8)

Hypothesis # 5: A
suggestion about the
goods/services offered
(fTwnotesa Ne5
lNpegnonoxeHue o
npeanaraembix
ToBapax/ycnyrax)
(Mpunoxexue 1 Cnang 9)

Hypothesis # 6:
Revenue/payment model
suggestion (Mmnotesa Ne6
MpennonoxeHue o
cnocobe onnarbl)
(Mpunoxenne 1 Cnang 5)

Hypothesis # 7: The
suggestion about the wish
of customers to pay
(MmnoTesa Ne7
lNpegnonoxeHue o
XenaHum notpeburtenen
nnaTuTb)

(Mpunoxexne 1 Cnang 11)

BBegeHue noHATUSA
Customer development
(Mpunoxexue 1 Cnang
12)

Now you will watch the
video about the method of
beginning Startup which is

BHumaTenbHO
CMOTPSAT BUOEO
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O6cyxaeHne 10
MWH.

called Customer
development
(Mpunoxexne 1Cnang 13)
(Cenyvac Bbl nocmoTtpuTte
BMOEO O MeToAe 3arnycka
cTapTtana, KoTopbIin
HasblBaeTcs Customer
development)

Ha4ana Customer
discovery goukcupyet
BMOEHNE OCHOBAaTENen n
npeBpaLLaeT ero B CEputo
rmnotes 6usHec-moaenu.
3arem paspabatbiBaeTcs
nnaH NPoOBEPKN peakumm
KIMEHTOB Ha 3TW rMNoTe3bl
N NpeBpaLleHns nx B
dakTbl.)

The customer
development method was
created by Steve Blank in
1990s.

(MeTopg pasBuTus
KNMMeHToB ObiN co3aaH
Ctueom bnaHkom B 1990-x
rogax.)

Yuntenb 3agaet BONPoChHI
no cogepxaHuio unbma:

1) What is the traditional
product development
model ?

(KakoBa TpagMumoHHas
Mozaenb pa3paboTku
npoaykra?)

OTBevaloT Ha
BOMpPOCHI:

The traditional
model means
that a
businessman
first produces a
product and
then searches
for customers.
(TpagmumoHHas
Moaernb
O3Ha4aeT, YTo
OGn3HecmeH
cHa4vana
npon3soanT
NPOAYKT, a
3atem uulet
KIMEHTOB.)

CustDev
(Customer
Development)
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2) What does customer
development metod
mean?)

(YTo o3HavaeT metoq
paboTbl C KNMMeHTaMmn?

3) What are the key
advantages of customer
development metod
compared to the traditional
product development
model ?

(B 4em 3akntoyatoTcs
KNnoYeBble NpenmyLLecTsa
MeToda pa3BuUTUS
KIMEHTOB NO CPaBHEHUIO C
TpagMLUMOHHON MOLENbHO
pa3paboTku npoaykra?)
The customer
development method
consists of four steps that
are designed to help avoid
common mistakes and
repeat successful

— This is testing
the idea of a
future product
on the target
audience
through
interviews. This
is
communication
with customers
and potential
buyers,
identifying their
requests and
wishes for a
specific product
or service even
before their
development.
CustDev
(Customer
Development)
370
TeCTUpoBaHue
noen éyayuiero
npoaykTa Ha
LeneBown
ayguTopun
NMOMOLLIbIO
NHTEPBbIO. JTO
obuieHne ¢
KNueHTaMmm un
noTeHUMarnbHbIM
n
noKynaTensamu,
BbISIBNIEHME UX
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O6cyxaeHne 10
MWH.

business strategies.
Customer discovery first
captures the founders’
vision and turns it into a
series of business model
hypotheses. Then it
develops a plan to test
customer reactions to
those hypotheses and turn
them into facts.

(MeTtoa customer
development coctonTt n3
YyeTblpex 3TanoB, KOTopble
npu3BaHbl MOMOYb
n3dexarb
pacnpoCTpPaHEHHbIX
OLIMOOK M NOBTOPUTL
yCrneLHble
Ou3Hec-cTpaTermu.

The four-step process:
1). Customer discovery
2). Customer validation
3). Customer creation

4). Company building
changes the organization
(YeTblpexaTanHbin

3anpocoB n
noXxenaHuum no
KOHKPETHOMY
TOBapy Unu
ycnyre ewé o

nx paspaboTtku.

OTBevatoT Ha
BOMPOCbI
yuntens
MNpegnaratot
naev ans
cTapTana

\We want to set
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npouecc: 1). MNownck
KNMEHTOB

2). NpoBepka KNUeHToB
3). Co3gaHune KnmeHToB
4). CosgaHue KoMnaHuu
MEHSIET OpraHu3aLmio)
(Mpunoxenue 1 cnang 14)

Can you give an idea of
startup?

(MoxeTte nu BbI Aatb ngero
crtaptana?)

Well, let’'s set up a
restaurant.

(YTo X, AaBanTe OTKpPOEM
pecTopaH.

Let’s see how to interview
the potential customer.
(Mpunoxexne 1 Cnang
15)

[laBanTte nocMoOTpuUM, Kak
NpoBOANTb
cobecenoBaHue ¢
noTeHumarnbHbIM
KIMEHTOM.)

What questions should
you ask during the
interview?

up a restaurant
(Mbl XoTM
OTKPbITb
pecTtopaH)

PaccmatpuBatot
KapTUHKY Ha
cnange v
OTBeYaloT Ha
BOMpPOCHI
yuntens
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Ipunoscenue 1

Cnano 1

AHIMIACKNY ANSt CTAPTATOB

rEOY LIKONA 80

Hypothesis
Testing

Chaio 2

AHIUVACKWV ANSi CTAPTAMOB

FEOY LIKOMNA 80

A hypothesis[hai'poBisis]- hypotheses(plural)

Ahypothesis is a suggestion that s based on

some evidence.
A, Ahypothesis s a proposed explanation for a
L phenomenon.

= Target audience

Target audience is a group that is more than

Cnaio 3

AHITMCKUA NS CTAPTAMOB

CONSUMER

- 9 ’-1

A consumer is someone who buys or uses
goods or services

FBOY LWKOJA 80

A profit is money that you get from
selling goods or services for more than
they cost to produce or provide

Chaio 4

FEOY WKONA 80

AHIIWVICKWI Y191 CTAPTANOB

INVESTOR

An investor is an individual that puts
money into a business for a financial
return. The main goal of any investor is
to minimize risk and maximize return.

@ O Abank loan refers to the sum of money lent
by a bank to a borrower, which must be
repaid with interest (percent) over a certain

confirmation of 7 hypotheses.
Hypothesis # 1: The suggestion of a need.
* What are your suggestions about consumer needs?

* Questions:

* What do your customers need or want?

* What solutions, goods or services are they currently using to \ s
satisfy their needs? B

« Formulate your suggestion: I believe (we believe) that people have a need for.

Example: “We believe that people have a need to be able to listen to music
anywhere”

« What are your suggestions about the problems that the

consumer has when satisfying their needs with the help

of products available on the market?

Questions:

- What problems do existing products have?

« Are the existing solutions difficult, expensive, and difficult to
access?

Formulate your suggestion: { am sure that users, when using
existing products on the market, have the following proble....

Example: We believe that the capacity/the power of existing MP3 players is very
small and downloading music to these devices is too difficult, the capacity of the
battery is very low, the size of the existing MP3 players is too big.

+ Who do you think is the ideal customer?
+ These are people who consider the problem you are planning
to solve to be very big and important, and they are ready
to try new solutions on the market to solve it.
Questions:
+ Describe how you see your ideal clients?

+ Can other companies be your clients? Name a company that, in your opinion,
would be an ideal client.

* frethere any of your ideal cients among your fiends or relatves? Describe
them.

State your suggestion: I'm sure. that our ideal customers will be....

Example: We believe that our ideal clients are young people who live in big cities,
love music and spend money on fashionable and trendy things.

. . period.
likely to buy offered goods and services. A customer is a person or company that
receives, consumes or buys a product or
Implemented by L.V.Rumyantseva service and can choose between different
goods.
AHIIWVACKWI 18 CTAPTANOB
rBOY LWKONA 80
AHIIMACKWA NSt CTAPTAMOB AHIMACKWA ANA CTAPTATMOB L
In 90% of cases, the success of the FBOY WKonA 80 re0YKonA o ARIMCK BT CTARTATIOB TBOY WKOMA 80
business model depends on the Hypothesis #2: The suggestion of the problem Hypothesis # 3: The suggestion about potential customers is # 4: The ion of a value

« What, in your opinion, will be the best proposition for your customers?
Which offer will they not be able to refuse?

« Questions:

« What does your ition provide to ?

« How s your offer better than others?

« What makes your offer unique?

Formulate your suggestion: | believe that the best proposition

for our customers will be....

Example: We believe that the best proposition for our potential customers

will be the opportunity to have more than 1,000 songs in their pocket, Pecorded on a
device with a stylish design, very simple to use for anyone, as well as the ability to simply
and quickly download music from a single Internet platform.
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AHITIMACKWUI NSt CTAPTAMNOB

rBOY LWKONA 80

is #5: A ion about the good: vices offered

« In your opinion, what products/services/functions should be
created and offered to customers so that they appreciate your
value proposition?

* Questions:
= What should your offer to customers include?

* What products and services do you need to delight your
customers?

* What will make your offer more attractive?
Formulate your suggestion: I believe that our proposal
should include....
Example: We believe that our proposal should include free headphones or some
quantity of songs which can be downloaded free.

Cnaio 9

Chaaiio 10

AHMMACKW ANS CTAPTATNOB

Hypothesis # 6: Revenue/payment model suggestion
« Which payment option would be preferable for

your customers? (sale, subscription, etc.)

« What will customers pay you for?

« How often will the client pay you?

Formulate your suggestions: | think the best revenue
model would be..

FBOY WKONA 80

PAYMENT OPTIONS

Example: We believe that the best revenue
model besides the price of the gadget
will be “Pay per Song".

X

Cnaiio 11

AHWACKW ANSA CTAPTAMNOB

rBOY LWKOMA 80

Hypothesis # 7: The suggestion about the wish

of customers to pay

« How much do you think customers are willing to pay?
« Questions:

+ Whatis the base price?

« How much can your target audience pay?

+ What will be the average check?

+ Formulate your suggestion:  believe that the price per unit of product (value
proposition) that customers will be willing to pay is...

Example: We believe that customers are willing to pay .... for the device and
... for the song.

AHTIACKUA Af15 CTAPTAMOB

rBOY WKOMA 80

Customer development

« The customer development method consists of four steps that are designed to
help avoid common mistakes and repeat successful business strategies.

* The customer development method was created by Steve Blank in 1990s.
According to Blank, startups are not simply smaller versions of larger, more
developed companies. While larger companies realise known and proven
business strategies, startups must search for new business models. Customer
Development guides the search for a repeatable business model.

Cnaiio 12

Cnaiio 13

AHIIMACKWA NS CTAPTANOB

rEOY LUKONA 80

Cnaiio 14

AHITIMACKIAY ANS1 CTAPTAMOB

The four-step process:

FEOY LIKONA 80

1). Customer discovery first captures the founders' vision and turns it into a series
of business model hypotheses. Then it develops a plan to test customer reactions

to those hypotheses and turn them into facts.

2). Customer validation ( approval) tests whether the resulting business model is

repeatable. If not, founders should return to customer discovery.

3). Customer creation is the start of execution (realisation). It builds end-user need

and drives it into the sales channel to scale the business.

4). Company building -:han es the organization from a startup to a company

focused on realising a Va\l ated (confirmed) model.

eSO

search execution

AHITIUACKWUA AN CTAPTANOB

Examlnatlon of the customer

T

CUSTOMER € o
DEVELOPMENT | g
ot

) HE MENGE &
f/'{czra Kot

runoTEs )

Bl cuspoy, oo ans
ARG 1 TOBEP e

Cnaiio 15

rB0Y LUKONA 80

Ipunoscenue 2

Buoeo https://www.youtube.com/watch?2v=0fNUW fFJOY&t=6s

Tl


https://www.youtube.com/watch?v=0fNUW_fFJOY&t=6s

Ponuuesa Upuna FOpreBHa
VYuurens anmuiickoro s3bika 'BOY COIL Ne80 Ilerporpanickoro paiioHa ¢ yrinyOJeHHbIM H3y4YE€HHUEM aHIJIMHCKOTO S3bIKa
r. Cankr-IletepOypr

TexHoJ0orH4YecKas KapTa ypokKka 1o y‘leﬁHOMy npeamMerTy «AHITIMIiCKMH A3BIK» B 8 Kj1acce HA TEMY «HeHHOCTHOC NPEAJI0KCHUEC»

Tun ypoka N3yyeHne HOBOro riekcuveckoro matepuana (90 MuH.)
Asmopbl YMK H. KO. MapkywwuHa, H. B. KoBanesckas, H. J1. NapdeHéHok CTAPTAIM: Kypc ans HaunHawwmx . YyebHoe nocobue
Nno OCHOBaM NpeanpuHMMaTenbCTBa No4 Hay4YHOW pefakumen oKTopa 3KOHOMUYECKNX Hayk,npodeccopa B. A.
LLlamaxoBa
Llenb ypoka pasBMTME KOMMYHUKATMBHOMO HaBblka, pa3BUTUE YMEHUI B YTEHUM U BOCNPUATUM TEKCTA Ha CyX.
3adaqu * MO3HAKOMUTb yyalmxcsa ¢ gaHHon Temon (Value Proposition)

* BBECTU HOBbIE JNNEKCNYECKMNE eaNHULbI MO TeMeE,
* HAy4UTb BOCNPUHNMATb NMHOA3bIYHYIO peYb Ha CIT1yX U NMPU YTEHUN,
* HAY4YUTb NPUMEHATb NoNMy4YeHHble 3HaHUA Ha MNMpPaKTUKe.

lnaHupyemsie
pesyrnbmameal

* NINYHOCTHbIE: TOTOBHOCTb K M3YYEHNI0O HOBOIO U CaMOpa3BUTMIO, MOBbILLEHWE MOTMBALMKN K 0BYy4EHMIO 1
LeneHanpaBneHHon no3HaBaTenbHOM AeATEeNbHOCTN, CNOCOOHOCTbL CTaBUTb LIENMW.

* MeTanpegMeTHbIe: YMEeHNEe 0CO3HaAHHO MCMNOMb30BaTb peyeBble CPeACcTBa B COOTBETCTBUMN C 3aadent KOMMYHUKaLMW,
* MPeAMETHbIE: YMEHMNE MUCMONb30BaTb NEKCUYECKNE eanHULbI Mo TeMe «LIeHHOCTHOe nNpeanoXeHuney, paclumpeHmne
Kpyrosopa u NeKCMYecKkoro 3anaca, co3gaHme OCHOBbI 451 POPMUPOBaHNA MHTEpPEeca K UCMOSTb30BaHNIO MHOCTPAHHOTO
A3blka Kak cpeacTBa nonyyYyeHns nHdoopmMaumm, No3BonsLWEen pacluMpsaTb CBOU 3HAHMS B APYTMX NPeaMETHbIX
obnacTtsax.

Dopmbl U cesa3u

* (bopMa AeaTenbHOCTU: PpoHTanbHas, UHANBMAYyarnbHasg, napHas, rpynnosas.
* (bopmbl 00yHeHUs: AeATENbHOCTHLIN cnocob obydeHuns, ponesas urpa.
* MeXNpeaMeTHbIE CBA3WN: MapKeTOrorus

MexnpedmemHas | Tema «LIeHHOCTHOE NpeanoxXeHne» Kak anemMeHT o6pa3oBaTenibHON NporpamMmmbl MO MapKETUHTY
UHmMeapayus
ObopyodosaHue WHTEpPaAKTUBHAas AOCKa, Npe3eHTauus.
Obpa3sosamerbHbie | Npe3eHTauns no Teme (NpunoxeHune 1), TexHonornvyeckas kapTa, TEKCT, BUAEO Matepuan
pecypchbl
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OTanbl ypoka

Hencteus yuntens

[encteus
obyuvatomxcs

dopmbl
AEeATENbHOCTH

yy[a

MpeomeTHble

MeTanpeameTH
ble

JInyHOCTHBbIE

OpraHnsaumnon-
HbIN
1 MUH

MpuBETCTBYET YHYEHUKOB.
-Good morning, students. How

are you?

Hobpoe yTpo! Paga Bcex

BMaeThb!

OTBevatoT Ha
npuBETCTBME
-Good morning,
teacher! Glad to
see you!
[o6poe yTpo!

®poH-TanbHas
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Llenenonaranu Let us watch the video and Mo ®poH-TanbHas YmeHve YmeHuve HacTpou Ha ypok,
e you are to tell me what we're | npocmoTpeH-HO npaBuUnbHO onpenensaTb Ha B3aMmoaencTeme
9 muH going to talk about today My BUOEO NoHMUMaTb uernb 1 3agayu Ha MHOCTPaHHOM
Cenyac Mbl MOCMOTPUM BUOEO nblTaroTCA 3Ha4veHue YpOKa; yMeHune A3bIKE;
N Bbl NOMbITaeTeCh aoragaTtbcs o NeKCUYecKnx | coTpyaHunyatb C dopmMmunpoBaHue
aoragartbcs O TOM, YTO Mbl uenu ypoka, a eouHuL, no yymTtenem u HaBbIKOB
O6yoem obcyxaatb 3aTem Teme CBEPCTHUKaMM LenenonaraHus
BbICKa3blBaOT
[emMoHCcTpupyeT B1aeo, CBOM ngeu.
4TOObI NOABECTH Well, perhaps
obyyatoLmxcsa K TeMe AaHHOro about the
ypoka. benefits of
addressing the
service...
https://youtu.be/9dvbmZegBH Bo3moxHo, o
0 npenmyLlecTeax
Fill in the gaps: onpeneneHHoro
3anonHuTe Nponycku B npoaykra
npearioXeHnsaX: KOMMaHuu

1.Jackie and Justin are
thinking of .....
2.Jackie and Justin are
curious to know the .....
3.Jackie and Justin can accept
an instant competitive .....
through Mr. Cali’s network

Today we're going to talk

about Value proposition
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https://youtu.be/9dvbmZegBH0

a business

> Addressing a customer’s
issue and presenting a
business as a problem solver

> As a result, a value
proposition should be viewed

as a strategy for attracting
clients, earning their loyalty

> A value proposition can be
included in the marketing
strateqgy

process (Slide 4)

Have a look at the scheme
below and let us announce the
main steps of the marketing

opportunities,
sensible price
Ecnu Bbl
npuobpetéTe
HaLl NPOAYKT,
Bbl BbIrpaeTe,
NMOCKOSbKY
nonyyuTe
YHUKaNbHYO
BELUb No
pasyMHOW LeHe

3HakomcTBO ¢ | Define the features of value NHomBem- AKTMBM3aUUS YMeHue MprnobpeTteHne
OCHOBHbIMMU proposition: ayanbHas NeKcuKo-rpam COXPaHATb HOBbIX 3HAHUN,
noHatTamum n | Onpedenume MaTU4EeCKOro | y4yebHylo Lenb | coBepLleHCTBOBaHU
BbINOMHEHNE | Yepmbi UEHHOCMHO20 YuTator 3anaca; n 3agauvy; € MelLmxcs
3agaHun npeorioXXeHusi: XapaKkTepUCTUKU oco3HaHHoe | dopmupoBaHue 3HaHWUW;
35 muH LeHHOCTHOro nocTpoeHne HaBbIKOB yMeHune
> Message that summarizes npeanoXeHus, pe4yeBoro KOMMYHMKaLuu dopmynmpoBaTb
the advantages a business NNACTPUPYIOT BbICKa3blBaHW | C y4YnTenem u cobcTBEHHOE
offers consumers who npumepamu: S1; yMeHue CcBepCTHUKaMmn MHEHUNE "
purchase its products or If you buy our npaBuUbHO OoTCTamBaTb CBOIO
services product, you will NOHMMaTb No3nuunio
benefit because 3HayeHue
> A precise solution and the we offer a great nekensciix
n range of equHuL no
promise Qf value that products , a Teme.
consumers might expect from number of
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Martin is the marketing
manager of a
telecommunications company.
He is telling his colleagues
about the marketing mix for a
new product. Listen and take
notes on the four PS (Slide 5)
Mpocnywante ayano u
caenavite NoMeTku rno 4
OCHOBHbIM MOHATUAM

Which words in the box are
used to talk about which P?
Sort them into the correct
category:
Advertising appearance
channels of distribution
discount financing
list price location logistics
media
public relations quality
service

Product
Price
Placement
Promotion

Use the following chart to
one of your company’s

your notes to give a short

make notes on the four Ps of

products or services. Then use

service to the class

presentation of the product or
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Product
What are the important
aspects of your product?
What factors affect your price?
Placement
When and where is your
product available to
customers?
Promotion
List the ways in which you
reach customers.

Martin is giving a presentation
to management about the
positioning strategy he has
developed with his team.
Listen and answer the
questions below:

1.What is the company’s
target market?

2Why is their product
superior?

3.How can they prove that
their product is the best?

-We are
customers who are...
-Extensive testing

that we provide...

-Speed of access is
why our product is

better...

Another reason is that we
every new
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customer with a free ...

Write a positioning strategy for
your company. Include the
following points: Your
target customer

What you do for your
customer and how you do it
How you are better than your
competitors

Useful phrases :

Our customers are ...
The main benefits our product
offers are ...
We provide a superior product
by...
Why do people want to buy
your product?

Price
Listen again and complete the
phrases from the presentation.
Mpocnywante ayguo eue pas
n gononHute ¢pasbl
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MpenctaeneHn | Now you are going to work in [oToBAT Pabota B Aktnemsauusa | dopmuposaHue | CoBepLUEHCTBOBAHM
e npoekta no | pairs to work out your value | npeseHTaumo napax NeKcuko-rpam HaBbIKOB € UMeroLLmxca
Teme proposition. Use the following LLEHHOCTHOrO MaTM4ecKoro | KOMMYyHMKaLun 3HaHUN.

LleHHocTHOE | plan: npeanoXxeHus 3anaca co YMeHue
npeasioxeHue Oco3HaHHOE | CBEPCTHUKaMM dopmynmpoBaTb
40 muH Your target customer Today we would nocTpoeHne cobcTBEHHOE
What you do for your like to introduce peyeBoro MHEHue n
customer and how our superior BbICKa3blBaHU OTCTamBaTb CBOO
you do it product and will S no3nunio
How you are better than your tell you a few
competitors words why it is

Useful phrases:
Our customers are ...
The main benefits our product
offers are ...
We provide a superior product
by ...

unique...
CerogHsa Mbl
pagbl
npeacraBuUTb
HaLu
YHUKaITbHbIN
NpoOaYKT U
cenvac
pacckaxem o
ero

npenmyulecrteax

Kak ebl moHuUmaeme 4mo
O3Ha4Yaem mepMuH
“LieHHOoCmMHOE npednoxeHue”

Superior product
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How do you understand the Value OCYLLIECTBIIEHM
term propo-sition e
Value proposition? Positioning CaMOKOHTpOns
C kakumu Ho8bIMU strategy
MOHAMUSIMU 8bl
MO3HaKOMUIIUCb Ce200HA?
Pednekcus What new words have you Eweé pas ®poH-TanbHas | AkTuBmMsaums Ob600LeHne NopBeneHne ntToros
4 MUH learnt at this lesson? BCNOMWHAIOT HaBbIKOB nony4YyeHHoun ypoka
What hypotheses should you BCE TEPMMUHDbI, YCTHOW peyn nHdopmMauunu;
check before starting up your | ynotpebnss-um
business? ecs Ha ypoke
3aeepwatowmn | Thank you for the work! See Goodbye!
aTan you soon!
1 MUH bnarogapto 3a paboty! [o ceBnpanus!
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Caaiin 1

AHMMVACKWIA 4R CTAPTANOR Implemented by LYu. Rodicheva
TB0Y LIKOMA 80

Value Proposition

Caaiing 5

AHTWACKWA ANA CTAPTANOS

FEOY LWKOMA

Martin is the marketing manager of a telecommunications company. He
is telling his colleagues about the marketing mix for a new proeduct.

I. Listen and take notes on the four PS

Product have everything you need to comnect to the Internet,

Price

Placement
Promotion

Did you know?
When peopke talkabout the marketing mix, theyoften refier to the four Ps:
product, price, placement, and promation.

Caaig 9

AHTWACKAA ANA CTAPTANOR

IIpuaoxenue 1. [IpesenTanus

Caaiig 2

AHTMACKWA ANA CTAPTANOR  timimesns

s

rEOY WKOM

mrcali.com

cuntact info esd
proparty addrass

Watch the video and fill in th
1 Jackie and Justin are thinking i o
of ... .
2.)ackie and Justin are curious to

know the ...
3.Jackie and Justin can acceptan

instant mmpetitive ... through
Mr. Cali's network
<
Cahaiin 6
AHTWACKIIA ANA CTAPTANCE

rBOY LWKOJ/

II.Now listen again and complete the phrases from the
presentation

¥ What is the company’s target market?
+ Why is their product superiar to other package
+ How can they prove that their product is the be

. L'é._'i :
2(es

6‘¢r

Z
1#‘51

Caaiin 3

AHTMMACKVIA ANA CTAPTANOE

reoY U

Value Proposition. Features

O Message that summarizes the advantages a business off
consumers who purchase its products or services

O A precise solution and the promise of value that mnsumers mi
expect froma business

0 Addressing a customer's issue and presenting a business as a pmobl
solver

QO As a result, a value proposition should be viewed as a strategy
attracting clients, earning their loyalty
QA value proposition can be included inthe marketing stmtegy

Caaiin 7

AHTVIACKIA ANA CTAPTANOR

TBOY WKOMA 80

II1. Which weords in the box are used to talk about which P? Sort them
into the correct category

Caaiig 4

AHTWIACKAR ANA CTAPTANOE

Marketing Process

Caaiig 8

AHTAVACKMA 4R CTAPTANOR.

rE

Use the following chart to make notes on the four PS of one
company's products or services. Then use your notes to give
presentation of the product or service to the class

Advertising appearance channels of distribution FIEIEE
What are the rtant aspects of
1. The of our cable package are that you get... discount financing list price location logistics ATEE Tt .as T
2. Wewillbe customers through adson media publicrelations quality service Why do people want to buy your product?
3. Our product will then be immediatefy 0 customers in... Price
:' x“:‘;"tithﬁﬂst;zﬁsw‘" have . Product ___ Price Placement Promotion ot 2 = y:mrpnue"
. We haven’ a price . lacemen
6. Because our product is in the. phase, our madel should Wmnamwrﬂelsymr?r;'mﬂavaiahbtn
Promation
List the ways in which you reach customers.
< <
Caaiig 10 Caaiig 11
AHFAMACKIA ANA CTAPTANOR AHTIMARCKAR ANA CTAPTANOR. -
< We are customers who are

< Speed of access is

4 Another reason is thatwe
fre

ee

< Extensive testing

thatwe provide . > Your target customer
why our produd

every new custe

Useful phrases
Qur customers are ...

» What you do for your customer and how you
doit

> How you are better than your competitors.

The main benefits our product offers are ...
We provide a superior product by ...
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AnekcannpoBa Banepus AuapeeBHa
VYuurens anrnuiickoro s3bika 'bOY COIL Ne80 ITerporpaackoro pailoHa ¢ yriryOlIeHHBIM U3yYeHHEM aHIJIMICKOTO S3bIKa
r. Cankr-IlerepOypr

TexHoJIOrn4YecKasi KapTa YpoKa no yde0HoMy npeamMeTy «AHIVIMACKUI 3bIKk» B 8 Ki1acce Ha Temy «bU3Hec-Moae1b»

Tun ypoka Ypok-npaktukym (90 MuHyT)

AsTopbl YMK H. KO. MapkywuHa, H. B. KoBanesckas, H. J1. NMapdeHéHok CTAPTAII: Kypc Anst HAYMHAKOLWMX .
Y4yebHoe nocobue no ocHoBaM NpeanpuHUMaTenbCTBa Nog Hay4YHOW pefakumen okTopa
3KOHOMUYECKMX HayK,npodeccopa B. A. LLlamaxoBa

Llenb ypoka Pa3BuTre priHaHCOBOW rPaMOTHOCTM y4aLLMXCS, Pa3BUTME KOMMYHUKATUBHOIO HaBblka, pa3BuTue
YMEHWUN B YTEHUWN N BOCMPUATUMN TEKCTA HA CNYX
3agaym ypoka -[Mo3HaKOMUTb yyaLmMXcs ¢ OCHOBHbIMMW MOHATUSIMU TEMBbI

-BBecTu HOBYHO TEMATUYECKYIO NEKCUKY
-Pa3BuTb HaBbIKM M YMEHUS YTEHMS U ayaNPOBaHUS
-OCyLEeCTBUTb NPakTUYECKoe NpUMEHEeHe 3HaHU NocpPeaCTBOM NPOEKTHOW AeATENbHOCTH

MnaHupyemble pe3ynstatbl | * JINMHOCTHLIE: FOTOBHOCTb K M3Y4YEHWUI0 HOBOTO 1 CamMOpasBUTMO, COOPMUPOBAHHOCTL UX MOTUBALINN K
obyyeHunto n

LeneHanpaBneHHON No3HaBaTeNbHOW AeATENbHOCTN, CNOCOOHOCTbL CTaBUTL LiEnu

» MeTanpegmeTHble: yMEHME OCO3HAHHO UCMOMb30BaTh PEYEBbIE CPEACTBA B COOTBETCTBMM C 3aga4en
KOMMYHMKaLn

* [lpeaMeTHbIE: YMEHME UCNONb30BaTh NIEKCUYECKNe eamHuLbl no Teme «brsHec-mogenuy, paclumpexHme
NMHIBUCTUYECKOIO

Kpyrosopa u Nekcu4eckoro 3anaca, Co3faHue OCHOBbI AN POPMUPOBAHNSI MHTEPECca K NCMOSb30BaHMI0
WMHOCTPaHHOIO A3blka Kak

cpencTsa nonyveHns nHopmauum, No3BoNSALLEN PaCLLUMPSATbL CBOM 3HAHMSA B APYrMX NPEAMETHbIX
obnacrsax

®opMbl 1 CBA3N » dopma geaTenbHOCTU: PpPOoHTanNbHas, MHAMBUAYyanbHas, rpynnosas
» ®opMbl 0By4eHUN: OesaTenbHOCTHBIM cnocob obyyeHus, ponesas urpa
* MexnpegMeTHble CBA3W: 3KOHOMMUKA

MexnpeameTtHas Tema «BusHec-moaenb» Kak aneMeHT obpasoBaTernbHOM NPOrpaMMbl Mo 3KOHOMUKE
NHTEerpauus
Ob6opynoBaHue NHTepakTuBHas gocka, npes3eHTaums
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O6pasoBatenbHble pecypcbl

[MpeseHTauma no teme (Cm. npunoxeHue 1), TexHonornyeckas kapta, sugeo marepman (Cwm.
npunoxeHue 2), Tekct (Cm. MNpunoxernune 3)

Aranbl ODenctBusa yuntena | [OewnctBusa yvawmxca | Popmbl yyq
ypoka aesatenb | [lpeameTtHble | MeTanpegmeTHbIe JInyHOCTHBLIE
HOCTU
Opranusa | lNMpusetcteue [MpuBeTcTBUE YyunTENS ®poH-Ta | YMeHune YMeHue onpegensatb | HacTpon Ha ypok,
-UMOHHBIV | yyawmxcs, cosgaHme nbHas NpaBuUIbHO uenb 1 3agavu Ha
9MOLIMOHAsbHOO NOHUMAaTb ypoKa; yMeHune B3anmopencTemne
1 MMHYTa | HAacTPOs Ha YpOK 3HayeHue COTpyAHMYaTh C Ha MHOCTPaHHOM
NeKCUYecKmx yymTenem u A3bIKE;
-Good morning, dear |-Good morning, teacher. eanHul no CBEepCTHUKaMu dopmupoBaHune
students. How are Fine, thank you. Teme HaBbIKOB
you today? (8opaBsctBynTe, uenenonaraHus
(3opascTtByiTe, yuuTenb. Bcé xopoluo,
pebsaTa. Kak BbI?) cnacnbo.)
Llene-non | NpeseHTauus Temsbl BHumaTenbHo cnywatt | ®PpoH-Ta | AKTuBM3aums YMeHue coxpaHsTb [MpnobpeTeHne
araHve ypoka yuuTerns v oTBeYaroT Ha | NbHas NeKCcUKo-rpamm | y4ebHyto Lenb u HOBbIX 3HaHUN,
+ (MpunoxeHwne 1, BOMpPOCHLI B Npouecce aTn-4ecKoro 3agady; COBEpLUEHCTBOBA-
Beenenu | cnavig 1) Avanora 3anaca; dopmnpoBaHme HUE NMEIOLLNXCS
eu -The topic of our -Business is... OCO3HaHHoe HaBbIKOB 3HaHWU1; ymeHue
akTyanua lesson is ‘.‘busmess (BusHec aTo0...) NOCTpPOEHMEe KOMMYHMKaUun ¢ dopmynmpoBaTb
model”. First of all, -Yes/No,... pe4yeBoro Bbl- yqyntenem u cobCcTBEHHOE
auwsi can you explain what | (Qa/Her,...) CKasblBaHUs; CBEpPCTHUKaMun MHEHUNE "

TeMbl [ pusiness is? yMeHue oTcTauBaTb
(MpunoxeHwe 1, NpaBUIbHO CBOIO MO3MLUNI0
cnang 2) NOHMMaATb
And what is business 3Ha4veHve

2 MUHYTHI
model? Do you have NeKCHUYEeCKmx
any ideas? Today we eanHuL no
will learn a lot of Teme

interesting
information about
different business
models.
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(Tema ypoka —
ObunsHec-mogens. Ansa
Ha4arna, MoXxeTte nu
Bbl 0ObACHUTb, YTO
Takoe 6msHec? A 4yTo
Takoe
OGusHec-mogens?)

3HakomCT
BO C
TeMomn
(OCHOBHBI
e
MOHATMSA,
BBO[,
HOBOWM
TemaTtuye
CKOM
NEKCUKN)
(TekcToB
ble,
aygmo u
BMAEO
mMaTepma
nbl no
Teme)

42
MUHYTHI

O6cyxaeHne
onpeaeneHuns
"OGusHec-mogenb"
(MpunoxeHune 1,
cnang 3)

-Business model is a
strategic plan of how
a company will make
money or in the other
words — profit. It
identifies the products
or services the
business plans to
sell.

(MpunoxeHwne 1,
cnaung 4)

Let's watch a short
video about a
business model. After
watching | want you
to do the T/F task.
(MpunoxeHue 2)
(BusHec-moaenb —
3TO cTpaTernyeckmi
nnaH KoMnaHum no
3apaboTKy OeHer.
OHa onpepensiet
NpoayKTbl NN

BHumaTeneHO cMOTpAT
KOpOTKOe BUAEO

BbinonHsaoT 3apaaHne

Yyaiwmeca npoBepsitoT

TeTpaaw apyr gpyra c
OrMopon Ha 3TanoH.

Yyalumecs BbINOnNHAT
3agaHve
npeaTeKCToBOro aTana.

Yvawmecsa ynrtarot
TeKCT-npeacTaBneHne
pasnnYHbIX TUMOB
ousHec-mopaenen,
npuMepbl yCneLHbIX
KOMMNaHuN,
NCNONb3YLLNX
pasfnuyHble
OusHec-mogenu.
Ob6bscHsOT
OOHOKITAaCCHMKaM CyTb
TOon BU3Hec-moaenu,
KoTopas UM gocranacs.

Yyauwmeca orBeqyaroT Ha

®poH-Ta
nbHas

NHgnBn-
ayanbHa
a

MapHas

AKTUBM3aLUUA
neKcuko-
rpaMmmaTmn-4yeck
oro 3anaca,
oTpaboTka
dooHEeTUYECKNX
YMEHUN

dopmumpoBaHmne
HaBbIKOB
KOMMYHMKaLnn ¢
yyntenem u
CBEPCTHUKaAMW.
NHnumnaTtmneHoe
COTPYAHNYECTBO

MpnobpeTteHne
HOBbIX 3HAHUMN,
CoBepLueHCcTBO-Ba
HUE NMEIOLLINXCS
3HaHUN
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yCrnyru, Kotopble
BusHec nnaHupyet
cbbiBaTh. [JaBanTte
NOCMOTPUM BUOEO O
BM. MNMocne
npocmoTpa
BbIMOMHUTE 3aJaHue
(NnpaBaa/noxb)).
(MpunoxeHue 1,
cnaung 5)

-Now let's check your
answers.
(MpoBepum BaLuu
OTBEThI)

-l want you to work
with the text about
business models.
Before you start
reading, do the task
Ne2 and match the
words in bold and
their definitions.
(MpunoxeHue 2)
(MpunoxeHwne 1,
cnang 6-7)

Now let's read the
text. I'll give each of
you a passage to
read and then you will
tell your classmates
what was it about.

Please, answer the
questions.
(MpunoxeHne 1,
cnang 8)

BOMPOCbI MO TEKCTY.
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(MopaboTawTe C
TekcTtom o BM. lNepen
NPOYTEHMEM
BbINOMHUTE 3aJaHune
2 1 conocTtaBbTe
BblAENEHHbIE croBa C
onpegeneHnamn. A
Aam Kaxgomy n3 Bac
absau ans YTeHus.
Bam HyxHo byaet
npo4YnTaThb ero un
nepeckasaTb
OLHOKIMACCHMKaMm, o
YEM Obif OTPLIBOK.
Tenepb pante
OTBETbI Ha BONPOCHI).

BropnyHo
e
3akpenne
Hue
HOBbIX
3HaHuUn+
MpakTnye
-CKoe
npuMeHe-
Hue
(poneBas
urpa)

40 MUHYT

Yyalymecs
pasgensitTcsa Ha
rpynnel U co3gatoT
CBOO COOCTBEHHYIO
Ou3Hec-moagenb B
COOTBETCTBUM C
NyaHoM.

-Dear students, |
want you to work in
the groups of three.
Please, take one
paper from the plate.
Students with
identical numbers will
work together.
(PebsrTa,
nopabortante B
rpynnax no 3

Yvyalumecs pabotatoT B
rpynnax v BbINOMHSAOT
NPOEKTHYIO
AEeATenbHOCTb MO TemMe
“OnsHec-mogens”

lpynno-B
as

Oco3HaHHoe
NOCTPOEHNE
peyeBoro
BblCKa3bIBaHWA,
akTuBusaumsa
HaBbIKOB
roBOpeHns
Oco3HaHHoe
NoCTpoeHne
peyeBoro
BbICKa3bIBaHUS,
aKkTMBM3aums
HaBbIKOB
roBOpPEHMS,
obcyxaeHus B
Komange

MopgenupoBaH
ne cutyaumm
AenoBoro
obLeHmns,
ynpasneHue
nosegeHnem
napTHepa,
camoperynauus
YmeHue
BblpaXkaTb
MbICIN B
COOTBETCTBUU
C 3agavamu 1
yCNnoBUAMHM
KOMMYHUMKaLnW,
KOHTPOIb,
KoppeKuus

OcBoeHune
HOBbIX BMAOB
AEATENbHOCTH
(pabota B
KomMaHae)

92



yenoseka. BblTaHuTe
Bymakky 13 bntogua.
Yyawumecs ¢
OOVHaKOBbIMU
HoMepamu ByayT
paboTaTb BMecCTe.)
O6cyxaeHune u
aHanu3 cosfaHHbIX
Moaenen:
npevmyLlecTBa,
HegocTaTku,
noTeHuunarnbHble
PUCKN W BbIrOAbI.
-Now present your
business models and
be ready to listen to
your classmates’
thoughts on your
projects.

(Tenepb NpeacTaBbTe
BaLwly 6usHec-mogens
N BbiCnyLlanTe
MHEeHune
OLHOKIACCHWNKOB O
BaLUMX NMpoeKTax.)

Pednekc | MNMoaseaeHne ntoros | OTBevaloT Ha Bonpockl | PpoH-Ta | AKTUBU3aLMS Ob60o0LeHne Oco3HaHune
na ypokKa u npoBsepka yuuTensi, camoaHanu3a nbHas HaBbIKOB Nnony4YyeHHoOW CTENEeHN

NOHUMaHUS YyCTHOW MHdOpMaLnu; yCBOEHUA

4 MUHYTBI | CTYAEHTamMu -Plan of how a company pe4n NoOCTpOeHne mMarepwuana no
OCHOBHbIX KoHUenuun | will make money NHaousn- NOrn4yecKkon n3y4yaemom Teme c
BGusHec- mogenen. (MnaH no 3apaboTky ayanbHa LenoYku NOMOLLLbIO
3anpoc OT3bIBOB Y KOMMaHuu.) S paccyxgeHun npuemoB
CTYOEHTOB O TeMe -There are 4 lMocTtaHoBKa pedoriekcum
ypoka. components (distributor, BOMNPOCOB;
-What is a business retailer, manufacturer, paspelueHune
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model?

-How many
components are there
in the supply chain?
-Do you think you are
now able to create a
business model?
(Y70 Takoe
GusHec-mogens?
Ckonbko
KOMIMOHEHTOB B
LilenoYyke nocTaBoK?
Kak Bbl cuntaerte,
MOXeTe N Bbl
Tenepb paspaboTtaTb
BGusHec-mogens?)
(MpunoxeHue 1,
cnang 9)

wholesailor)

(EcTb 4 KOMMOHeHTA.
AncTtpubbtoTop,
PO3HUYHAsA TOProBns,
npon3BoauTEnb U
ONTOBWK)

-Yes!/No!

(dal/HeT!)

NpoTUBOPEYNIA
OueHka,
camoperynsauus,
Koppekuus

3aBepLle
-Hue
ypoka

1 MUH

Mpowaetca

-Thank you for the
lesson, good bye!
(Cnacubo 3a ypok, oo
cBuaanusa!)

MpowatoTtca

- Thank you for the
lesson, good bye!
(Cnacwubo 3a ypok, Ao
cBugaHus!
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1.Watch the video. Decide whether the statements are true or false.
https://youtu.be/JzLooScFJBI?si=PZeX6Vb6C3gfHWMZ

The supply chain consists of distributors and retailers.

A distributor buys products from the manufacturers.

The distributors sell the products to the retailers.

Wholesaler sells products to the retailers.

The retailers are at the end of the channel in the supply chain.
. The retailers locations are close to customers.

2. Match the words in bold with their definitions:

RS

a point where two subjects or organizations meet and interact.

traditional business that has a physical store or stores where customers make purchases in person.

a sum of money that is paid to a worker for every hour of work.

intended to be thrown away after use.

being, existence.

a person who gives financial or other support to an organization.

products that give a high level of profit compared to the amount of money spent on producing them.

the system by which a company looks inside its own organization to find a suitable person for a senior job, instead of giving the job to someone from
outside the company.

9. something that is not very great in amount, range, or degree.

10. to persuade someone to do something or go somewhere by offering them something they would like to have.

PN RN~
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Hcromuna Ankenuka AjekcaHIpoBHa
VYuurens anmuiickoro s3bika 'BOY COIL Ne80 Ilerporpanickoro paiioHa ¢ yrinyOJeHHbIM H3y4YE€HHUEM aHIJIMHCKOTO S3bIKa

r. Cankr-IletepOypr

TexHO0JIOrHYecKasi KapTa ypoKa 1o yueOHoOMY npeaMeTy «AHIVIHICKUI s3bIK» B 9 Ki1acce Ha Temy «Market analysis/research»

Tun ypoka: YpPOK N3y4eHnst HOBOrO SIEKCUYECKOro MaTepuana, NpakTUKyM.
Asmopbl YMK H. KO. MapkywuHa, H. B. KoBanesckas, H. J1. NMapdeHéHok CTAPTAIM: kypc ans HaunHawowmx . YyebHoe nocobue
3adauyu obpa3oeamesibHbIe: PA3BUTUE HABLIKOB ayAMPOBaHUS, HAaBbIKOB MCMOMb30BaHMS B PEYM JIEKCUYECKUX CTPYKTYP,

pasBUTUE YMEHWUI B YTEHUUN U BOCMPUSTUN TEKCTA HA CyX.

paseusarouwue:
* PasBuntune A3bIKOBOW AOragku.
= DopMmnpoBaHNE YMEHUN.
- onpenensaTb NOHATUA, yCTaHaBNMBaTb NPUYNHHO-CIIEACTBEHHbBIE CBA3W, CTPOUTL JTOMMYECKoe paccyXxaeHue, aenatb
BbIBOAbI;
- onpegenaTb cnocobbl 4ENCTBUN B paMKax NpeanoXeHHbIX YCrnoBui n TpeboBaHuni;
- KOPPEKTUPOBATL CBOW OENCTBUS B COOTBETCTBUN C U3MEHSIIOLLIENCS CUTYaLMEN;
= Co3gaHue ycnosumr ansa npaktudeckux urp no rteme «Market analysis/research».
eocriumamersibHbIe:
» Pa3BuTre no3HaBaTeNbLHOrO MHTEpeca, HaBbIKOB KOMMYHUKALUM.
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lMnaHupyembie
pesyrnbmamsli

= [lpegmeTHbIE: YMEHUe ncnonb3oBaTh nekcuyeckne eanHuubl no teme «Market analysis/research», pacwuvperuve
NIMHIBMCTMYECKOrO Kpyro3opa v Nekcu4ecKoro 3anaca, Co3gaHme OCHOBbI A1 (hOpMUMPOBaHNS MHTepeca K
NCNONb30BaHMIO MHOCTPAHHOIO A3blKa Kak cpeacTBa NonyyYeHnss MHopMaumm, No3BONSOLWEN pacLUMPsATL CBOWM 3HAHUS
B APYrnx npegMeTHbIX obnacTax.

* MeTanpeameTHbIe: YMeHNEe OCO3HaHHO MCMOMNb30BaTh pedeBble CpeacTBa B COOTBETCTBUM C 3a4avert KOMMYHMKaLmu,
oBnajeHne HaBblkamu paboTbl B KOMaHAE.

* JINYHOCTHbIE: FOTOBHOCTb K U3YYEHWNIO HOBOIO 1 CaMOpas3BuTmo, COOPMUPOBAHHOCTb MOTUBALIMK K OBYYEHUIO 3a cYeT
obpaLleHns K IMYHOMY OMbITY, LiefieHanpaBneHHOCTb NO3HaBaTebHOW AeATENbHOCTN, OCO3HAHNE CTENEHN YCBOEHNS
MaTtepuana no ndydyaemom Teme C NoMoLLbI0 NPUeEMOB pedneKkcun.

Dopmbl U cesa3u

= Popma aeaTenbHoCTU: poHTanbHas, MHANBMAYanbHas, rpynnosasi.
= Popmbl 06yYeHUS: AeSATENBHOCTHBIN Crocob 0by4YeHus, uccneaoBaHue, MeTog KpUTUYECKOTO MbILLNEHUS.
= MexnpeameTHble CBA3W: 3KOHOMMKA, MHpopMmaTuKa.

MexnpedmemHas Tema «Market analysis/researchy, kak anemeHT obpasoBaTenbHON NPOrpaMmbl MO AKOHOMUKE.

UHmMeezpauyusi

O6opydosaHue WMHTEpPaKTUBHASA AoCKa U BUOEONPOEKTOP, KOMMNbIOTEPDI, MO KONMYECTBY rpynn B Knacce.

ObpasosameribHble | npeseHTaums No Teme (NpunoxeHue 1), TeKCTOBble, BUAEO M ayamo MaTtepuanbl, TEXHOMOrMyeckasi kaprta K ypoky Ans
pecypchbl yYaLLMXCS.
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TexHos02u4eckKkasi kKapma

ATan LencTteus yuntens [encrteus dopmbl yya
obyuaromxcs AeAT. MpeomeTHble | MeTtanpeame | JINYHOCTHbIE
THble
1.0Opranusaumo | lNpmBeTcTBUE YHEHMKOB. [MpuBeTCTBYIOT ®poHTanbHa
HHbIN -Good morning, students. yuntens. A
-[o6poe ympo cmydeHmbl. -Good morning,

teacher. Nice to
meet you.




2.
Onpegenexune
Tembl ypoka (5
MUHYT)

PeuyeBaga
pasMnHKa

MoTumBauyms
yyebHon
JeATenbHOCTU

BoiBog Ha pocky crnavga  “Market
analysis” ([MpunoxeHue 1, cnang 1).
-Look at the photo. Today we are going
to talk about market analysis.
-llocmompu Ha gpomo. Ce200HS Mbi
rno2osopum o0b aHasu3e pbiHKa.

MH1MUnmpyeT pasmMbilNIEHNA Ha TEMY.
BeiBog Ha gocky crnanga “Market is”
(MpunoxeHwne 1, cnang 2)

-Before jump into the topic do you know
what market is?

-[pexde yem nepelmu K amou meme,
3Haeme Jiu 8bl, YMO MaKkoe PbIHOK?
BoiBog Ha pgocky cnanmpga “Market”
(MpunoxeHune 1, cnang 3)

-Please, compare your ideas with this
definition

-lMoxarnytcma, cpasHume ceou
npedcmaesrieHusi ¢ 3mum orpedesieHUEM.

MosBnseTcs BusyanbHbIM - pAd, 4YTO
MOMOraeT y4YeHuKaMm HacTpouTCca Ha
6eceny no Teme “Key features”

(Mpunoxenuve 1, cnang 4)

-Each market has several key features.
Let's have a look

-Kax0bili  pbIHOK UMeem  HEeCKOJIbKO
Kroyesbix ocobeHHocmel. [lasalime
rnocMompum

PaccyxgatoT no
TEME.

-Market is a place
to buy different
goods.
CpaBHuBatoT
CBOM OTBETHI C
onpeaeneHnem.

Yvyaumecs
pacLUMpsOT CBOE
MOHSATME PbIHKA.

®poHTanbHa
A

®poHTanbHa
A

®poHTanbHa
A

AKTuBM3ayma
neKkcuko-rpa
MMaTu4eckor
0 3anaca;
aKkTMBM3aumsa
3HaHM No
NHOA3bLIYHOMN
KOMMYHMKaL,
nm

lMnaHuposaH
ne
COTpygHu4ecC
TBa C
yymTtenem u
CBEPCTHUKaM
n

[MocTtaHoBKa
n
dopmynmpos
aHue Tembl

Hactpon Ha
YPOK, Ha
B3aMMOAeNncTB
ne Ha
MHOCTPaHHOM
A3blke

dopmupoBaHu
€ YMeHus
onpegenntb
HanpaeneHune
OeAaTenbHOCTU
Ha OCHoBe
aHanusa
pasnnyHbIX
NCTOYHUKOB
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BoiBOg Ha pgocky crnavga “Analysis /
research’ ([MpunoxeHue 1, cnang 5)
-Now we know what market is and its
features. But the main idea is Research
or analysis of market.

-Tenepb MbI 3HaeM, YMO MaKoe PbIHOK U
e20 ocobeHHocmu. Ho ocHosHasi udesi —
uccriedogaHue Umu aHanu3 pbiHKa.
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3.0cHoBHOM
atan (40
MUHYT)

3HAKOMUT YYEHUKOB CO cdhepamm >KU3HMU,

roe NCcnonb3yTca WHCTPYMEHTbI
n3yyeHms pblHka. BbiBog Ha  gocky
cnanga “Bupeo1” (Mpunoxenune 1,
cnaung 6).

-Watch the video and find the answer in
what spheres of life Market Research is
used.

-[locmompume eudeo u Haudume
omeem, 8 Kakux cghepax XKu3HU
ucrnosb3yomcsi MapKemuHza08ble
uccrie0oeaHusl.

lMocne oTBeTOB yyalumxca,
BbiBOg, Ha pgocky cnavga
(Mpunoxenune 1, cnang 7).

“OTBeT”

3HakomuT
aHanusa
cnanga
cnaung 8).

YYEHUKOB CO CTyneHsMuU
pblHKa. BblBOA Ha [OCKy
‘Bupeo2” (Mpunoxenue 1,

-Do you know that market analysis
consists of several stages? We are
watching another video with the answer.
-3Haeme nu ebl, YMO aHanu3 pbiHKa
cocmoum U3 HecKoribKux amarnog? Mbi
nocmMompum ewe O00HO 8udeo C
omeemom Ha 3mom 80ripoc.

CMoTpAaT BUAEO
CIOXET.
MpegnaratoT cBOU
BapuWaHThbl,
onupasicb Ha
npeanoXeHHbIN
mMartepwuarn.

Yyawmecs
nony4aroT HOBbIE
3HaHus 06 aTanax
aHanmsa pblHKa
n3 Bupeowun c
NMOMOLLIbIO
YMNPOLLEHHOIO
006bsACHEHMS Ha
npumepax oT
yuutens. (Itis
used in personal
use...) (OH
ncnonb3yeTcs B
NNYHBIX Lensx...)

NHanengyan
bHasA

®poHTanbHa
A

AKTuBM3ayma
nekcuKko-rpa
MMaTU4ecKor
0 3anaca,
oTpaboTka
dooHeTn4eck
NX YMEHUn

AxkTBM3aUus
neKcuko-rpa
MMaTU4ecKor
0 3anaca,
HaBbIKOB
obcyxaeHus.

Mownck un
BblaeneHue
MHopMaLmnn
YyCTaHOBEHN
e
NPUYNHHO-CI
€0CTBEHHbIX
cBSA3en

MNounck n
BblaeNneHne
NHd opMaLnK
YCTaHOBIEHU
e
NPUYNHHO-CI
€0CTBEHHbIX
CcBA3eMN.
NHnumaTtmeH
oe
coTpyaHun4ec
TBO

YMeHune
nennTbes
HangeHHoMN
NHdopmMauunen

MprnobpeteHne
HOBbIX 3HaHUN,
COBEPLLEHCTBO
BaHue
NMELLINXCS
3HaHUN

YyacTtue B
TBOPYECKOM
npouecce
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3HaKOMUT  YYEHMKOB C  MOHATMEM
“Tpenq’.

BoiBOg Ha pgocky cnanpga “First stage”
(Mpwunoxenune 1, cnang 9).

The first stage is “What is happening in
your market?”

lMepebili aman: «4Ymo npoucxodum Ha
gawem pbIHKe?»

Imagine you and your friends are really
into playing video games. Now, let's say
that all of a sudden, a new type of game
becomes super popular among your
friends, and everyone is talking about it
and wanting to play it. That's kind of like
a market trend.

A market trend is basically a pattern or a
direction that something is moving in. In
this case, it's about what people are
interested in buying or using. So, if a lot
of people are into a certain type of video
game, then that's the "trend" in the
market for video games.

lMpedcmasbme, 4mo 8bI U 8awu Opy3bs
O4YeHb  yerlekaemecb  eudeouzspamu.
Tennepb  npednonoxum, 4Ymo edpye
HO8bIU murn u2pbl CMaHO8UMCS OYEeHb
rnonynspHeIM cpedu eawux Opysed, u
g8ce 2080psim O HeM U Xomsim 8 Heeo
rnouegpams. 3mo ceoeao poda pbIHOYHas!

Yvawmecs
NPUBOASAT CBOU
npumepbl
COBPEMEHHbIX
TPEeHOoB.

MapHas,
nHameuayan
bHas

MapHas,
nHameuayan
bHasi

NHuumnatmeH
oe
COTpyAHN4YeC
TBO
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meHOeHUuUsI.

PbiHOYHbBIO mpeHd — 3mo, o cymu,
3aKOHOMEPHOCMb U/U HarpaereHue, 8
Komopom 4mo-mo dsuxxemcs. B daHHOM
crny4ae pedyb udem O mom, 4mo sodu
3auHmepecosaHbl 8  [IOKyrnKe  unu
ucrionb3oeaHuu. Wmak, ecnu MHoaue
oou  yeriekaromcsi  oripeoesieHHbIM
muriom gudeouep, mo amo
«meHOeHUUs» Ha pbiHKe sudeouap.

It's like a wave of popularity that can go
up and down, and it's important for
people who make and sell things to pay
attention to these trends so they can
make sure they're offering what people
want.

Omo roxoxe Ha 807IHY MOMynspHOCMU,
Komopasi Moxem  MoOHUMambCs U
orlyckambCsl, U  J100sM,  KOMoOpble
rpou3eo0ssim u rnpodarom 8euwu, 8axHO
obpawamsb 8HUMaHUe Ha amu
meHOeHyuu, 4Ymobbl OHU Moenu bbimb
yeepeHbl, 4ymo npednazarom mo, 4mo
xomsim J1to0u.

3HaKOMUT  YYEHUMKOB C  MOHATMEM
“KOHKYpeHuuns”

BoiBOA4 Ha pgocky cnamga “Second
stage” (lMpunoxenune 1, cnang 10).

NHuumnatmeH
oe
COTpyAHNYeC
TBO
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The second stage is “Who are your
competitors, and why they win, why?”
Bmopoud saman - «Kmo eawu
KOHKYpeHMmMbI u noyemy OHU
rnobexdarom, rnoyemy?»

Imagine you're really good at playing
soccer, and you have a friend who is
also really good at it. Your friend is like
your competitor in soccer.
[pedcmasbme, 4mo 8bl
OelicmeumeribHO XOpowo uespaeme 8
¢ymborn, u y eac ecmb Opya, KOmopbil
moxe xopowo 8 amoMm uepaem. Baw
Opy2 MOXOX Ha eauwe20 COMepHuUKa 8
gymborne.

Competitors are basically people or
companies who are trying to do the
same thing as you, like selling a similar
product or offering a similar service.
They might be trying to win over the
same customers or achieve the same
goals.

KoHKypeHmbl — 3mo, no cymu, modu
uslu  KOMraHuu, KOmopble Mbimaromcs
Oeflamb MO Xe caMoe, 4Ymo U 8bl,
Harnpumep, npodasamb aHaro2u4HbIl
rnpodykm unu npednazame
aHarnoau4Hyro ycryey. BO3MOXHO, OHU
nsimaromcs ripueiedb 0OOHUX U mex Xe

Yvyauwmecs
nNpuBOOAT CBOM
npumepsbl
KOHKYPEHTOB.
(They can be
sport
opponents...)
(310 MOryT BbITh
COMEpPHUKN B
cnopte...)

MapHas,
nHameuayan
bHas
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KnueHmos unu oocmuydb OOHUX U mex
Xe uyened.

Now, just like in a soccer game,
competitors can win or lose in the
"game" of business. They can win by
doing things better than others, like
having a really cool product, great
customer service, or a lower price. If they
do those things well, they might get more
customers and make more money, which
would be like winning the game.

Tenepb, Kak u 8 gpymboribHOM mMamye,
KOHKYpeHmbl Mo2ym eblugpamb Unu
npouepamsb 8 «uepe» 6busHeca. OHuU
mMoaym eblugpame, ecriu bydym denamb
4mo-mo ryduwe, Yyem Opyaue, Harnpumep,
umemsp deticmeumeribHO Kpymodu
npodykm, omru4yHoe obcnyxusaHue
KnueHmos unu 6oriee HU3KYIO UEHY.
Ecnu oHu 6ydym Odenamb ece 3amo
XOpowlo, OHU cmoaym ripuereys bornbuwe
KnueHmos u 3apabomampb bonbwe
OeHee, umo b6ydem  pasHOCUIIbHO
rnobede 8 uezpe.

But if a competitor doesn't do those
things well, or if they make a lot of
mistakes, they might lose customers and
money, which is like losing the game. So,
it's important for companies to work hard
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and be smart to try to win in the "game"
of business against their competitors.

Ho ecnu KoHKypeHm He Oerlaem ece
amo xopowo unu dornyckaem MHO20
owubok, OH  MOXem  rnomepsimb
KIueHmMos u OeHbeu, a 3Mo 8ce PasHo,
umo  npouepamb  uepy. [loamomy
KOMMaHUsiM 8a)HO ycepOHO pabomamb
U rposiensame  CMeKasiKy,  4mobbl
rnonbimamaeCsi  8blugpamb 8 «U2pe»
busHeca y c80UX KOHKYPEHMOS.

3HaKOMUT  YYEHUKOB C  TMOHATMEM
“KnueHTopmeHTnpoBaHmne”

The third stage is “What customers do
you (or can you) serve?”’

Tpemud aman: «Kakux krueHmos 8bi
(unu moxeme) obcryxusaeme?»

BuiBog Ha gocky cnampa “Third stage”
(Mpunoxenue 1, cnang 11).

Imagine you have a lemonade stand,
and the people who come to buy your
lemonade are your customers. A
customer is someone who buys goods or
services from you, like the people who
buy your yummy lemonade.
lpedcmasbme, 4mo y 8ac ecmb KUOCK C
numoHadomMm, U 00U,  KOmMopble
npuxo0sm  Kynumes 8aw  JIUMOHao,
Aaensomcs gawumu KrnueHmamu.
KnueHm — amo mom, kmo rokyrnaem y

MNapHas,
nHansugyan
bHas

NHnuymaTtmeH
oe
COTpyAHN4YeC
TBO
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gac moeapbl unu ycryeu, ModobHo
nodsiM,  Komopble  MoKynatom  eaw
8KYCHbIU NTUMOHAaO0.

Now, just like how you want to make
sure your friends have the best flavors
and the coolest cups when they come to
your lemonade stand, serving a
customer means making sure they have
a great experience when they buy
something from you. You want to make
them happy so they'll come back for
more!

Tennepb, mMOYHO mMaK e, KaK @bl
xomume, 4ymobnbl y sawux Opy3el bbinu
Jlyqdwiue 8Kycbl U caMble Kpymble YaliKu,
Koe0a OHU rpuxo0sm K eaweMy KUOCKY C
numoHadom, obcrnyxueaHue KrueHma
03Hayaem, ymo OHU rnosny4am
OMIuYHble ernedamieHus, kKoada OHU
Ymo-mo roKynatom y eac. Bbl xomume
coefnnamp Ux cyacmisuebiMu, Ymobbl OHU
go3gpawjasnucb cHoga u cHosa!

One way to serve customers is by paying
attention to market trends, which are like
the popular things that people like right
now. For example, if you notice that a lot
of people are really into drinking fruity
lemonades instead of the regular ones,
you might decide to offer new flavors like

Yyvauwmecs
NPUBOAAT CBOU
naewn, Kak
npuBneYb
nokynarensi.
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strawberry or mango to keep your
customers interested and happy.

OOuH u3 cnocoboe obcnyxusaHus
KnueHmos — obpawampe 8HUMaHuUe Ha
PbIHOYHbIE  MEeHOeHUuU, Komopsbie
MOXOXKU Ha MomnynsipHbIe 8euwU, KOMopbIe
Hpassmcs  f0sM  MpsSIMO  celvac.
Hanpumep, ecnu ebl 3amemusnu, 4mo
MHozaue odu OeldcmeumerbHo 1rbsm
numsb ¢bpykmoesbie uMoHadbl 8Mecmo
0BbIYHbIX,  8bl  MOXeme  pewums
rpeodrnioXume HOB8ble BKYyCbl, maKue Kak
KnybHuKa unu MaHeo, umobbi
3auHmepecogsamb U cdenamb 8awWux
KIIUeHMOo8 cYacmisusbIMu.

3HaKOMUT  YYEHUKOB C  TMOHATMEM
“konnabopaums”

The fourth stage is “How are we
performing today and where are
external opportunities?”

Uemeepmnil aman: «Kak mbl pabomaem
Cce200HA U 20e Haxo0simcs 6HeuwHue
B803MOXHOCMU?»

BbiBoa Ha pocky cnavaa “Fourth stage”
(MpunoxeHwne 1, cnang 12).

So, external opportunities for a business
are like chances or possibilities that
come from outside the business itself.
It's like when your friend invites you to
join a new club or play a new game —
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that's an opportunity that comes from
outside of your usual activities.

Wmak, sHewHue 803MOXXHOCMU Orisi
bu3Heca nodobHbI WwaHcam usnu
B803MOXHOCMSIM, KOMOpPhbIE NPUX00sim
u38He camozo busHeca. Omo roxoxe Ha
mo, Kkoz2da sauw Opya npuanauiaem eac
ecmynume 8 HO8bIU Kilyb urnu cbigpame
8 HOBYH U2py — 3MO 803MOXHOCMb,
Komopasi riosienisiemcs 3a npedenamu
sawel o0bbI4YHOU dessmeribHoCmu.

For a business, external opportunities
could be things like a chance to sell their
products in a new place, team up with
another cool company, or offer
something different that's becoming
popular. These opportunities come from
the world outside the business and can
help the business grow and do better.
Just like how you might get to try a new
hobby or make new friends when you
take up an external opportunity, a
business can find new ways to make
more money or make their customers
happier by taking advantage of these
external opportunities.

-One of the examples — bloggers
collaboration. Name some of them.

Lns 6usHeca sHeWHUMU
803MOXHOCMAMU Mo2ym bbimb makue

Yvawmecs
NPUBOAAT CBOU
npumepbl
konnabopauuu
Gnorepos.
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gelwu, KaKk 803MOXHOCMb rnpodasampb
€800 NMPOAYKYUK 8 HOBOM Mecme,
06beduHuUmMbcs ¢ Opyaol Kpymou
KomMmmaHueu unu npedroxums Ymo-mo
HOB80€, YMO CMaHo8UMCS MOMYSPHbLIM.
3Amu 803MOXHOCMU MPUX00sSM U3 Mupa
3a npedenamu busHeca u Mo2ym rMoMoYb
busHecy pacmu u dobusambcsi
bornbweeo ycriexa.

To4yHO mak Xe, KaK 8bl MOxXxeme
rnornpobosame Hogoe xo0bbu unu
3asecmu HoebIx Opy3ed,
80CI10/1b308a8WIUCH BHEWHEU
B803MOXXHOCMbIO, BU3HEC MoXXem Haumu
Hosble crocobkl 3apabomams 6onbuie
OeHee unu coename C80UX KITUEHMO8
cyacmrueee, 80Cronb308a8WUCh
3MUMU 8HEWHUMU 803MOXHOCMSMU.
-OO0uH u3 npumepos — compydHU4Yecmeo
brozeepos. Hazosume Hekomopbie u3
HUX.

111



Pabota c
TEKCTOM.

lMpepnaraetr yyeHuKam npoynTaTb TEKCT
ONa  akTMBM3aUMKW JIEKCUKM MO Teme
“noxon KoMnaHumn”. MapannenbHo
BbIBOOMT ayamosanucb TekcTa. (Bbligatb
pacnedaTtky TekcTa, [punoxeHue 2)

-Why do people make detailed research
of the market? What is the aim or
purpose of it?
-lloyemy modu nposodsim OemaribHoe
uccriedosaHue pbiHKa? Kakoea uesnb unu
uesib 3moeo?

-We are reading and listening to the text
“ Calculation of the company's
potential income”.

-Humaem u cnywaem mekcm «Pacyem
rnomeHuyuarnbHo20 00xo0a KoMrnaHuu».
lMpepnaraer NO3HAKOMUTBLCA C NIEKCUKON
no Teme. BbiBog Ha pJocky cnanga
‘vocabulary” (Mpunoxenne 1, cnang
13).

Before reading look at the vocabulary.

lMpexge 4em 4uTaTb, NPOCMOTPUTE
HOBbIV BOKabynsp.
KoHTponupyet NpaBuUNbHOCTb

BblCKa3blBaHW. BbiBO4 Ha JOCKY cranga
“Text questions (Mpwunoxexne 1,
cnaung 14).

YyeHunkn
BbICKa3bIBaloT
npeanonoXeHus
They want to
serve a preserve
and increase their
money... (OHn
XOTAT COXPaHUTb
N NPUYMHOXMWTb
CBOW OEHbIN...)

YYyeHukn yutaroT
N CNyLlaKT TEKCT.

OTBevyaloT Ha

NHanengyan
bHasA

NHomemayan
bHas

®poHTanbHa
f

AKTuBM3ayma
neKkcuko-rpa
MMaTu4eckor
0 3anaca,
HaBbIKOB
obcyxaeHus.

Mownck un
BblaeneHue
MHopMaLmnn
YyCTaHOBEHN
e
NPUYUHHO-CI
€0CTBEHHbIX
cBA3en

lMocTtaHoBka
BOMPOCOB U
Nnounck
peLueHnmn

YMeHune
nennTbes
HangeHHoMN
NHdopmMauunen

YyacTtue B
TBOPYECKOM
npouecce
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Lets answer the questions ayamvo Borpochl
[aBante oTBETMM Ha BONPOCHI 13 npeseHTaumu,
NCNonb3ys HOBbIN
BOKabynsp.
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MpakTuka (40
MUHYT)

MpuMeHeHe Ha NpakTUKe MOSyYEeHHbIX
3HaHUWN. YyeHukn paspabaTbiBatoT
ctapTan no Teme ‘lpogaxa nuMMoHaga B
LuKone”.
BoiBOg Ha pocky cnampga “lemonade
(fixed/variable)” (Mpunoxenune 1, cnang
16).
- At last — Practice.
The company's potential income

is calculated as the difference between
income and expenses.
Income is quantity of
multiplied by the price.
- HakoHey-mo — npakmuka.
lNMomeHyuanbHbIt A0X00 KoMaHuu
paccyumsbigaemcsi Kak pasHuua Mexoy
doxod0amu u pacxodamu.
Loxo0 — amo Konudyecmeo moeapa,
YMHOXEHHOE Ha UEHY.

goods

-You will work in a team.

Imagine you are going to run a lemonade
business in our school. The main task is
how much money will you put in your
wallet? The next steps will help you to do
it:

BoiBOg Ha pocky cnanmga “lemonade
components” ([Npunoxenne 1, cnang
17).

Yvawmecs
aensatcs
KoMaHAabl
yenoseka
BbIMOMHSAOT
3agaHue
KoMnbloTepax

Yvawmecs
Ha3blBalOT
HeobxoauMmblie

Ha

no 3-4

n

Ha

KOMIMOHEHTbI ANA

COCTaBJ1eHunA

pynnoBsas

pynnoBsas

®poHTanbHa
A

Oco3HaHHoe
NnocTpoeHne
pe4yeBoro
BblCKa3blBaH
us,
akTUBU3aLMs
HaBbIKOB
roBOPEHNS,
obcyxaeHus
B KOMaHAae,
BeaAeHune
anarnora

Mogenuposa
Hue
cuUTyaumm
AernoBoro
obLeHus,
ynpasreHune
nosegeHnemM
napTHepa,
camoperynsy,
ns

YMmeHne
BblpaXkaTb
MbICNK B
COOTBETCTBM
nc
3aga4amm u
yCIOBUSIMA
KOMMYHMKaLL

OcBoeHune
HOBbIX BUJOB
nenaTenbHOCTU
(pabota B
KomaHae)
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-What components do you need to make
lemonade?

-Kakue  KOMMoHeHmMbl  HYyXHbl  Onsl
rnpuaomoerieHusi IuMoHada?

BoiBOg4 Ha pocky cnavga “Make a
presentation” ([Mpunoxenne 1, cnang
18).

This slide gives you fixed and variable
components and approximate price
taken from the internet.

Ha oamom cnalde npedcmasreHbl
uKcuposaHHbIe u rnepemeHHble
KOMIMOHEHMbI, a maKkxe [puMepHasi
ueHa, e3simas u3 MlimepHema.

BoiBOg, Ha pgocky cnampga “Task
questions” ([Mpunoxexne 1, cnang 19).

Your final task is to make a presentation
based on the four stages of Market
Research and these questions will help
you to calculate your money.

Bawa nocnedHsisi 3a0a4ya — coenameb
rnpe3eHmayuo Ha OCHO8e 4Yembipex
amarnoe uccrnedosaHusi pbIHKa, U amu
80rpOChkI IOMO2ym 8aM paccHumame
ceou OeHbau.

nuMoHaga.
- Water, Lemon..

Yyauwumecsa B
rpynnax
obcyxpgatoT
3agaHwue,
BblpakatoT CBOU
npeanonoXeHns,
obcyxpatoT B
KoMaHge
npeasioXkKeHHble
BapuaHTbl U
NCNONb3ysl HOBYHO
NEKCUKY 1 hakThbl
aenawoT
npeseHTauuu.

pynnoBag

nu,
KOHTPOIb,
KOppPeKLUUS

NHuumnatmeH
oe
COTpyAHN4eC
TBO
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4.Pecnekcus
(5 MUHyT)

Yuutens npoBoanT pednekcuto,
0600waeT NporaeHHbIN Ha ypoke
maTepwvarn, 3agaeT BOnpoChl y4aLMMcs.
-Was it interesting and informative for
you to find out new fact about Market
analysis?

-Was it exciting to try to calculate your
own startup?

-Would you like to run out this business
in reality?

-bb1r10 11U Onsi 8ac UHMEPECHO U
ro3HasameJsibHO y3Hamb HO8ble (hakmbl
06 aHanuse pbiHKa?

-bb1r10 nu uHMepecHo norpobosams
rnpoc4yumamse cobCcmeeHHbIU cmapmarn?
-Xomenu 6bl 8bl 8 pearnibHOCMuU
MOKOHYUMb € 3mum 6u3Hecom?

rlpOBO,D,MT nogsegeHune UToros.

Kaxxgaqa rpynna
npeacrasnaet
CBOM MPOEKT.
YyeHukn
cnyLatoT v
CcpaBHMBaOT
NonyYeHHble
pesynsraTtbl Npu
OOMHaKOBbIX
BBOZHbIX JaHHbIX
N BbISBNSOT
nyywnn BapunaHT.

[oBOPAT, Yemy
Hay4YuInmchb Ha
YpOKe.

pynnoBsas

NHanengyan
bHasd

AKTuBM3ayma
HaBbIKOB
YCTHOW peyn

O6o6LweHune
nony4eHHOM
MHopMaLmnn
; MOCTpOEeHne
norn4yeckou
LenoYKm
paccy>aeHu
n
[MocTtaHoBKa
BOMpPOCOB;
paspeLleHune
NpOTUBOPEYN
n

OueHka,
camoperynsti
ns,
KoppeKuus

Oco3HaHne
CTeneHu
yCBOEHMS

mMartepunana no

n3yyaemom
Teme c
MOMOLLIbIO
npuemoB
pedoriekcum

5. 3aBepLueHune
ypoka

MNpowaeTca
-Thank you for the lesson, good bye!
-Cnacubo 3a ypokK, 0o ceudaHusi!

MpowatoTcs

- Thank you for
the lesson, good
bye!
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Hpunoscenue 1

Craiig 1 Craiig 2

FE % LIS M B

P T HACERE [1TH GTAFTA NS g remion] Ty A4, Idemang ARTTHACKHA NA CTAFTANDE
fi=%

What is MARKET?

MARKIET

y
anaLysis il
s o

Craiig 3 Craiig 4

BT TASCE AR [T CTAPTAIOR AHITRFLEHH (LA STARTANEHE
TR IR % LT B

Ky Fmatures of markoet;

" Markets cin be physacal like a vetinl culled cg. =Spotmsks™,

The term market refers to a place o vistusl ke a0 o et Lk “OZON" or “Wildberies”
IWhC].-E WUF'G virher cramplkex inclode ezl makes, anetxon earkat and
buy and sell things like goods and
Lervices o plarkels capgalh e prces of powdds ind serices thin as

Jdereniiikad by cuppdy anc derand

Fy

Craiia 5 Craiin 6
-

—
I:_l | -
AT ACKH A LB CTAITAT Ol T AT A 1T CTAPT AN

Biw LR 8 R | LT, B

Wiwket anpdyeis"” or “Madke reweoch™
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Cnatio 7 Cnaiio 8

AHTTIMUCKMIA AN CTAPTAMOB

AHIMWIACKWM 4NA CTAPTAMNOB rBOY LWKONA 80
r50Y LIKOIA 80

Market research:
Personal use Business
Craiio 9 Craiio 10
AHITIMACKWA ANA CTAPTAMOB AHMMACKUIA ANA CTAPTAMOB
r60Y LWKONA 80 rBOY LLUKOIMA 80
v i
Who ar T . —N o B
OrLe What is -
competitors, happening # 2 : B’
Share '
and why they your market? o = e E}N
win, why?
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Cnartio 11

AHITIMACKWA ANSA CTAPTAMOB

FEOY LUKOMA 80

M T S Ay )
How are we )8 ‘%\n;, a-'_‘_ ﬁ l.‘US]’ﬂM[R '-‘E" o
performing today and AL ,,_j W

¢ sueEss yans ©
= s 3\ Wi

where are external W
uppumumw s

opportunity?

S
o S

Chnanio 13

AHIIWMACKWIA ANA CTAPTAMNOB

Questions:

1) Whal does caleulaling a company's eamings polential involve?

FBOY WKONA 80

2) Can you give an example of 4 company's income potential?

3) Whal steps does a company leke 1o estimate (heir income polential?

4) Why is market research important in determining a company's income potential?
5)How does a company use market research to predict future sales?

6) What factors do companies evaluate to assess the competitiveness of their products?
T} How can compenies use their forecasted income 1o make decisions?

%) Why 1s calculating & company's income potential important for achieving financial success?

Cnatio 12

AHIMUACKAA 0119 CTAPTAMNOB

rBOY LWKONA 80

What customers do

ou (or can you) [ <
! Y & \3

SERVICE A

7

Lot @ AR,

serve? - ™ Qualily 95O
\l L TR
it SN

Cnaiio 14

AHIMWACKAY ANA CTAPTAMOB

r50Y WKONA 80

Vocabulary:

Income — Jloxon

Estimate — Ouenusath 0§
Expanses — Pacxoabl < o
Conduct—  YmpaeaaTh ch
Evaluate —  Ouenubatb

Demand -  Cnpoc

Allocate —  Pacnpenensithb
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Cnartio 15

AHTUACKMIA NA CTAPTANOB

rEOY LLKONA 80

The company's potential income
is calculated as the difference between:

Income Expenses
Quantity of goods | Variablecosts: fixed costs :

= Raw material purchase cost = Rent

Cnatio 17

AHMWIACKWMIA ONA CTAPTANOB

Make a presentation
Market research Final result
=What is happening in your market? = How much money will you put

; allet?
*Who are your competitors, and why in your wallet?

they win, why?

=*What customers do you (or can you)
serve?

*How are we performing today and
where are external opportunity?

SO ® Transport costs = Salary
X = Containers, packing = Taxcs (Individual Entrcprencur,
. = Others (specilically [or 6%)
Price creating a product) * Other (for business purposes
only)

Cnartio 16

AHIMMAACKAW AN CTAPTAMNOB

FEOY WKONA 80

Practice task

Cnatio 18

AHMMACKKIA ONA CTAPTAMNOB

rBOY LWKOJIA 80

rE0Y LWKONA 80

[ e
mﬁ 20pes - 300 rub.

ol

=
1ke—
200 rub.

195 - Ik 4
1000 rub L1t~ 400 rub.
1 kg. - 500
ub.
20pes. —
300 rub
e
'&,) 3 1 pes. =200

rub.

1
100 gr. = 350 rub.
..
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Ilpunosicenue 2

Calculation of the company's potential income

Calculating a company's earnings potential means estimating how much money it could earn in the future. When we talk about a
company's income, we mean all the money it receives for its goods or services after accounting for all its expenses.

Let's imagine that we have a company that produces and sells toys. When we talk about this company's income potential, we are looking
at how much money they can make from selling their toys.

1o do this, the company conducts market research to find out how many people are interested in their products and are willing to buy
their toys. They also evaluate how competitive their products can be and analyze the demand for similar toys in the industry.

Using the information from the study, the company can make a prediction about how many toys they will be able to sell in the future and
at what price. From this forecast they can calculate their potential income.

This calculation of potential earnings helps companies understand how successful they can be in the future and allows them to make
decisions on how to allocate their resources and investments to maximize profits.

Thus, calculating a company's income potential is the process of estimating how much money they can earn in the future from their
activities, which helps them plan their actions and achieve financial success.
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ApruieBa Jlapuna JleHucoBHa,
VYuurens anmuiickoro s3bika 'BOY COIL Ne80 Ilerporpanickoro paiioHa ¢ yrinyOJeHHbIM H3y4YE€HHUEM aHIJIMHCKOTO S3bIKa
r. Cankr-IlerepOypr

TexHoJIOrHYecKasi KAapTa ypoKa 1o yueOHOMY npeaMeTy «AHIVIMICKUI s3bIK» B 8 Kiacce HA Temy «Pecypcebl 17151 IPOEKTay

Tun ypoka

yCBOEHUe HOBbIX 3HaHU (90 MUHYT)

Asmopbl YMK

H. KO. MapkywuHa, H. B. KoBanesckas, H. J1. MapdenHéHok CTAPTAII: kypc Ans Ha4YmHaowmx . YyebHoe
nocobue

Nno OCHOBaM NpeanpuHUMaTenbCTBa Mo4 HayvyHoW pefakumen JOKTopa 3KOHOMUYECKMX Hayk,npodeccopa B. A.
LLlamaxoBa

Llenb ypoka

-NO3HAKOMUTb y4alllMXCH C HOBOW TEMOW U OTpa60TaTb nony4yeHHble 3HaHUA Ha NPakTU4eCKnX 3agaHndax n
OTpaGOTaTb nony4yeHHble HaBblKM Ha MPaKTU4eCKNX 3adaHnAX

-pa3BnTne HaBblkKOB MEHEOXMEHTA

-pasBntne KOMMYyHUKaTUBHOIO HaBblKa

-pa3sutune ymeanZ B YTEHUUN N BOCIPUATUN TEKCTA HA CIyX.

3adayu ypoka

1) NO3HAKOMMUTb YYaLLMXCA C OCHOBHbIMU NOHATUSAMU AAHHOW TEMOW

2) BBECTU HOBbIE NIEKCUYECKNE eanHMILbI MO TeMe, 3aKpenuTb X ynotpebneHune

3) HayuYnTb BOCNPUHMUMATL MHOSA3LIYHYKO PEYb HA CryX U NPU YTEHUM TEKCTA.

4) pa3BUTb KOMMYHUKATUBHbIN HaBbIK, Ppa3BUTb ayAUTUBHbBIE HABbIKWU U HaBbIKM NMOHUMAaHNSA PeYN roBOPSLLETO,
pa3BUTb YMEHNSA B YTEHUM.

4) oCcyLEeCTBUTb NPaKTU4YECcKoe NPUMEHEHNE 3HAHUN NOCPEACTBOM NPOEKTHON AEATENIbHOCTU

lMnaHupyembie
pesyribmamel

* JINYHOCTHbIE: (POPMUPOBAHNE MOTUBALINN N3YYEHUS MHOCTPAHHbLIX A3bIKOB, FOTOBHOCTb U3y4aTb U OCBauBaTb
HOBbIN MaTepnan

* MeTanpegMeTHble: YMeHMe OCO3HaHHO MCMOMb30BaTb peyeBble CpeacTBa B COOTBETCTBUN C 3aaden
KOMMYHUMKaLUKN, CTPOUTb NOrMYECcKoe paccyxaeHune, BnageTb OCHOBaMM CaMOKOHTpons, paboTtaTb ¢
NpoCnyLWaHHbIM, MPOYNUTAHHBIM TEKCTOM, OCYLLECTBIATL UHAPOPMALMOHHBIN NOUCK

* NpeaMETHbIE: YMEHME UCMNONb30BaTb JIeKCUYecKkne eanHuLbl no teme «Pecypcbl 4na NnpoekTay, yMeHune
NOHUMAaTb MHOCTPAHHYIO PeYb Ha CryX Npu ayanpoBaHUU Unn nNpu rosOPeHnn, yMeHne Yntatb C Lenbio
N3BMNEYEeHUs1 KOHKPETHON MHADOPMaLUK, TaKKe pacluMpeHne NIMHIBUCTUYECKOrO Kpyro3opa u NIEKCUYECKOro

3anaca, BblpaXeHMe OCHOBHbIX peyveBbIX (PYHKLNIN, HAaNnpMMep, Bblpa)KeHME CBOEr0 MHEHUSI U ero 060CHOBaHME.

Dopmbl U cesa3u

* hopMa fesATenbHOCTU: hpoHTanbHas, MHANBUAYanbHasi, rpynnosasi
* pOopMbl 0BYYEHUS: AeATENbHOCTHbIN cnocob obyyYeHusl, poneeas urpa.
* MEXNPEeOMETHbIE CBSA3WN: MEHEKEMEHT, SKOHOMMKA
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MexnpedmemHas
UHmMeezpauyusi

Tema «Pecypcbl Ana NpoekTay Kak aneMeHT obpa3oBaTefibHOM NporpaMmmMbl MO 3KOHOMUKE

ObopydosaHue

MHTEPaKTUBHAA OOCKa

Obpa3s.pecypchbl

npeseHTauus no Teme (Npunoxexue 1), TexHonornyeckas KapTa K ypoky, TeKCT, BUAeO matepuar, pasgaToyHbii
martepuvarn
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TexHono2u4yeckasi kKapma

ATanbl ypoka HenctBusa yuntens HdenctBua obyyvarowmxcs Popmbl yyq
aeatenb
HOCTM MpeameTHbl | MetanpeameT | JIMYHOCTHBLIE
e Hble
OpraHnsaumoH | Hello, dear students. How | OtBeyatoT Ha Bonpoc ®poHTan
HbIN are you today? -Good morning, teacher. Nice to | bHas
1 MuH (3opascTBYNTE, pebaTa. Kak | see you! We are fine.
Bbl?) (dobpoe ympo, yyumernb, Padbi
Bac sudemb. Mbi 8 nopsioke)
®poHTan YmeHune MprnobpeTern
Look at the video and try to | CmoTpsaT BMAeo, oTBevaloT Ha bHas COXpaHATb € HOBbIX
LlenenonaraHun | guess the topic of our | Bonpoc, pasmbIWndAlT 0 TEME y4ebHyto Lenb | 3HaHWn,
e+ BeegeHue | lesson. What are we going | ypoka n COBEpPLLEHCTBO
n to discuss today? - The topic of our lesson is dopmynunposa | BaHue
akTyanmsaums | (MocmoTtpute BMAEO n | project resources. (Tema HWe TeMbl NMEILLNXCS,
TeMb nonpobynte yragatb TeMy | Haweao ypoka pecypchl 05s yMeHune
0-5 MuH Hawero ypoka. O 4yem Mbl | npoekma) BbICKasblBaTb
6yoem roBopuTb cerogHa?) | https://www.youtube.com/watch cobCcTBEHHOE
cnang 2) (cm. Mpunoxenue | 2v=X8fWnD1naTg lMnaHupoBaHu | MHeHue
1) e paboTbl B
KoMaHge ¢ HacTtpown Ha
Today we are going to talk apyrumm YPOK,
about your own yvqawmmmca n - | doopMmnpoBaHu
project/startup and what do yuntenem € HaBbIKOB
you need for its realization. uenenonaraHu
The topic of our lesson is A
Project resources.
(CerogHss Mbl noroBopuM 0O
BaLLeM cobCcTBEHHOM
NPOEKTEe U O TOM, YTO HY>XXHO
ans ero peanusauun. Tema
HalLero ypoka - pecypcbl Ans
npoekTa.)
[epBn4HOE Take a look at this photo | [atot cBoO aeuHnunto ®poHTan | YmeHue
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https://www.youtube.com/watch?v=X8fWnD1naTg
https://www.youtube.com/watch?v=X8fWnD1naTg

BBEAEHMNE
HOBbIX 3HAHWUM
N BbINOJTHEHNE

3agaHunm +

paboTa c

ayamo
dparmeHTamm
40 MmuH

and tell me what an

enterprise recourse
planning is?
(MocmoTpuTe Ha

n3o0bpaxkeHne n cKaxuTe, 4To
3Haunt ERP  cuctema?)
(cnang 3)

(cMm. Mpunoxexue 1)

Enterprise resource
planning (ERP) is a software
system that helps you run

your entire business,
supporting automation and
processes in finance,
human resources,
manufacturing, supply
chain, services,
procurement, and more.
(cnauna 4)

The simplest way to define
ERP is to think about all the
core business processes
needed to run a company:

finance, HR,
manufacturing, supply
chain, services,

procurement, and others.
At its most basic level, ERP
helps to efficiently manage all
these  processes in___an
integrated system. It is often

referred to as the system of

record of the organization
[lnaHuposaHue pecypcos

npednpusamus (ERP) - amo

MOHSITMIO, OCHOBbIBAsICb Ha
n3o6paxxeHnn, 3HaKOMSTCH C
MOHATMEM

“Enterprise resource planning”
- Enterprise resource planning
is a special system that ...
https://www.captivix.com/wp-co

ntent/uploads/2022/06/\What-is-
ERP.png

bHaA

®poHTan
bHas

NpaBUMNbHO
NOHMMaTb
3Ha4YeHue
HOBbIX
eauHUL, No
Teme
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https://www.captivix.com/wp-content/uploads/2022/06/What-is-ERP.png
https://www.captivix.com/wp-content/uploads/2022/06/What-is-ERP.png
https://www.captivix.com/wp-content/uploads/2022/06/What-is-ERP.png

npozpamMmHasi cucmema,
Komopasi rnomozaem
ynpasnsams eceMm 6usHecom,
rnododepxueasi

asmomamu3aauyuro ripouyeccose

8 obnacmu  ¢buHaHcos,
4yesio8e4ecKuUx pecypcos,
rnpousgodcmaa, cucmemsl

rnocmaeok, ycriye, 3aKyrnok u
MHO02020 Opy2020.

Cambili  npocmoli  criocob
onpedenumb ERP - amo
rnodymamsa obo gcex
OCHOBHbIX
busHec-npoueccax,
HeobxodumbIx ons
yrnpasrneHust KoMnaHueu:
¢uHaHcos, ynpasneHue
repcoHarsiom, rnpouseoocmeo,
cucmema rnocmaeok

r1ocmaeok, ycriyeu, 3aKynku u
Opyeue. Ha camom 6a3oeom
yposHe  ERP  rnomocaem
aghpeKmMuUBHo ynpaernsimes
gceMu amumu rpoyeccamu 8
UHMe2pupo8aHHoOU
cucmeme. Ee yacmo
Ha3sblgarom cucmemou y4yema
8 opaaHu3ayuu.)

Let’s watch a small video
to gain more details abut

this system. (cnang 5)
(cM. npunoxeHue 1)

Pre-waching activity:

CMOTPAT 03HAaKOMUTENBHOE
BMAeo ans bonee geranbHOro
NOHMMaHNS
https://www.youtube.com/watch

2v=WIfYKgOtWIU

OTBevaloT Ha BONPOCHI y4UTENS

®poHTan
bHasi

AKTUBM3aLUUA
neKcuko-rpa
MMaTun4eckor
O 3anaca,
OCO3HaHHOEe
NOCTPOEHNE
pevyeBoro
BblCKa3blBaH
us,

dopmnpoBaHmu
€ HaBbIKOB
KOMMYHMKaLmn
N C yynTenem
n
CBEPCTHUKOM
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https://www.youtube.com/watch?v=WlfYKgOtWIU
https://www.youtube.com/watch?v=WlfYKgOtWIU

Before we start watching
let’s look at these words
and discuss their meaning
(share, replace, repetitive,
manufacturer, roots,
accounting, distribution,
artificial intelligence,
enrich, extend, sales
forecast)

(Mpexoe 4YemMm Mbl HayHeEM
npocMoOTp AaBanTte obcygum
3Ha4YeHne HOBbIX CIOB:
AenuTbes, 3aMeHsATb,
NOBTOPSATb, MPOM3BOAMTESDb,
KOpHMW, OyxranTepckum Yyuer,
notpebneHwue,
MCKYCCTBEHHbLIN  UHTENIIEKT,
oborawatb, pacLumpsaThb,
NPOrHO3 Npoaax)

After watching discussion:
How do you understand the
meaning of ERP system?
And why do the
companies need it?
Task: Let’s decide whether
the statement are true or
false. (cnang 6)
(Kak Bbl noHnMaeTe
3HayeHue onpegeneHna?
Moyemy paHHass cuctema
Ba)kHa ANSA KOMNaHWN?
Onpepenute  BepHbl  UNn
HEBEPHbI yTBEPXKOEHUS)

O6cyxaatoT, oTBEYaloT Ha
BOMpPOC, BblCKa3bIBalOT CBOU
naeu
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Let’s discuss this concept
in details. Look at the
photo and system’s
components:(cnang 3)
Finance - is the
management of  money,
assets, investments, and
liabilities to
achieve financial goals and
allocate resources efficiently.
Human resources- is the
division of a business that is
charged with finding,
recruiting, screening, and
training job applicants. It also
administers employee benefit
programs.

Manufacturing - The word
manufacturing is used to
describe the process of
turning raw materials into
finished products using
tools, machinery, chemical
processing, and of course
human labour

Purchasing - also known as
a procurement system, is a
set of procedures and
technology used
by businesses to streamline
the purchase of products
and services.

Supply chain - A supply
chain is a network of
companies and people that
are involved in the production

pynnosa
b
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and delivery of a product or
service

The components of a supply
chain include producers,
vendors, warehouses
transportation companies,
distribution centers, and
retailers

(dasavite obcyamm aty
KOHLUEenuuo noapobHo.
NocmoTpuTe Ha poTo n
KOMMOHEHTbI CUCTEMBI:
®uHaHCbI — 3T0 ynpasreHve
AeHbramu, akTmeamu,
WMHBECTULINSIMWN N NaccMBamu
ONS JOCTUXEHMS
oMHaHCOBbIX Lienen u
apeKkTnBHOrO
pacnpegeneHusi pecypcos.
YenoBeuyeckue pecypcbl —
3TO nogpasgeneHve
KOMMNaHuu1, KoTopoe
3aHMMaeTCs NOUCKOM,
Habopom, NpoBepPKON K
obyyeHnem KaHANOaToB Ha
paboty. OH Takke ynpasnser
nporpaMmmamm nbrot ans
COTPYAHMKOB.
NMpousBoacTBO — CIIOBO
«npon3soacTBo»
ncnonb3yeTcs Ans onucaHus
npouecca nepepaboTku
Cbipbsl B FOTOBY NPOAYKLMIO
C UCMNOMb30BaHNEM
MHCTPYMEHTOB,

Nuoneung
yanbHas,
dopoHTan
bHas
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o6opynoBaHNS, XMMUYECKOWN
006paboTKM N, KOHEYHO Xe,
YyernoBevecKoro Tpyaa.
3aKkynku, cuctema 3aKynok-
npeacTaenaT cobor Habop
npoueayp 1 TeXHOMNOrum,
NCNONb3yeMbIX
npeanpuaTUAMKU Ons
ONTUMM3ALMM 3aKyNoK
NPOAYKTOB U YCNYT.

Cucrtema nocraBok. Llernb
WU cucTema NocTaBoK —
3TO CETb KOMMaHUN N NOOEN,
KOTOpble y4acTBYIOT B
NpoM3BOACTBE N AOCTaBKE
NpoayKTa Unn ycnyru.
KoMMoOHeHTbI Lieny nocTaBok
BKITHO4AKOT NpoOM3BOAUTENEN,
NOCTaBLUMKOB, CKNaapl,
TPaHCMOPTHbIE KOMMAHWMU,
pacnpegennTernbHble LEHTPbI
N PO3HMYHbIX NPOAABLIOB.)

- yyuTenb MUWET HOBblE
crnoBa Ha pAocke, obObsAcHASA
NX 3Ha4YeHne

So, each company needs this
system to run a business. All
these components make it
easier to maintain all the
important processes.

(Mtak, «kaxgonm KomnaHum
HeobOxoguma 93Ta cucTema
ans BegeHuns 6usHeca. Bce
STU KOMIMOHEHTbI YMNpoLLatoT
BCE Ba)XKHbl€ NPOLECChl)

O6cyxpatot B napax,
COCTaBNAlT CMNUCOK
HegocTaTkoB W JOCTOUHCTB,
JEenATCA CO BCEMU OCTanbHbIMU
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Now your task is to discuss
the advantages and
disadvantages of this
system in pairs. What
problems can it cause?
What aspects will help you
in your own business?
(cnanp 7)

(Tenepb Bawe 3agjaHve B
napax obcyauTb
npeMMmyLecTBa 1 HeqOCTaTKn
JaHHon  cuctembl. Kakune
npobnemobi oHa MOXeT
co3gatb? Kakne acnekTtbl
nomornn 6bl Bam B Bawem
nu4y4yHOM fene?)

Let’s think about system’s
advantages and
disadvantages

Examples:
Advantages:

-increasing in efficiency and
productivity

-real - time reporting

-cost savings and risk
reduction

Disadvantages:

-high initial investment
-complex implementation
process

-resistance to change and

BbinonHsatoT 3agaHue
nHOMBMAyanbHO B paboumx
nucTax, NpoBepPSIOT Mo Lenoyke

- For example, supply chain is
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employee training
(MpumepsbI

MpenmyuwecTBa:
-NOBbILIEHNE
apekTnBHOCTU n
NPOOYKTUBHOCTU

-OTYETHOCTb B pexume
peanbHOro BpeMeHM
-9KOHOMUS cpencTs n
CHWXEHWNE PUCKOB

HepocTtaTtku:
-BbICOKME MNepBOHaYanbHble
MHBECTULMN

-CNOXHbIN npouecc
BHeOpeHus
-yCTOMYMBOCTb K

N3MeHeHnsaM 1©n  obyyeHuto
COTPYAHMKOB)

Now your task is to match
the word with its definition.
Let’'s look whether you
understood the meaning of
resources’ groups or not.
(cnang 8-9) (cm.
MpunoxeHue 2)

(Tenepb Balwe 3agaHue -
COMNOCTaBUTb CIIOBO C €ro
onpeneneHnem. [aBante
NOCMOTPUM, TMOHSANU NN Bbl
3Ha4YeHne rpynn pecypcos

the network of companies
involved in producing and
delivering a product  to
consumers, including suppliers,
manufacturers and retailers.
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NUNW HeT.)

BTopuyHoe
3aKkpenneHne
HOBbIX 3HAHWUI

+ pabota c

TEKCTOM
42 MUH

Let’s go deeper and read
the text about Project
resources. Then answer
some questions after
reading.

(text(1)).

(10-15 min) (cnang 10)
(cM. npunoxeHue 2)

(OasawnTe yrnybumcs B Temy
N NpoYnTaem TeKkCT Npo
pecypcbl And npoekTa.
lMocne npoyTeHns OTBETUM
Ha BONPOCHI)

(30 min) (cnanp 11)

Now it’s time to create your

own startup/ project using

this recourse planning

system. Work in two teams,

please

he first task is to create your

topic for realization.

he second task is to create
your own scheme for running
your project/business. Use an
example of ERP system.
Adapt it for yourself.

Ernepb NpuLIIo BpemMs co3faTb

cBOM cobCcTBEHHbIN cTapTtan /

YuTaloT TEKCT MO LEenodKe,
OTBEYalT Ha BOMNPOChHI

PaboTatoT B rpynnax,
obcyxaatoT, UCNomnb3yT MeToA
MO3roBOro LWTypMma, (cosgatrT
CBOIO CXeMY pecypcoB Ans
npoeKTa Ha BaTMaHax unu
nuctax A5, npeseHTytoT
pesynbraT nepesq Kriaccom)

®poHTan
bHas

pynnoBa
an
dopoHTan
bHas

Passutune
YMEHUN B
YTEHUN U
MOHMMaHUK
npovmTaHHoOr
O TekcTa

dopmupoBaHu
€ HaBbIKOB
KOMMYHUKaLM
N C yunTenem
7
CBEPCTHUKOM
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MPOEKT, UCNONb3ya CUCTEMY
NNaHMpoBaHUS PECYpPCOB.
Pabotante B ABYX KOMaHOax
epBoe 3agaHue - co3naTb
CBOIO TEMY AN1A peanu3auuu.
TOpoe 3aJaHune - co3aaTb
CBO COBCTBEHHYIO CXeMy
BedeHus Bawlero npoekra /
BGusHeca. Vicnonbaynte
npumep ERP-cuctemsl.
ApganTtupynTte ee nog cebs.)
(YumTenb obbAcHSAET Kak
paboTaTb C NOMOLLLIO
MeTo4a MO3roBOro wTypma)

Pednekcus Let’s create a small mind | Co3gaoT MeHTanbHyto KapTy ®poHtan | Aktueusaums | O6obeHne OcosHaHue
3 MuH map with necessary | BMeCTe C y4nTenem Ha gocke bHas HaBbIKOB nony4eHHON cTeneHn
resources for your own YCTHOW peyn | uHdopmauum; | yceBoeHuns
project/business/startup NoCTpoOeHne mMarepwuana no
norunyeckomn n3y4yaemom
(daBanTe co3gaavm LieMNoYKu Teme C
HebonbLUyO MEHTanbHyo paccy>XgeHun, | NoOMOLLbIO
KapTy co BCEMMU caMoOLEeHKa npuemoB
HeobxoanmbIMK  pecypcamu pednekcun
ANs NMMYHOro NpPoeKkTa)
3aBeplueHne | MNMpowaetcs Mpowatotca ®poHTan
ypoka -Thank you for the lesson! | -Thank you for the lesson, bHas
1 MUH Goodbye! teacher! Goodbye!
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Ilpunoswcenue 1. Ilpesenmayusn

Chaaiio 1

AHTWACKWIA ANA CTAPTANOB Implemented by D.D. Artisi

Cnaiio 2

AHMVIACKIR 1A CTAPTANOE

TBOY LK

Project Resources

rBOY LIKOMA 80

What Project

Resources Do
You Need?

Cnaiio 3

AHTMIACKWIA 1A CTAPTAMOS

rBOY LWUKOMA 80

Take a look at this photo and tell me whatan
enterprise resource planning is?

Cnaiio 4

AHMAACKIRA 1A CTAPTANOE

rBOY KONy

Enterprise resource planning (ERP) is a
software system that helps you run your
entire business, supporting automation
and processes in finance, human
resources, manufacturing, supply chain,
services, procurement, and more.

Cnano 5

AHTMWACKAIA 1R CTAPTANCE

Chano 6

AHTMACKAIA ANA CTAPTANCE

req

LET'S WATCH A VIDEQ ABOUT ERP 5YSTEM IN ORDER TO GAI
DETAILS

ERP ?

T'BOY LWKOJA 80

AFTER WATCHING DISCUSSION:

» How do you understand the meaning of
ERP system?

# And why do the companies need it?

Task [: Take a look at your worksheets. Let’s
decide whether the statement are true or
false.

Chano 7

AHTIVACKIR 1A CTAPTANDE

T'BOY LUKOMA 80

Task 1I: Discuss the advantages and
disadvantages of this system in pairs.

» What problems can it cause?

» What aspects will help you in your own
business?

Cnano 8

AHTAACKIA 1A CTARTANOE

I BOY LLKONY

Task I[II: Match the word with its definition.
Let’s look whether you understood the
meaning of resources’ groups or not. (using
your warksheets)
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b. the department within a company that deals with hiring. training. and managing employ

<. the management of money, incuding budgeting, investing, and accounting

d. the process of making goods or productsin large quantities using machinery and labor.

& the process of abtaiming goods or senvices from extemal sources, aften thiough audtions|

£ the network of companses involved in producing and defivering a product to consumers, i

suppliers, manufacturers and reilers.

9. the actof buying goods or services for a business o oranization Words:
1. supply chd|
2. procureme|
3 sErvices.
4.purchasing
5. hwman res{
6.manufactu
7.finance:

Chaio 9 Cnano 10

AHTWIACKAR ANA CTAPTANCE AHTMIACKYIA 1R CTAPTANCE
TEOY rEOY WKOMA 80

Task Iv:Match the word with its definition. Let's look wheth e you understood the mean|
resources” groups ar nat
I Let’s go deeper and read the text about
a activities provided by businesses or organizations for ustomers, such as repairs, maintes Pr 0j ect resources
congulting. -

Then answer some questions:

1. What are the four types of project resources?

2. Why is itimportant to pay close attention to human resources in a
project?

3. Who are considered external human resources in a project?

4, What is the project budget and what does it include?

5. Give an example of external funds that can be acquired for a project
6. How can time be considered as a resource in a project?

Cnaiio 11

AHTTVIACKIR [N CTAPTANOB

rBOY LUKOMA 80

Now it’s time to create your own project using
this recourse planning system. Work in two
teams, please

1)create your topic for realization.

2)create your own scheme for running vyour
project/business/ use an example of ERP system.
Adapt it for yourself.

Cnaiio 12

AHTIAACKIRA 119 CTAPTATIOR

rBOY KON,

LET'S CREATE ASMALL MIND MAP WITH NECESSARY
RESOURCES FOR YOUR OWN
PROJECT/BUSINESS/STARTUP

o
QO

&,

MIND MAP

o)
2 0
OO

®-0

o

Ilpunoscenue 2.

After watching activity (ERP system):

Task 1:_Let’s decide whether the statement are true or false.

Statements:

1. ERP stands for Enterprise Resource Planning software.

2. The roots of ERP can be traced back to the 1980s.

3. Initially, ERP software was focused solely on accounting functions.
4. Gartner analyst coined the term ERP in 1990.

5. Cloud computing and artificial intelligence have not impacted the evolution of ERP software.

6. Companies are now limited to predefined suppliers due to ERP software.

7. ERP software allows for real-time sharing of information across different functions.
8. ERP software has no impact on improving people's lives.

Correct answers:
1. True

2. False - The roots of ERP can be found in the 1960s.
3. False - Initially, ERP software was focused on Material Requirement Planning (MRP) in the 1960s.

4. True

5. False - New technologies like cloud computing and artificial intelligence have enriched ERP software.
6. False - Companies are no longer constrained by predefined suppliers due to ERP software.
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7. True
8. False - ERP software aims to help make the world run better and improve people's lives.

Task 2: Let’s think about system’s advantages and disadvantages?

Examples:

-increasing in efficiency and productivity
-real - time reporting

-cost savings and risk reduction
Disadvantages:

-high initial investment

-complex implementation process
-resistance to change and employee training

Task 3: Now your task is to match the word with its definition. Let’s look whether you understood the meaning of resources’ groups or not

Definitions:

a. activities provided by businesses or organizations for customers, such as repairs, maintenance, or consulting.

b. the department within a company that deals with hiring, training, and managing employees.

c. the management of money, including budgeting, investing, and accounting.

d. the process of making goods or products in large quantities using machinery and labor.

e. the process of obtaining goods or services from external sources, often through auctions or negotiation.

f. the network of companies involved in producing and delivering a product to consumers, including suppliers, manufacturers and retailers.
g. the act of buying goods or services for a business or organization.

rect matches:

.‘\’l.:
AN S

FRER K]
oI IN}

Task 4: Let’s go deeper and read the text about Project resources. Then answer some questions after reading.

What are the 4 types of project resources?
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Project resources come in many different forms.
So, people often divide project resources into 4 types:

o Human resources,
e Financial resources,

Material resources
Time as a resource.

We’ll look at each in more detail.
Type #1: Human resources

The first type we will talk about is human resources. And for a good reason — your workforce is an essential part of your organization, so you must pay close

attention to how you handle them.
This resource type includes all people involved in the project, such as:

Project managers— the people responsible for the project’s organization and overseeing its development.

Project team members— the people responsible for the project’s development itself. These could be your IT professionals, salesmen, designers, etc.
External human resources— the people who work on the project but aren t in the internal project team. For example, while a designer can be a part of
your internal project team, they can also be a contractor — if, let’s say, you hire a freelance designer to create your logo.

Stakeholders— project stakeholders are all the individuals affected by your project. These can be shareholders, who have a direct investment in your
project, but also customers, who will experience the project’s result.

Type #2: Financial resources

Financial resources are all monetary funds you require and can acquire for the benefit of your project.
We can make out some subtypes of financial resources as well, such as:

Project budget— the sum of money allocated to the project based on the project’s cost projections you assessed when making a project management
plan. It should account for all that is necessary for your project to be completed, including labor costs, material costs, etc.

External funds— any external finances you acquire for the project. For example, a bank loan can serve as a project fund.

Grants— grants are the money the government gives to individuals or organizations. This can be for a variety of reasons, for example, if your project’s

result is something that gives a public benefit, such as a non-profit charity project.

Type #3: Material resources
Material resources are, in simple terms, anything your organization owns that will be used for the benefit of the project.

We can categorize material resources into:

e Raw materials— any materials that have a one-time use and are expended as soon as the product is created. For example, in a bakery, raw materials

would include flour, eggs, sugar, etc.
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https://plaky.com/blog/project-management-budgeting-methods/
https://plaky.com/blog/planning-nonprofit-event/

e Tools— any tool or machinery that you need for the project. In the bakery example, a tool can be anything from a rolling pin to a dough-mixing
machine.

e Premises— any physical space in which your project is executed. This can range from office spaces to storage facilities.

o Communication tools— any medium of communication used specifically for your project. Phones, local networks, or team chat apps used only for
communication in the project itself belong in this subtype.

Type #4: Time as a resource

As we 've mentioned, anything that your project’s completion depends on can be considered a resource — and the time it takes to finish it is no different.

The best way to understand and analyze time as your project resource is to break it down. Instead of looking at it as one chunk of time allotted to the entire
project, see how the time allotted to different project phases, deliverables, and tasks comprise this chunk.

Of course, keep in mind that the time it takes to complete a task depends on other resources available to you.

For example — going back to our bakery example — the time it takes to create 100 baked goods is significantly reduced if you double the workforce. That
reduction, however, has a limit, depending on your other resources.

Say each worker has to wait for the dough to be prepared in a dough-mixing machine — the increase in your workforce will not result in better productivity if
your employees need to wait in line to use the dough machine.

And vice versa, increasing the number of machines will have no effect without the increase in the workforce since no one will be using the extra machines.
Time tracking is a great way of finding out how much time tasks tend to take to complete. Tracking gives you valuable insight for future planning of these tasks,
as you'll be more precise in determining how much time they should take.

2. Read the text and answer the following questions.
Questions:

1. What are the four types of project resources?

2. Why is it important to pay close attention to human resources in a project?
3. Who are considered external human resources in a project?

4. What is the project budget and what does it include?

5. Give an example of external funds that can be acquired for a project.

6. How can time be considered a resource in a project?

Correct answers:
1. The four types of project resources are human resources, financial resources, material resources, and time.
2. It is important to pay close attention to human resources because they are an essential part of the organization and play a significant role in the project's
development.
3. External human resources in a project refer to individuals who work on the project but are not part of the internal project team, such as contractors or
freelancers.
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4. The project budget is the sum of money allocated to the project based on cost projections. It includes labor costs, material costs, and other necessary
expenses.
5. An example of external funds for a project could be a bank loan obtained to finance the project.
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Acanuas Exarepuna CepreeBHa
VYuurens anmuiickoro s3bika 'BOY COIL Ne80 Ilerporpanickoro paiioHa ¢ yrinyOJeHHbIM H3y4YE€HHUEM aHIJIMHCKOTO S3bIKa
r. Cankr-IlerepOypr
TexHosI0rN4YecKkasi KapTa ypoka no yueOHoMy npeaMery «AHIIMIiCKHI A3bIK» B 8 Kilacce Ha Temy «Padora B komaHae»

Tun ypoka: Ypok-npaktukym (90 MUHYT)
Aemopbl YMK: H. 0. MapkywwuHa, H. B. KoBanesckas, H. J1. NMapdeHéHok CTAPTAIM: kypc ons HaumHatowmx . YyebHoe nocobue
Lenb ypoka: CosgaHue ycnosun onst opM1MpoBaHNs CNOCOBHOCTM K CaMOCTOSATENIbHOMY aHanuay NpeanoXeHHOoW cutyauuu,

pPasBUTUS NTOTUKK, 0BPA3HOIO MbILLIEHMS, BHUMAHUS y4aLLMXCsl, aBTOMaTM3aLUmMmM NIEKCUYECKOro MaTepuarna no teme
«PaboTa B KomaHae» 1 ee akTUBaL MK B peyu

3adayu obpa3zoeamersnbHbIe: Pa3BNTNE HABbIKOB ay4MpPOBaHNS, HaBbIKOB UCMOSTb30BAaHUSA B PEYU NEKCUYECKUX CTPYKTYpP
paseuearouwjue:
= pa3BUTNE A3bIKOBOW A0ragku;
* (hbopmMmpoBaHME yMeHUI
- onpenensaTb NOHATUA, yCTaHaBNMBaTb NPUYNHHO-CIIEACTBEHHbBIE CBA3W, CTPOUTL JIOMMYECKoe paccyxaeHue, genatb
BbIBOAbI;
- onpenenaTb cnocobbl 4ENCTBUN B paMKax NpeaoXeHHbIX YCrnoBun n TpeboBaHuig;
- KOPPEKTUPOBATL CBOU AENCTBUSA B COOTBETCTBUN C U3MEHSIIOLLIENCS CUTYaLMeEN;
- BNageTb OCHOBaMV CaMOKOHTPOSA, CaMOOLEHKY;
* CO34aHune yCrnoBun Anga npakTu4ecknx urp no teme «PaboTta B komaHae».
eocriumameJsibHbIe: pa3BUTNE NO3HABATENbHOIO NHTEpPeCca, HaBblKOB KOMMYHMKaLUK
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lMnaHupyembie
pesyrnbmamsli

* IpegMeTHbIE: YMEHME UCNOoNb30BaTh NeKkcu4eckme eanHuLbl No Teme «Pabota B komaHae», paclumpeHune
NIMHIBUCTMYECKOrO KPyro3opa 1 nekcMyYeckoro 3anaca, cosgaHne oCHOBbI Ans hopMnpoBaHNAa NHTepeca K
NCMONb30BaHUIO MHOCTPAHHOIO A3blKa Kak cpefcTBa NonyyYeHns nHopmMauum, No3BonsaoLWwen paclumpsiTb CBOM 3HaHUS
B ApYrMx npegMeTHbIX obnacTsx.

* MeTanpegMeTHble: YMeHne 0CO3HaHHO NCMNOMb30BaTh peyeBble CPeAcTBa B COOTBETCTBUM C 3aadet KOMMYHMKaLUWW,
oBnageHue HaBsblkaMu paboTbl B KOMaHae

* INYHOCTHbIE: FTOTOBHOCTb K M3YYEHNIO HOBOIO U CaMopa3sBuTuMio, CHoOpMMPOBAHHOCTb MOTMBALUKN K OBYyYEHUIO 3a cYeT
obpaLleHns K IMYHOMY OMbITY, LeneHanpaBneHHOCTb No3HaBaTebHOW AeATENbHOCTU, OCO3HAHUE CTENEHN YCBOEHUS
MaTtepuana no ndy4yaemom Teme C NomMoLLbo NPUEMOB pedreKkcum

@opmbl U ces3U

- cbopma OeATEeNbHOCTU: (prHTaJ'IbHaﬂ, nHounsuayarbHad, rnapHas.
- (*)OprI o6yquM;|: AesaTenbHOCTHbIN cnocob o6yqum;|, ncecnegosaHne, MmetTo KpUMtTn4eckKoro MbiluneHmnA

MG)KI'Ipeﬂ,MeTHbIe CBA3N. SKOHOMUKE

MexnpedmemHass | Tema «Pa3BuTue opraHM3aummy Kak arnemeHT obpasoBaTenbHOM NporpamMmbl Mo 3KOHOMUKE

UHMeapayus

ObopydosaHue WHTepakTUBHas gocKa

ObpasosamernbHbl | npeseHTaums no Teme (npunoxexue 1), BUAEO Mmatepuarn, TEXHONOrMyeckasa Kkapta K YpoKy Ans yyawmxcs
€ pecypchbl
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TexHono2u4yeckas Kapma

Aman Heticmeus Heticmeus PopmMbli yya
y4Yumens oby4varowuxcsi dessmesibHOoCcmM
u lMpedmemHbie | Memanpedmem | JlTuUMHOCMHbIE
Hble
1.0peaHusayuoHHbl | Npusemcmeue lMpusemcmeayrom ®poHmarbHasi
u YYEeHUKOS8. yqumeris.

-Good morning,
students.

-Good morning,
teacher. Nice to
meet you.
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2. OnpederneHue
membl ypoKa

Peyeegasi paamuHka

Momusauyusi
y4ebHou

desmernbHocmu

WHuyuupyem
pPa3MbILUNEHUsT Ha
memy pabomel 8
KomaHOe.
LemoHcmpauusi
suodeo.

-What do you think
we are going to talk
about?

lNosiensemcs
eu3yaribHbIl ps0
(8bicKka3bleaHUs U3
MPOCMOMPEHHO20
sudeo)
(MpunoxeHue 1,
cnaud 2), ymo
rnomoezaem
y4YeHuKam
Hacmpoumcs Ha
becedy no meme
‘paboma e
KomaHoe’.

Pasmbiwirnsrom Ha
3a0aHHy memy.
Onpedensom
memy ypoka,
MnoHsAMue
«teamworky.

- Teamwork - is
when you work with
others to help them
achieve their goals.

Paccyxdarom ro
meme Ha
OCHOBaHUU
rnpedcmasrieHHbIX
8bICKa3bl8aHUU.

- It’s important to
work in a team
because you can

achieve much more.

Harom
accoyuamueHbil
psi0

®poHmarbHas

®poHmarbHas

AKkmusu3sayusi
JIeKCUKo-2pamMm
amu4ecKko2o
3anaca;
akmususayusi
3HaHuU o
UHOSI3bIYHOU
KOMMYHUKauuu

lNnaHuposaHue
compydHu4yecms
a ¢ yyumenem u
ceepcmHuKkamu

[TocmaHoeka u
gopmynuposaHu
e membl

Hacmpou Ha ypok,
Ha
e83aumodeticmeue
Ha UHocmpaHHoOM
sI3bIKe

®opmuposaHue
YMEHUSI
onpedenume
HaripaeneHue
OesmernbHocmMu
Ha ocHoee
aHanusa
pasnu4YHbIX
UCMOYHUKO8
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What is team work
for you? What
associations do you
have when you hear
‘teamwork”?

(MpunoxeHue 1,
cnaud 3)

lNpednazaem dampb
accouyuamusHsbit

ps0, ucrornb3ys ro
0OHoMYy/08a crioea.

AKueHmupyem
BHUMaHUe Ha mom,
4Umo y4eHUKU
3Harom crioea,
KOmopbie MOXHO
ucrosib308ams rpu
onucaHuu
rnpedmemos.

(MNpunoxeHue 1,
cnaud 3)

-What do we know
about team work?

-Communication,
help, results...
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How can we
describe it using
only few words?

Ha ocHoee
rnpedcmasfieHHo20
8u3yaribHO20 psida
(Mod2o0moereHHbIX
y4qumerem cro8
(MpunoxeHue 1,
crnauod 3).

- Compatre these
words and phrases?
What are the
differences? Why
exactly these words
fit our today’s topic?
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3.0cHosHoU amari

a)
OpueHmupytou,e-rno
d2omosumeribHbIU

3Hakomum
YYEHUKO8 C
onpedeneHusMu
“teamwork”, 83simbix
U3 pasHbix
UCMOYHUKO8 C
MMOMOWbHO
eu3yanusauyuu
(MpunoxeHue 1,
crnaud 4).

-Let’s compare
these two
definitions? what
definition is closer to
you? Why?...

Akmusu3sayus
JIEKCUKU Ha
coriocmaerieHue
(MNpunoxeHue 1,
cnaud 4). Paboma e
napax.

- What can
we do to
gain the
ability
working in
a team?

Yumarom.
O6cyxdatom.

O6cyxdarom,
8bICKa3blgarom ceou
Mbicnu, udeu.

WHOusudyarnbH
asi

lNapHas u
UHOusuOyarsbHa
A

Akmusu3sayusi
JIeKCUKo-epamm
amuy4eckKozo
3anaca,
ompabomka
hoHemuyeckux
yMeHuu

@opmuposaHue
HaebIKo8
KOMMYyHUKauuu ¢
yqumenem u
ceepcmHukamu.

NHuyuamusHoe
compydHu4yecms
0

[TpuobpemeHue
HO8bIX 3HaHuU,
cosepuwieHcmeosa
Hue umerujuxcs
3HaHul
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6)
Cmepeomunu3upyro
we-cumyamuegHblil

[Npednacaem
rnodymame O
pacripedeneHuu
posel 8 KomaHOHoU
pabome
(MpunoxeHue1,
cnaud 5) llo xody
obcyxx0eHus
yqawuecsi audsim
Ha cnauoe 5
rpeodrioKeHHbIX
posnet u
paccmaernsirom ux
no mecmam
3Ha4yumocmu 8
KoMaHOHOU
pabome.

-We are going to
distribute 5 roles
which play the main
part in teamwork
building.

lposepsiem
rnpasusibHOCMb
ebibopa

Cmompsim sudeo
croxem.
3anonHsom
3adaHue 8
MexHOo2U4eCcKUX
Kapmax.

Omeeyarom Ha
80r1POChkI y4UMersi.
Hasbiearom Kak
pacnpedenunu
posu y8uOeHHbIe Ha
cnatoe,
0bbsicHsOm ceoll
8bI60p.

-l eader, innovator,
executor etc...

WHOusudyarnbH

as

®poHmarbHasi

WHOusudyarnbH
as u napHasi

AKkmusu3sayusi
JIeKCUKo-2pamMm
amu4ecKko2o
3anaca,
HaebIKO8
obcyxx0eHus.

lMouck u
8blOerieHue
UHghopmauuu,
ycmaHoereHue
MPUYUHHO-credc
MeEeHHbIX cesi3el

lNocmaHoeka
80r1p0oCco8 U
rouck peweHut

YmeHue
oenumbcs
HauoeHHoU
UHgopmauvueu

Yuacmue 8
meopYECKOM
npouecce
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mexHorioaud,
oeMoHcmpupyem [Nposepsitom
npasursibHbIe rnpasusibHoOCMb
omeembl Ha 8bl6paHHbIX
cnaude, (cnaud 6), | omeemos.
nposepsiem
MOHUMaHue,
(MNpunoxeHue 1,
cnauo 6).

lNoowpsiem
rnpasuribHble
omeembl.

-That’s correct.
Good job. Well
done.
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8)
Bapbupyrowe-cumy
amueHbIU

Hauenueaem Ha
npedcmasrneHusi
cebs 8 posiu 00HO20
U3 y4acmHUKo8
npouecca
“teamwork building”
(Nepbl Ha
popmuposaHue
Haeblka pabomel 8
KomaHOe)

(MpunoxeHue 1,
cnaud 7).

Ha ocHoee
rpolOeHHO20 Ha
ypOKe Mamepuarna,
8bIbupaem Kaxoomy
porb (o xpebuto),
oenumcs Ha 2
KOMaHObI (8 Kaxoou
KomaHde ecmb posiu
nudepa, cmpamee,
ucrnonHumerib,
Hosamop,
KOMaHOHbIU U2PoK),
Ka>xOblIl ucriofnHsiem
€800 POJib 8
opmuposaHuu
npasusibHO20
npouecca uzspbl Ha

Bedym obcyxodeHue
8 duarsoze, Ha
OCHOB€ paHHUX
obcyxdeHud, o
pabome 8 kKomaHde
U KaK rpasusibHO
8bICMpPOUMb
rpoyecc, nornb3ysichb
oriopol Ha cnaude.

- Lets
discuss
and
choose
one item
we would
take to
the lost
island. |
think we
have to

lpynnoeasi

lpynnoeasi

Oco3HaHHoEe
rnocmpoeHue
peyeso2o
8bICKa3bIBaHUSI,
akmueusayusi
HasbIKO8
2080peHUSs

Oco3HaHHoe
rnocmpoeHue
peyesozo
8bICKa3blBaHUSI,
akmueusayusi
HasbIKO8
2080PEHUSI,
obcyx0eHus 8
KomaHOe

ModenuposaHue
cumyauyuu
0erioeoeo
obuweHus,
yrnpaesneHue
rnosedeHuUem
napmHepa,
camopeaynsayusi

YmeHue
8blpaxkamb
MbICU 8
coomeemcmeuu
¢ 3ala4yamu u
ycrosusiMu
KOMMYyHUKauuu,
KOHMPOI/1b,
Koppekuusi

OcsoeHue HosbIX
sudos
OesmernbHocmMu
(paboma e
KomaHOe)
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“teamwork building”.

- We have
discussed roles that
are necessary for
teamwork building.
let’s try to build our
own teamwork and
let’s play.

Look at the slide
(cnaud 7).

“Lost on a Desert
Island’.

-You have to
discuss one item
you would bring
along with you and
explain why. Don’t
forget about your
roles in a teamwork.

Look at the slide
(cnatd 8)

“21 questions”
(MpunoxeHue 2)

choose a
boat,
because
we can
use itto
escape.
What do
you think?

®poHmarbHas

Oco3HaHHoEe
rnocmpoeHue
peyeso2o
8bICKa3bIBaHUSI,
akmueusayusi
HasbIKO8
2080pEHUS,
obcyxxoeHus,
gedeHue
Ouarnoea
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- | prepare
different
questions
for you
about
various
aspects of
you life.
You have
to choose
random
questions
from the
special
box and
ask them
to each
other.

Look at the slide
(cnatd 9)

“What do we have in
common?”
- You have
to
discover 7
things you
have in
common.

Bebipaxarom ceou
rpeornonoXxeHus,
obcyxdarom 8
KomaHOe
rpeodrioXXeHHbIe
Oopye dpyaom
gapuaHmbI.
Hcrnonb3yom Hosyto
JTIeKCUKY U ¢hakmebl.
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Discuss
this issues
in your
groups
not
forgetting
about
your roles.

Look at the slide
(crnauo 10)

“Whodunit?”

You have
to write
one
interesting
thing
you've
done. The
opposite
team
should
guess
who has
done it.
Don'’t
forget to
discuss
everything

Bebickasbigatom
C80U MbIC/U Ha
memy, 3adarom
80r1poChbl Opye
dpyey,
8CrIoMuHarom
UHMepecHsble

ucmopuu U3 >XU3HuU.

- What food
would you
choose for your
last meal?

What makes
you angry?

What makes
you laugh
hysterically?

How do you relax
and unwind?
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in teams
and don'’t
forget
about

your roles.

KoHmponupyem
rpasusibHOCMb
8bicKa3bleaHUU.
Laém
B803MOXXHOCMb
8bickazamp udeu Ha
memy.
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4.Pecpniekcusi

Yuumens nposodum
periekcuro,
obobwaem
rpouUOeHHbIU Ha
ypoKe mamepuari,
3adaem 80rpochki
yqaujumcs.

-Was it interesting
and informative for
you to find out new
fact about teamwork
building?

-Have you learnt
something new at
the lesson?

-What was the most
interesting part of
the lesson?

- What was boring, if
was;)

[Mposodum
rnoosedeHue
umoezos.

AHanusupyrom
rpoUOeHHbIU Ha

YPOKe mamepuarl.

Bbibupatrom, ymo
yXKe moa2ym
MPUMEHSIMb Ha
rnpakmuke, a 4Ymo
HY>KHO
dopabomame.

Fosopsim, yemy
Hay4urnucb Ha
YpOKe.

WHOusudyarnbH
asi

®poHmaribHas

Akmueusayusi
HasebIK08
ycmHou pedu

ObobuweHue
rosiy4eHHou
UHghopmayuu;
rnocmpoeHue
Jfioauyeckou
uernoyku
paccyxoeHul

lNocmaHoekKa
80r1POCO8;
paspeweHue
npomusope4utl

OueHkKa,
camopeaynayus,
Koppekuusi

OcosHaHue
cmerneHu
yC80€HUs
Mamepuarna o
usy4aemou meme
C MOMOWbHo
npuemos
pegpriekcuu
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5. BasepweHue
ypoKa

lNpowaemcs

-Thank you for the
lesson, good bye!

lNpowaromcs

- Thank you for the
lesson, good bye!

lMpunoxeHue 1

Cnalod 1

AHTAVACKWA AR CTAPTANOR

ed by E.S. Asadchaya
r

A 30

Teamwork I'

Cnato 2

AHTVIACKWIA ANA CTAPTANOE

'B0Y LUKONA 80

If you want o go
fast, go alone. If you
want to go far, go
together.

"Finally, you will get success
with team work, team work

always smart work, team work
makes the dream work"

"T @n do any things, I can do any, it
is good for personal development,
but every time individual
performance may not be given
ultimate results"

n_geﬂicr

VETYONE

AHTAWACKWA ANA CTAPTAMOR

Cnatio 3

What Is Team Work?

»

‘communication

T R ]
et PR trustincreasing
-] more
innavations

TEOY WHOMA 80
Y collaboration

increasing
g produdtivity

- strength of interpersonal
relationship

P oreat working
nvironmen

7

el
L]

Cnaiiod 4
Ec:getl'uer

Te. vork - the combined actions VY ONE

of a group of people working chieve
together effectively to achieve a goal.

(Cambridge Dictionary) oTe

Teamwork - is ability to work w)

others and to help others atta

their full potential and achieve {
shared goal.

What can we do to
gain the ability of
working in a team?

Cnatds

AHTAWACKMA ANA CTAPTANGE

nding the 5 Types of Team Roles

Executor

FEOY LUKOMA 8

Straigis

Cnatod 6

AHTMWACKAIA ANA CTAPTANOR

rBOY WKOMA 80

= of any team. They bring new ideas and approaches
solutions, and challenge the status quo.

crudial role in the

f any tesm. They are responsible for sup porting
yone works tog ely.

Cnaid7

AHTMACKWA INA CTAPTANGE

Let's play!
1. Let's distribute your
roles )

2 "Lost on a Desert Island”

Discuss one item you would bring along
with you and explain why?

Cnatod 8

AHTAWACKIA 4NA CTAPTANOE

"21 questions”

Asking random questions to
each other
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Cnauod 9 Cnaud 10

AHTIVIACKARA ANA CTAPTANCE AHTVACKARA ANA CTAPTANCE
TEOY LLUKOMA 80 TEOY LLUIKOMA 80

Let!
W[ oo
You have to discover T thi ; You have to write one interesting ; . ‘%#‘
R Hid
L \

s
‘“%‘ X,

lpunoxxeHue 2.

1. What food would you choose for your last meal?
2. What makes you angry?

3. What makes you laugh hysterically?

4. How do you relax and unwind?

5. What songs would be on the soundtrack of your life?
6. What never fails to make you happy?

7. If you could marry any celebrity, who would you choose?
8. What is one fact about you that most people would never guess?
9. What is your guilty pleasure (e.g. food)?

1. What is the greatest accomplishment of your life?
2. What skill would you most like to learn?

3. What is your earliest memory?

4. Who is your hero?

5. Who is the smartest person you ever met?

6. Whose opinion do you care most about?

7. What do you enjoy spending money on?

8. What are you most thankful for?

9. What is the biggest risk you ever took?

10. What makes you unique?
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batoroesa Onbra NeopruesBHa
Yuutens anrnunckoro sibika N6OY COLL Ne80 MNeTporpaackoro panoHa ¢ yriyb6néHHbIM n3yyeHnem aHrmmmncKoro a3blka
r. CaHkT-lNetepbypr
TexHojornueckas KapTa ypokKka 1no y‘leﬁHOMy npeamMery «AHINIMACKUHA A3LIK» B 8 KJj1acce Ha TEMY «Pacnpenene}me 30H OTBETCTBCHHOCTH BHYTPH
koMaHALI. CocTaBiieHHe IIJIAHA NEeHCTBUHI».

Tun ypoka: YcBoeHme HoBbIX 3HaHu (90 MUHYT)

Asmopbi YMK: H. KO. MapkywwuHa, H. B. KoBanesckas, H. J1. NapdeHéHok CTAPTAIM: Kypc Ans HadnHawowmx . YyebHoe
nocobue

Llenb ypoka: PasButne pmHaHCOBON rPAaMOTHOCTM YYaLLUXCS, Pa3BUTUE KOMMYHUKATUBHOIO HaBblka, Pa3BUTUE YMEHWN B
YTEHMM U BOCNPUATUN TEKCTa Ha CNyX.

3adayu ypoka: -NMO3HAKOMUTb Y4ALLMXCA C OCHOBHBbIMW MOHATUSIMU TEMbI

-BBECTUN HOBYIO TEMAaTUYECKYIO JIEKCUKY
-pa3BunTb HaBblkKN N YMEHUA YTEHUA N ayanpoBaHUA
-OCyWeCTBUTb NpakTu4eckoe npuMmeHeHne 3HaHUN nocpencrtesom I'IpOGKTHOVI OeATelIbHOCTU

lnaHupyembie * IMYHOCTHbIE: FOTOBHOCTb K M3Y4YEHNIO HOBOIO U CamMOpasBUTUIO, CHOPMUPOBAHHOCTb UX MOTMBALMK K
pesyrnbmamai: 0by4eHuto n

LieneHanpaBneHHoN no3HaBaTenbHON AeATENbHOCTU, COCOOHOCTL CTaBUTL LENN.

* MeTanpeaMeTHbIe: YMEHNEe 0CO3HAHHO MCMONb30BaTh peYeBble CpeacTBa B COOTBETCTBUM C 3aa4el
KOMMYHMKaLNW,

* NPegMeTHbIe: YMEHWE UCMNOonb30BaTh NleKcuyYeckme eamHnLbl No Teme «PacnpegeneHne 30H OTBETCTBEHHOCTM
BHYTpY komaHabl. CocTaBrneHue nnaHa 4encTBUny, pacluMpeHmne NMHIBUCTUYECKOrO

Kpyrosopa 1 NekcM4eckoro 3arnaca, co3gaHue OCHOBbI 4111 DOPMUPOBaHNSI MHTEPECA K UCMONb30BaHMIO
WMHOCTPaHHOro A3blka Kak

CpeacTBa nosy4YyeHns MHopMaLmnn, NO3BONAILLEN PacLUMPSATbL CBOW 3HAHMS B APYrUX NPEAMETHbIX 0bnacTsix.
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Dopmbl U ce53U:

* MeXnpeagmeTHble CBA3N. obLiecTBO3HaHNE

* (hopMa aesTenbHOCTU: ppoHTanbHas, MHAMBUAYyanbHasi, rpynnoeas
* pOpMbl 0BYYEHUS: AeATENBHOCTHbIN cnocob obyyeHus:, ponesas urpa.

MexnpedmemHas OOLwecTBO3HaHME

UHmMezpauyus:

ObopydosaHue: NHTepakTMBHast gocka, npeseHTaums

Obpa3sosameribHble [Mpe3eHTaums no Teme, TEXHONOrMYecKasa kapTa, TEKCT, BUAEO MaTepuarn
pecypchbl:

TexHono2u4yeckas Kapma

JTanbl ypoka OewnctBusa yuntens HdenctBusa yyawmxcs Popmbl yyn
aeatenbHo | NpeameTtH | Metanpeame | JIMYHOCTHbIE
cTH ble THble
OpraHnszauunoH | MNMpueeTtcTBMe yvalumxcs, cosgaHue | NpusetcTBune yuntens YMeHune YMeHue HacTtpon Ha
HbIW 3MOLMOHArnbLHOro HacTposi Ha ypok | -Good morning, teacher. | gppoHmanes | npaBunbHO | onpepensaTb YPOK,
Fine, thank you. Has NOHMMATb uernb u Ha
1 MUH -Good morning, dear students. (3opaBcTBYNTE, YUUTEND. 3HaveHwune 3agauu B3aMMOENCTB
How are you today? Bcé xopowo, cnacmbo.) nekcuyecku YPOKa; ne
(8opaBscTtByiTe, pebara. Kak Bbl?) X yMeHune Ha
euHuLY no WHOCTPaHHOM
Teme coTpyaHuyaTb A3bIKE;
C doopmMMpoBaHK
yymTenem u e
HaBbIKOB
CBEPCTHUKaM | LienenonaraHu
n b
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LlenenonaraHu
e

2 MUH

MpeseHTaumna TemMbl ypoka

Look at the quotation and tell me
how you understand it.

What do you think we're going to
talk about today.

(MocmoTpuTe Ha unTaTty U
CKaXuTe, Kak Bbl ee NoHnmaeTe.
Kak Bbl oymaeTe 0 4em Mbl Byaem
roBOpPUTL CErofHs)

NoKa3sblBaeT KapTUHKK, YTOObI
noaBecTn oby4yarLwmxca K teme
AaHHoro ypoka.Yes, today we're
going to talk about team work and
distribution of responsibilities
areas within the team

(CerogHst mbl Byaem roBopuTb
o«PacnpeneneHne 30H
OTBETCTBEHHOCTU BHYTPU
komaHabl. CocTaBneHue nnaHa
AEeNCTBUN»
[NporoBapuBaeT uenb ypoka.
Take a look at the photos again
and

tell me what teamwork is.
(MocmoTpuTe Ha KapTUHKK CHOBA U
CKaXuTe 4YTO Takoe KoMaHaHada
paboTa)

CHOBa MOKa3blBaeT KapTUHKN U
CnpawmBaeT 4To Takoe

BHumatenbHo cnywatot
yunTensa n oTBeYatoT Ha
BOMpPOCHI B Npouecce
awnanora

-Team is...

(BusHec aT0...)
-Yes/No,...

(Oa/Her,...)

poHmarib
Hasi

AKTnBM3aLMn
a

neKcuko-rpa
MMaTUYeCKO
ro
3anaca;
0CO3HaHHoe

NnocTpoeHne
pedyeBoro
Bbl-

CKa3blBaHUS
yMeHue
npaBubHO
NOHMMaTb
3HayeHne
NeKCUYEeCKM
X
eavHuy no
Teme.

YmeHue
COXpaHsATb
y4yebHyto
uenb u
3agavy;

dopmunposaH
ne
HaBbIKOB

KOMMYHUKauu
nc
yqyuTenem n

CBEPCTHMKaM
7

MprnobpeTeHn
e
HOBbIX
3HaHWHN,
COBEPLUEHCTB
OBaHue
NMeLMXCs
3HaHUN;
yMeHune
dopmynupoBa
Tb
COOCTBEHHOE
MHEHME "
oTcamBaTb
CBOIO
No3nLnIo
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KomMaHgHasa paboTa

Yes, you are right.

A work team is a group of
employees that work together on a
team to perform specific tasks.
Organizations use work teams to
take advantage of several
viewpoints and different skills to
increase productivity and
innovation.

(KomaHgHas pabota aTo rpynna
nogen. Kotopasi pabotaet BmecTe
N BbINONHAET 0COBEHHbIE
3agaHuns. OpraHmsaumm
MCNONb3YIT KOMaHAHY paboTy,
4TO6bI NONYYNTb NPEMMYLLECTBO
N3 pasnnYHbIX TOYEK 3PEHMUS U
HaBbIKOB YTOObI MOBbLICUTb
NPOAYKTUBHOCTbL)
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3HaKOMCTBO C
TEMOWN
(ocCHOBHbIE
NOHSATUSA, BBOA,
HOBOW
TemMaTnyeckomn
NEKCUKN)
(TekcToBbIE,
ayavo u Buaeo
mMartepuanbl no
Teme)

42 MUH

.OcHoBHOM
aTan

a)
OpuveHTupytoLy
e-noaroToBuTe
NbHbIN

employee
employer
employ hire
increase

take advantage

Fast-paced fast-moving
resource-constrained limited
resources

define to make distinct, clear, or
detailed

establish to put into a favorable
position

foster to develop particular
feeling, situation, or idea

a milestone an important event in
the development

morale the amount of confidence
felt by a person or group of people,
especially when in a dangerous or
difficult situation

Team work is especially important
for startups(komaHgHasa paboTta
0ocobeHHO BaXHa Ang ctapTanos)

Now your task is to make a list of
advantages of working in a team in
startups(Cenvac Baiue 3agaHue
COCTaBMWTb CMIUCOK MPENMYLLECTB
Ans pabotbl B KOMaHAE )

MULWYT CNMCOK NPenMyLLECTB

BbinonHAT 3agaHue

Yyauwmeca coctaBnsaoT
NpeanoXeHnsa ¢ HOBbIMMU
crnosamMmmu

®poHTanbH
as

NHomBnaya
nbHas

MapHas

NhomeBmaya
nbHas

AxkTBM3aLu
A
neKcuKko-rpa
MMaTU4ECKO
ro 3anaca,
oTpaboTka
dooHeTn4eckK
NX YMEHWUN

dopmupoBaH
ne HaBbIKOB
KOMMYHMKaLn
N C yumTenem
n
CBEpPCTHUKaM
n.

MpnobpetenHn
€ HOBbIX
3HaHWW,
COBEpPLUEHCTB
OBaHue
NMeLLMXCSH
3HaHUN
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6)
Crepeotnnuau
pyloLie-cutyat
MBHbIN

pa6OTbI B KOMaHAeE A4 cTapTana

MpunoxeHue 2

As your can guess teamwork
may be improved(kak Bbl BuauTe
KomMaHaHasa paboTta MOXeT ObITb
ynyduleHa)

Your next task is to put these
ideas according to their
importance

(Bawe cnepytowee 3agaHue
pacnpegenntb 3T uaeu rno
CTENeHN BaXXHOCTK)

Promote a positive attitude
Foster a spirit of collaboration
Encourage creativity and
innovation

Encourage open communication
Define roles and responsibilities

As you see the last point is the
main one (kak Bbl MOHUMaeTe
NOCNEeAHUN NYHKT CaMbll MMaBHbIN)

Read 4 reasons to establish roles
and responsibilities

MpouunTanTe 4 NpUYMHbLI YTOOLI
pacnpeaenntb 30Hbl
OTBETCTBEHHOCTU

INCREASED PRODUCTIVITY

Pacnpenensiot nyHKTbI
COrMacHoO NX 3HAa4YMMOCTH
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INPROVED HIRING PROCESS
BOOSTED TEAM MORALE(

REDUCED TIME AND MONEY
SPENT

MpunoxeHue 3

Make sentences from these words
to explain them

CocTaBbTe npeanioxkeHuns

Now your task is to discuss in pairs
what a role, a responsibility

(Bawa 3agaHue - obcyantb B
napax, YTo Takoe JOIMKHOCTb,
OTBETCTBEHHOCTb W UX POsib B
KOMMaHWW.

Why are key responsibility areas
important?

(Mo4emy 30HbI OTBETCTBEHHOCTU
BaXXHbl)

(Bo3amoXxHbIe OTBETHI)

Promotes understanding
(cnocobCcTBYET NOHUMAHMIO)
Motivates employees
(MoTuBMpYeT paboTHMKOB)
Increases
productivity(yBennunsaet
NPOAYKTUBHOCTH)

Encourages time management

Cocraensior
npeanoxeHuns
Ponb-3T10 nonoxeHne B
KoMaHae

arole is a person’s
place, or seat, on a team
OTBETCTBEHHOCTHU 3TO
obs13aHHOCTH.
Responsibilities are the
duties and tasks assigned
to a role. provide the
employee with a clear
understanding of their job

AKTUBM3auun
A
neKcuko-rpa
MMaTUYECKO
ro 3anaca,
HaBbIKOB
obcyxaeHus

Mownck n
BblOoerneHne
nHdopmauum
yCTaHOBMNEHU
e
NPUYNHHO-CI
€0CTBEHHbIX
cBA3en

YMeHune
nennTbes
HangeHHoN

MHGOpMaLmnen

YyacTtue B
TBOPYECKOM
npouecce
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B)
BapbupytoLe-c
NTyaTUBHbIN

(cnocobcTByeT pacnpeaeneHunto
BPEMEHN)

Improves employee satisfaction
(yBenunuuBaet yaoBneTBOpeHne ot
paboTbl)

MpunoxeHue 4

MATCH HEADINGS AND
EXTRACTS (cooTHecuTte
3arofioBKM M OTPbIBKMN)

Tips for assigning key
responsibility areas

(3apaHve - cocTaBbTe
CMUCOK

NOACKa30K MO pacnpeaeneHunio
30H OTBETCTBEHHOCTW)

Now let’s check (npoBepsiem)
MpunoxeHue 5

Fill in gaps with new words
3anonHuTe Nponycku HOBbIMK
crioBamu

What roles in business do you
know? Do you have any ideas?

Kakne gormkHocTu B OunsHece Bbl
3HaerTe.

FILL IN ROLES IN THE TABLE
ACCORDING THEIR
RESPONSIBILITIES(3anonHute

O6cyxpatoT 1 oTBeYatoT
Ha BOMpPOCHI
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CocrtaBneHue
nnaHa. Pabora
C TEKCTOM
45 muH

AOMMKHOCTK B Tabnumuy cornacHo
30HaM OTBETCTBEHHOCTW)

3anonHaT Tabnuuy
MpunoxeHue 6

-Now let's check your answers.
(Mposepum BaLLn OTBETHI)

Now watch video and write down
main steps of creating an action
plan

MocmoTpuTe BMAEO U 3anuunTe
OCHOBHbI€ 3Tarbl COCTaBNeHNs
nnaHa AencTeumn
https://www.youtube.com/watch?v
=1a3XLOR|Nxw&ab channel=Busi

nessMindTalks

-1 want you to work with the text
about making action plan

Now let's read the text. I'll give
each of you a passage to read and
then you will tell your classmates
what was it about.

Please, answer the questions.
(MopaboTanTte ¢ TEKCTOM O
COCTaBIIEHUM NIiaHa OeNCTBUN

A nam kaxgomy n3 Bac absau, onga
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https://www.youtube.com/watch?v=1a3XLORjNxw&ab_channel=BusinessMindTalks
https://www.youtube.com/watch?v=1a3XLORjNxw&ab_channel=BusinessMindTalks
https://www.youtube.com/watch?v=1a3XLORjNxw&ab_channel=BusinessMindTalks

yTeHus. Bam HyxHoO Byaet
npo4ynTaTb ero 1 nepeckasarb
OHOKNACCHMKaM, 0 YEM ObIn
OTPbIBOK.

Yyalmeca pasgensatTcs Ha
rpynnbl U CcO34at0T CBOW nriaH
AENCTBUMN.

)

O6cyxaeHne n aHanus co3gaHHbIX
nnaHoB AeNCTBUN

-Now present your action plans
and be ready to listen to your
classmates’ thoughts on your
projects.

(Tenepb npeacTaBbTe Bally nnaH
AENCTBUA Y BbICNyLLIAUTE MHEHME
OLHOKMACCHNKOB O BaLUMX
npoekTax.)

Yyawueca pabortatoT B
rpynnax v BbINOMHAOT
NPOEKTHYIO AEATENbHOCTb
no Teme “cocraBneHue
nnaHa gencTenin’

[pynnoesasi
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4.Pecnekcus

lMopseneHne nToros ypoka u
npoBepka NOHMMaHUA CTyaeHTamm
OCHOBHBbIX KOHUENUun bmnsHec
moaenen.

3anpoc OT3bIBOB Y CTYAEHTOB O
Teme ypokKa.

-What is an action plan?

(4TO Takoe nnaH AencTBui

-How many steps are ?

CKOmMbKO MyHKTOB)

-Do you think you are now able to
create an action plan?

Bbl oymaeTe Bbl MOXeTe cenyac
COCTaBWUTb NNaH LENCTBUN)
Yuutenb NpoBoguT pedoriekcuto,
obo6LaeT NponaeHHbIN Ha YpoKe
mMaTepwvan, 3agaeT BonpocChl
yyalimmcs.

-Was it interesting and informative
for you to find out new fact about
action plan? ((Bblno fiM MHTEPECHO
y3HaTb YTO TaKoe nnaH AeNCTBUN)
-Have you learnt something new at
the lesson?

(y3Hanu nu Bbl YTO-TO HOBOE Ha
ypoke,0

-What was the most interesting
part of the lesson?

- What was boring, if was;)

(kakas bbina camas MHTepecHas
YyacTb ypokKa,

OTBe4aroT Ha BOMpoCshI
yuuTend, camoaHanuma

AHanuaupytot
NPOWAEHHbIN Ha YPOKe
maTepuan. Beibupator,
4TO y>Xe MOoryT
NPUMEHATb Ha NpaKTuKe,
a YTO HYXXHO gopaboTaTb.

[oOBOPSAT, YEMY Hay4MIUCH
Ha ypoke.

®poHmarib
Has

UHOusudya
JibHasi

AKTUBM3auun
S1 HABbIKOB
YCTHOW peyn

O606LwweHne
nony4YeHHou
MHdopMauun
; MOCTpOeHne
NormMyeckKoun
LenoyKm
paccyxaeHumn
lMocTaHoBKa
BOMpPOCOB;
paspeLueHue
NPOTUBOPEYN
n

OueHka,
camoperyns
ns,
KoppeKums

Oco3sHaHue
cTeneHun
YCBOEHUS
mMaTepuana no
n3yyaemom
Teme C
MOMOLLIbIO
npuemoB
pedoriekcum
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M poBOOUT noaBeaeHNE UTOTOB.

5. 3aBepLueHune
ypoka

Mpowaetcs
-Thank you for the lesson, good

MpowatoTtcs
- Thank you for the

bye!

lesson, good bye!

MpunoxeHue 1. Npe3eHTauuns

Cnang1

AHTMWACKWA ANA CTAPTANOB  Implemented by 0.G.Batagova

FBOY WKOMA 80

Distribution of areas of
responsibility within the
team

Drawing up an action plan

Cnanp 2

AHTIMIACKWIA LNA CTAPTANOE

Loming fogetner 5 & bagnang, SEpng together is
pogress, and working ogether (s success ™ — Henry
Ford

Many Hands Make Light Wark

2 XK 'z
S

Cnang3

AHTMWACKWA ANA CTAPTAMOB

FBOY WKORA )

B (WKL &

Useful vocabulary

employee Together

employer Everyone
employ =

hire Hchieves

inCrease M

take advantage

A teamwork is a group of employees that work together
on a teamn to perform specific tasks.

Organizations use work teams to take advantage of several
viewpaints and different skills to increase productivity and
innovation.

Cnanpg 4

AHTIMACKAR ANA CTAPTAMNCE

FBOY WKORA 5

Fast-paced fast-maoving
Respurce-constrained limited
TESOUITES

The importance of teamwork in starups

Cnanp 5

AHTMACKNE 41A CTAPTANOE

FBOY WKORA 59
Foster - to develop particular fedling, stuation, or idea

Team morale - the amount of confidence felt by a person or
group of people, espedially when in a dangerous or difficult
situation

Define - to make distinct, clear, or detailed

establish to put into a favorable position

Recruiter - a person who persuades people to work fora
company or become new members of an organization

To align - to join with othersina cause

Te accomplizh - to bring o its goal or conclusion; perform;

finish

Cnanpg 6

AHTTMACKMIA 47F CTARTANCE

ROV KGR

Tips forimproving teamwork within a start-up

Promote a positive attitude
Foster a spirit of @llaboration
Enmurage creativity and
innovation

Enmurage open communication
Define roles and responsibilities

Craathvity ,? Innovation
[y

Cnanp7

AHMMACKAR 407 CTAPTANGE

FBAY WKana o

Tips for improving teamwork within a startup

Frre mirs and Easter a apirt of
responsbivtes exloboraber

Fromate 3 pastve st

Incsurags apsr § Uncenrige srratvity snd
soreruricaton § ewaraton

0000

Cnang 8

AHTMWACKAA ANA CTAPTAMNOB

BOY WKOMA 80

What is the area of responsibility

Arole isa person’s place, or seat ona team
Responsibilities are the duties and tasks assigned to
arole
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Cnanpg 9

rAVACKAA ONA CTAPTANCE

FBOY WKGMA &)

A rumuans te esteblah roles end responsibiities

Cnang 10

AHTVACKKIA ANA CTAPTANOE

FBOY WKOMA 8

Why are key responsibility areas
important?

1. Motivates employees

2. Encourages time
management

3. Improves employee
satisfaction

4. Increases productivity

5. Promotes under i

Cnanpg 11

AHTAWACKMIA ANA CTAPTANOR

Useful vocabulary:

measurable if something is measurable, it meanswecan
assign a value toit and compare it to other similar things based

on that value
to assign to give someone a task or responsibility
to reduce o make something smaller

confusion situation in which people are uncertain - about
what to door are unable o understand something clearty

relevant connected with what is happening or being
discussed

ensure o make something certain to happen
specific relating to one thing and not others; particular

TBOY WK o

Cnanpg 12

AHTIMACKWI ANA CTAPTANOE

FBOY WKOMA 8

Tips for assigning key responsibility areas

# Make goals measurable and spedific o help your
employees understand their mles

A specific goal is easy to understand and clearly states what

you expect of your employee

To make your goals spedific you can clearly explain each step

and provide deadlines or desired results

# Use clear language and divide the tasks by using simple
and short phrases

Using clear language that is easy to understand can reduce any

confusion employees might have about their responsibilities.

Try reading each key responsibility area out loud t© see if what

you wrote is logical and clear.

Cnanpg 13

AHTTVMIACKWIA AR CTAFTAMNOB

FBAY KON 8
Tipsfor assigning key responsibility areas

# Make it relevant
Ensure that each of your key responsibility areas applies o

the employeses positions. Relevant key responsibility areas
mean they describe tasks the employee actually performs.

# Monitor results
Monitoring results can help ensure your employess are
reaching their goals and performing their asks.
Ancther opbion is o hold individual meetings

with your employees to discuss their progress.

Cnawnpg 14

Ehravicrain ANA CTAPTANOE

FBOY [WKGMAA B

Useful vocabulary:

A quota i a limit on the quantity of a particular product that  can
be produced, imparted, or exported duing a spedfic period.
Campile o wmliect information from different places and amrange
itin a book, report, or kst

Maintain @ keep someathing in good condition.
[mplement to start using a plan or Systenm.

Undertake to do or bagin o do something, espedally something
that will take along time or be difficult.

Jack of all Trades

Cnawnpg 15

AHTVACKMIA AR CTAPTANCS

POV WKGNA 8

Cnawnp 16

AHMMWACKWIA A CTAPTAMNCE

. Chief Technology Officer to handle the technical side;

. amarketing specialist for promoting the company. and
generating leads;

. asalesperson for dosing deals;

- an accountant to handle payrolls and financial gperations;

- an HR manager for reoruiting new people.

B

'

FBOY KGNS 8

Project manager Plan and develop the project
Create and bead the team
Maonitor and share project
progress

Produce consistent visual
work

[Keep team membars up to date
(Create direction for projects
and guiding team members
Research and write copy
Communicate with dess

and managers on progress
Revise copy after neceiving
feedback from dients

Visual designer

Contant writer

Cnang

17

AHTIVNCENW ANA CTAPTANCE
FBGY WKOMA 8
T RTORARy e TR e
Inish
Toapproadch | et oot o oW ToWards, Come
to. reach, near

oty afir 3 iocof effart

[Cramy TR T oS
[Ty [Tov o TETE IR T
being a certain persan or
thing
T TV ST TR ~ T RS
e s o be ised for |
a particular purpose

[Sometung That hows up
progress

[FRGEK. Fold-Up GEatacte
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MpunoxeHwue 2.
TASK 1 MATCH AND READ EXPLANATIONS OF THE POINTS

1. Startups need to move quickly in order to be successful. This means that decisions need to be made quickly and efficiently. The team
needs to be able to trust each other and make decisions without second-guessing each other.

2. In order to be successful, startups need to be innovative. This means that the team needs to be able to come up with new ideas and
solutions. The team also needs to be able to implement these ideas quickly.

3. Due to the nature of startups, they are often riskier than established businesses. This means that the team needs to be able to handle
stress and adversity. The team also needs to be able to support each other through tough times.

4. Startups typically don't have the same resources as larger companies. This means that the team needs to be able to work efficiently and
make the most of the resources that they have. This can only be done if the team is working together and is willing to put in the extra effort.

5. In a startup, things can change very quickly. This can only be done if the team is working together and is able to communicate effectively.

MpunoxeHwue 3.

TASK 2 Read 4 reasons to establish roles and responsibilities
1. INCREASED PRODUCTIVITY

2. INPROVED HIRING PROCESS

3.

BOOSTED TEAM MORALE
4. REDUCED TIME AND MONEY SPENT

Make sentences from these words to explain the reasons

1.productivity /Clear/roles/increase /and/team/responsibilities/

2. easier/to meet/it/team/ Clarifying/ descriptions/ jobs/ makes/ for recruiters/ needs
3. morale/Giving/ a specific/ task / everyone/to accomplish/ can/ team/ boost

4. team members/Aligning/ reduces/ money/waste / of time/ to correct job/ roles/and

MpunoxeHue 4.
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TASK 3 MATCH HEADINGS AND EXTRACTS

1.Motivates employees
2.Encourages time management
3.Improves employee satisfaction
4.Increases productivity
5. Promotes understanding
A, One of the primary purposes of key responsibility areas is to help the employee know what their job duties are. It can increase
independence in employees while they work. This means that they can work with less supervision. If employees know exactly what to do during
the workday, then they may get more work done and their quality of work could improve
____ B. Key responsibility areas can help motivate employees while they work because employees can use them like a daily or weekly goal,
which gives them something to go toward. Motivation in the workplace is important because it can help improve employees' productivity. If they
have a goal to achieve, then they may be more likely to complete it on time. Motivation can make a job more satisfying since it can increase
employees' interest in their roles.
C. A company's overall productivity can increase. Employees who know exactly what to do during the workday may be more likely to
complete their tasks. If most or all of a company's employees are working on their key responsibility areas, then they may produce more results
D. Assigning key responsibility areas can also encourage time management. Since employees know that their duties have a deadline or
desired result, they may manage their time effectively. This can help companies meet their production or performance goals and project
deadlines. Employees may choose tasks that are larger or more important to work on first
E. Employees may perform better at jobs they like because they care about what they're doing. key responsibility areas can help make
tasks more valuable since they're goals with deadlines and desired results. KRAs are also typically specific to each employee, meaning they're
based on that person's specific role and qualifications. It may help employees feel more satisfied with their work, which can lead to more
productivity.

MpunoxeHwue 5.

TASK 4 Fill in gaps with new words

specific deadlines reduce measurable employee roles.
e Make goals and specific .
e Try to make your goals to help your employees understand their . A goal is easy to understand and clearly states what
you expect of your . To make your goals specific you can clearly explain each step and provide or

desired results
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Use clear language

use clear language and divide the tasks by using simple and short phrases

Using clear language that is easy to understand can—-- —=7any confusion employees might have about their responsibilities.
Try reading each key responsibility area out loud to see if what you wrote is logical and clear

monitoring employee relevant performing progress.

o Make it relevant

e Ensure that each of your key responsibility areas applies to the employees' positions. key responsibility areas mean they
describe tasks the 7-- actually performs.

e Monitor results

° results can help ensure your employees are reaching their goals and their tasks. Another option is to

hold individual meetings with your employees to discuss their 7

MpunoxeHwue 6.
TASK 5 FILL IN ROLES IN THE TABLE ACCORDING THEIR RESPONSIBILITIES

an accountant

Chief Technology Officer
a marketing specialist

an HR (Human Resource)
a salesperson

identification of the best technology solutions,

direction of the company’s technical strategy

evaluation of new technologies.

Developing and implementing marketing plans
Undertaking competitor research and analyses
Conducting market research to establish customer trends
and habits
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Handle customer complaints, questions, and concerns
Manage inventory and stock

Promote special offers as needed

Work with management to meet sales quotas

Compiling, analyzing, and reporting financial data.
Creating periodic reports, such as balance sheets, profit &
loss statements,

Maintaining accurate financial records.

Consistently recruiting excellent staff

Training, counseling, and coaching the staff

Resolving conflicts through positive and professional
mediation

MpunoxeHwue 7.

6 steps to create an action plan
Step 1: Set a SMART goal

When it comes to setting goals, clarity is the single most important quality. With the SMART goal method, your goal is clearly defined. Set
specific, measurable, achievable, realistic, and time-bound goals to benefit from this tactic.

For example, your goal could be to deliver your current project (measurable) in four months (time-bound) without overspending (specific).
Assuming this goal is both achievable and realistic based on your available resources, it's a great SMART goal to set for yourself.

Specific: Your goal should be clearly defined. For instance, instead of saying that you want to increase sales, you could set a certain threshold
you want to reach, such as increasing sales by 20%.

Measurable: Make sure your goal can be measured. For instance, if your goal is to generate more sales, try to create weekly or monthly sales
reports to track your progress.

Attainable: Although it is good to set high goals to challenge yourself, making sure they’re attainable will help you achieve your desired progress.
Relevant: Your goal should be relevant to your abilities, needs and interests. For instance, if you want to increase advertising revenue by 25%,
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setting a goal to initiate a new workplace safety program may not be relevant.
Time-based: You should set a specific deadline for reaching your goal, such as increasing your income by 10% within the next 12 months.
Step 2: Identify tasks

Now that your goal is clearly defined and written down, you’ll want to identify the steps you have to take to reach it. Identify all of the tasks that
you and your team need to complete to reach milestones and, eventually, the main objective.

Here are a few action plan examples with tasks for different kinds of goals:
Goal: Expand team from seven to nine team members by June.

Tasks:

. Meet with Human Resources to discuss the recruitment campaign.
. Create a template project to track candidates.

. Schedule three interviews per week.

Goal: Host a charity run in May to raise $15,000 for the local food bank.
Tasks:

. Find volunteers and determine responsibilities

. Prepare marketing materials and PR plans

. Secure sponsors

Step 3: Allocate resources

Once you’ve outlined all of your tasks, you can allocate resources like team members, project budget, or necessary equipment. Whether it’s
assigning team members to certain tasks, applying for a budget, or gathering helpful tools—now is the time to plan and prepare.

Sometimes, you can’t allocate all of your resources before you put your action plan in motion. Perhaps you have to apply for funding first or need
executive approval before you can move on with a task. In that case, make the resource an action item in your plan so you can take care of it
later.

Step 4: Prioritize tasks

When your team is clear on their priorities, they know what work to do first and what work they can reschedule if necessary. The best way to
empower your team is to let them know what tasks have a high priority and which ones are a bit more flexible.

To make this clear, sort all of your action items by priority and sequence:
. Priority: Important and less important tasks.
. Sequence: Order in which tasks have to be completed so others can start.
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When you're organizing and prioritizing your action items, you’ll notice that some action items are dependent on others. In other words, one task
can’t begin until the previous task is completed. Highlight these dependencies and factor the sequence into your prioritization. This reduces
bottlenecks, removing obstacles that would make a less important action item delay a high-priority item.

Step 5: Set deadlines and milestones

When your team knows what they're working towards, they have the context to effectively prioritize work and the motivation to get great work
done. Team members tend to be more motivated when they directly understand how their work is contributing to larger goals.

To engage your teammates from the get go, assign deadlines to all action items and define milestones. Milestones mark specific points along
your project timeline that identify when activities have been completed or when a new phase starts

Step 6: Monitor and revise your action plan

Your ability to stay on top of and adapt to changes is what makes you a great project manager. It’s crucial that you monitor your team’s progress
and revise the plan when necessary.
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ApTtembeBa MapuHa AnekcaHOpoBHa
Yuutenb aHrnuiickoro s3bika [BOY COLU Ne80 lNeTporpaackoro pavoHa ¢ yriy6bnéHHbIM U3ydeHUeM aHrmUNCKoro S3blka
r. CaHkT-lNeTepbypr

TexHoJoruueckas KapTa ypoKa 110 y‘leﬁHOMy NpeaMeTy «AHIIMICKHIi A3BIK» B 8 Kj1acce Ha TEMY «Kak paccuuTarb l'[pl/lﬁl)l.]'ll) H IIJITAHUPOBATH

pacxoab»

Tun ypoka:

Ypok-npaktnkym (90 MUHYT)

Asmopbl YMK

H. KO. MapkywuHa, H. B. KoBanesckas, H. J1. NMapdeHéHok CTAPTAII: kypc ons HaunHarowmx . YyebHoe nocobue

Llenb ypoka:

Cospatb ycnosud ans CbOpMI/IpOBaHI/IFI CNocoBHOCTU K CaMOCTOATENIbHOMY aHanmay npe,qnomeHHon cuTyauun, pa3sutud
JTIOTUKMN, 06p83HOF0 MbILLIEHUA, BHUMaHUA y4allnXxcd, aBToMaTtn3aumm JIeKCU4eCKoro martepumarna no reme «Kak paccynTaTb
NpuObINb U NAAHMPOBATbL PACXOAbl» U €€ aKTUBALUNN B PEYN

3adayu

obpa3oeamesibHbIe: Pa3BUTUE HABLIKOB ayAMPOBaHUS, HABbIKOB MCMOMb30BaHMSA B PEYM JIEKCUYECKUX CTPYKTYP
pa3susarouwue:
* pas3BuUTUE A3bIKOBOMW A0OraKu;
* (bopmMmpoBaHME yMEHUI

- onpegensaTb NOHATUSA, yCTaHaBnMBaTb NPUYUHHO-CNEACTBEHHbIE CBA3W, CTPOUTL JIOrMYeCcKoe paccyXxaeHuve, genatb
BbIBOAbI;

- onpegenaTb cnocobbl AENCTBUN B paMKax NpeasioKeHHbIX YCNoBU 1 TpeboBaHuii;

- KOppPEeKTUpoBaTb CBOM AENCTBUSI B COOTBETCTBUM C U3MEHSIIOLLIENCS CUTYaLMEN;

- BrlaeTb OCHOBaMm CaMOKOHTPONSA, CAMOOLIEHKN;
» CO3[aHue yCrnoBun Anga NpakTn4ecknx urp no teme «Kak paccuntatb npmbbinb 1 NNaHMpOBaTb pacxoably».
gocriumameJsibHble: Pa3BUTHE NO3HABATENIbHOIO NHTEPEeca, HaBblKOB KOMMYHMUKaLUK

lnaHupyemsie
pesyribmamal

* IpeAMETHbIE: YMEHMe MCMOorb30BaTh NeKcuyeckne eanHuLbl no teme «Kak paccumtatb Npubbifb U NNaHMpoBaTh
pacxodbl», pacluMpeHne NMMHIBUCTUYECKOrO Kpyrosopa 1 NIEKCMYECKoro 3anaca, cCo3fjiaHne OCHOBbI A1 (POpMUPOBaHUS
MHTepeca K UCMOMNb30BaHUI0 MHOCTPAHHOTO A3bIKa Kak CpeaicTBa Nony4YeHus MHpopmMaLum, No3BonaioLLEel pacluMpsaTs CBOU
3HaHWA B OPYrMX NpeaMEeTHbIX obracTsx.

» MeTanpeaMeTHble: YMEeHe 0CO3HaHHO UCMOomb30BaTh peyeBble CpeACcTBa B COOTBETCTBUM C 3agadeit KOMMYHUKaLuK,
oBraJeHve HaBblkamun paboTbl B KOMaHae

* [IMYHOCTHbIE: TOTOBHOCTb K M3Y4YEHUI0 HOBOIO M CamMOpasBUTUIO, CPOPMUPOBAHHOCTbL MOTMBALINK K OBYYEHMIO 3a cHEeT
obpalleHust K NIMYHOMY OMbITY, LieneHanpaBreHHOCTb No3HaBaTenbHOM AeATENbHOCTM, OCO3HAHME CTENEHM YCBOEHUS
martepuana no usy4aemomn Teme C NoMOLLb NPUEMOB pedrekcum

@opmbl U ces3U

= (hopMa aesTenbHOCTU: ppoHTanbHas, MHAVBUAYanbHasi, napHas.
* hOpMbI OOYYEHUS: AeATENbHOCTHbIA CNocob obyyeHus, ccreqoBaHNe, METOA KPUTUYECKOTO MbILLIEHMS
= MEXMNPeaMETHbIE CBSI3N: 3KOHOMMKA
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MexnpedmemHa | Tema «Pa3Butne opraHnsaumm» kak aneMeHT obpasoBaTenbHOM NporpamMmmbl MO 3KOHOMUKE
A UHMezapayusi

ObopydosaHue HOYTOYK, MPOEKTOP

ObpasosamenbH | Npe3eHTaunsa No Teme, BUAEO MaTepurar, TEXHOMorMyeckasa kapta K YpoKy Ans yyawmxcs

bl€ pecypchl
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TexHonoz2u4yeckas Kapma

dran HDencTBua yuutens HNencTBna oby4varowmxcs dopmbl yyq
aeaten | peameTtHble | Metanpeame | JinyHoct
bHOCTHU THble Hble
1.0praHusaum | NpuBeTcTBUE YYEHMKOB. [MpuBeTcTBYIOT YyunTEn4. ®poHTa
OHHbIN Morning, dears! Take your sits! Good morning, teacher. Nice to | nbHag
How are you doing today? meet you. We are doing well!
(dobpoe yTpo! Mpucaxusantecb. | [Jobpoe yTpo, yuntens. Mbl
Kak Bbl cerogHsi noxxmeaete?) pagbl Bam! Y Hac BCcé xopoLuo.)
2. WHnyuupyeT pasmbllLneHns Ha Pa3mbIlWNAOT Ha 3aaHHY0 ®poHTa | AKTMBM3aALMS MnaHupoBaH | HacTtpown
OnpepgeneHune | Temy npubbinb v TpaThl. TEeMmy. nbHas NeKcuko-rpam | ne Ha ypOoK,
TeMbl ypoka (5 | lemoHcTpauus Buaeo OnpegenstoT TeMy ypoka, MaTU4ecKoro coTpyaHu4ec |Ha
MUHYT) (MpunoxeHne Ne2). noHatne «profit and expensesy. 3anaca; TBa C B3anmopn
akTMBM3aums yuutenem u encreue
3HaHWUK no CBEpPCTHUKaM | Ha
NHOSA3bIYHOM n NMHOCTpPaH
KOMMYHMKaLn HOM
®poHTa A3blke
Look at the screen and watch the | Profit is the money we get after | nbHas
PeueBas video and try and guess the topic | we sell something. Expenses MocTaHoBKa
pa3muHka (15 | of our lesson. (BarnsHuTe Ha are the money we spend on our n dopmupo
MUHYT) 3KpaH 1 NocMoTpuUTe BUAEO; business. (Joxoa — 310 AeHbry, dopMynupoB | BaHue
nonpobywTe yragatb, O YEM Mbl KOTOpble Mbl Mory4yaem nocne aHue TeMbl yMeHNs
cerogHsa 6yaem roopuTb Ha npogaxu yero-nnbo. Tpatbl — onpegenu
ypoke) 3TO AEHbIN, KOTOPble Mbl TPATUM Tb
Ha Halle geno) Hanpasne
Hue
PaccyxpgatoT no Teme Ha aeatenbH
MosiBNAeTcs BU3yanbHbI pag, OCHOBaHWUW NPeACTaBIEHHbIX OCTM Ha
(BbICKa3bIBAHMSA U3 BbICKa3bIBaHUN. OCHOBe
NPOCMOTPEHHOIO BUAEO) aHanusa
(MpunoxeHwne 1, cnang 2), 4to pasnuyH
MOMOraeT y4eHnKam HacTpouTcs bIX
Ha 6eceny no teme «Kak NCTOYHUK
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paccumTaTb NpubbIb U
NnaHMpoBaTb pacxogbly.

So what new words have you
heard in this video? (Kakue
HOBblE CrOBa Bbl yCrbIWan B
3TOM BNAE0?)

What are the «expenses»? (410
Takoe «Tpartbi»?)

What is the «revenue»? (Yto
Takoe «npubbinb»?)

What is the «profit»? (410 Takoe
«goxoa»?)

What is the «loss»? (110 Takoe
«yObITOK»?)

Why is it important to know about
profit and expenses? (lMoyemy
BaXKHO 3HaTb O NPUOLINK K
TpaTtax?)

How can people calculate their
expenses? (Kak MOXHO
paccynTaTtb Tpathl?)

OB

3.0cHoBHON
atan (65
MUHYT)

Pabota c Tekctom (MpunoxeHne
Ne3) n 3akpenrneHne HoBbIX
NEKCMYECKMX eQMHUL, MO Teme
(MpwunoxeHue 1, cnang 3).

PaboTaloT ¢ TekcToM U
BbIMONMHAIOT 3a4aHUSA No
TEeKCTaMm.

NHuaonsemn
AyanbHa
A

AKTMBU3aLmA
neKcuKo-rpam
MaTU4eCcKoro
3anaca,
oTpaboTka
dooHeTUYEeCKUX
YMEHWUN

dopmupoBaH
ne HaBbIKOB
KOMMYHUKaLW
N C yumTtenem
n
CBEpPCTHMKaM
n.

Mprobpe
TeHune
HOBbIX
3HaHUN,
coBepLue
HCTBOBaH
ne
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| want you to launch your startup
and calculate your profit. For this
purpose, let's read these two
stories. (Cenvac s xouy, 4TOObI
Bbl 3anycTunu CBOE Aero 1
BblcuMTanu goxon. Ans atoro
AaBauTe nNpoYnTaem 3Tu TEKCThI).

BbinonHeHne ynpaxHeHnn Ha
cnosoobpasoBaHue C HOBOW
NEKCUKOMn

Now let's imagine you are a
businessman our a
businesswoman. Split into pairs
and tell us your story how you've
launched your startup and
calculated your profit. (Cenyac
npeacTaBbTe, YTO Bbl OM3HECMEH
nnun 6usHecneaun. Pasgenuntech
Mo napam 1 paccKkaxute 0 CBOEM
Aene 1 Kak Bbl BbiCHUTann cBOu

aoxopn).

BTopunuyHoe 3akpenneHne nekcukm
n paboTa C TEKCTOM
(Mpunoxexue 1, cnang 4)
(MpunoxeHne Ne4).

Let's read the text about tracking
total expenses. (daBsanTte
npoYnTaem TEKCT O
BbICYMTbIBAHUK Tpar).

[MpuaymbliBaloT cBOM CcTapTan n
BblcUMTbIBAOT Npmbbinb. We are
going to launch a cafe business.
(Mbl oTKpOEM Kadpe).

Pabota ¢ TekcTtom un
BbINONHEHWe 3aJaHnun Ha
cnoBoobpasoBaHue.

MpuaymMbIBalOT CBOW cTapTan u

MapHas
n
UHOMBU
AyanbHa
S

MapHag
n
NHOVBMN
AyanbHa
S

MMEILLINX
cd
3HaHUN
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Ha ocHoBe npo4YnMTaHHOro TekcTa

BbICHUTbLIBAKOT pacxodbl.

MapHas
n

N npoaenaHHom paboTbl C For our cafe business we will MHONBU
co3faHnemM npumepos have to make following AyanbHa
YYEHUYECKMX CTapTanos, expenses. ([ns Hawero kadge A
pa3bupaloT getanbHoe Mbl NpoBea 1M cnegytowime
pacnpegeneHne cpeacTs. TpaTbl).
There are two primary methods of
tracking company expenses. Tell
us how you would track them in
your start up. (EcTb aBa
OCHOBHbIX MeTofa OTCNeXuBaHus
Tpart. PacckaxuTe kak Obl Bbl
BbICYMTbIBANM TpaTbl B CBOEM
aene)

4. Pedonekcuna | Yuntenb NpoBoauT pednekcuto, | AHannaupyoT NpornaeHHbIN Ha NHauen | AkTnBmnsauus O606wweHne | OcosHaH

(5 MuHyT) o0606LaeT NponaeHHbIN Ha YPoKe | ypoke maTtepuarn. Beibupator, AyanbHa | HaBbIKOB nonyyYyeHHon |ue
maTepwvan, 3agaeT BonpocChl YTO y>K€ MOTyT MPUMEHSATb Ha b2 YCTHOW peun MHpopmauun | cteneHm
yyaLlumcs. NpaKTUKe, a YTO HYXHO ; MOCTPOEHME | yCBOEHUS

popaboTtaTb. NOrnYecKomn mMaTepma

Was it interesting and informative LiernoYku nano
for you to find out about profits paccyXgeHumn | nsydaemo
expenses? (bbino nu Bam MocTaHOBKa | Teme C
WHTEPECHO 1 NO3HaBaTeNbHO BOMpPOCOB; NMOMOLLIbIO
y3HaTb O Aoxogax n Tpatax?) paspelleHne | npuemMoB
Have you learnt anything new at npoTnsopeyn | pednexc
the lesson? (Y3Hanu nu Bbl n nn
4YTO-HMBYOb HOBOE Ha ypoke?) OueHka,
What was the most interesting camoperynsu,
part of the lesson? (Kakas camas ns,
MHTepecHasi YacTb ypoka?) KoppeKkuus
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lMpoBoaguT NnoasegeHne UToros. [oBOPAT, YeMY Hay4UNUCb Ha
ypoke. ®poHTa
nbHas
5. Mpowaetca MpowatoTtca
3aBepLueHne -Thank you for the lesson, - Thank you for the lesson,
ypoka goodbye! (Cnacnbo 3a pabory! goodbye! (Cnacnbo 3a ypok. [lo
[lo ceBuaanHus!) cBngaHmnsa!)
lNpunoxeHue 1
lNpunoxeHue 1. [lpeseHmauyus
Cnaud 1 Cnaiid 2 Cnaiid 3 Cnaiid 4

AHTAVICKIIA AR CTAPTANOS. AHTWACKAA ANA CTAPTANGE AHTMAACKIAT 1A CTAPTATIOR AHTTVHACKAT AR CTAPTANOR [EOY LWKOMA 80

FEQY LUKOMA 80 TEOY LUKOMA 80

How to manage your expenses
How to manage your profit

Profit

Revenue PROFIT LOSS Profitakiity = Revenve - Experses 1. Plan out your expenses
How to calculate profit Expenses ot 2 trprorelmyoutrck e
and manage expenses Loss - = Revenue 4 Tackyour expenses using pone
Calculate w W Expenses 5. Where possible, make your
expenses as variable as possible

Generate 6. Review your suppliers regularly

Spend on

lpunoxeHue 2

Budeo no meme «Profit»: httos://www.voutube.com/watch?v=yxH6L GayF
Budeo no meme «Expenses»: https.//www.youtube.com/watch?v=zC4-AZ-hKUk

lMpunoxeHue 3

Profit

I'm opening a costume shop. It will be called "Costumes for Kids". It's for children who want a fun costume for a Birthday party or Halloween. |
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will sell costumes for 10 euros each. This is a good price. Unfortunately, | can't make costumes myself. However, | know a lady, who will give me
lots of costumes if | pay her 7 euros for each costume. Every time | sell one costume, | receive 10 euros. But | also need to pay the lady 7 euros.
Now | have 3 euros. This is my profit. | sold the costume for 10 euros. 10 euros is the selling price. 7 euros is our cost price. 10 euro minus 7 euros
gives us 3 euros profit. Profit is money we gain after we sell something.

How to calculate profit

One way a business can measure it's success is by calculating its profit and loss. We don't need to explain what loss is. What is profit exactly?
Well, firstly, you need to understand two things: revenue and expenses. Revenue is the total amount of money a business generated over a set
period of time. And expenses are the money spent in order to generate that revenue on things like equipment, advertising and paying workers.
Calculating profit and loss is easy. It's just revenue minus expenses. So, if you sell a product for one hundred dollars and it costs you forty dollars to
make and sell, then you've made a sixty dollars profit. And as long as your revenue is greater than expenses, then you make a profit. If the product
you sell for one hundred dollars costs you one hundred forty dollars to make and sell, then you've made forty dollars loss.

lpunoeHue 4
How to manage your total expenses

It's easier to manage business costs when the business is on its starting point. However, managing total expenses gets more challenging as the
business grows because it's harder to watch closely over every ruble spent.

The first step to managing your total expenses is tracking them using one of the two methods above—whichever suits your business. Once you
accurately track your expenses, you can manage them successfully.

1. Plan out your expenses
It's critical to plan and tightly manage all business expenses and financial performance. Creating an efficient budgeting process is the best way
to manage your operating costs and keep finances in check.

2. Improve how you track expenses
As the business grows, you start planning for new investment opportunities at the appropriate time. Whatever expense tracking method you

choose, an automated accounting solution can help you figure out where to allocate resources or cut costs.
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3. Make people accountable for costs

Making people accountable for business costs eliminates unnecessary spending.

4. Track your expenses using phone applications

Dedicated phone applications for tracking costs and expenses are a great way to track your total expenses.
5. Where possible, make your expenses as variable as possible

Variable expenses are flexible. You can change them when needed to suit your business needs.

6. Review your suppliers regularly

Review your key suppliers annually. Remember to update contracts and subscriptions where necessary.
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PatywHasa Jluana BnagummposHa

Yyutenb aHrnurnckoro sisbika [60Y COLU Ne80 lMeTporpaackoro panoHa ¢ yriybneHHbIM n3yyYeHnem
aHrMUNCKOro A3blka

r. CaHkT-lNeTepbypr

TexHoJoruueckasi Kapra ypoka 1no yae0HoOMy npeaMeTy «AHIIHHCKHH 3bIK» B 8 Kiacce HA Temy « MBII»

Tun ypoka:

n3yveHve Hosoro marepuana (90 MUHyYT)

Asmopbl YMK

H. KO. MapkywwuHa, H. B. KoBanesckas, H. J1. MapdpeHéHok CTAPTAIM: kypc ons HaumHatowmx . YyebHoe nocobue
Nno OCHOBaM NpeanpuHMMaTensCTBa Nod HayYHOW pefakumen JoKTopa 3KOHOMUYECKNX Hayk,npodeccopa B. A. LLlamaxoBa

Llenb ypoka: pa3BMTME KOMMYHUKATMBHOIO HaBblKa, pa3BUTUE YMEHU B YTEHUM U BOCNPUATUM TEKCTA HA CyX.
3adayu ) NO3HAKOMUTb yyalmxcsa ¢ gaHHon Temon (Minimal Viable Product);
° Hay4Tb BOCMPUHMMATb MHOA3BIYHYIO PEYb Ha CryX U NPU YTEHUU;
° Hay41Tb NPUMEHSTb MONYYEHHbIE 3HAHUSA HA NPaKTUKE.
lMnaHupyem ° NINYHOCTHbIE: TOTOBHOCTb K M3YYEHW0 HOBOFO M CaMOpa3BUTuMio, CHOPMUPOBAHHOCTb MX MOTMBALMK K OBy4eHuO 1
ble LeneHanpaBneHHON No3HaBaTenbHOM AeATENbHOCTH, CMOCOOHOCTb CTaBUTL LiEMW.
pesynbmam ° MeTanpeaMeTHble: YMeHUe 0CO3HaHHO UCMONb30BaTh peveBble CpeacTBa B COOTBETCTBUM C 3a4a4Yet KOMMYHUKaLMK,

bl

° npegMeTHble: paclUMpeHUe JIMHITBMCTMYECKOrO Kpyro3opa W FEeKCMYecKoro 3anaca, CO3[aHWMe OCHOBbI [AJis]
chopMUpOBaHMS MHTEpPeca K MCMOSb30BaHMIO MHOCTPAHHOIO sidblka Kak cpeacTBa MonydeHus MHopmaumu, No3BossitoLLen
pacLUMPSATbL CBOM 3HAHUS B APYrMX NpeaMeTHbIX 0brnacTsx.

@opmbl u ces3U (e dopma geatenbHOCTU: PpoHTanNbHas, MHAMBUAYanbHas, napHas, rpynnosasi.
° dopMbl 06yHeHUN: OEeATENBHOCTHBLIA CNOco6 0byyeHus, ponesas urpa.
) MeXnpeaMeTHbIe CBA3N: MapKeTUHT, HpopmaTmka (npun ycnosmm paboTbl 3a KOMNbIOTEPAMMN)
MexnpedmemH Tema «MBI» kak anemeHT obpasoBaTefnibHON NPorpaMmbl NO MAPKETUHIY U pekrame
asi UHmeeapauusi
ObopydoeaHue WHTepaKTUBHasA JOCKa, Npe3eHTauus.
ObpaszosamernbH | npeseHTauma no teme (MpunoxeHne 4), TEXHoNorMyeckasl kapta, TEKCT, BUAEO Matepumarn
ble pecypchbl https://www.youtube.com/watch?v=tX3 79UMzYg
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https://www.youtube.com/watch?v=tX3_79UMzYg

TexHOMo2u4yeckasi kKapma

ATanbl ypoka HdenctBusa yuntens DencrtBus dopm yyq
oByatowux bl NpeameTHble | MeTanpeameTHbl|  JIMuHOCTHLIE
cA aesTe e
NbHO
cTn
OpraHunsaunoHHbl | -Good morning, students. How | Greeting
7 are you? (MpusetctayeT back
1 MUH YYEHMKOB). (OTBeuaror
Ha
NPUBETCTBMU
e)
3HaKoMCTBO There are qualities on the dpoHTa | AKTMBM3auMa | YMmeHue MpnobpeTteHune
c screen: nbHas NeKCUKo- COXpaHATb HOBbIX 3HaHWUN,
OCHOBHbIMMU (Ha aKpaHe npunaraTternbHble, rpaMmartuyeck | y4ebHylo uenb v | coseplLEeHCTBOB
MNOHATUAMM OnucbIBaloLLME XapakTep oro 3anaca; 3agaudy; aHne
" yenoseka). Reading the OCO3HaHHoe dopmupoBaHie | yueioimxcs
BbIMNOSTHEHN words out loud NOCTpOEeHMne HaBbIKOB 3HaHUI:
€ 3agaHuin Unintelligent/stupid, (YuTatoT cnoea peyeBoro Bbl- | KOMMYHUKaLMK ’
lazy/laid-back, unimaginative, BCNYyX) CKasblBaHuS; C yuuTtenem u yMeHune
unenthusiastic, old-fashioned, ymeHue CBEPCTHMKaMM chopmynmpoBaTb
unconfident, poorly disciplined, npaBuUnbHO CoBCTBEHHOE
pessimistic, disorganized, hot noHMMaTb MHEHME U
minded, motivated, can barely 3Ha4yeHune oTcTansath
plan. _ NeKCUYecKux CBOIO MO3MLMIO
Paboma ¢ Answering who a €nNHULL Mo
JieKcukou Look at the screen and tell me if | lazy man is Teme.
3MUH these traits describe a (OTBevatoT, uto
hard-working person or a 3TO -«JIEHUBbLIN
laid-back person? YerioBeK»)
(moCMOTpUTE Ha 3KPaH U CKaXUTE
— 9TO KayecTBa, Give the
xapakTtepuayroLime opposites to the
TPYAONtOMBOro Nnn NEHMBOIO words, omitting
Paboma c yernoseka?) the negative
niekcukou prefixes/changin
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2MUH

[osopeHue
3MUH

loeopeHue
2MUH

Let's make them productive!
Name the opposites for these
words.

(daBante coenaem nx
adpdpekTnBHbIMU. HazoBuTe
AHTOHUMBI).

Great job! You have listed some
qualities of a good
businessman/woman.
(3moposo! Bbl nepeuncnunm
KayecTBa XOpOLLEero
BusHecmeHa).

Now, who wants to be a
businessman/woman?

How would you start your
business? What would you do
first?

(A KTO xXO4eT cTaTb
ounsHecmeHom? C yero Obl Bbl
Ha4anu ceoun 6usHec? Yrto
caenanu 6bl NepBbIM?).

A lot of startups die within the
first year. How can we help
them?

(MHorue ctaptansl normbatoT B
TeueHune nepsoro roga. Kak

MOXHO MM MOMOYb?).

g the word
(HasbiBatoT
aHTOHUMBI K
cnosawm, ybupas
oTpuuaTernbHyo
npucTaBKy/MeHss
CNnoBo)

Answering the
questions
(OTBevatoT Ha
BOMpPOCHI)

Reflecting
(PaccyxpatoT)
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Llenenonaranve
3 MUH

loeopeHue
2MUH

lpocmomp
8uoeo
6 MUH

PaccyxaeHn
e no

The abbreviation is on the
screen:

MVP. (Ha akpaHe abbpesnaTtypa
MBIT) (Slide3)

It is @ minimum viable product
and what do you think our today’s
topic is? (3T0 MMHMManNbHLIN
XKM3HECMNOCOBHbIN NPOAYKT, N Kak
cyuTaete, o YeMm Mbl Bygem
CerogHs roBoputb?).

Before starting your business
what questions you may ask?
(Slide4)

(Mpexae, yem HavaTb CBOE Aeno,
KakMMn BONpocaMu Bbl MOXETe
3agaTbca?).

We’re going to watch a video
and try to understand how
MVP works on examples.

https://www.youtube.com/watc

h?v=tX3_79UMzYqg
(MocmoTpum BNOEO 1

nocTtapaemcsi NOHAThb, Kak
paboTtaet MBI Ha npumepax)

Formulating a
class aim.
(Mo kapTuHKke
CTaBAT Uernb

ypoka)

How much
money do we
need?

Who needs my
product?

How and where
will it work?)
(CKONBbKO HY>XHO
neHer?

Komy HyxxeH mou
NpoayKT?

Kak u rge oH
Oynet pabotaTtb?
W ap.)

Studying the
MVP examples
(CmoTtpsaT
npumepbl MBIT)

dopOH-
TanbHa
a

YMeHue
npaBuUibHO
noHnMaThb
3Ha4yeHune
NEeKCUYECKNX
eauHuL no
Teme

YMeHue
onpeaensTb
uenb 1 3agayun
ypoka; ymeHue
coTpyaHu4aTh C
yyntenem u
CBEPCTHUKaMM

dopmunpoBaHue
HaBbIKOB
uenenonaraHus
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https://www.youtube.com/watch?v=tX3_79UMzYg
https://www.youtube.com/watch?v=tX3_79UMzYg

KapTUHKaMm
S5MuH

PacwupeHue
3HaHuu
SmuH

There is a picture on the screen.
How does the MVP work? And |
remind you that it is a minimum
product.

Let’s have a look at some
examples

(Ha akpaHe kapTuHka. Kak
paboTtaet MBI1? HanowmHto, 4yto
STO MYHUMAnbHbIN NPOAYKT.
MocmoTprm Ha npumepsl).

(Yuutenb paclumpsieT 3HaHus
y4yaLmxcs, No HEKOTOPbIM
KOMMNaHUAM, €CIlIM OHU O HUX HE
3Hanm)

Amazon started as an online
bookstore thus they tested if
people bought books online.
Uber wanted to match the drivers
and those who wanted a ride in
San-Francisco, available on
iPhones only.

Spotify offered music streaming
service.

(Amazon HauyMHan Kak KHVXHbIN
WHTEPHET-MarasvH, NpoBepsis
TakK, NOKyNaroT N NIIOAN KHUTU
OHIanH.

Uber xoTten ceecTtu Bogutenem u
KenaroLnx NpoKaTuTbCs Mo
CaH-®paHumcko, 6bin1 AoCTyneH
TONbKO Ha iPhone.

Trying to explain
how the company
started its career
by logos in the
picture
(CmoTpAT Ha
KapTUHKN C
N3BECTHbIMU
norotunamu,
NbITalTCA
00BACHUTB C
4Yero KoOMnaHus
Ha4ana csow
nyTb, YTO B
KOMMNaHuu
asnanoce MBIT).

Answering,
getting engaged
in the discussion
(OTBevator,
obcyxgaroT)
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lMucbMeHHbI
€ HasbIKU
10MUH

Spotify npegnaran cepsuc
CTPMMWHIOBOTO
BOCMPOU3BEAEHNS MY3bIKW.
So, let’s get down to business
and design our own MVP!

Hy, uTto X, paspaboTtaem cBou
MBIT).

Let’s fill in the table, there is a
table on the screen with
examples (MpunoxeHue 4),
printed handouts (MpunoxeHue
3)

Step one. Choose your target
audience. Who will you make
your product for?

Today we all will choose those
who you know better - teenagers.
(LWar neps.bini. Beibepute
Lenesyto ayauTopuio. [ins koro
nenatb Npoaykt. CerogHs
BbibepeM Tex, KTO BaM XOpOLUO
3HaAKOM — NOAPOCTKN).

Step 2. Choose Key activities
(What to do) and Key partners
(BbibepuTe OCHOBHYHO
NesaTenbHOCTD).

Step 3. Describe what your
clients and stuff will benefit
(OnuwmTe Kakyto Bbirogy
nony4art KNMeHTbl 1 nepcoHarn,
paboTtas c Bamu).

Step 4. Choose customer
relationship

Bbibepute Bug
B3aMMOOTHOLLUEHWI C KITMEHTOM

Getting
worksheets and
filling them in
with teacher
(MonyyatoT
pabo4yne nucThbl,
noLaroBo
3anosHSAT UX C
yuutenem).

Young
people/families/s
enior people/ rich
people/ middle
class/
students/babies/t
eenagers
(Monopgéxb/ceme
MHble/BO3PaCTHbI
e/6oraTtble/cpeaH
NI Knacc)

Generate ideas,
create a product
for teens.
(MpnaymanTte
nagewn, cosganTte
NpoAYKT Ans
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Pednekcus
Hag
TeopeTmyec
KOW 4YacTbto
3MuH

(Attachment 3)

Step 5. What you will get your
revenue for?

(3a uTo BygeT BbIpy4dKa?)

Step 6. Commercial, channels
(Peknama, npoaBuxeHue)

The teacher offers topics for
creating a chatbot, a website
or an app (npegnaraeTcsa Tema
nnsa co3gaHua YaT-6orta,
BebcanTa unm NpuNoXeHus ):
Means of travelling around the
city for teenagers; job-matching;
movie-discussion;
anti-parent-control;
communication.

(BapvaHTbl nyTewecTBusi No
ropogy A8 NoaApOCTKOB, MNOUCK
paboTbl, KNHO-0OCYXXAEeHME).

Well, what have we learned

today?

(Y70 MbI cerogHsa npoLwnn?)

Let’'s sum up the

App/Chatbot/Website guide

(MoabIToXnMm rang no

npunoxeHuo/yar-6oty/sBebcanty

(npes, ousanH, paspaboTka,

NpoBepKa, NCMOoSb30BaHNE)
1. Idea

Design

Development

Testing

ORNWD

Using

NOAPOCTKOB)

Filling in the
worksheets.
(3anonHstoT
pabo4ne nucThbl)

Choosing a topic
(Bblbupatot
Temy)
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Publishing and then repeat
(My6nukyem 1 cHavana)

MpakTuka
40muH

Now we are going to work on a
website which may help you to
realize what product you want
or how to advertise it.
(MpwunoxeHune 4.1.)

(Tenepb paspaboTtaem cawr,
KOTOPbI MOMOXET B peanu3aumm
NpoAyKTa u ero
peKNnamMmpoBaHuIo).

e Click on the link
https://tilda.cc/ru/ and sign
up.

(Mepengute no ccbisike).

e Then click on a “create new
page” button. (Slide 10, 11)
(HaxkmuTe «cosgaTb HOBYHO
CTpaHuLy»).

e Then you can choose a
template or a blank page
we’ll stick to the blank one.
(Slide12, 13)

(3aTem BLIGEpPUTE LLIABIOH

U1 ocTaBbTe MYCTOM FINCT)
Let’s brain storm a title for our
website: it could be an offer
(English classes), a company’s
name, a product’s name (e.g.,
Soylent) (Slide 14, 15)

(MpuaymanTe 3aronoBok Ans
BebcanTa: Hanpumep,

npegnoXxeHne AHMMUNCKNX

Clicking on the
link
(MepexogaT no
CCbISIKe)

Creating a new
page
(Cospgatot
CcTpaHuuy)

Choosing a
template
Bbibupatot
LwabnoH

Thinking of a title
(MpnaymbiBatoT
Ha3BaHue)

Pabora
Ha
KOMMb
toTepa
X
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https://tilda.cc/ru/

YPOKOB, Ha3BaHWe KOMMNaHWM,
Ha3BaHMe NpoayKTa KOMMaHun
(ConneHT).

e Choose a font you like and
colors (Slide 16)
(Bbibepute wpudr).

e Open an “about” tab, write a
short description what your
specialty is, what you do
(OTkponTte Bknagky «O Hacy -
HanNULWNTE Ha YEM
cneumanuampyeTecs, 4To
aenaete).

e Text block - to draw attention
to your site
(BanonHuTe TEKCTOBLIN BNOK
ANS NPUBNEYeHNs BHUMaHWNS)

e You may also change the
width, style of your blocks. Just
press your finger on the left
mouse button and draw up or
down.

(N3ameHuTe WnprHY, CTUNb
6nokoB. Haxxmute Ha JTIKM).

e Find appropriate pictures, add
them, and a picture for the
cover
(dobGaBbTe 06NOXKY).

e Add a button to your partner’s
company website or any other
vital information

Choosing a font
(Bbibupatot

WpndT)

Typing a text
“‘About”
(3anonHsitoT 6nok
«O Hacy)

Typing a text
(MwyT TekeT)

Designing to their
taste
(OhbopmnsitoT no

BKYCY)

Designing to their
taste
(OhopmnstoT No

BKYCY)
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(JdobaBbTe KHOMKY C BaXXHOM
MHopMaumen).

e Add features about your
product (high quality, good
support, individual approach

e Add contacts (Slide 17)
(JobaBbTe xapaKTepuUCTUKM
npoaykTa (BbICOKOE KayecTBo,
nogaepxka, nHanBMAyarnbHbIN
noaxopn. [JloGaBbTe KOHTAKThI).

e Choose preview to see how
your webpage would look and
publish if you are satisfied
(Slide 18)

(Bbibepute npesblo, YTOObI
NOCMOTPETL U onybnukoBaTtb
BaLLy CTpaHuuy)

All of the tabs are named and are
easy to work with.

(Bce Bknagkun nognucatHbl u
nerkun B pabore).

Adding more
information
(doBaenstoT
NHopMaLnIo)

Checking and
publishing
(MpoBepsitoT U
nyOnuKkyoT)
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NopBeneH
ne UToros

5 muH

There are qualities on the
screen:

Unintelligent/stupid,
lazy/laid-back, unimaginative,
unenthusiastic, old-fashioned,
unconfident, poorly disciplined,
pessimistic, disorganized, hot
minded, motivated, can barely
plan.

What do you need to be like to
start your thing?

Kaknm  Bbl  OOMKHbI  6GbITh,
4YTOBObI HA4YaTb YTO-TO CBOE?

What steps for MVP
arrangement have you
learned? Kakon anroputm
npopaboTKn MBI Bbl
3anoMHuUnIn?

How is MVP different from
Startup?

Yem MBIT otnnyaetca ot
Craprana?

Do you feel more confident in
starting your own Dbusiness
now?

Mpupano nn Bam 3TO cun
—Ha4yaTb cBOe Aaeno?

pednekcmpyroT

dopOoH-
TanbHa
4

AKTMBM3aLms
HaBbIKOB
YCTHOW peyn

Ob6o0LeHne
nony4eHHON
MHJopMaLnK
ocyllecTene
HVe
CaMOKOHTpPOI
f

NopBeneHue
NTOroB ypoka

lMpunoxeHue 1. Bonpocsbli
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17
i
I
j
How s |
- : d r - - r
. DOES IRBIeR ORLD
-, " )
N -’ WORK? Sl - BIGGNDE/
: - . e “ il (g
' I3 S Nl 1’1[_‘
el gllp | » how @ [ REET
& ; MUCH ol NI e 2 il
WHO MONEY . Bt F 1 MAKE THIS
ARE THE S L PRODUCT, WILL THEY
CLIENTS? ‘ - NEED IT?
) _—

lpunoxeHue 2. Jlocomunbi
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t} Uber

Dropbox

AirBed&
Breakfast, JR—

Lhiane howsing. Save money. Meet cool peoate. .

amazon - eiem S

Join/ Tount Abecs! == -

Snapchat —

lMpunoxeHue 3. Paboyuli nucm
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Key Parmers | Activities (what What the Customer Customer
1o do) people get relationship seqgments
The staff:
Resources The clients: Channels
Expenses (TpaThl) Revenues (ooxofbl)

Key partners | Key activities What the Customer Customer
(what to do) people get relationships segments
F.ex. Coffee Forming The staff: Friendly Students
suppliers advertising Flexible work Conversational | Teenagers
Coffee bloggers | Analyzing data | hours Safe
Drivers Marketing No hoss Advertisements
Investors Key resources | High income Want to have a
Supporters Don’t have a car | luxury service
Maps Skilled staff but love to drive | Prefer a cheap
Payment Machines The clients: | service
Insurances Brand Convenience
Rating system Channels:
Easy Apps
transactions Social media
Discounts Word of mouth
Exclusive
Fast
Cost structure Revenues
Food Monthly subscriptions
Gas More affordable
Promotion Online sale
Consulting
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lNpunoxxeHue 4. [pezeHmayus

Cnauod 1

AHITIMACKA NS CTAPTAMOB

by L.V. Ratus}

4

Entrepreneurship

Cnauo 2

AHITIUACKA NS CTAPTAMOB

Cnauod 3

AHMUNACKU iNA CTAPTAMNOB

Cnauo 4

AHITIMACKA ANA CTAPTAMOB

rsoy uy

1. Unintelligent/stupid- Intelligent
2. Lazy/laid-back- Hard-working
3. Unimaginative- [maginative

1. Unenthusiastic- Enthusiastic
5. Old-fashioned- Innovative
Unconfident-  Confident

7. Poorly disciplined- Well-disciplined
8. Pessimistic-  Optimistic

9. Disorganized- Organized

10. Hot minded- Coo] minded

11. Motivated- Unmotivated

12. Can barely plan- Can plan well

Hard-working or laid-

Minimum

Cnauod 5

AHTIWACKWA ANA CTAPTATOB bt

[e=X3 TOUMZYz

Cnauo 6

AHMMMACKMA 018 CTAFTANOB

Cnauo7

Cnauo 8

AHITUACKAV ANsi CTAPTAMOB

reoy u

=

AHITMUCKWV AN CTAPTAMOB
Key partners | Key activities | Whatthe | Customer
(what to do) | peopleget | relationships
Fex Coffee | Forming Thestaff: | Friendly E
advertising Flexible work | Conversational | T{
Coffee bloggers | Analyzing data | hours Safe
Drivers Marketing Noboss
Investors Key resources | Highincome | Wantto havea
Supporters Don't have a car | luxury service
Maps Skilled Sl | but love to drive | Prefer a cheap
Payment Machines The clients: | service
Insurances Brand o catons
Rating system | Channels:
Easy Apps
transactions | Social media
Discounts Word of mouth
Exclusive
Fast
Cost structure Revenues
Food Monthly subscrip
Gas More affordab
Promotion Online sale
Consulting

Practice

reoy
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lMpunoxeHue 4. 1. [lpezeHmayus

Cnauo 9

AHITUCKAIA 1N CTAPTAINOB

Cnatio 10

AHMIMACKIV ANSA CTAPTAMOB

AHTIMACKIAA ANA CTAPTAMNOB

Cnatio 11

Cnatio 12

AHIMIWACKWA ANA CTAPTAMOB

CEQY WKonago | rBOY WKONA 80
- ) Write headlines
‘‘‘‘‘‘‘‘‘‘‘‘‘‘ ! Create New Page e e e o e et e | qctuqll* work?
Site el
Th o page yot. S .
v Z Z Z
Cnatio 13 Cnauod 14 Cnaiod 15 Cnatio 16
AHIMUACKIAR NS CTAPTAMOB AHITIMACKWIA 4118 CTAPTATIOB AHIMAACKIM INR CTAPTANOB AHTTACKI ONS CTAPTAMOB

r60Y LWKONA 80 rBOY WKOMA 8 rBOY LUKOMNA 80

How to write headlines
that actually work?

LRI = =

How to write headline
that actually work?

Cnatio 17

AHTTVICKA 1NIA CTAPTATIOB

A cusouts @ D ancrst -

CEOY WKOMA 80

How to write headlines
that actually work?

Cnatio 18

AHITICKWI AN CTAPTAMOB

rBOY LUKONA 80

Creating a website on Tilda

1. Press "Create button” T
2.Blank page” e

3.“More blocks” - follow _: [\
the instructions on the tabs » Te@

5.“Publish”

4.“Preview” 7
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MBaHoBa Hagexna iBaHOBHa

Yuntenb anrnunckoro sisbika [6OY COLL Ne80 lNeTporpaackoro panoHa ¢ yrinybneHHbIM M3y4YeHUeEM aHITMACKOro A3blka
r. CaHkT-lNeTepbypr

TexHoJIOrHYecKasi KAapTa ypPoKa 1o yueOHoOMY NnpeaMeTy «AHINIMICKHUI s3bIK» B 8 Kiacce HA Temy «KaHaJ bl NpoABHKEHUSD)

Tun ypoka: n3yvyeHme Hoeoro matepmana (90 MUHYT)

Asmopbl YMK H. 0. MapkywwuHa, H. B. KoBanesckas, H. J1. NMapdeHéHok CTAPTAIM: kypc ons HaumHatowmx . YyebHoe nocobue
Llenb ypoka: pas3BMTUE KOMMYHUKATMBHOIO HaBblKa, pa3BUTUE YMEHMI B YTEHMM U BOCNIPUATUM TEKCTA HA CRyX.

3adayu e 03HAKOMMUTb yyauwmxcsa ¢ gaHHon Temon (Channels of Promotion);

BBECTM HOBbIE NEKCUYECKME eQUHULIbI O TEME;
Hay4YTb BOCMPUHMMATb UHONA3LIYHYIO PeYb Ha CryX U Npu YTEHUM;
HayYUTb NPUMEHSATb NONyYEHHbIE 3HAHWUSI HA NPAKTUKE.

lnaHupyemsie
pesyribmamel

NMNYHOCTHbIE: TOTOBHOCTb K M3Y4YEHNIO HOBOMO 1 CamMopasBUTUIO, COoOpMMPOBaAHHOCTb X MOTMBALIMN K OBYYEHNIO U
LeneHanpaBfieHHOW No3HaBaTeNbHON AeATENbHOCTU, CNOCOBHOCTL CTaBUTb LIESN.

MeTanpegMeTHbIE: YMEHME OCO3HAHHO MCMONb30BaTb PeYeBblE CPEACTBA B COOTBETCTBUMN C 3a4a4ent KOMMYHUKaLMN,
npegMeTHbIe: YMEeHMe UCMNoNb30BaTh SIeKcnveckne eguHuLbl no teme «KaHanbsl NpoasmKeHus», paclumpeHue
NNHIBUCTMYECKOIO KPYro3opa 1 NekCcMYeckoro 3anaca, co3gaHne oCHOBbI Ans opMmMpoBaHNSA MHTEPECa K
NCMOb30BaHUIO MHOCTPAHHOIO A3blKa Kak cpefcTBa NofyyYeHns HGopmMauumy, No3BoNsALWEN paclumpsTe CBOU 3HAHNA B
OpYrux npeameTHbix obnacTsx.

@opmbl U ces3U

dopma aesaTenbHOCTU: bpoHTanbHas, MHAMBMAYanbHasi, NnapHas, rpynnosasi.
opMbl 0ByYEHNS: AEATENBHOCTHBIN CNocob 0byyeHus, ponesas urpa.
MeXnpeagMeTHbIe CBA3N: MapKeTomnorus

MexnpedmemHa | Tema «KaHanbl NpoaBMKEHUA» Kak anemMeHT obpasoBaTenbHON NporpaMmbl MO MapKETUHTY U pekname
51 UHMeepayus

ObopydosaHue WHTEepaKTUBHAA JOCKa, Npe3eHTauums.

Obpa3osameribH | Npe3eHTauusa No TeMe, TEXHONOrM4Yeckas Kaprta, TEKCT, Buaeomarepumansl

ble pecypchl

TexHOM02uYeCKasl Kapma |
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ATanbl ypoka HDenctBusa yuntens OdencTBuUA dopmbl yya
obyuvarowmxca OesnT. NMpeameTHble | MeTanpegmeTH JInyHoOCTHBIE
ble
OpraHnsauunoHHsl | [NpuBETCTBYET YHEHUKOB. OTBevaloT Ha dpoH-Ta | YMeHue YmeHune HacTtpon Ha
n -Good morning, students. How | npuBeTcTaMe. nbHas npaBuUibHO onpeaenaTb Lenb | ypok, Ha
4 MUH are yOU? NOHNMAaTb N 3aa4vyn ypokKa; B3aumMogemncTeme
Good morning. 3Ha4yeHve ymeHve Ha UHOCTPaHHOM
Look at the photos and tell me | I'm fine, thank NEeKCNYECKMX COTPYAHMYATL C | ga ke
what we're going to talk about | you. eanHUL No yuymTenem u hopMMpOBaHMe
today. nokasbiBaeT kapTuHkM, | Jobpoe yTpo. A B Teme CBEpCTHUKaMun HABLIKOB
4yTObObI NOABECTN oby4vatowmxcs | nopsiake,
K Teme paHHoro ypoka. (Cm. | cnacubo. Henenonaraxua
npunoxeHue 1)
Mo cpoTorpacumsm
nblTaroTCA
aoragaTtbcs 0
Yes, today we're going to talk | uenwn ypoka, a
about marketing and channels | 3atem
of promotion of your start-up. BbICKa3blBatOT
lMporoBapmBaeT uUenb Yypoka. | CBOM UAEMW.
CerogHs Mbl C BaMU NOroBOpUM
O MapkeTuHre © KaHanax | Today we're going
npoaBWXeHUs Bawuero | to talk about
cTaprana. marketing.
CerogHsi Mbl
NMOroBOpuM O
MapKETUHrE.
3HaKoMCTBO C Take a look at the photos again | JatoT nHamBKM- | AKTmBmsaumst | YMeHune MpnobpeteHne
OCHOBHbIMMU and tell me what marketing is. onpegeneHna ayanbHa | nekcuko-rpaMm | COXpaHATb HOBbIX 3HAHWI,
MOHATUAMM U CHOBa MOKa3blBa€T KaPTUHKM W | MapKeTuHra. A MaTU4eCcKoro y4ebHyto Lenb U | coBepLLEHCTBOBA
BbIMOSIHEHNE cnpatuvBaer, 41O Takoe | Marketing is the 3anaca; 3apjady; HVE NMEOLLIMXCS
3agaHuin mMapkeTuHr. (Cm. npunoxeHue | act of satisfying OCO3HaHHOEe dopmunpoBaHue 3HaHUI:
42 MuH 1) and retaining NnocTpoeHne HaBbIKOB
customers. peyeBoro KOMMYHUKaUUnN C | yMeHune
Yes, you are right. MapKeTuHr - 310 Bbl-CKa3blBaHWN | yunternem u dopmynuposatb
Marketing is the process of | npouecc a; CBEpPCTHUKaMun CcoBCTBEHHOE
getting potential clients or | yaoBneTBopeHusi yMeHune MHEHMVe U
customers interested in your | noTpebHocTeNn n npaBuUITbHO
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products and services. The key
word in this definition is
"process." Marketing involves
researching, promoting, selling,
and distributing your products
or services.

3a4MTbIBaET onpeaeneHve
MapKeTuHra.

MapkeTuHr — 3TO npouecc
npuBneYyeHnss noTeHumanbHbIX
KIMEHTOB, 3aMHTEPEeCOBaHHbIX
B Te€X WM WHbIX NpoAyKTax u
ycnyrax. KnwoyeBbiM CNoBOM B
3TOM ornpegeneHnn saBnseTcs
"npouecc". MapkeTuHr
BKItoYaeT B cebs
nccnegoBaHue, npoaBMXKeHue,
npogaxy wu pacnpocTpaHeHune
BaLLMX NPOOYKTOB UIN YCAYT.

(ykasblBaeT Ha  doto cC
pasnMyHbIMM norotunamm
OpeHOoB 3agaét sonpoc) (Cm.
npunoxeHue 1)

Look at that photo. What are
these?

YT0 91O Takoe?

What is a start-up?

start-up is a small business that
has just been started

(ctaptan- manbim  GusHec,
KOTOPbIN  TONMbKO  4TO  6bIn
3anyLleH)

(Cm. npunoxeHue 1)

yoepaHus
KINMEHTOB.

Pasmbiwunaior  wu
oTBevatoT Ha
BOMpocC.

Logos of famous
companies.
Jlorotunel
M3BECTHbIX
KOMMaHWHN.

BbickasbiBaloT

NoHMMaTb
3HayeHune
NEeKCUYEeCcKnx
euHuL, No
Teme.

oTcauBaTb CBOHO
no3nuuio
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What does a  start-up
(company) need to become
recognizable?

UTo HYyXHO cTapTany, 4ToObl OH
cTan yaHaBaeMblm?

Yes, you're right. Well done.
(Cm. npunoxeHue 1)

Start-up should have unique
features: logo, slogan,
trademark, colour. All these
components make the product
stand out among all companies.

(ctaptan pormkeH obnagatb
YHUKaNbHbIMN
XapakTepucTnkamu:
NOroTunom, CroraHom,
TOProBOM Mapkowu, LiBeTom. Bcé
aTo nossonser BblAENUTb
NpoAayKT TOoN nau NHOWN
KOMMaHum cpeau apyrux)

Now your task is to discuss
in pairs what a logo, slogan,

CBOM naeu:
- Start up is a
young company
founded to
develop a unique
product.
Craptan - 93710
mosnopas
KoMnaHus,
OCHOBaHHas c
Lenbto
pa3paboTku
YHUKaIbHOro
npoaykTa.

BbickasbiBatoT
CBOW Uaewu:

logo, slogan-rnoro,
croraH.

HaoT gedpuHnumn
cnos (norotumn,
cnoraH, TOprosbIN

trademark is. 3HaK) n
(Cm. npunoxeHue 1) obcyxpatoT
(Bawa 3apgaHve - obcyouTb B | BONPOC B Napax.
napax, 4rto Takoe norotun, | OTBEvatoT Ha
crnoraH, TOProBbI 3HaK U Ans | Bonpoc.

4Yero OHW HYXXHbl KOMMaHUN)

And what are they for? Logo- symbol

napHas
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Logo- symbol used by a
company to advertise its
products.

Slogan- a short phrase that is
easy to remember.

Trademark- a name that a
company uses for its products.
Yes, you are right.

What is the function of the
logo? Who knows? (kakyto
byHKLUUIO BbINONHAET
nororun?)

(Cm. npunoxeHue 1)

A logo is a sales tool. The main
function of the logo is to
represent the company in the
market: with the help of it,
consumers will associate the
brand.

(MorotTn - 3TO WHCTPYMEHT
npogax. OCHOBHas YHKLUS
norotuna - NpeacTtaBnsaTb

KOMNaHW0 Ha pblHKE: C ero
nomMoLyblo notpedutenn ByayT
accoummnpoBatb 6peHa)

All  these components help

Slogan - a short
phrase
Trademark- a
name

Jlorotnn- cumson
CnoraH -
KopoTKkas (ppasa
ToproBasa mapka -
Ha3BaHwue

Pasmbiwnator, a
3aTem
npegnaraloT CBOU
noeu n
obcyxaaroT.
Logo represents
the company in
the market.
JTorotun
npegcrasnseT
KOMMaHu1to Ha
pbIHKE.

dpoH-Ta
nbHas

napHas
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companies attract more people
and become popular.
(BaHHbIE KOMMOHEHTbI
nomoratot KOMNaHnsaMm
npueneyb 6Gonblwe nwgen wu
cTaTb y3HaBaeMbIMU).

Now let's talk about how to
promote a start-up.

(roBopAT 0 TOM, Kak npoaBuraTb
ctaptan)

What ways of promotion the
start-up do you know?

(kakne cnocobbl NPOABMXKEHMS
cTapTana Bbl 3HaeTe?)

You have a few minutes to
think.

(Mcnonb3yeT meTog MO3roBoOM
WwTypMm. Ha pocke 3anucbiBaeT
noeun yyawmnxcs)

Thank you for your discussion

Does the start up need to
create its own website to
promote it? What do you
think?

(Hy>kHO nNn cTapTany co3gaBaTb
cBou canT? Yto Bbl gymaete?)

Now your task is to make a
list of advantages of using

Ob6cyxpatoT B
napax, a MnoToMm
aenaTcs

MHEHNeM c

Apyrumum
yyaLumMmMumcs.

OTtBevatoT Ha
BOMPOCHI.

| think  adds,
flyers, billboard,
posters.

A aymato,
obbsaABneHus,
NMUCTOBKMW,
peknamHble
LLNTbI, MOCTEPHLI.

| think yes.

Your own website
can better
promote the
company.

A aymato, yto ga.
Bawu
COOCTBEHHbIN
BeO-canT MOXeT
nydwe
npoasuratb
KOMMaHuIo.

PaboTatoT B
napax,
COCTaBnarT

dpoH-Ta
nbHas

napHas

dpoH-Ta
nbHas
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websites to promote your
start-up.

(3apgaHue - cocTtaBbTe CMMCOK
NpenMyLLEecTB UCMOSb30BaHUSA
Beb6-canToB ANs NpoaBUKEHUS
BalLlero craprana)

Now let’s check

(npoBepsiem)

suggested answers:
- working with the audience and

developing the customer base;
- site helps to attract a huge
number of new customers and
increase sales;

BO3MOXHbIE OTBETbI:
-pabota C ayauTopuen wu
pasBuTME KIMEHTCKON Gasbl;
-canT  nomoraetr  npuenedb
OFPOMHOE  KONMMYECTBO HOBbIX
KNNEHTOB n yBENUUNTb
npoaaxu;

What types of business
websites do you know? Do
you have any ideas?

Kakvne tnnbl 6usHec-cantos Bbl
3HaeTe?

For example, an online shop
and a blog are types of a
website.

(Hanpumep, VHTEpPHeT-MarasuH

CMMCOK NNIOCOB, a
NoTOM AensATcH Co
BCEeWn rpynnown.

Site creates an
image for a
business project
and increases its
recognition.
Caut cosgaet
UMUK
OM3HEeC-NPOEKTY U
noBsbILIaeT ero
y3HaBaeMoCTb.

PasmbilungoT un
oTBeYaloT Ha
BOMpocC.

| think an online
store is a type of
website.

A pgymao, 4TO
WHTEpPHET-Marasu
H - 3TO CBOEro
pona Beb-canr.

n 6nor - ato pasHoBuaHocTu | O6cyxaatoT K
Beb-canTa) OTBEYaloT Ha
BOMpOC.

napHas,

dpoH-Ta
nbHas
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Do you think a blog and an
online shop will help attract
customers? Why? Why not?
(kak BbI gymaete, 6nor wu
WNHTEepHeT-MarasunH nomoryT
npueneYyb KrmMeHtoB? [lodyemy?
Moyemy HeT?)

What about ads? Will it help
to promote your start-up?
(4TO HacyeT peknambI?
[MomMoXeT nu 3TO NPOABMNKEHUIO
6usHeca?)

Now your task is to make a
table. You have to write
different types of advertising
and its pros and cons. You
have 7 minutes.

Ler’s check.

(3agaHue — cocTtaBbTe Tabnuuy.
Bam HyXHO HanucaTb pasHble
BUObl peknambl U ee MKCbl U
MWHYCbI. Y Bac eCTb 7 MUHYT)
lMpoBepsiem.

suggested answers:
- online advertising

- flyers
- billboard
- posters in shopping malls

A blog can attract
more people...
Brior MOXeT
npueneyb
oonbLue nogen...
Ob6cyxpaatoT n
oTBeYaroT Ha
BOMpoOC.
Advertising is the
best way to
promote a start

up.
Peknama - aT0
nyyqywmi  cnocob
NPOaBUXEHNS
cTapTana.

B napax
obcyxpatoT "
COCTaBnAlT
Tabnuuy.
-posters in

shopping malls
- ads on television
or in magazines
-newspapers...

-nnakarbl B
TOProBbIX
LeHTpax

- peknama Ha
TeneBUaEHUN UNu
B >KypHanax
-raseTtbl. ..

napHasi

209



and public transport

- ads on television or in
magazines and newspapers

- participation of a company
in different events,
exhibitions and fairs.

BO3MOXHbI€ OTBETbI:
-peknama B IHTepHeTe

- NINCTOBKU

- PEKNaMHbIN WNT

-nsiakatbl B TOProBbIX LEHTpax
1 0bLLEeCTBEHHOM TpaHcnopTe
- peknamMa Ha TeneBngeHun
Unu B XXypHanax, rasetax

- yyacTme KomnaHuun B
PasnnYHbIX MEPONPUATUSIX,
BbICTaBKax 1 gapMapkax.

1.What kind of advertising is
the best from your point of
view?

2.What about social media?
3.What social networks do
you know?

4. Where do you often see
ads?

5. What is your favourite
social network?

6. Do you think social media
is a good way to promote the
start-up? Why?

1.Kakon Bua peknambl, ¢
Ballen TOYKMU 3PEeHUs, CaMbin
nyywun?

2.Kak HacuyeT coumanbHbIX

O6cyxpatoT 7
oTBevyatoT Ha
BOMPOCHI.

|  think online
advertising is the
best way because
now people spend
a lot of time
online.

A pgymao, 4TO
OHMNanH-peknamMa
- 9TO  Nyywun
cnocob, noTomy
YTO cenvac nogu
npoBoOAAT  MHOrO
BpeMEHMU B
NHTepHeTe.

My favorite social
network is
instagram

napHas,

dpoH-Ta
nbHas
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ceten?

3.Kakne coumanbHble ceTu
Bbl 3HaeTe?
4. Tpe BbI
peknamy?

5. Kakas Bawa no6umasn
coumanbHas ceTb?

6. Cuutaete nm Bbl
coumanbHble CeTU XOPOoLIUM
cnocobom NpoABUXEHUA
ctaprtana? lNoyemy?

yacTo BuaUTe

because you can
share photos with
other people.

Mos nobumas
coumanbHasi CeTb
- Instagram,

NnOTOMYy 4TO Bbl
MOXeTe OenuTbecA
doTorpacpusimm c
ApYruMun noabMu.

Pabota c
maTepuanom
42 MUH

1) Now you're going to read
the text about Internet
Marketing and answer the
following questions:

(Tenepb Bbl Npo4TeTE TEKCT 00
WHTEPHET-MapKETUHTE U
OTBETUTE Ha cnegyrowue
BOMpPOCHI)

(Cm. npunoxeHue 2)

2) Your task is to watch the
video about SMM and answer
the following questions. You
can take notes.

(Cm. npunoxeHue 3)

(3apaHne - nocMOTpeTb BUAEO
o SMM un oTBeTUTb Ha
cnegywLwimne BOMPOCHI. Bbl

YUnTaloT TEKCT U
oTBeYyaloT Ha
BOMPOCHI.

1- Internet
marketing is a
important part of
the success of
any organization.

1.
NHTepHeT-mapkeT
WHT 9BnsieTcs
Ba)XHOW 4acTblO
ycnexa nobon
opraHusaumu.

CMOTpAT BUOEO U
OTBEeYaloT Ha
BOMPOCHI.

1-print ads,
billboards, radio
direct mail were
available.
2-search engines,
websites,

NHonBeu-
ayanb-H
as/

dpoH-Ta
nbHas

AKTUBM3auma
NeKCcuKo-rpam
MaTM-4eCcKoro
3anaca,
HaBbIKOB
CMbICNOBOrO
YTEHUS;
CO3HaHHOoe
nocTpoeHne
peyeBoro
BbICKa3blBaHUA
, aKTMBM3aumsa
HaBbIKOB
roBOpEHus

YMeHune
BblpaxkaTb MbICIn
B COOTBETCTBUMN C
3aga4amm un
yCrnoBusMU
KOMMYHMKaUWW;
NOUCK "
BblaeneHne

MHG OpMaLnu;
nocTaHoBKa
BOMPOCOB U
NMOWUCK peLleHun

YMeHue
AenuTbca
HangeHHon
MHopMauuen;

yyacTtue B
TBOPYECKOM
npouecce
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MOXeTe AenaTtb 3aMeTKM)

3)Now you have to work in
groups of 3. Your task is to
imagine that you run a
start-up and you need to
promote it.

(Tenepb Bam npeacrouT
nopabortatb B rpynnax no 3
yernoBeka. Bawa 3agava -
npeacTaBuTb, 4yTO Bbl
ynpaendete craprtanoMm. Bawm
HY>XHO €ero npoasuraTtb)

-You should come up with the
name, logo and motto of your
start-up and choose the two
best ways to promote it.

(-Bam cnegyetr  npuaymaTtb
HasBaHWe, norotun W AOeBu3
Bawlero craprana v BblbpaTb

social media,
platforms, emails.
1- ne4yaTHas
peknama,
pekramHble
LLUNTBI, NpsiMas
paccblinka no
paano 6binu
AOCTYMHbI.
2-NOUCKOBbIE
CUCTEMB,
Beb-calThl,
couuanbHble
cetn,
nnaTtgopmsl,
ANEeKTPOHHas
noyra.

PabortatoT B
rpynnax,
obcyxaarT u
npeacTaBnsoT
MUHM MPOEKTHI. ..

Our company is
Woollim. This is
our logo.

The motto of our
startup is to work
hard....

Hawa komnaHus
Ha3blBaeTcs
Woollim. 3T1o Haww
noroTun.

rpynno-Bs
ad
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ABa Haunyywmux cnocoba ero

[leBn3 Haluero

NPOABUXEHWS) cTtaprtana —
-You should explain why you've | paboTtan
chosen these ways  of | ycepgHo....
promotion.
(- Bam cnegyetr O06BACHUTD,
noyemy Bbl Bblbpann WMEHHO
3TW cnocobbl NPOABMKEHUS)
Pednekcus What channels of promotion | Ewé pa3 dpoH-Ta | AKTBM3aLmS O600LeHne MNoosegeHne
2 MUH have you learned today? BCMOMUWHAIOT BCe | NibHas HaBbIKOB NnosTly4eHHoMn NTOroB ypoka
Kakue kaHanbl npoaBuMxeHUs | cnocobbl YCTHOM peyn MHopMaLuu;
Bawero cTaprana Bbl | NPOABMXEHMUS OCyLLleCTBrneHne
y3Hanu? 6usHeca. CaMOKOHTpPONS
McnonbsyeT npuvém MO3rosou
LWTYPM M BMecTe C yyawmmucs | We know
3anucblBaeT Ha [fgocke Bce | advertising,
BO3MOXHOE KaHanbl [ newspapers,
NPOaBUXEHNS busHeca, | flyers, website,
KOTOpble y4yailumecsa y3Hanu Ha | online store,
ypoke. social networks.
Mbl 3Haem Takue
KaHanbl
NPOaBUXKEHWS,
Kak: peknama,
raseThbl, IMCTOBKN,
Beb-canThl,
WHTepHeT-marasmu
H, coumanbHble
CETMU.
3aBepwatowmnn | lMNMpolaeTtcs ¢ y4eHMKkamu. MpowatoTtea ¢
aTan Thanks for the work. Goodbye! | yuntenem.
1 MuH Cnacmbo 3a npogenaHHyto | Bye!

paboty. Bcem noka.
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lMpunoxeHue 1. lpezeHnmayus

Cnatio 1 Cnauo 2 Cnatio 3 Cnatio 4

AHTMWACKMIA 1A CTAPTAMNOR Implemented by N.I. Ivanova AHTIVIAC KA AN5 CTAPTAMOR AHTIVACKAA 415 CTAPTANOR AHTAVACKIAR A CTAPTANOS.
60Y LIKOMA 80 rBOY LUKOMA 80 TB0Y LUKONA 80 ' B0Y LIKOMA 80

0O Marketing is the process of getting potential clients or
customers interested in your products and services. The

C h a n n el S of key word in this definition is "process.”

0O Marketing involves research, promotion, sale and

H distribution of goods and serv’ - —, o~
Promotion o & Coogle N
start-up EiRetng:

Walmart

LE
i

Cnaiio s Cnatio 6 Cnaiio 7

AHTMWACKMA ANA CTAPTANCE AHTTIVIACKWIA A CTAFTANOR AHEAMACKIN 1A CTAPTANOR AHTAWICKAA 4NA CTAPTANOR
TEOY LU reol rEOY LKOJ rEOY LWKOMA 80
What d tart dtob Task I: Make a list of advantages of using websites to
a oes a start-up need to become . promaote your start-up
recognizable? What isthe function Of the |Ogo' o \fhat;\‘ays of promotion a start-up do you 0 What types of business websites do you know?
now?

O Logo- a symbol used by a company to advertise

h o Does a start-up need to create its own
its products P

0 Do you think a blog and an online shop will help to

: website for promotion? What do you
O Slogan- ashort phrase that is easy to remember o Alogo 'fja sales' tool. . think? P Y attract customers? Whyz Why not?
O Trademark- a name that a company uses for its 0 The main function of the logo is to represe
d company in the market: with the help o Whatabout ads? Will it help to promote the start-
products o

consumers will associate the brand.

Cnatio 9 Cnatio 10 Cnauod 11 Cnatiod 12

AHTIMACKAA JNA CTAPTAMNOR AHTVACKWA ANA CTAFTANOE AHTMWACKUIA NA CTAPTANCE AHTAVACKWA ANA CTAPTANOB

TEOY LKONA 8§ =0 = = TEOY LUk TEOY LUKOMA 80
Social Media Task III: Read the text about Internet Marketing and answer the fallowing
Task I1: Make a table. You have to write different types questions:
of advertising and its pros and cons
‘ dvertiei » What social networks do you know? 1. What is internet marketing?
»= online advertisin . iy . ; ;
9 What kind ofadvertlsmg is the best Where do you often 3ee ads? 2. Whatis therole of Internet marketing?
flyers . . » ? X ) ing?
= fly: from your pomt of view? 3. What are the different types of internet marketing
* billboard 4. Whatis content marketing?
) ) . = What is your favourite social netwark? 5.Whatis SMM and its advantages?
» postersin shopping malls and public transport 6. What is SEO?
= ads on television orin magazines and newspapers e D?nnrggettr?emhkussiﬂce‘ﬁasl’midl? is a good way to 7. What are the benefits and disadvantages of Internet
» participation of a company in different events, P Ty marketing?

exhibitions and fairs
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Cnauo 13 Cnatio 14 Cnauo 15

AHTIWPCKAT 4719 CTAPTAMOE AHTTMACKIA A CTAPTATNOB AHMACKAR 419 CTAPTATICR —
Task IV: Watch the video about SMM and answer
questions: Task V:Imagine that you run a comp
1. What types of advertising were available in 20047 need to prom oteit What ChannEIS Of
2. What digital channels do we have today? 1
3.What are the advantages of SMM? -You should come up with the name, logo and m pr0m0t|0n have you
4. What are common forms of content? up and choose the two best ways to promote it. Iea rned today')
5. What social media platferms can Phil use? *
6. What options do sodal media platforms offer? .
7.What else can Phil do with the help of social media g -You should explain why you've chosen these way|

B. What can you do with sod al media marketing?

lNpunoxeHue 2
. Read the text and answer the following questions.

. What is internet marketing?

. What is the role of Internet marketing?

. What are the different types of internet marketing?

. What is content marketing?

. What is SMM and its advantages?

. What is SEO?

. What are the benefits and disadvantages of Internet marketing?

NOOGRANWN= N

Internet Marketing

In the rapidly expanding and ever shifting digital age in which we live, the role of internet marketing in modern marketing is no longer a minor one.
Internet marketing is a important part of the success of any organization.

Internet marketing is beneficial to nearly every aspect of the business. Internet marketing affects buying and selling, transaction of goods through the
use of the internet.

Internet marketing which also goes by the name online marketing, digital marketing, web marketing and so on, is defined as the process of
promoting brands, products or services over the internet. It includes any promotional actions that are done through the web or wireless media,
including email marketing, blogging, SEO and social media.
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What is internet marketing?

Internet marketing, also called digital marketing or online marketing, it involves promoting a brand and its product or services to online audiences
using the internet and digital media. With the help of internet marketing, you use a combination of online strategies to help you build better
relationships with your audience and attract more interest leads.

It is a form of marketing that uses the internet to deliver promotional messages to customers through digital channels such as search engines,
emails, websites and social media platforms.

What is the role of Internet marketing?

The worldwide reach of the internet has made it possible for businesses to easily reach hundred of new customers and has redefined relationships
between business to business and business to customers through the internet, marketers from organization of all sizes are now able to share
brands, product and services on a global scale and can do all the time through website, blogs and social media platforms. Consumers are able to
find and access information about and from an organization at any time regardless of their location.

Due to the major role of Internet marketing in modern marketing organization cannot afford to ignore marketing online. Because a vast majority of
people spend a significant amount of time online, weather they are at school on a laptop or home with a smartphone.

Marketing through the internet provides organization a more effective way to promote themselves. It also provides a more efficient way because it
does not involve the costs that often come with traditional marketing.

What are the different types of internet marketing?

Content marketing is the process of consistently creating, distributing and promoting relevant online materials in a way that’s strategically designed
to attract, engage and convert your target market into customers. Content marketing strategy focusses on sharing valuable, industry relevant
information with your audience with quality, relevant content, you can build up an attentive audience and get them to check out your business.

CONTENT comes in numerous forms including blog post, infographics, eBooks, videos etc. The important thing to remember with your content
marketing strategy is to create often.

SOCIAL MEDIA MARKETING = SMM

Social media networks provide a great opportunity to markets online because of how easy it is to use the networks to share information. That’s why
social media marketing is a great option for your business. Social media can help you: increase brand awareness; interact with audience members;
build your brand voice.

Social media provides an essential means of engaging with your customers, building your brand and identify and providing people with great
customer service.

SEARCH ENGINE OPTIMIZATION (SEOQ): Its a refinement of social media marketing which aids in bettering the position and visibility of the internet
page at search engine benefit. Search engines optimization apps are intended to manoeuvre targeted internet search engines result high in rank, if
answers are exhibited to consumers of Internet search engines like Google, Yahoo etc. The more complicated the standing of these outcome, a lot
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much more probable your crowd clicks over your internet connection and head into the focus internet sit.
What are the benefits of Internet marketing?

v It allows the company to save money, so the companies marketing campaign do not require a large amount of investment.

v’ An online presence can expand a company from a local market to national or international markets at the same time, offering almost infinite
expanding opportunities.

v It gives less importance to the difference between large and small companies and more on increasing the competition and giving that advantage
to the customers.

What are the disadvantages of internet marketing?
v’ E-commerce does not allow users to touch the merchandise before purchasing it, because of this, they have features of replacement and return.
v Your competitors can copy any of your strategies, some marketers use wrong photos and data to mislead their clients.

v A slow internet connection can cause difficulties. If one company has built too complicated or large website, it will take users much longer to check
and download its content.

v Many users still don'’t trust the electronic methods of paying and give up buying online because of this.

In summary, internet marketing or internet promotion could be the sole clinic that provokes online stations to disperse around an organization’s brand
name, services and product to its own targeted and possible clients.

lMpunoxeHue 3
https://www.youtube.com/watch?v=I2pwcAVonKI (Budeo dns ypoka)
Bonpocb! k audeo

3. Watch the video about SMM and answer the following questions.
1. What types of advertising were available in 2004?

2. What digital channels do we have today?

3. What are the advantages of SMM?

4. What are common forms of content?
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5. What social media platforms can Phil use?
6. What options do social media platforms offer?
7. What else can Phil do with the help of social media platforms?

8. What can you do with social media marketing?
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TexHonornyeckas Kapta ypoka no yue6Homy npeameTty «AHIMMUCKUN A3bIK» B 8 Knacce Ha Temy «UHBecTnumun. Nae B3ATL A€HbLIN Ha

MownceeBa Hra AnekcaHgpoBHa
Yuntenb aHrnunckoro sisbika [6OY COLL Ne80 lNeTporpagckoro panoHa ¢ yriybneHHbIM n3y4eHneM aHrmmMnCKoro A3blka
r. CaHkT-lNeTepbypr

pa3BuTUe NpoeKTa. »

Tun ypoka: Ypok-npaktnkym (90 MUHYT)

Asmopbl YMK: H. KO. Mapkywuna, H. B. KoBanesckas, H. J1. MapdeHéHok CTAPTAIT: kypc ansa Ha4YmHawwmux . Y4yebHoe nocobue

Llenb ypoka: dhopmmpoBaHMe NEKCUYECKOro HaBblka ynoTpebneHnst cnos no teme «MHBecTuuun. oe B3siTb AeHbIM Ha pa3BuTme
npoekTa. »

3adayu ® 03HAKOMMUTb C HOBOWM NEKCUKOM MO TEME, HayYuUTb NPUMEHATL MOSTy4YeHHble 3HaHUA B KOMMYHUKaTUBHOW cpeae.

cnocobcTBOBaThL BOBIEYEHMIO o6yqarou.|,mxc;| B aKTUBHYIO OEATENIbHOCTb
pa3BMBaTb TBOpYECKNE CMOCOBHOCTU U HaBbIKN CaMOKOHTpOI4A, paCclUNpATb KOMMYHUKATUBHbIE HABbIKA

lnaHupyemsie
pesyribmamel

NIMYHOCTHbIE: FOTOBHOCTb K U3Yy4Y€HWUI0 HOBOMO U caMopasBUTMO, COOPMUPOBAHHOCTbL UX MOTUBALMKN K 0BYYEHMIO 1
LieneHanpaeneHHou No3HaBaTernbHOM AeATEeNbHOCTM, CNOCOBHOCTL CTaBUTL LIEN.

MeTanpeaMeTHbIe: YMEHUE 0CO3HaHHO UCMONb30BaTh PEYEBbIE CPEeACTBa B COOTBETCTBUN C 3a4a4elt KOMMYHUKaLMK,
pasBMTUE KOMMNETEHTHOCTU B 06MacTu NCMNonb3oBaHMs MHOPMaLMOHHO-KOMMYHUKALMOHHbBIX TEXHONOMUIA.
npegMeTHbIe: YMEHNe UCMNOoNb30BaTh IEKCMYECKMe eanHuLbl no Teme «MHBecTnumn. oe B3ATb A€HbIVM Ha pa3BUTHUE
NpoekTa.», paclUMpPEHNE NMHIBUCTUYECKOIO KPyro3opa 1 NekcMYeckoro 3anaca, cosgaHve OCHOBbI 451t dOpMUPOBaHUS
WHTepeca K MCMOoNb30BaHNI NHOCTPAHHOIO A3blka Kak cpeacTBa Nofy4YeHus MHdopmaLunm, No3BonsoLWEen paclUnMpsaThb
CBOM 3HaHWUSI B APYrMX npeamMeTHbIX 06nacTtsx.

@opmbl U cesasu

dopma geaTenbHOCTU: DpOoHTanbHaga, MHAMBUAYanbHas, napHas.
dopMbl 0ByHeHNNA: OeATeNbHOCTHBIM CNocob 0byyeHus, uccregoBaHume.
MEXNpPeaMETHbIE CBA3U: SKOHOMMKA.

MexnpedmemHa | Tema «MHBecTUUMN. [Oe B3SITb AeHbIM Ha pa3BUTUE NPoeKTa.» Kak arneMeHT obpasoBaTesibHOW NporpaMmmbl MO 3KOHOMUKE
1 UHmMeepayusi

ObopydosaHue MHTEPAKTUBHAA JOCKa

Obpa3sosameribH | Npe3eHTauusa nNo Teme (NpunoxeHue 1), TeXHoONorMyeckasa Kkapra K ypoky Ans yyawmxcs

ble pecypchbl

Buaeohttps:/lya.ru/video/preview/11054786806275890085
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https://ya.ru/video/preview/11054786806275890085

TexHonoz2u4yeckasi kKapma

JTtan DewncTtBusa yuurtens HenctBua obyyarowmxcs ®dopmbl yya
DeAT. MpeameTtHble | Metanpeame | JindHoCT
THble Hble
1.0Opranusaum | MNpuBeTcTBUE yyalumxcs, lMpuBeTcTBUME YyunTEns ®poHTa | YMeHue YMeHue HacTtpown
OHHbIN cosfaHne SMOLNOoHanbLHOro -Good morning, we're fine, nbHas npaBuUnbHO onpegenaTb | Ha ypoK,
HaCTPOA Ha ypPOK thank you. noHMMaTb uenb v Ha
1MUH (3opaBcTBYNTE,BCE XOPOLLO, 3HaveHwue 3agauu B3anmop
-Good morning, dear students. cnacnb6o.) NeKcUYeckmx YPOKa; euncTeue,
How are you today? eanHuL no yMeHue Ha
(8opaBcTBYNTE, pebsaTa. Kak Teme COTpyAHU4YaT | MHOCTpaH
Bbl?) bC HOM
yymTenem u A3bIKE;
CBEPCTHUKaM | hopmMmpo
n BaHue
HaBbIKOB
uenenon
araHus
2. lMpeseHTaumna Tembl ypoka BHumatenbHo cnywatot dpoHTa | AKTUBMU3aUMS | YMeHue
Onpepenenne | -Discussing the start of any YUYNTENS,CMOTPAT (PparmMeHT u nbHas NEKCUKO-TpaM | COXpPaHATb Mpunobpe
TeMbl YpoKa business we face a lot of OTBeYaloT Ha BOMpPOC. MaTU4eCKoro y4ebHyto TeHune
3 MUHymbI problems and ask a lot of -The most important question is 3anaca,; uenb N | HOBbIX
questions:What,Where,How,With | where to find money.(BaxHbin OCO3HaHHoEe 3agady; 3HaHUN,
whom. But the most important BOMPOC — rae HanuTu AeHbrn) 1 NOCTpPOEHME
question is....(MpocmoTp Ha3blBalOT TEMY ypoKa. peyeBoro Bbl- | dopmmpoBaH | coBeplLue
MynbTunbma CKasblBaHus; ne HaBbIKOB | HCTBOBaH
«lMpocTokBalumHo.lMownck yMeHune KOMMYyHUKay | ve
PeueBas Knaga.(camoe Havarno 2 cek)») — npaBuUnbHO nm c
pa3MuHka Yes, you’re definitely right. NoHMMaTb yqntenem u nmeroLmn
3 MUHymbI Today,we’re going to focus on 3HaveHwune CBEPCTHUKaAM | Xca
searching funds for startup. NEeKCNYECKMX n 3HaHWUMK;
Do you have any ideas where we | Y4yawuecs BbickasbiBatOT CBOU eanHUL no yMeHune
can get money?0Of course,we can | BEpCUM I4e MOXHO B35ATb Teme.
ask our friends and aeHbrn ansa Craprana dopmynu
relatives.Also,we can go to the -We can ask our relatives. poBaTtb
MoTtuBauus bank.So,we have to find an -Also, our friends can give us
y4ebHom investor. some money. (Mbl MOXeMm cobcTBeH
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peatenbHocTn | (Tema ypoka — MHBecTtuummn:l ge NONPOCUT HaLLNX Hoe
3 MUHYmbI HanTW cpeacTBa AN pasBUTUSA POOCTBEHHUKOB OOOIMKUTb MHeHue
npoekta. EcTb Ny Bac nageu AeHbrn. Takke Hawwm apy3bs n
roe MOXHO HaWTW OeHbrn? MOryT OaTb OEHbIN) oTcamBaTt
MpaBuUIibHO,Mbl MOXEM b
NONpoCUTb POACTBEHHUKOB U CBOIO
Apy3en,B3aTb KpeauT B 6aHke. no3uumio
Takum 06pa3om, HaM HY>KHO NHanBn
HaNTV MHBECTOpA. BbickasbiBatoT cBOM ayanbH
NPeanosoXeHNs, NbITalTCA as
A KTO Takoi uHBecTop?) AaTb ONpefeneHne
O6cyxaeHne onpeaeneHnmii CaMOCTOATENBHO
"wHBECTOP" U “MHBECTULMM’ -An investor is a person who
gives money. (MIHBecTOp — 3TO
4YenoBeK, KOTOPbI AaeT AeHbIN)
-Investment is money that an
investor gives. (MHBecTuymmn —
3TO AeHbrN, KOTopble AaeT
NHBECTOP)
3.0cHoBHOM -Right,an investor is a person Yyalwmecsi 3HakoMATCS C dpoHTa | AKTBM3aLMA dopmunposaH | MNprobpe
aTan who puts money into a business | onpegeneHnaMu 1 3anucbiBarOT | fibHas neKcuko-rpam | ne HaBbIKOB TeHune
a) for a financial return. The main X B TeTpagb. MaTun4ecKoro KOMMYHUKaL, | HOBbIX
OpueHTnpyto goal of any investor is to 3anaca, m c 3HaHWA,
lwe-nogrotosm | minimize risk and maximize HaBbIKOB yyantenem u coBepLue
TerbHbIN return. And putting money or CMbICII0BOIO CBEpCTHMKaM | HCTBOBaH
allocation of money with an YTEHUA U n. ne
35 MmuHym expectation to earn more in the NMMCbMEHHON MHnumaTtmBd | nmerowwm
future is called investment. pe4n oe Xcs
(MHBecTOp — 31O COTpyaHNYEC | 3HAHWUN
4YenoBeK,KOTopbIN BriagbiBaeT TBO
JeHbrn B BM3Hecc ¢ uenbio
nonyyYnTb BosnbLue. (cMOTpU
npunoxexHue 1 cnang 2)
MHBecTnyum- ato
CpeacTBa,koTopble BKNnagbiBaeT
MHBECTOP) (CMOTpU OTBevaloT Ha Bornpoc nerko N1 | ugueun
npunoxexnune 1 cnang 3) HanTK nHBecTopa. ayanbH
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-Is it easy to find an investor? -It's not easy to find an investor | aqa
Why?Why not? because it’s difficult to get
money back. (Henerko HanTtu
MHBECTOpPa, NOTOMY YTO TPYAHO
BEPHYTb AEHbIM 06paTHO)
- Now | want you to read the text
why it's hard to raise funds. 3HaKOMSATCH C HOBbIMM
There are some words that can CrNoBaMu,3anuncbIiBaoT UX B NHaveu
be new for you,let’s have a look TeTpab. ayarnbH
at their definitions. (cmoTpu as
npunoxexnune 1 cnang 4)
-Let's read the text aloud.
(cmoTpun npunoxeHue 2 n.2 ) [lanee uMTaloT TEKCT -NovYemy
(Nlerko nn HanTn TPYAHO HaNTU AEeHbIU - BCIyX
nHeectopa.lloyemy na/Het? No ovepean, MOTOM HaxoasaT B
BepHo,He npocTo. Ceinyac A Xody | TekcTe ykasaHHbIE CITOXHOCTM
4TOObI Bbl NPOYNTANN TEKCT U NoMcKa MHBECTOPOB U Mo
BbISIBUNN NMPUYUHBI MOYEMY 3TO ovepean HasbiBaloT
CIOXHO caenatb. B TekcTe ecTb nx,3anncbiBasi B TeTpaab
CroBa,KoTopble MoryT 6bITb -It’s difficult to find an investor
HOBbIMU AN Bac,faBaiiTe because there are certain risks.
MOCMOTPUM Ha UX 3HAYEHMS. -Also, ... (TpyaHo HanTn
[laBanTe npo4teM TEKCT BCyX) MHBEeCTOpa, NOTOMY YTO eCTb
6) -OK, we face certain difficulties onpeneneHHble pucknu. Takke,
Crepeotunuam | but money is necessary,let's see | ..)
pytoule-cutyat | why we'd want to find it. (MHoro
NBHbIN CNOXHOCTEN,HO AEHbIMN HYXHbI.
20 MUHym MocmoTprm novemy) cMoTpu
npunoxexHune 1, cnang 8) CMOTPAT Ha AOCKY M YMTaloT Nno
-Now,we’re going to work in ouyepean novyemy xopowo 6bl
groups,let’s look at the benefits HaNTW OEHbIN Y BHELLHUX
from external investments WHBECTOPOB
(Tenepb 6yaem pabotath B
rpynnax,nocMOTPUM Ha NHChI
BHELLIHMX UHBECTMLMI) (CMOTpU
npunoxexHue 3)
-Choose the suitable heading for
each text (CootHecuTe Yyauwmecs paboTatoT B rpynnax | Mpynnos

222



3aronoBKKM C TEKCTaMu) N COOTHOCAT 3arosioBKu C as
TekcTamum n obeyxxgatoT
npenmyLiecTsa BHELLUHUX AkTnBM3aLmns
I/IHBGCTVILI,VIVI JIEKCUKO-Trpam
-You have short descriptions of 4 | _Experienced investors can give MaTUYEeCKOro
different investors, look through you useful advice and 3anaca;
them. (cmoTpu npunoxenune 4, | connections. (OnbITHbIE OCO3HaHHoe
n.2) Now watch a video about NHBECTOpPbI MOTY [aThb NOCTPOEHME
them and summarize special nonesHble COBETLI M CBA3N) pe4eBoro Bbl-
features about each type of lpynnos CKa3sblBaHUS, Mouck u
investor.(cMoTpu npunoxeHuve aA BbloeneHne
4, n.1) (Mpouyntante onucaHmne nHcpopmaumm | MproGpe
WHBECTOPOB N NOCMOTpUTE B rpynnax 6erno , TeHve
BUIEO0,BbIAENNTE OCHOBHbLIE npocMmaTpuBaloT onncaHus 4 YCTaHOBINEHU | HOBbIX
HepTbl KaX/0ro) MHBECTOPOB,CMOTPAT BUAEO U e 3HaHUN,
BbISIBMSIIOT OCHOBHbIE NMPUYMHHO-CN | coBepLue
XapaKTePUCTUKUN KaXKoro €0CTBEHHbIX | HCTBOBaH
TMna,npeacTaBnss Ux no cBsA3en ne
ovepeam nmMeroLm
-Family, friends and fools are Xcs
ones of the most popular 3HaHUN
investors. (Cembs, opy3bs un
NOAN,KOTOPbIE HUYETO He
NoHMMatoT B B1U3Hece — ogHU u3
caMblIX NONyNsApHbIX
NHBECTOPOB)
B) A startup can get investment at Yyawuecsa pabotatot B rpynnax | pynnos | Oco3HaHHoe YmeHune YmeHune
Bapbupytowe- | any stage. We’'ll focus on the first | n o6cyxgatoT nHBECTOpPOB ANS as nocTpoeHue BblpaxaTtb AenuTbCs
cutyatmBHbln | three stages, it is here that the Ka)kgoro atana, noTom pe4yeBoro MbICN B HanOeHH
most new businesses cease to CpaBHUBAOT CBOU BEPCUN BblCKa3blBaHWs | COOTBETCTBU | OM
20 MUHym exist: Pre-seed, Seed, Startup -At pre-seed stage it’s better to , aKTUBM3auunsa | 1 c 3agadyamu | nHopma
-You have to find investors for ask ... HaBbIKOB N yCroBusMn | LMen
each stage (Ctaptan moxeTt -At seed stage it’'s possible to rOBOPEHMS, KOMMYyHUMKal, | YyacTtue
nonyyaTtb nHBecTUUmMn Ha nodon | find money ... obcyxaeHua B | un, B
cTagun,HO Hamboree BaxHble -At startup stage funds can be KomMaHae KOHTPOrb, TBOpPYECK
nepsble 3, korga 60MbLWEHCTBO raised ... (Ha camom Ha4YanbHOM KoppeKuus oM
Ha4YMHaLWMX NpeKpaLlaeT cBoe | aTane nyyile CrnpocuT AeHbrn y npouecc
cyllecTBoBaHue. Bam Hy>XHO ... [1OTOM BO3MOXHO e
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nogobpaTtb NoAXOoAsLLMX
MHBECTOPOB K KaXXaomy atany )
(cmoTpu npunoxeHue 1, cnang
1)

-Now, let's compare your versons
with given ones. (daBanTte
CpaBHMM Ballu BapuaHTbl C
npeanoXeHHsIMn) (CMOTpU
npunoxexnue 1, cnang 12)

obpatutbcs K ... M Ha camom
cTapTane cpeacTtsa MoryT ObiTb
HangeHol ...)

CpaBHMBAIOT 1 aHaANU3npyoT
CBOW OTBETHI

4. Peconekcus | NogBeoeHne MToros ypoka u OTtBeyvaloT Ha BONpocChI ®poHTa | AKTMBM3aALMS O6o06wwenne | lMNoaBene
npoBepKa NOHNUMaHMS yuynTensi, camoaHanua nbHas HaBbIKOB Nofly4YeHHoOn | HMe
5 MuHym yYalwmmMnca OCHOBHBbIX -An investor is... YCTHOWN peyn WHdopMauun | NTOros
KOHLenunn MHBECTLNN. -An investment is ... (MHBecToOp . ypoka
3anpoc OT3bIBOB Y y4aLlMXCcs O — 370 ... luBecTMUMn — 370 ...) NHonBeu [MocTaHoBKa
TeMe ypoka. ayanbH BOMpPOCOB;
-Who is an investor? asi paspeLlueHue
-What is an investment? npoTUBOpPEYN
-Why is it hard to find an n
investor? OueHka,
-What are benefits of external camoperynsuy,
investments? ns,
-What types of investors do you KoppeKuus
know?
(KTO Takon uHsectop?4rto Takoe
nHBeCcTULMn? NMoyemy TpyaHo
HanTn nHBectopos? Kakne
npenmMyLlecTsa y MHBECTULMI U3
BHe? Kakue Tunbl NHBECTOPOB BbI
3HaeTe?)
5. Mpowaetca MpowatoTtca
3aBepweHne | -Thank you for the lesson, good - Thank you for the lesson, good
ypoka bye! bye!
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lMpunoxeHue 1. lpezeHmayus

Cnauod 1

Cnatio 2

Cnauod 3

Cnatio 4

Why isithard for startups to raise money?

Investing in a startup is a risky business because aceonding Lo various estimates, from 50% to
00% of all new companies fail. And only 1% will be lucky enough to become the next Tinder or
i, Investors usually pay attention to the folwing risks.

+ Productor technical risk — the risk that something will go wrang with the product, or
the ideawill notbe feasible at all
* Market risk — the risk driven by competition and demand, the viability of the product
and business model in real market conditions.
* Human risk factor — potential lasses related to the hiring process and management
mistakes.
Also, most startups cannot show any tangible resuils at the earliest stage: an idea is all they
have, and it can be o vague for investors to understand. This is ancther reason why its 5o

Why is it hard for start-ups to raise money?
L. You have to go through a handful of databases
and websites. it takes a It of tme

2 There are fallawing risks such as product and
techaical risk, market risk and human risk factor

3. Most startups cannet show any tangible results

and not everyane would agree to buy 3 “pig in a
poke"

AHTNWACKA NS CTAPTANDB. Implemented by LA. Moiseeva AHTTMACKYR 405 CTAPTANOE AHTVACKAR 15 CTAPTANOR AHTWACKMA 4R CTAPTANOE
TEOY LIKOMA 30 TEOY LLIKONA 80 TEOY WKOMA 80 TEOY WKOMNA 80
Read thetext and try to find reasons why it’s really hard to
s “ '?-\ get funding.
o , The Investment There are some words that can be new for you
product ety —_—
2 1 Viability - ability to continue to live or work successfully
Sp e To hire —to borrow, to rent something
A loss (losses) — the fact of no having something you used to have
L] STAWP ek > Tangible - easy tosee so that there is no doubt
/ -— — — -— A pig in a poke is something that is bought without having been thoroughly
An investor is an individual that puts ifto an inspected often with negative consequences. A “poke” is a bag
Eromas ( Rt entity(something that exists as a single or complete An investment is putting money or allocation of
“/ wnit) such as a business for a finandal retun. The money in different assetsithe things that a company
TS main goal of any investor is to minimize risk and owns, that can be sold to pay debts) with an
madmize return. expectation toearn more in the future.
Cnaiid 5 Cnaiod 6 Cnaiod7 Cnauo 8
AHTIMACKMA ANA CTAPTANOR AHTAVACKWRA N5 CTAPTANOE AHTNVIAC KA AN CTAPTANOE AHTMWACKWA A CTAPTANOB
TEOY WHOMA 80 TEOY WKOMA B TEOY WKOMA 80 rEQY LK/

The reasons you should get funding

Before we move on 1o howto find investors, let's see.
why yourd want to find them.

+  Intheory. you can buld a start-up without any
extemal funding. Butis it worth i? laes  odthy fpiopreen

*+ After all a lack of capital is one of the mast ("
@

* Onthe other hand. imestment opens a lot of

Four essential benefits from external investments
A Extra PR B.Solid project base C Higher spesd to market D, Additional
value

Hiring exceptional talt and conducting extensive ressrch s

L expensive. More funding from the start means more chances
develop your ides into a successful project
" Additional capital allows you to develgp your product faster and

increase marketing and sakes efforts.

Tf you attract an investor with a big name. it may get your business

Additional capial allows you to develop your product faster and
Higher speed to market increase marketing and sales efforts.

If you attract aninvestor with a big name. it may get your business
more media attention. Also, it would make it easier to find more
ExtraPR funding in the future.

Investors can offer more than just money. Since your success wil
be their success, they may share some vakuable knowlege and
connections.

Additional value

v Pre-seed

Start-ups require funding to tum an idea into a functioning
+ Seed business.

* Noincome expenses are qrowing

* Product launch and the first sakes

Start-ups require funding for further product development
and business growth.

= Expenses are piling up. firstinCome is Coming in.

+ Startup

difficult to get funding. Net everyone woukd agree to buy a “pig in a poke” from a hardly known . waf. important doars fo start-ups. 3 more media atention. Also, it would make it easier to find more
small business. Buy a pig in a poke F ) fundingin the
Lo buy something without . Investors can offer mare than just money. Since: your success will be
seeing it their success, they may share some valuable lknowdedge and
connections.
Cnaiid 9 Cnaiid 10 Cnauod 11 Cnaiid 12
AHTAMACKIN AR CTAPTAMOR AHTAWACKIA GNA CTAPTANOE AHTTIMIACKAR 1R CTAPTAMNOE. AHTIVMIACKWIA INA CTAPTAMOR
TEOY LUKONA 80 T EOY LUKOMA 80 rE0Y wWwko| TEOY LUKOMA 80
i i Key characteristics Types of investors
Four essential benefits from external investments Stages Key characteristics Stages ey yp
. . ; p = Stanupsrequire funding testthe
— Hiring exceptional talent and conducting extensive: resarch is I N Government grants and subsiches
Solid project base expansive. Mae funding from the start means more chances to funding to test bautitha Dypotheses AT DIOL D+ Matwork of acquantancesiFamily,
develop your idea into a successidl project [product, to deveiop and test the MUP. . Preseed . :"E‘w o Friends, Fools)
= Noincome and almost no expenses. lo Income and almost no expenses.

= Startups require funding to tum an
+ Seed idea into a functioning business. .
= MNoincome expensesare growing

* Product launch and the firstsales
* Startups require funding for further
+ Startup product and business

Crowdfunding
Angel investors
Venture funds

growith.
+ Expenses are pling up, firstincome
iscamingin.

Cnatod 13

AHTVACKWA 1A CTAPTANOR.

TEOY LWKO/A 80

Summarizing

We've leamed with you
1. Who investors are and what an investment is

2. We found out why it is really hard to find investments for startup
3. What the reasons of getting funding and benefits of external investments

are
4. You got acquainted with four types of investors
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lNpunoxeHue 2.
1.Look at these words and read their meanings

Viability — ability to continue to live or work successfully

To hire — to borrow, to rent something

A loss (losses) — the fact of no having something you used to have
Tangible — easy to see so that there is no doubt

A pig in a poke is something that is bought without having been thoroughly inspected often with negative consequences. A “poke” is a
bag

2.Read the text. Find the reasons why it’s really hard to get funding.
Why is it hard for start-ups to raise money?

It is clear that the search for investors for a start-up takes much longer than we probably think. And it is something completely normal. However, we
don’t want this to seem overly complicated because these days when we talk about investor research, it really means going through a handful of
databases and websites to find potential connections to the investment community. Despite the nice numbers, start-ups struggle to attract funding.
Investing in a start-up is a risky business because according to various calculations, from 50% to 90% of all new companies fail. And only 1% will be
lucky enough to become the next Tinder or Airbnb. Investors usually pay attention to the following risks:

Product or technical risk — the risk that something will go wrong with the product, or the idea will not be possible at all.

Market risk — risk driven by competition and demand, the viability of the product and business model in real market conditions.

Human risk factor — potential losses related to the hiring process and management mistakes.
Also, most startups cannot show any tangible results at the earliest stage: an idea is all they have, and it can be too unclear for investors to
understand. This is another reason why it’s so difficult to get funding. Not everyone would agree to buy a “pig in a poke” from a hardly known small
business.

lpunoxeHue 4

4. Different types of investors

1)Video https://ya.ru/video/preview/11054786806275890085
2) Text

I. Family, Friends and Fools (FFF)
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Each year between 35-40% of startup ventures receive capital from friends and family. This group is commonly called friends, family, and
fools. Friends and family members may want to support your business by lending or gifting funds to you. They want to help you and give you a
chance to try. Fools are individual investors with close zero experience. They are non-professional investors attracted by high return potential, often
not realizing that this is one of the easiest ways to lose money. Also, it could be one of your colleges or someone you worked with at a previous job.
Screening your personal network is by far the most important research you’ll ever do.

Il. Angel investors and Angel investor groups
Angel investors are businessmen, who invest their own private capital in exchange for ownership equity. Angel investors usually choose industries
that they know and can share their experience or business connections. Angel investor groups are made up of a
number of wealthy angels who come together to collectively review and make investments. They have more formalized processes for finding them,
launching them, and closing a deal than any of the individual angels.

The good thing about angel investor groups is that they are relatively easy to find. Each will have their own website detailing their investment
preferences, existing investment portfolio, and the application process to be considered.

lll. Crowdfunding A
more developed option is crowdfunding. The financing of one person or several people with large amounts of money is replaced by small
contributions in large amounts. Collective or mass financing, micro-patronage can be obtained from platforms created specifically for it. You present
your projects on these websites and the users of the platform make the contributions they consider worthy of it. Instead of depending on the support
of a single investor or group of investors, the financing is received from the hands of thousands of users who decide to collaborate in the cause.
Among the best known portals for its management are Kickstarter, Goteo, Lanzanos, or Verkami.

IV. Venture capital fund
A company that manages the funds of other organizations (pension funds, corporations, banks) and wealthy private investors. Venture funds take
interest in fast-growing start-ups that are past the seed stage.
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Hosak VMpuHa BuktopoBHa

Yuutenb aHrnuiickoro s3bika [6OY COLU Ne80 lNeTporpaackoro pamoHa ¢ yrry6brneHHbIM U3y4eHUEM aHITIMMCKOro A3blka

r. CaHkT-leTepbypr

TexHogoruueckas KapTa ypokKa 110 y‘leﬁHOMy NnNpeaMeTy «AHIIMICKHIL A3BIK» B 8 Kj1acce HA TEMY «Kak pa3pa60TaTb U NPEACTABUTH

crapTam»

Tun ypoka:

n3dyveHve Hosoro marepuana (90 MUHyT)

Asmopsbl YMK:

H. KO. MapkywuHa, H. B. KoBanesckas, H. J1. NapdeHéHok CTAPTAIM: kypc ans HaunHawwmx . YyebHoe nocobue
No OCHOBaM NpeanpuHMMaTensCTBa No4 HAyYHOW pefakumen JoKTopa 3KOHOMUYECKNX Hayk,npodeccopa B. A. LlamaxoBa

Llenb ypoka: Co30ameb ycrnosusi 05151 pa3eumusi HaB8bIKO8 YCMHOU PEeYU, Ha8bIKO8 MbIWIIEHUS (yMemb aHanu3uposams, 8bI0essimb
2/1aeHoe, cucmemamusuposams, ap2ymeHmuposams) Hayuntbcsa paspabatbiBaTb 1 NpeacTaBnAaTb CBOW cTapTan
3adayu MpeameTHble:
- MO3HAKOMMUTb yyalumxcs ¢ gaHHon Temon (Kak paspaboTatb 1 npeactaBuTb cTapTany»);
- pa3BMBaTb YMEHUSI TOBOPEHUS (MOHOMOrMYeckasi peyb), BBECTU U aKTUBM3MPOBATb NEKCUKY No Teme «Ctaptan»d
-Hay4YUTb NPUMEHATb NOMYYEHHbIE 3HAHUSA HA NPaKTUKE.
MeTanpeameTHble:
- cnocobCcTBOBAaTL BOBIEYEHMIO 00YYalOLNXCS B aKTUBHYIO MPaKTUYECKYHO AEeATENbHOCTb,
- COBEpPLLEHCTBOBATbL HaBbIKM 06LLEHMS, B3anmoaenctena (paboTa B rpynne u B napax),
- Hay4nTb paboTaTb C pasnNUYHbIMU UCTOYHUKAMUN UHpOpMaLK;
- pa3BMBaTb YMEHWS aHanNM3nMpoBaTb 1 CONOCTaBNATbL MHPOPMaLUIO, BbIAENSTb rMaBHOE
JINYHOCTHBbIE:!
- cchbopmmupoBaTh No3HaBaTenNbHbIM MHTEPEC K pa3paboTke cTapTtana,
- YMEeTb onpeaensaTb NMNYHblE NHTEPECHl U NOTPEOHOCTM rpaxaaH 1 HaxoanTb cnocobbl yAOBNETBOPEHMUS 3TUX
notpebHocTen Yepes cTapTan,
lNnaHupyem JIn4yHOCTHbIE:!
ble - npuobpeTeHMe MOTMBaLMM K UCCREeLoBaTeNbCKON U aHanNMTUYEeCKOW AOeATENIbHOCTU U TBOPYECKOMY
pe3yrnbmam Tpyay, pabote Ha pesynbral, a Takke YMEHWs UCNOoNb30BaTb KOMMYHUKATUBHbIE KOMMETEHTHOCTU B

bl

npouecce obpasoBaTenbHON, y4ebHO-UCCnenoBaTENbCKON, TBOPYECKON BUOOB AEATENBHOCTY;
- TOTOBHOCTb K U3Y4EHUI0 HOBOIO Y CaMOpasBUTUIO, CMOCOBHOCTb CTaBUTb LEeNn U gocturatb Ux
MeTanpeameTHble:

- YME€HMe OCO3HaHHO UCNOJib30BaTb pevyeBble CpencTtBa B COOTBETCTBUMN C 3agadven KOMMYHUKaUun,
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MpeomeTHble:

-pacwmpeHe NUHIBUCTMYECKOrO Kpyrosopa M NeKCU4ecKoro 3arnaca, CMOryT WUCMoNb30BaTb HaBblKM FOBOPEHUSA
(MoHonornyeckas peuyb),
- 3aKpensaT yMeHMe UCMorb30BaTh IEKCUKO-rpaMMaTyeckne eanHnLbl B peumn (TEPMUHOMOTNIO)
-CO34aHne OCHOBbI AN (PhOPMUPOBaHMSA MHTEPECa K UCNOMb30BaHMIO MHOCTPAHHOIO si3blka Kak cpeacTBa MnonyyvyeHus
NMHpopmauun, NO3BONAOLLEN PacLLUMPATL CBOM 3HAHUA B APYrnX NpeaMeTHbIX 0bnacTtsx.

DopmbI U ces3u

dopmMa gesaTenbHOCTU: OpOoHTanbHaga, MHOMBUAYanbHas, napHas, rpynnosas.
dopMbl 06yHeHNNA: OeATENbHOCTHBIM CNOCco6 0ByYeHus,

MexnpedmemH MapKeTuHr, 3KOHOMMKa, COLMONOrnsg, Au3anH, YepyeHe, matemaTumka,

asl uHmeezpauusi

O6opydosaHue WHTepaKkTUBHaA JOCKa, Npe3eHTauus.

ObpasosamernbH | Npe3eHTaums No TeMe, TEXHONOormM4yeckasl kapta, TeKCT, pa3gaTodHbIM MaTepuan, UBETHbIE KapaHaaluu

ble pecypchbl
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TexHOnoz2u4yeckasi kapma

Ttan HdenctBusa yunutens DencrtBus Popm yya
obyualowmxcs | bl MpeameTHble | MeTanpeameTHbl| JIMYHOCTHBIE
nesite e
NbHO
cTHn
1.0OpraHunsaumoH- | NpuBeTCTBYET YHEHUKOB. OTBeYatoT Ha ®poH-T lMnaHupoBaHue [HacTpown Ha ypok,
HbIN Good morning! How are you? npmneeTcTene albHas COTpyAHW4YECTBA C|Ha
1 MUH [o6poe yTpo! Kak gena? Wed are fi?ne, yamTenem um B3aMMoaencTene
and you? CBEPCTHUKaMWU;
Xopgmo, ay caMF())perynﬂum;l, Ha MHOCTPaHHOM
Bac? A3bIKe,
BHMMaTeNbHOEe
OTHOLLEHME K
OKpY>KatoLLNM;

2. OnpepgeneHue [MpeabsBnseT Nekcuky, Yurator ®poH-T |AKTMBM3aLNS YmeHune Pa3BuTre HaBbIKOB
TEMbI ypOKa CBSI3aHHYI0 C pa3paboTkom BCIyx Cnosa, anbHas |nekcuko-rpaMmma [aHanmMampoBaTb LenenonaraHus u
S MUH crapTana (cnawg 1) AGKT UX TUYECKOro mMeama pecypc, aHanMTUYEeCcKnX
PeyeBasi pasMuHKa | There are some words on the ggbﬂCHeHm 3anaca; BCTynaTb B AWaror, |HaBbIKOB

screen: . aKTUBM3auns CaMOCTOATENIbHO
Do you know all of them? 22;'(2”0'(0“" sHaHWI No (bopMynMpoBaTh
[laBanTte npoyuntaem cnosa, Bce Target’youth UHOSI3BIYHON Lenb 1 Temy ypoka
TN OHU 3HAKOMbI? audience — a KOMMYHUKaLum

They are all related to the topic
of our lesson what is the topic?

sertain group
(Here: young

OHu Bce cBsi3aHbl C TEMOW peqple) at

HaLLero 3aHsTUs, kakosa Tema | Which

HaLwero saHATUS? (cranasl 2,3) | SCMething is
specially
directed
(UeneBas
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MOrioaexHas
ayantons —
KOHKpeTHas
rpynna (8
AAaHHOM
cnyyae
MOSoOEXb),
Ha KOTOpYH
HanpaeneHa
nesTenbHoCT
b)3agatoT
yTouHsaKWMme
BOMpPOCHI
Does «to
scale»
mean...?(Ma
cwrtabuposa
Tb — 3T0...7
MoTunBaumsa
y4ebHom
aeaTenbHoCT
n;

BoiBogaT
TEMY ypoka
Isita
startup?...
(3T10
craptan?...)
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3.0cHoBHOW 3Tan
a)
OpwueHTupytoLe-no
[IrOTOBUTENbHbIN
MoTunBaumsa
y4ebHom
neaTenbHoOCTn

3HaKOMCTBO C
OCHOBHbIMWU
aTanamm
pa3paboTkn
cTapTana,

7 MUH

MoTtunBaumsa
y4ebHom
nesaTenbHOCTU

lMomoraert, HanpaBnsAeT u
MOTUBMPYET yyaLLMXCA NOXBaron
A startup starts with the need to
solve a problem. Based on this
problem, the task is formed. Then
a business idea is developed,
what is necessary to solve the
problem. Then a business model
is developed: how to implement
a business idea.

CrtapTan HaunHaeTcs ¢
HeobXxo4MMOCTHM PELLNTb
Kakyto-nnbo npobrnemy. Ha
OCHOBE 3TOWN NpobBnemMbl
bopmupyeTcsa 3agava, a ganblue
paspabaTtbiBaeTcs busHec-naes,
YTO HYXXHO ANA peLleHus
3aga4yu, a 3aTem busHec moaen.b:
KaK peanu3oBaTtb GM3Hec-ngeo.

So, here is the request of the
head of region N

Wmak, eom 3arpoc anaebl
peauoHa N

(cnang 4)

What's the task?

Kakas 3agaya (cnang 5)

Great job!
OTnuyHo!

YuTaloT 3anpoc,
obcyxaatoT ero,
.bopmupytoT 3agauvyj
It is necessary to
develop a project to
create a youth
space in the region
(Heobxogumo
co3agaTtb
MorofexHoe
NPOCTPaHCTBO B
pernoHe)

®poH-
TanbH
as

Oco3HaHHoe
NocTpoeHune
pe4yeBoro Bbl-
CKa3sblBaHUS;
yMeHune
npaBuUbHO
noHMMaTb
3Ha4yeHune
NEeKCUYecKnx
eVHUL, No
Teme.

YmeHune
aHanuampoBaTb
MHopMaLnIo
13 npobnemsol
CTaBUTb
3agauqy;
dopmupoBaHue
HaBbIKOB
KOMMYHMKaLn
C yuutenem u
CBEpPCTHMKaMu

MpnobpeteHune
HOBbIX 3HAHWUMN,
COBEpLLEHCTBOB
aHune
MMELLMXCA
3HaAHWN;

yMeHune
dopmMynmpoBaTb
cobcTBEHHOE
MHeHMe n
oTcTamBaTb
CBO NO3ULINIO
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0)

CtepeoTununanpyto

LLIe-CUTYaTUBHbIN
7 MWH

How to find out what kind of
youth space is required in this
particular region?

Right! To conduct a survey to
determine our target audience
and partners.

Kak y3HaTb, Kakoe MonogexHoe
NPOCTPAHCTBO HY>XHO MMEHHO B
39TOM permoHe? (cnang 6)
MpaBunbHO, HY>KHO NPOBECTU
COLMONOrn4ecKnim onpoc,
KOTOPbI/ MOMOXET HaM
onpeaennTbecs, YTo Mbl Bygem
co3faBartb, LeneByo ayautoputo
N Kakne napTHEpPbl HAM HY>XHbI
(cnang 7)

3HAKOMUT yyalLmxcsi C y4ebHbIM
BapmaHToMm (cnang 8)

[enatot
NpeanonoXeHus n
BbIBOAbI,
3HaKOMATCA C
pesynsratamu
onpoca un
onpegensatoT
notpebHoCcTn
Lenesoun
ayauTopun,
npegnaratT CBOU
BapuaHTbl
MOJSIO4EXHOMO
NpoCcTpaHCcTBa

- Centre for Youth
Initiatives?

- Art space?

- Digital platform?
- Sports facility?
Coworking?

- UeHTp
MOJOAEXHbIX
nHUumnaTmnB?

ApT-NpPOCTPaHCTBO?

- Undpposas
nnatcgpopma?
- CNopTMBHbLIN
00beKT?

- KOBOPKWUHI?

CoOTHOCAT y4ebHbIN

BapuaHT C

®poH-
TanbH
as

Oco3HaHHoe
NocTpoeHune
pe4yeBoro
BbICKa3blBaHUSA
, NOAroToBKa K
MOHOJTOrn4eckK
o-My
BbICKa3blBaHU
to
aKTMBM3aLUus
HaBbIKOB
roBOpeHus

MocTpoeHune
norn4yeckomn
LLenoYKu
paccy>XgeHun,
aHanms n
BblaeneHne
rMaBHOrO;
yMeHune
Bblpa3nTb
MbICI B
COOTBETCTBUM C
3aga4amum u
yCNnoBUAMM
KOMMYHMKaUNN;

dopmumpoBaHue
yCTON4YMBOWN
y4yebHo-no3HaBa
TerbHOW
MOTUBaUMK U
NHTepeca K
YYEHMIO.
YmeHue
npuHUMaThb U
COXpaHATb
y4ebHyo Lenb n
3agadyy;
OCYLLEeCTBMATb
CaMOKOHTPOIb
YyacTtve B
TBOPYECKOM
cosuaartenbHOM
npouwecce,
aHanuTu4eckas
AeATenbHOCTb,
pelwieHne busHec
3apav;
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3anpocamu LieneBowu

aygurtopumn
B) Pa3paboTka gm3anH npoekTta AHanuaupyrot MapHa | AkTuBM3aUuS MocTpoeHune
Bapbupytowe-cutya 00ObeKTLI, fatoT A NEKCUKN 1 NOrn4ecKomn
TUBHbIVN \We need to choose a building for | ceou HaBbIKOB LIEMOYKU
our centre aprymeHTUpoBaHHbI YCTHOW peyn paccy>XaeHun,
10 MuH For the selection of the object e aHanus un
and territory of placement, 3 3aknodeHuns MapHaga n BblaeneHue
objects were evaluated according| We would choose KOMaHaHas rMaBHOIO;
to the same criteria: the industrial zone KOMMYHUKaUns | ymeHve
-the state of the object because of (ymeHwne Bblpa3nTb
-accessibility for the audience sufficiency of space COBMECTHO MbICNU B
-sufficiency of space But this zone is peliatb COOTBETCTBUN C
difficult to access NnocTaBrieHHyo | 3agadyamu u
Ham HyxHo BbIGpaTh 3naHue Ans| And the cinema is in 3agavy u yCroBUSAMU
Hallero LeHTpa the poor state npe3eHToBaTh | KOMMYHUKALUW;
[1ns aHanu3a ectb 3 obbekTa dopmynmposa
(cnang 9), npoaHanmanpyem UX | Moi 6kl BbIGpany ™
MO OZIHWM 1 TEM Xe KPUTEPUSM: | npombILLTIEHHYHO apryMeHTV1pOB
-COCTOSIHNE OObeKTa 30HY W3-33 AHHblE
-AOCCTYMHOCTb AnA ayanTopun AOCTaTOYHOro 3aKMNYeHNs
-0OCTATOMHOCTb MroLlaaen NpocTpaHcTBa Pa6oTa Haa
Ho oHa NoCTpoeHNEM
TPYQHOLOCTYMNHA peyeBoro
3HaKOMUT C y4ebHbIM BapnaHToM| A KUHOTEaTp BbICKA3bIBAHNS
(cnangel 10,11) HaxoauTCs B ;
NI0OXOM COCTOSAHUMU
PacueT nnoluaaew no NokauusaM | CootHocaT y4eBHbIN
7 MUH Now we need to calculate the BapWaHT CO CBOUMM
area of each zone according to Mpynn
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8 MuH

the requirements
Mpegnaraet yyawmmcs
paccunTaTtb NnoLwiagb Kaxaomn
30Hbl B COOTBETCTBUM C
TpeboBaHnaMmuK (cnang 12)

Now we need to calculate the
area of each zone

MpeabsenseT y4ebHbI BapuaHT
(cnang 13); cMOTpK NPUIOXKEHNE
2.

30HMpPOBaHWE NPOCTPaHCTBA
Mpepnaraet pacnpenennTb
Heobxoanmble nokauun Ha nNnaHe
30aHus (pa3gaTovHbid MaTepuan
Now zone the space, please,
Mpepnaraet pacnpenennTb
Heobxoanmble nokauun Ha nNnaHe
30aHus (pa3gaTovHbid MaTtepuan

Mpegbasnset y4ebHbIN BapuaHT
(cnang 14)

AHanunsnpytot
TpeboBaHuA K
npocTpaHcTBam,
aenarot u
NPeabABSOT CBOU
pacyeTbl

We think coworking
needs 100 sq.m
as...

[1na KoBopKkuHra
Hy>HO 100 meTposB,
TK...

CooTHOCAT y4ebHbIn
BapuaHT CO CBOMMMW,
obcyxagatT
Ob6cyxpatoT
BapuaHThl,
NPeabABNSOT CBOU
apryMeHTMpPOBaHHbI
€ pelueHus

The training zone
must be here,
because... And
coworking needs a
lot of light, so...

TpeHupoBoyHas
30Ha JormkHa ObITb
30ecb, NoTOMy
yto...AB

KOBOPKUHIE HY>KHO

oBa“d

Mpynn
o0-Bas
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10 MUH

LiBeToBOE pelueHue
npocTpaHCcTBa

Now let’s discuss the colour
design.

Here's the colour scheme, can
you characterize different
colours? Tenepb gaBante
obcyaMm LBETOBOE peLleHme.
BoT uBetoBas ramma, MOXeTe nn
Bbl OXapaKTepmn3oBaTb pasHble
uBerta?

3HAKOMUT C LBETOBOW NanuTpom
O6cyxxgaeT xapakTepUCTUKK
LBETOB, NpeanaraeT yvyalmmcs
BblOpaTb LIBETOBOE peLUeHne
npocTpaHcTea (cnavg 15)

MpenbagnseT y4ebHbIN BapuaHT
(cnanpg 16)

MHOrIoO CBeTa, TakK
4yToO...

CooTHOCAT y4ebHbIn
BapuaHT CO CBOUMMN,
obcyxgatT

XapakTepuayroT 1
aHanuaunpytoT
uBeTa,
onpenensitoTca ¢
LBETOBbIM
peLLueHnem
NPOCTPaHCTBA,
BblpakatoT CBOU
apryMeHTMpPOBaHHbI
€ peLueHms,
obcyxpatoT
BapuaHTbl

There are warm and
cold, dark and light
colours, | think, the
bright colours are
very good for the
training zone,
because.../ | don’t
think so, as...

Ectb Tennbie u
XOroAHble, TEMHbIE
1 CBeT/ble TOHA, 4

Nuause
n-gya
nbHas

®poH-
TarnbH
as
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10 MUH

10 MUH

BromxeT. PnHaHCOBbLIN NaH.
When drawing up a financial
plan, it is necessary to take into
account many components, Let’s
discuss these components and
objects

HanomuHaert, 4To npu
cocTaBneHMm MHaAHCOBOIO
nnaHa Heobxoanmo y4ecTb
MHOro KOMMOHEHTOB, 0bCcy>XaaeT
9T KOMMOHEHTbI Y OOBHEKTDI
(cnang 17)

BusHec-mopens. MnaH pa3suTtus
Now let’s discuss the strategy
MpeobaBnseT yyawmmcs nnax
pa3BuTnA y4ebHoro ctaprtana,
pa3bupaeT ero KOMMNOHEHTbI
(cnang 18)

aymaio, sipkue LBeTa
OYeHb XOopoLun Ans
TPEHNPOBOYHON
30HbI, MOTOMY YTO...
A Tak He gymato,
MOCKOSbKY...

CooTHOCAT y4ebHbIn
BapuaHT CO CBOMMMW,
obcyxagatT

HasbiBatoT
KOMMOHEHTHI,
NMetoLLmnecs Ha
cnange, pacLumpsioT
CMNUCOK

We also need a big
screen for the
cinema

Ham Takxke HyXeH
BonbLuoNn 3KpaH aAng
KMHOTeaTpa

N3yyatoT
npeabsiBreHHbIN
nnaH passuTus,
aHanu3unpyloT,
3agator
yTouHsaWMme

BOMPOCH!

®poH-
TasnbH
as

®poH
TanbH
as
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Will the events be
announced
regularly? Bypet nu
perynspHbii aHOHC

MEpPONPUATUIA?
4 MNopBeneHue \What are the stages of startup MporosapusatoT Pabota Hag O606LweHne YMeTb
WUTOroB, development? aTanbl pa3paboTku NOCTPOEHMEM nosly4eHHoun 3anpawmBaTtb
0606LeHne What are the features of each craprana u ux peyeBoro MHdopMaLmK; HYXXHYIO
N3y4YeHHOro stage? 0COOEHHOCTH, BbICKa3biBaHWS | OCYLLECTBMEHNE | yhchopmaumio v
MaTtepuana 3apatot ; CaMOKOHTPONA rnony4arb
7 MUH Kakue atanbl pa3paboTku yTOUHSIOLWMEe YTOUHEHNS
cTaptana? BOMpPOCHI

KakoBbl 0CODEHHOCTU KaXaoro
aTana?

The first stage is to
find an issue that is

necessary to solve...

(MepBbIV 3Tan —
HanTW Nnpobnemy,
KOTOpYHO
Heobxoanmo
pewunTb...)
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NHpopmaums
0 AoMallHeM
3agaHuu,
NHCTPYKTax o
ero
BbINONTHEHUN,
3HaKOMCTBO C
KpUTEPUAMM
OLEeHVBaHus;
3HaKoMCTBO CO
CTPYKTYpOW
npeseHTaunmn
6 MUH

The task is to come up with a
startup for the development of
the school territory - the square in
front of the sports ground (The
budget is 4.5 million rubles)
Criteria for evaluating the startup
-ldea: unique

-A constructive reasoned solution
was proposed

-Details: the design solution is
described in detalil

3agava - npyaymatb ctapTan
015 pa3BUTUS TEPPUTOPUM
LLKOSbI - CKBEpPa Nnepes
CNOPTUBHOM NNoLagKomn
(6tooxeT - 4,5 MnH pybnen)
Kputepun oueHkn ctaptana
-nes: yHukanbHas
-[MpennoXeHo KOHCTPYKTUBHOE
apryMeHTMpOBaHHOE peLLeHne
-[letanun: gnsanHepckoe
peLlueHne nogpobHO onncaHo

(cnangbl 19,20)

PasbupatoT
3agaHue, 3agatot
yTOYHSIOLWME
BOMpPOCHI MO
3a4aHunio 1 no
CTPYKTYype
npeseHTauun
What is our target
audience?

Can we remove the
benches?

(K10 siBNseTcsa
Hallen LueneBon
ayantopmnen?
MoxHo nu ybpaTtb
ckamenkun?...)

®PpoHT
anbHa

O6obueHne
NHdopMaLnK
YPOKa,
COTPYAHMYECTB
O C yuyuTenem,
OLeHKa n
camooLeHKa
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5. Pechnekcunsa
2 MUH

What have we learnt today? How
good are you at learning the
material? Show it with your
thumbs up or down

Mpegnaraet yvawmmcsa cammm
onpenennTb, B KAKOW CTENEHU UM
yaanocb OBnageTb MaTepmanom
(nokasaTb 31O, NoAHsB 6OMbLION
naney BBEPX MM NOBEPHYB €ro
BHU3)

Camu onpegenstor, B
Kakomn cTeneHn um
yOoanochb oBrageTb
mMaTepuanom
We’'ve learnt about
the startup in
details,also about its
presentation...
(Mbl peTansHoO
pasobpanu ctapTan
n ero
npe3eHTauuto...)

®PpoHT
anbHa

AHanuna n
ob6o6LeHne
nony4eHHON
NHdopMaLnuy;
caMooLeHKa,
camoperynsauus

OcyuwiecTBnsaTb
3MOLMOHAITbHYHO
n
no3HaBaTerbHYyo
pedonekcuio B
OTHOLLEHMUM
JencTBmn no
peLUeHnto
y4eOHbIX U
no3HaBaTerbHbIX
3agau

6. 3aBepLueHne
ypoka

Mpowaetca

-Thank you for the lesson, good
bye!

(Bnarogapto 3a ypok,

BCero xopotuero!)

MpowatoTtcs

- Thank you for the
lesson, good bye!
(Cnacubo 3a ypok,
no cenagaHus!)

lpunoxeHue 1. lNpe3eHmayus
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Cnatio 1

Cnauo 2

TBOY LUKOMA 81

AHTMVACKA 1A CTAPTANOS 1m plemented Péfa AHTMACKWA 4R CTAPTANCE
Vocabulary:
- Start:
“Propose asolution STARTUP INTRODUCTION
-Target youth audience

- Contribute to advanced regional development
- The potential to scale within/outside the region
- The survey
- The consortium of participants
- Design solution
- Finandial plan
- Action plan (Strategy)
Criteria

- Co-waorking

COMPLETING A PROJECT ASSIGNMENT

Cnatio 3

AHTAWIACKWIA ANA CTAPTAMOR

TEOY LUK

ASTARTUP TO IMPROVE LIFE IN REGION N
THROUGH INNOVATION
CREATE A BETTER FUTURE
FOR PEOPLE IN YOUR REGION!

Cnauo 4

AHTAWIACKWA ANA CTAPTANCE

BOY LIKONA 80

An example of completing a proje

signment

“Become the designers of your future and propose a solution
to create a youth space that will be interesting to you and your friends
and will form the future staff of the region™

Head of the region

Cnatio 5

AHTWACKIA ANA CTAPTANOR

reOY L
The task

Itis necessary to develop a project to create a youth space
in the region according to the following requirements:

The object should:
- be based on the personnel available in the region
- have a target youth audience

Parameters |- take into account the best Russianfinternational

Cnauo 6

AHTWACKMA ANA CTAPTANOE

EOY IUKONMA 80
Step 1. The concept of youth space

DETERMINATION AND JUSTIFICATION OFTHE CHOICE

OF THE CENTER'S SPECIALIZATION

Competencies in several areas were assessed in the region;

artspa_ce. center for Yoth I_n'u:iatives and sports Lenter‘f%.tﬁ_.l,“,c_,,..‘,,M
according to the same criteria oK Hu

Cnaito 7

AHTIMACKAR INA CTAPTAMNOB.

TEOY LIKOMA

Step Z. The Survey The target audience and the n of participants

pondents are interested in creating a Skiar
and more than 72% of respondents are ready fpart
S Medical university]

of respondents expressed their willngness to
arits of coworking and try their hand at areating

Among :
and the opportunity 1o conmmu ik

Cnauo 8

AHTMACKNA 1A CTAPTANCE

TEOY LUKOMA 80
Step 3. Format

- Cenfre Tor Youth Initiatives
- Art space
- Sports facility

Formats

As a result a focus was chosen on the creation
of a Smart Sports Ski Training Center

3 5 ~ : - af respandents), the apportunity 1o par 1 with a sports train (Sportiet)
practices and formats for creating youth spaces kﬁ I "IJ‘ E 4 # ents of the centre; (Thus a list of theevents for | base ¥ ~
- form the staff resources of the region and/or = has been compiled) The “Meta™ Ski € 3 . |

contribute to advanced regional development - N L Regional compan |
- have the potential to scale within/outside the regio b ,'41 K The target audience: o | - 4\\
Z J Students studying in the profile of the centre andjer student athietes f— YOUTH SPORTY NATH
YOUTH SPORTS NATION - Students aged 13-25 who are interested in sports and medicine
- - - -
Cnatd 9 Cnauod 10 Cnauo 11 Cnauod 12
AHEAVPCKAA A CTAPTATIOR AHTAVIACKIIA A CTAPTANCE AHTAWIACKWA A CTAPTANOR AHTMACKNA 1A CTAPTANCE
rBOY LWKONA ' B0Y LLUKOMA 80

Step 4. Design solution
SELECTION OF AN OBJECT/TERRITORY FOR PLACEMENT

Criteria

- The state of the object

- Accessibility for the audience
- Sufficiency of space

Step 4.1. Design solution
SELECTION OF AN OB) ECT/TERRITORY FOR PLACEMENT

The state  fAccessibility [ .

of the for the renae )

object laudience P
e bad good bad
cine
‘4I_I,"1,L-lbu ial bad bad good
sports good good good
complex

rEOY LUIKOMA 8D
Step 4.2. Design solution

SELECTIOMN OF AN OBJECT/TERRITORY FOR PLACEMENT

te of the object

The facility is in good condition and does nat
require major repairs

bility for the target audience

The object is located within walking disance (less
than 15 minutes) from the university.

The distance to the ski complex is less than 30
minutes by car

Suffic
The areais 500 sq.m with high ceilings is sufficient
and allows the redevelopment of the room

TEQY LUKOMA 80
Step 4.3. Design solution

Plan of the Smart Centre

Total area: 500 sq.m

-Experimental training zone: exercise equipment 5-6 sq.m per person

(15 items), aerchics 2 sg.m per person (20 people) +10%

-Cinema/ Lectorium 1,5 sq.m per person +30% (50 people)

-Coworking 4.5 — 6 sq.m per person + 20% (15 people + mentor)
-Laboratory

-Utility room about 15% of total area

Tralning ey Cowarkin Laborato Uity
20ne m g y reom
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Cnatio 13

Step 4.4. Design solution
Plan of the Smart Centre ¥
Total area: 500 sg.m

-Experimental training zone: 150 sq.m
-Cinema/ Lectorium: 100sq.m
-Coworking: 120 sq.m

-Laboratory: 60 sq.m

-Utility room: 70sq.m

Cnauio 14

AHTAVACKIA A CTAPTANOR

rE0Y WKOMA 80
Step 4.5. Design solution

Plan of the Smart Centre
Total area: 500 sg.m

-Experimental training zone: 150 sg.m
-Cinema/ Lectorium: 100sq.m
-Coworking: 120 sq.m

-Laboratory: 60 sg.m

-Utility room: 70sg.m

Cnatio 15

AHTAWACKAIA IR CTAPTANOB

rBOY LUKONA 80

Step 4.6. Design solution
The colour scheme

[X]

w

Cnatio 16

AHTTAACKNIA 19 CTAPTANOS

T'BOY LLIKONA 80

Cinema flectorium

Step 4.7. Design solution

Coworking Laberatory

B |
4
| Ir:o\rr\\lem E‘?ﬂ hh:rylln L’I:I‘u:‘\« 1
Cnauod 17 Cnato 18 Cnauo 19 Cnauo 20
AHTNWACKA ANA CTAPTATIOB AHTVIACKMA ANA CTAPTANOR AHTAMACKAR A CTAPTANOE.
Step 4 Financial plan Step 6 Act Tan (Strateav) TEOY WKOMA 80 - - TEOY LWKoNA 8 et ol e oo o ['EQY WKOMNA 80
The orolect budeet i 250 millon rubje en ctignplan (Strateav — _— The project assignment he format of the final presentation
- ojec is ill ; )
S proj 9 LY F— = Bessnnphn it o des aience vents snd publcations To come up with a start-up for the development of the school territory — PRESENTATION STRUCTURE
“Sponsors h inf T th nd (The budgetis 4.5 milli ble -The title page 1side
R Fr— g g the square in front of the sportsground (The budget is 4.5 million rubles)
AL respard inems sdence evens and . ) B
Farmation of the publicatiors - Presentation of the team 1 skdewith photos, experience. roles of partipants
Lowarking ::;;?“ feeamh,  ewcnior o O @EIana Support for residents. participants
= L
Developmert ol s igens [—— 1 : " Executive Summa; j
i : : ry 1 shde as el
e | ach lsesions Unique idea of the project il receive Fromm the implementatan of this project.
Leenive - wessteerasuen  HOUIN) rer evens and mestings according 1o | -A constructive reasoned
i P t 9-10 shdes Sechions
o Teemn B TRT I Filns sbout sparts competition anslyss i solution is pmpasgd ) Eie) project
e ;A:‘rw;:mmtur - wrﬁg_\ pats  ledus on sy -The Qesug_n 50Iut!an is Canclusion — =
e o - -Mestng with -Laberary Edures described in detail Applications Data sources for the sohution: intenviews (for exampie, vith potential
Glasl i partners um members), detai i -
Sy e S s s

2008
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lNpunoxeHue 2. Yepmeix nomeuw,eHusi
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